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FOREWORD

Rural tourism provides a developmental perspective for the rural areas that produces
positive economic, but also social effects. New business opportunities, the revitalisation
of traditional industries, whose products find a market in tourism, the interconnection of
value chains, and the revitalisation of agriculture promote demographic changes, and
help keep the population in rural areas. Rural tourism is closely linked with agriculture,
with family farms playing a particularly important role as the “guardians” of the rural
space. Rural tourism provides them with a market for their products that has a multiple
significance.

In the circumstances of the COVID-19 pandemic and the global decline in demand in
tourism, rural tourism proved remarkably resilient. The change in awareness, preferences
and motives, increased concerns about health and safety, and the focus on outdoor
experiences, open spaces and uncrowded destinations and/or spots are indicative of
potentials for even better valorisation of the rural space in tourism going forward. A more
complete valuation, reconstruction and protection of tourism potentials, and the
development of an integral tourism product, are associated with the implementation of a
programme that seeks to revitalise the rural space through a rural tourist destination
development and branding programme.

Rural tourism is an important factor in the reactivation of natural and cultural resources
and in the sustainable development of rural spaces, helping safeguard the local identity,
tradition and customs, protect the environment, strengthen the autochthonous, traditional
and organic agricultural production, and develop rural areas in line with the principles of
sustainable development, and can therefore be justly dubbed the future of global tourism.
The presentations and discussions at the 5" International Rural Tourism Congress
focused in particular on the distinctive features of rural tourism in Croatia, especially
underlined in the presentations comprising the “Practice Speaks” session, where fourteen
(14) successful practice examples were presented. The conclusion was that rural areas
are a new opportunity for Croatian tourism, giving the rising interest in undiscovered,
authentic tourist destinations that offer contact with nature, an escape from the busy
everyday life, and an authentic local tourism experience. This collection of 42 scientific
papers and 19 specialist papers by authors from Croatia, Slovenia, Romania, Ukraine,
Bosnia and Herzegovina, Montenegro, Serbia and Greece is the result of the
presentations and constructive discussions held at the Congress.

On behalf of the organisers, partners and sponsors, we would like to thank all authors,
speakers and participants at the 5 International Rural Tourism Congress for their interest
and their contribution to raising awareness in the scientific and professional community
of rural tourism as a still underutilised, but highly promising specific form of tourism
that can help make rural areas more attractive and more competitive.

At the end of this preface, we would like to take a moment to honour our recently
departed Honorary Chair of the Programming Committee of the Congress, Eduard
Kusen, PhD, to whom we extend our special thanks.

Organisers



PREDGOVOR

Ruralni turizam predstavlja razvojnu perspektivu za ruralne krajeve kojim se uz
ekonomske postizu i pozitivni drustveni efekti. Nove poduzetnicke moguénosti,
revitalizacija tradicionalnih djelatnosti €iji proizvodi nalaze svoje trziSte u turizmu,
povezivanje lanaca vrijednosti uz revitalizaciju poljoprivrede, doprinose demografskim
promjenama i zadrzavanju lokalnog stanovniStva. Ruralni turizam jako je povezan s
poljopriviedom u c¢emu se posebno istice znaCaj obiteljskih poljoprivrednih
gospodarstava koja su najbolji ,,¢uvari ruralnog prostora, a ruralni turizam je visestruko
znacajno trziste za njihove proizvode.

U okolnostima pandemije COVID 19 ruralni turizam se pokazao izuzetno otpornim u
uvjetima globalnog pada turisticke potraznje. Promjena svijesti, preferencija i motiva
kao i1 poveéane brige o zdravlju, sigurnosti, boravka u prirodi, otvorenim prostorima i
nenapucenim destinacijama i/ili objektima ukazuju kako upravo ruralni prostor ima
moguénost u narednom razdoblju dozivjeti jo§ bolju turisticku valorizaciju. Potpunije
vrednovanje, obnova i zastita turistickih potencijala te stvaranje integralnoga turistickog
proizvoda vezani su uz realizaciju programa revitalizacije ruralnog prostora programom
razvitka i brendiranja turisti¢ke ruralne destinacije.

Ruralni turizam znacajan je ¢imbenik reaktivacije prirodnih i kulturnih resursa i odrzivog
razvoja ruralnih prostora koji pomaze ocuvanju lokalnog identiteta, tradicije i obicaja,
Stiti okoli§, jaca autohtonu, tradicijsku i ekolosku proizvodnju poljoprivrednih
proizvoda, pomaze razvoju ruralnih krajeva po nacelima odrzivog razvoja te ga stoga s
pravom mozemo nazvati buduéno$éu svjetskog turizma.

Izlaganja i rasprave u okviru 5. Medunarodnog kongresa ruralnog turizma posebno su se
fokusirale na posebnosti ruralnog turizma Hrvatske $to je posebno naglaSeno u
prezentacijama u okviru sesije ,,Praksa govori“ kroz koju je predstavljeno Cetrnaest (14)
uspje$nih primjera iz prakse. Zakljuceno je da ruralni krajevi predstavljaju novu
mogucénost hrvatskog turizma, buduc¢i da raste zanimanje za neotkrivene i autenticne
turistiCke destinacije koje nude doticaj s prirodom, odmak od uzurbane svakodnevice i
autenti¢an lokalni turisti¢ki dozivljaj. Kao rezultat izlaganja i konstruktivnih rasprava
nastao je i ovaj Zbornik koji sadrzi 42 znanstvena i 19 stru¢nih radova autora iz Hrvatske
te Slovenije, Rumunjske, Ukrajine, Bosne i Hercegovine, Crne Gore, Srbije i Greke.

