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SUMMARY 
 

This paper gives an insight into corporate social responsibility and its importance for the pre-

sent and future and its impact on the company's image. Socially responsible business repre-

sents a business concept tailored to contemporary trends. Such a way of doing business in-

volves ethics and taking care of the social community and the environment. 

The first part of the paper presents the link between image and socially responsible business 

while in the second part of the paper, on the example of DM and Muller, a survey was con-

ducted on the impact of socially responsible business on the image of the Republic of Croatia. 

The conducted research has shown that there is still no awareness of the importance of social 

responsibility in Croatia, and it is not a crucial element in assessing the image. 
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