U ime organizatora, partnera i pokrovitelja zahvaljujemo se svim autorima, izlaga¢ima i
sudionicima 5. Medunarodnog kongresa o ruralnom turizmu na interesu i doprinosu
jacanju znanstvene i strune svijesti o ruralnom turizmu kao jednom od jo$ uvijek
nedovoljno iskoriStenih ali izuzetno perspektivnih specifiénih oblika turizma koji moze
doprinijeti veéoj atraktivnosti i konkurentnosti ruralnih prostora.

Na kraju ovoga predgovora, uz posebnu zahvalu prisjeéamo se u meduvremenu
preminulog pocasnog predsjednika Programskog odbora Kongresa dr.sc. Eduarda
KuSena.
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ROLE OF DESTINATION MANAGEMENT
ORGANIZATIONS IN TOURISM CRISIS
MANAGEMENT = INSIGHT FROM CROATIA

Danijela KriZzman Pavlovié¢
Enco Crnobori

Abstract

The present article covers the significance of crisis management in the activities of modern destination
management organizations. After analysing the results of previous research and providing recommendations
for future research directions in the field of tourism crisis management, the authors have developed a theoretical
model that explains the role of DMOs in tourism crisis management. The model shows the link between the
concepts of destination sustainability, crisis management, and resilience. As a popular and fast-growing
summer destination in the European Mediterranean, Croatia is significantly exposed to a complex set of
heterogeneous risks that may severely affect its tourism and the overall economy. Given that, the authors
conducted research to gain insight into whether the current activities of DMOs in Croatia include crisis
management. The results showed that DMOs incorporate crisis management in their business activities
insufficiently.

Keywords: destination, DMOs, crisis management, resilience, Croatia

1. INTRODUCTION

Tourism represents a multidimensional phenomenon with an ongoing and highly
dynamic development (Statista 2021, 7). It has a significant impact on almost all aspects
of life and work. Most often, the effects of tourism are divided into economic, socio-
cultural, and environmental.

Today, tourism is considered one of the largest global industries. In 2019, the sector
accounted for 10.4% of global GDP (USD 9.2 trillion), 10.6% of all jobs (334 million),
and was responsible for creating 1 in 4 of all new jobs worldwide. Moreover,
international visitor spending amounted to USD 1.7 trillion in 2019 (6.8% of total
exports, 27.4% of global services exports) (WTTC 2021). The tourism industry
represents the most important income and foreign exchange source for many national
economies. Among the G20 countries, the Top 10 by the contribution of tourism to GDP
in 2019 were as follows: Mexico (15.0%), Spain (14.1%), Italy (13.1%), China (11.6%),
Turkey (11.0%), Australia (10.7%), United Kingdom (10.1%), Germany (9.8%), Saudi
Arabia (9.8%), and Argentina (9.4%) (WTTC 2021).

Although all relevant international organizations (UNWTO, WTTC, World Bank, etc.)
and experts (for example Scott and Gossling 2015) forecast the growth and development
of tourism in the future, the fact that tourism, for a variety of reasons, is highly
susceptible and vulnerable to negative events, such as terrorist attacks, health crises, and
natural disasters, should not be overlooked (Cavlek 2006; Glaesser 2006; Ritchie and
Campiranon 2015). Moreover, the frequency and fury of negative events flourished so
much over the past decade that the crisis has become a way of life for tourism
destinations around the world (Pennington-Gray 2018). Therefore, tourism destinations
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need to recognize and understand tourism crises to respond to these events more
effectively.

By applying the supply-demand notion to tourism, Berbekova, Uysal, and Assaf (2021)
concluded that crises of any type cause a disruption of the existing reality for both sides
of the tourism system — the supply side (destination management organizations, various
stakeholders, residents) and the demand side (tourists and potential visitors). This
research focuses on the impact that crises have on the supply side of the tourism system.
More precisely, we question the role modern destination management organizations
(DMOs) play in tourism crisis management.

If crises are not monitored, averted, or managed, destinations can experience disastrous
effects (Varghese and Paul 2014). In theory, DMOs serve as the most appropriate
organizational structures for the effective management of tourism destinations. Although
present across many countries, DMOs are still a relatively new phenomenon in many
parts of the world, where the rationale for their establishment, roles, structures,
governance, and funding remains unclear (Fletcher, Fyall, Gilbert, and Wanhill 2018).
Croatia is “a popular and fast-growing summer destination in the European
Mediterranean” (Mikuli¢, Milo§ Spr¢i¢, Holi¢ek, and Prebezac 2018, 36). Tourism in
Croatia is highly international, and the Croatian economy heavily depends on it. In 2019
foreign tourists realized 88.7% of all arrivals and 92.2% of all nights (own calculation,
CSB 2020). At the same time, tourism activity generated 24.3% of Croatia’s GDP
(Statista 2021). Based on the performed risk assessment, Mikuli¢ et al. (2018, 38)
established that “Croatia is exposed to a complex set of heterogeneous risks that may
severely affect both Croatia's tourism and overall economy on a season to season basis.”
Therefore, Croatia necessarily needs to adopt “a proactive risk management approach at
the national level, which should be embodied in the national tourism development
strategy” (Mikuli¢, Milos, Sprci¢, Holicek, and Prebezac 2018, 38). Although DMOs
(named Tourist Boards) in Croatia were established about thirty years ago (Croatian
National Tourist Board was founded in 1992), the question is whether their current
activities include crisis management. To answer this question, we conducted empirical
research, and the results we present in this paper.

2. LITERATURE REVIEW

2.1. Tourism crisis — definition, origin, motive, nature, type, scale, duration, and
impact

A crisis is “a major occurrence with a potentially negative outcome affecting an
organization, company, or industry, as well as publics, services or good name. It
interrupts normal business transactions and can sometimes threaten the existence of the
organization” (Fearn-Banks 2016, 19). It is “an undesired, extraordinary, often
unexpected and timely limited process with ambivalent development possibilities”
(Glaesser 2006). Pauchant and Mitroff (1992, 15) define a crisis as a “disruption that
physically affects a system as a whole and threatens its basic assumptions, its subjective
sense of self, its existential core.” Crises is an “unpredictable event that threatens
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important expectancies of stakeholders related to health, safety, environmental, and
economic issues, which can seriously impact an organization’s performance and generate
negative comments’ (Coombs 2019, 3). Mair et al. (2016) simplified the definition of a
crisis as a low probability, high consequence event.

Tourism crises are not an unknown phenomenon. The media continuously report on
negative events such as terrorist attacks, natural disasters, political instability, an
outbreak of war, economic recession, biosecurity, disease threats, and other events that
threaten the tourism system (Cr6 and Martins 2017).

The UNWTO (WTO 2003, 1) defines a tourism crisis as “any unexpected event that
affects travelers’ confidence in a destination and interferes with the ability to continue
operating normally.” In their study, Berbekova, Uysal, and Assaf (2021) describe
tourism crises as “negative events of various origins and scope that may disrupt normal
operations of tourism destinations and/or organizations. Tourism crises “can threaten the
normal operation and conduct of tourism-related businesses; damage a tourism
destination's overall reputation for safety, attractiveness, and comfort by negatively
affecting visitors’ perceptions of that destination; and, in turn, cause a downturn in the
local travel and tourism economy and interrupt the continuity of business operations for
the local travel and tourism industry by the reduction in tourist arrivals and expenditures”
(Sonmez et al. 1994, 22).

An understanding of the nature, type, scale, and impact of crises is essential for
“constructing crisis scenarios, thereby streamlining possible actions and outcomes”
(Bjorck 2016, 26), developing corresponding management strategies (Ritchie and Jiang,
2019), and keeping crises under control (Gundel 2005, 106). In other words, by
understanding crises as phenomena, “more effective strategies can be developed to stop
or reduce the severity of their impacts on business and society, despite their complexity”
(Ritchie 2004, 671). Yet tourism research tends to ignore the nature and type of crises
(Ritchie and Jiang 2019).

A tourism crisis can occur in a destination, its competitors, or the visitor generator
markets. The motive or the main reason behind the crisis can be socio-cultural,
technological, environmental, economic, or political (Aktas and Gunlu 2005).

According to their nature, crises classify as natural and human-induced. Natural crises
are attributable to natural disasters or other unpredictable, natural events, while human-
induced crises are catastrophic events caused by human beings. Human-induced crisis
creates a significantly higher loss of image and loss of faith than natural catastrophes
(Glaesser 2006; Gundel 2005; Martens et al. 2016).

The UNWTO (2011) places tourism crises into five categories: (1) Environmental
(geological and extreme weather events and human-induced situations such as climate
change and deforestation), (2) Societal and political (riots, crime waves, terrorist acts,
human rights abuses, coups, violently contested elections), (3) Health-related (disease
epidemics affecting humans or animals), (4) Technological (transportation accidents and
IT system failures), (5) Economic (major currency fluctuations and financial crises).
After reviewing 302 articles related to tourism crises from 1991 to 2020, Duan, Xie, and
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Morrison (2022) classified tourism crises into the following types: (1) Natural disasters
— floods, volcanoes, earthquakes, tsunamis, tornadoes, slope land disasters, climate
changes, bushfires, typhoons/hurricanes, (2) Security crises — crimes, wars, terrorist
attacks, political instability, regional conflicts, social unrest, refugee crises, (3)
Economic and financial crises, (4) Health safety crises — disease outbreaks, epidemics,
contagious diseases, foodborne diseases, food safety, (5) Environmental safety crises —
air quality crises release of hazardous substances, nuclear accidents, oil spills, (6)
Accidents and calamities — traffic accidents, operational accidents, and (7) Public
opinion crises. Similarly, Berbekova et al. (2021) divided crises into ten categories:
natural disasters, environmental catastrophes, wars, political instabilities, crimes,
terrorist attacks, plane and cruise crashes, health-related crises, refugee crises, and
economic crises.

Crises are “periods of intense uncertainty characterized by unpredictability and loss of
control over key functions of systems” (Moreira 2007, 52). The duration of the crisis
reveals whether it is a one-time, repetitive, or ongoing problem (Aktas and Gunlu 2005).
Relevant tourism literature (e.g. Aktas and Gunlu 2005; Henderson 2007; Tiernan et al.
2007) confirms that not all types of crisis lead to the same consequences and may differ
from one another in terms of the scale (local, regional, national, international), and extent
of damage caused (from minimal to maximum). Many disruptive events are limited to a
relatively small geographic area within a country, but market concern about the safety of
travel and negative image may apply to the whole country rather than be limited to the
specific area affected (COMCEC 2017). International crises, for instance, have greater
potential to disrupt the industry across the world. In contrast, a negative event on a local
scale “could be toned down reasonably easily through sufficient policies before the
affected destination returns to operate on pre-crisis visitor figures and tourism income
levels (Aktas and Gunlu 2005, 444). Furthermore, the same crisis may pose different
degrees of severity across different destinations (Henderson 2007).

Generally, a crisis affecting tourism manifests as “an event or set of circumstances that
compromise or damage a tourism business’s market potential and reputation or an entire
region” (PATA 2011, 4). Any significant crisis will affect the tourism sector’s ability to
operate normally, either because of damage to infrastructure and facilities or because the
destination will be perceived as unsafe (COMCEC 2017). Tourism crises affect
destinations on three levels: macro, meso, and micro (Duan et al. 2022). Macro-level
refers to the impact of tourism crises on the macro-development environment of
destinations, including the natural (destruction of ecosystems and the release of harmful
substances), economic (income reduction or wealth loss, rising unemployment,
economic slowdowns or recessions, declines in GDP or its growth rate, and decreases in
investment or financing), and social environments (terrorist attacks, wars, political
instability, regional conflicts, and social unrest). The Meso level reflects the impact of
crises on tourism and its operations, including the tourism environment, industry, image,
markets, and losses. Micro-level refers to the impacts of tourism crises on individuals,
such as tourists, community residents, and tour operators. In the event of a crisis, tourists
face various options: “they either cancel or postpone the trip, visit an alternative
destination instead or travel to the destination regardless” (Farmaki 2021, 2). Specific
events may affect individual businesses, such as accidents involving tourists in the public
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realm (e.g., traffic accidents, mugging, drowning) and accidents or events within an
individual enterprise (e.g., fires, injuries, food poisoning).

The degree of tourism crisis impacts can be enhanced or weakened by synergistic factors,
and these can be divided into positive, negative, and interactive factors. Duan et al.
(2022) explain that positive synergy factors include tourist-related factors such as
familiarity with destinations, past travel experiences, information search, and
adaptability to the environment. Negative synergy factors encompass official travel
warnings or advisories, economic dependence on tourism, tourists with limited
geographical knowledge, tourists’ prior crisis experiences, and globalization. Interactive
synergy factors comprise both positive and negative impacts and are personal
characteristics of tourists, media coverage, tourism destinations, tourism product
characteristics, and tour operators.

The surveys of tourism businesses indicate that individual businesses can take several
years to recover from crises (COMCEC 2017). Appropriate remedial actions, including
infrastructure repair, security improvements, and reassuring communications, can
shorten the duration of a tourism crisis’s effects. Recovery is likely to take longer when
the country's context remains perceived as dangerous.

2.2. Crisis management and its importance for the tourism system

In general, crisis management can be described as “measures of all types switch to allow
a business to cope with a suddenly occurring danger or risk situation in order to return
as quickly as possible to normal business routine” (Scherler 1996 in Martens et al. 2016,
91). It refers to the actions and communications that organizations systematically
undertake to reduce the likelihood of a crisis, mitigate crisis impact, and reestablish order
after a crisis (Bundy, Pfarrer, Short and Coombs 2017). Crisis management consists of
the “strategies, processes, and measures planned and put into force to prevent and cope
with a crisis” (WTO 2011, 22).

Usually, crisis management is understood as an institution or as a function. A crisis
management institution is an organization or action group within the organization
responsible for developing a strategy for potential crisis management. In a tourism
destination, all stakeholders are responsible for crisis management in order to reduce the
negative effects of a crisis. As a function, crisis management describes the actual
implementation of an action plan as well as the adaption of existing tasks and business
processes in the case of an acute crisis (Glaesser 2006). In our research, crisis
management is considered as a function of destination management organizations.

From the temporal aspect, we distinguish between active and reactive crisis management.
While active crisis management is focused on potential crises, reactive crisis
management concentrates on already occurring, latent, or acute crises. Active crisis
management can have a greater effect on emerging crises than on immediate crises
because the negative impacts are not so dominant yet, research on potential measures can
be conducted, and actors have the time to implement such measures (Ritchie 2004). A
reactive approach is likely to decrease the trust and credibility of crisis management
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institutions since they give up their role as leading information providers (Glaesser,
2006).

The scope of crisis management includes crisis prevention, crisis preparedness, crisis
response, and crisis revision (Hoise and Smith 2004). In the crisis prevention phase, it is
important to detect warning signs. Forming crisis management teams, formulating crisis
preparedness plans, and training spokespersons are usually tasks of the crisis
preparedness phase. The organizational response is usually under the spotlight (Wut et
al. 2021). The mechanism by which we learn from a crisis is the main topic of the crisis
revision phase (Crandall et al. 2014).

The tourism industry is one of the most economically important industries worldwide
but also one of the most susceptible to crises. This is because the tourism system function
as an open system that relies greatly upon and is impacted by many external factors such
as the political situation, discretionary income, and the environment (Pforr 2009).

The success of the tourism industry depends on its ability to offer tourists a perceived
safe and pleasant place to visit (Breda and Costa 2006). When taking place, crises can
divert tourism flows away from a particular destination and neighboring regions or
countries (Cavlek 2006) and thus affect the whole tourism system (Figure 1.).

Figure 1. The tourism system
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Source: Adapted from Glaesser, D. (2006): Crisis Management in the Tourism Industry, Butterworth-
Heinemann, Oxford, p. 24.

Since it can help to reduce the negative impacts and improve recovery, tourism crisis
management is vital for both sides of the tourism system — the supply side (destination
management organizations, various stakeholders, residents) and the demand side
(tourists and potential visitors). Tourism crisis management is practiced at the destination
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level by destination management organizations, public sector agencies and communities,
larger enterprises, and individual businesses. This research considers tourism crisis
management practiced by destination management organizations.

Globally, we are faced with more crises than ever before (Pennington-Gray 2018). Often,
in a 24 hours cycle, global destinations are affected by two or three crises at the same
time. Therefore, it no longer makes sense to ask whether the crisis will happen but when
it will happen. Since crises have become a way of life for many tourism destinations
around the world, tourism crisis management has gained importance.

Destinations should monitor, avert or control crises if they don’t want to experience
disastrous effects (Varghese and Paul 2014) and the severity of the impact will permeate
an industry (Ritchie 2004) that is a key contributor to socio-economic progress and
infrastructural development worldwide (Purwomarwanto and Ramachandran 2015;
UNWTO 2015). Relevant international organizations, such as UNWTO (earlier WTO),
WTTC, WEF, APEC, ASEAN, IATA, PATA, COMCEC, etc., have been historically
well aware of the fact that the overall tourism system suffers from high sensitivity to
different types of crises (e.g., in 1989 Executive Council of WTO decided to increase the
activities of the organization in the safety and security area). As early as the 1990s, they
started publishing several handbooks to help tourism destinations cope with crises (e.g.
WTO 1996). In addition, in 2006, the UNWTO established the Tourism Emergency
Response Network (TERN), and in 2009 a website (sostouring.com) as an enhancement
of the TERN concept. The basic concept of TERN was to utilize and mobilize the
resources of all major international tourism-related organizations affiliated with TERN
to monitor the extent and development of a crisis event, communicate to stakeholders
and the media, and establish policies to assist destination regions and authorities affected
by crisis events in managing and recovering from the crisis. Nevertheless, recent research
has shown that tourism destinations “are still underprepared for crises, with less than
50% of the industry engaging in yearly updates to their tourism crisis management plan”
(Pennington-Gray 2018, 136).

2.3. Previous research and recommended future directions in the field of tourism
crisis management

Although the scholarly literature on tourism crisis management has grown significantly
over the past two decades (Graph 1.), “the use of theory is still scarce” (Pennington-Gray
2018). The majority of past studies on tourism crisis management “have made valuable
contributions to the sector in terms of ‘lessons learned’, offering contextualization,
analysis, and synthesis of factors that influenced the development of the crisis and the
organizational or destination response. Very few, however, provide information on how
tourism organizations attempt to manage risk proactively and how they manage a crisis
reactively” (Paraskevasa and Quek 2019, 419).

Graph 1. Studies related to crisis management in the tourism and hospitality
literature, 1985. — 2020.



5th International Rural Tourism Congress, Congress proceedings, 2022.
D. Krizman Pavlovi¢, E. Crnobori, ROLE OF DESTINATION MANAGEMENT ORGANIZATIONS..

1200 1

100 4
80
i
40
20
[T o =l Wi P = o U S P R R LR - =]
T L L T L LT e
M A A A A S S NN NN NN DN NN NN NN N NN NN
Source: Wut, T. M., Xu, J. and W S.-M. (2021): “Crisis management research (1985-2020) in the
hospitality and tourism industry: A review and research agenda”, Tourism Management, 85, p. 4.

To understand how crisis management practices have been adopted in the tourism
industry, Wut et al. (2021) reviewed 512 articles spanning 36 years, between 1985 and
2020. As a result, their paper proposed a three-layer TCM (theory-context-method)
framework for further research of crisis management in tourism and hospitality,
including ten research areas: the theories of crisis prevention and preparedness, risk
communication, crisis management education and training, risk assessment, and crisis
events in the contexts of COVID-19, data privacy in hospitality and tourism, political
related crisis events, digital media, and alternative analytical methods and approaches.
Another recently published paper (Ritchie and Jiang 2019) provided a platform for future
research directions and methodological approaches to the study of tourism crisis
management. Based on a narrative review of 142 papers published between 1960 and
2018, the authors identified and considered three main research gaps in the literature: (1)
a lack of conceptual and theoretical foundations, (2) a lack of empirical testing of
models/theory, and (3) unbalanced research theme coverage.

Pennington-Gray (2018) expressed her vision of possible advancements in the area of
tourism crisis management by meeting the following needs: the need for understanding
a new type of crisis, the need for a less linear approach, the need for a more
interdisciplinary approach to destination crisis management, need for a more
technologically driven approach, need for more theoretical research, need for more
transfer of knowledge across different types of crises, need for more documented
distinctions of a crisis, and need for a greater understanding of the link between crisis
management, resilience, and sustainability. She stated that destination crisis management
as a field of inquiry still has a long way to go.

The concept of resilience in tourism and hospitality is more recent (Scarpino and Gretzel
2015; Hall et al. 2018; Paraskevasa and Quek 2019; Rittichainuwat et al. 2020; Broshi-
Chen and Mansfeld 2021; McCartney et al. 2021). It has been examined from different
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perspectives, such as business and organizational vulnerability, impact and disruption to
hospitality operations, environmental and ecological sustainability and resilience to
climate change, employee resilience and human capital, etc., but the consequences to the
tourism destination post-crisis from resilient actions have been overlooked in the
literature (McCartney et al. 2021).

Campiranon and Ritchie (2015), in their book “Tourism crisis and disaster management
in the Asia-Pacific”, also identified many future research opportunities. We found that
two of them are more interesting for our present research: (1) the examination of how
local, regional, and national tourist organizations use their existing resources to manage
crises; (2) provide important insights into the differences and similarities between crisis
management strategies in different regions.

After considering the recommendations for future research in tourism crisis
management, we decided to contribute in two areas. The first one is a development of a
theoretical model which explains the role of DMOs in tourism crisis management by
linking concepts of destination sustainability, crisis management, and organizational
resilience. The second area refers to the investigation of whether (regional) DMOs in
Croatia, as a popular Mediterranean tourism destination, have a crisis management plan
and do they update it annually.

3. THE ROLE OF DMO IN TOURISM CRISIS MANAGEMENT - TOWARD
A THEORETICAL MODEL

A tourism destination is one of the elements of a tourism system (Figure 1.), representing
“a touristically organized and market recognized spatial unit, that offers complete
satisfaction of tourist needs through its collection of tourism products” (Krizman
Pavlovi¢ 2008, 58). It is “a physical space with or without administrative and/or
analytical boundaries in which a visitor can spend an overnight” (UNWTO 2019a). A
destination incorporates various stakeholders (e.g., tourists, host population, tourism
enterprises, tour operators, public sector, and government) and can network to form
larger destinations. Most tourism destinations are a compilation of the following
components (6As) (Buhalis 2000): (1) Attractions (natural, man-made, artificial,
purpose-built, heritage, special events), (2) Accessibility (entire transportation system
comprising routes, terminals, and vehicles), (3) Amenities (accommaodation and catering
facilities, retailing, other tourist services), (4) Available packages (pre-arranged
packages by intermediaries and principals), (5) Activities (all activities available at the
destination and what consumers will do during their visit), (6) Ancillary services
(services used by tourists such as banks, telecommunications, post, newsagents,
hospitals, etc.).

Tourism destinations are some of the most difficult systems to manage, due to the variety
of stakeholders involved in the development and production of tourism products and the
complexity of their relationships (Sautter and Leisen 1999; Buhalis, 2000). Destination
management is generally portrayed as an “over-arching process or approach which
addresses the need to manage the diverse facets of a destination. It is most commonly
expressed in terms of the upper-level process of coordinating and integrating the
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management of supply and demand, functions, and resources, or a process that involves
the collaboration, cooperation, and interrelationships of relevant agencies or
stakeholders” (Pearce 2015, 2).

The 15 Cs framework (Fyall et al. 2006) provides a suitable synthesis of the key
challenges facing the domain of contemporary destination management: Complexity,
Control, Change, Crisis, Complacency, Customers, Culture, Competition,
Commodification, Creativity, Communication, Channels, Cyberspace, Consolidation,
Collaboration. The degree of their importance will vary according to the destination in
question. However, omitting even one of the challenges in designing and implementing
destination strategies is likely to jeopardize the effectiveness of destination management.
Destination management organizations (DMOs) represent the most recent
conceptualization of the entity in charge of destination management. In theory, DMOs
serve as the most appropriate organizational structures for effective tourism destination
management. The rationale for establishing DMOs, their role, functions, organizational
and governance structure, and funding may differ in practice.

The governance structures of DMOs vary “from a single public authority to a public-
private partnership model with the key role of initiating, coordinating, and managing
certain activities” (UNWTO 2019b, 12). Even though the functions of the DMOs may
vary from national to regional and local levels, some fundamental functions may include
(UNWTO 2019b): (1) Strategic planning, (2) Formulation (or participation in the
formulation process), and implementation of the destination's tourism policy, (3) Market
Intelligence (data gathering and analysis, market research, etc.), (4) Tourism product and
business development, (5) Digitalization and innovation, (6) Monitoring, (7) Crisis
management, (8) Training and capacity building (not only of its human resources but
also facilitate training and capacity building activities for local tourism professionals),
(9) Promotion, marketing and branding, (10) Funding and fostering investments.

In essence, the main goals of DMOs must be to ensure competitiveness (i.e. the ability
of tourism destinations to compete effectively and profitably in the tourism marketplace),
and sustainability (i.e. the ability of a tourism destination to maintain the quality of its
physical, social, cultural, and environmental resources while it competes in the
marketplace) of tourism destinations in the short, medium and long terms (KriZzman
Pavlovi¢ 2019; UNWTO 2019b; Bosni¢ et al. 2014; Goeldner and Ritchie 2011). We can
see from Figure 2. that successful destination management involves traditional business
management skills balanced with environmental management capabilities (Krizman
Pavlovi¢ 2019).
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Figure 2. The role of DMOs in tourism crisis management (linking the concepts of
destination sustainability, crisis management, and resilience)
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The same figure explains the role of DMOs in tourism crisis management by linking
concepts of destination sustainability, crisis management, and resilience. Crisis
management is one of the DMO activities that must be undertaken to achieve one of two
main tourism destination goals, i.e., sustainability. Previously mentioned researches and
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many others (e.g. Presenza et al. 2005; Borzyszkowski and Marczak 2012,
Borzyszkowski 2013; Pearce 2015; Granville et al. 2016; Pennington-Gray and
Schroeder 2018; Foris et al. 2020) argued that crisis management must be included as an
activity or function in the contemporary destination management process, led by DMO.

Crisis management also “involves risk management, as a crisis happens when risk is not
managed properly and effectively” (Wut et al. 2021, 2). Risk management is” a process
in which an organization identifies and manages its exposures to risk matching its
strategic goals. The scope includes goals setting, risk identification, risk measurement,
handling of risk and implementation techniques, and monitoring effectiveness”
(Dorfman and Cather 2013).

Risk and crisis management are not two separate functions but rather two learning-based
complementary stages of the same function, which aim to develop the organization’s
capacity to face adversity and disruption with no or limited consequences and recover
quickly from any tourism crisis (Paraskevas and Quek 2019). This capacity is often
referred to as “resilience”. It is defined as the system’s capacity to absorb disturbance
and re-organize to retain essentially the same function, structure, identity, and feedback
(Gunderson 2000). Accordingly, DMOs would be wise to adopt the mindset of resilient
organizations (Scarpino and Gretzel 2015; Pechlaner et al. 2019). Paraskevas and Queke
(2019) created a Resilience Management Network combining two distinct and
complementary components: risk management and crisis management (part of Figure
2.). The distinction between them is that one (i.e., risk management) aims to proactively
address threats while they are still risks (i.e., potential threats), whereas the other (i.e.,
crisis management) aims to reactively address actual threats that have become crises and
which have adverse impacts on the destination. The threats are addressed sequentially in
five stages: Sensing the Risk Landscape, Risk Assessment, Risk Treatment, Crisis
Response, and Crisis Recovery. The arrows in Resilience Management Framework show
the boundaries of two components, illustrating the continuity that exists between them.
Although an inter-relationship exists between risk intelligence and all the framework
stages, risk intelligence is essential for the starting point of risk management, which is
the DMO’s ability to sense the risk landscape. The better equipped the DMO is in this
aspect, the better its chances are to effectively manage risks before they become crises.
When considering the implementation of the Resilience Management Framework into
destination management practice, it should be considered that differences in leadership
style, national culture, and available resources may influence crisis management (i.e. a
crisis outcome and the speed of crisis management) in tourism destinations (Campiranon
and Scott 2007).

4. DMOS AND TOURISM CRISIS MANAGEMENT - INSIGHT FROM
CROATIA

Croatia has a system of tourism boards following the Destination Management
Organisations (DMOs) model. The rationale for their establishment is to promote and
improve Croatia’s tourism and act in the economic interest of legal and natural persons
by providing catering and other tourist services (Zakon o turistickim zajednicama i
promicanju hrvatskog turizma NN 52/2019). The existing system of tourism boards is
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hierarchically organized, following the geographical and historical principles and
thematic principles of tourist offer, but also according to administrative principles. Local
tourist boards are established for towns, municipalities, localities, and islands, while
regional ones are established for the administrative areas of the counties and territories.
In 2022 a total of 304 tourist boards were registered within the system: the National
Tourist Board, 21 regional tourism boards, and 282 local tourism boards (own
calculations from the List of tourism boards in Croatia). This research encompassed only
the regional tourist boards (21) because, during the CORONA-19 crisis, Croatian
counties had the authority to enact and enforce measures to curb the pandemic crisis. The
research aimed to examine whether Croatian DMOs in their annual plans include
activities related to crisis management. The analysis included the annual plans of
regional DMOs for 2019 as the last pre-crisis year and 2021 as the year following the
first crisis year.

In 2013 Borzyszkowski (2013) conducted a survey to assess the significance of crisis
management in the activities of the DMOs. The research was carried out on a group of
59 DMOs from 19 European countries, including those from Croatia. Only in two cases
(Slovenia and Slovakia) the crisis management function was organized as an independent
unit in the organizational structure of DMOs. The author concluded that at the current
stage, DMOs do not articulate any need to form an independent organizational unit for
crisis management. The DMOs were also asked to provide a percentage share of
expenses on crisis management in the whole budget structure. Only in three DMOs
(Slovakia, Spain, and France) funds were spent on crisis management. Further, the
examined DMOs were asked to rank crisis management in the hierarchy of their to-date,
present and future activities. DMOs were asked to indicate the rank of crisis management
in three periods, i.e. in the past (5-10 years ago), at present, and its potential significance
in the future (during the coming 5-10 years). Results showed that half of the examined
DMOs do not include the analyzed issue in their activities.

Even though our research was conducted with a time lag of 6 years, it is evident that the
examined regional DMOs in Croatia lack the awareness of the need for crisis
management. By analysing DMOs’ plans from 2019, we found that only 2 out of 21 (i.e.
9,5%) DMOs incorporate crisis management into their activities. Analysis of DMQOs’
plans from 2021 revealed that much more DMOs (10 out of 21, i.e. 47,6%) gained an
understanding of the need to include crisis management in their activities.

Research results should be considered worrying as the performed risk assessments
revealed that Croatia is exposed to a complex set of heterogeneous risks that may
severely affect both Croatia’s tourism and the overall economy (Mikuli¢ et al. 2018).

5. CONCLUSION

Tourism crises are not an unknown phenomenon. These are periods of intense
uncertainty characterized by unpredictability and loss of control over key functions of
the tourism system. Since crises have become a way of life for many tourism destinations
around the world, tourism crisis management has gained importance. Destination
management organizations (DMOs) represent the entity in charge of destination
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management that main goals must be to ensure destination competitiveness and
sustainability in the short, medium, and long terms.

The present research contributes to destination management in a theoretical and practical
sense. After having systematized the literature on crises and tourism crisis management,
the authors conceptualized a theoretical model explaining the role of DMOs in tourism
crisis management by linking the concepts of destination sustainability, crisis
management, and resilience. Recent research has shown that most tourism destinations
are still underprepared for crises. In those circumstances, the authors conducted research
on a sample of regional DMOs in Croatia with the aim to establish whether the practice,
in this case, differs from other tourism destinations. It is evident that more than half of
examined regional DMOs in Croatia lack awareness of the need for risk and crisis
management. As the risk of tourism crises permanently increases, modern DMOs should
pay much more attention to the problem of crisis management and the adoption of a
resilience management framework.

The scholars are invited to research more deeply the concept of resilience management
and its application to the level of tourism destinations.
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ROLE OF DESTINATION MANAGEMENT ORGANIZATIONS IN TOURISM CRISIS
MANAGEMENT - INSIGHT FROM CROATIA

Danijela KriZzman Pavlovi¢
Enco Crnobori

Abstract

The present article covers the significance of crisis management in the activities of modern
destination management organizations. After analysing the results of previous research and
providing recommendations for future research directions in the field of tourism crisis
management, the authors have developed a theoretical model that explains the role of DMOs in
tourism crisis management. The model shows the link between the concepts of destination
sustainability, crisis management, and resilience. As a popular and fast-growing summer
destination in the European Mediterranean, Croatia is significantly exposed to a complex set of
heterogeneous risks that may severely affect its tourism and the overall economy. Given that, the
authors conducted research to gain insight into whether the current activities of DMOs in Croatia
include crisis management. The results showed that DMOs incorporate crisis management in their
business activities insufficiently.

Keywords: destination, DMOs, crisis management, resilience, Croatia

Danijela Krizman Pavlovi¢

Ph.D., Full Professor with tenure

Juraj Dobrila University of Pula, Faculty of Economics and Tourism
E-mail: dkrizman@unipu.hr

Enco Crnobori

Mag. oec.

Tourist Board of Medulin Municipality
E-mail: encocrnobori@tzom.hr

18



5th International Rural Tourism Congress, Congress proceedings, 2022.
A. Guli¢, Lj. Prani¢, AN EXPLORATORY STUDY ON RURAL DESTINATION...

AN EXPLORATORY STUDY ON RURAL
DESTINATION QUALITY AND BEHAVIORAL
INTENTIONS AMID THE COVID-19 PANDEMIC

Ana Guli¢
Ljudevit Pranié¢

Abstract

As physical distancing and international travel restrictions in the wake of the COVID-19 outbreak
have forced an unprecedented number of people to remain in or near their place of residence, the
access to nature and the hinterlands has become a longed-for luxury for many. Despite the resulting
increase in interest from tourists wanting to visit the countryside, there is a paucity of research on
tourist perceptions and behaviors in rural areas amid the pandemic.

To fill this research gap, the goals of this exploratory study are to examine (1) tourists’ perceptions
of destination quality (DQ) in Croatia’s rural Cetina Region, (2) the effects of perceived DQ on
the two dimensions of visitor loyalty, and (3) the effects of visitor demographics on perceived DQ.
Based on the Tosun et al.’s (2015) model of DQ, this study explores destination service quality
(DSQ) and destination natural quality (DNQ). Moreover, while the loyalty construct includes
behavioral (revisit intentions) and attitudinal (word-of-mouth intentions) perspectives,
demographics include gender, age, education, country of origin, marital status, and employment
status.

Spearman’s correlation and multiple regression were employed to analyze the visitor data collected
via a self-administered questionnaire written in Croatian and English. The results indicate that rural
visitors’ behavioral intentions are primarily driven by the quality of destination’s natural attributes,
with service attributes taking a back seat in such context. Additionally, country of origin plays an
important role in DQ perceptions. The study ends with theoretical and practical implications of the
results, limitations, and suggestions for future research.

Keywords: Rural tourism, loyalty, destination service quality, destination natural quality, Croatia.

1. INTRODUCTION

Conceptually, rural tourism may be defined as tourism activities taking place in the
countryside (EEA 1998; OECD 1994; Vaishar and Stastna 2020). There is a general
agreement among both tourism scholars and industry professionals that rural areas have
emerged as the most popular choice for tourists during the COVID-19 outbreak. Despite
their popularity, a very limited body of research on the impacts of the pandemic on rural
tourism has produced conflicting results. While some rural areas have experienced
growth in tourism activity (Seraphin and Dosquet 2020; Vaishar and Stastna 2020),
others have suffered both in terms of demand and revenue (Silva 2021). Due to both
scarcity and the conflicting nature of research on the subject, some scholars (e.g., Silva
2021) have suggested that future research should examine the factors that can influence
the tourists' behaviors in different rural areas during COVID-19.
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Thus, this exploratory research focuses on visitors to the rural Cetina Region in Southern
Croatia. Specifically, the purpose of this paper is to examine (1) tourists’ perceptions
regarding the two dimensions of destination quality (i.e., destination service quality
(DSQ) and destination natural quality (DNQ) in the rural Cetina Region, (2) the effects
of perceived DSQ and DNQ on the two dimensions of visitor loyalty (i.e., revisit and
word-of-mouth (WOM) intentions), and (3) the effects of visitor demographics on
perceived DSQ and DNQ. The results of this research will not only empirically assess
some important factors that may influence rural tourists’ loyalty amid the pandemic, but
also provide valuable information that could help (local) governments, DMOs, and
individual tourism operators improve marketing planning and investment decisions in
the rural tourism context. The article closes with a discussion of results, limitations of
the study, and suggestions for future research.

2. LITERATURE REVIEW

Loyalty is generally defined as customers' commitment to consistently re-buy or re-
patronize certain product/service/brand (Oliver 1999). Within the definition of rural
tourism, the notion of loyalty is denoted by the construct of destination loyalty, i.e.
intentions to recommend and revisit the destination or repurchase the trip (Lee and Xue
2020). To date, loyalty has been mostly defined on the basis of three dimensions, i.e.
behavioral, attitudinal, and composite (Bowen and Chen 2001; Jones and Taylor 2007).
While behavioral loyalty is often measured by repurchase or revisit intentions,
attitudinal loyalty frequently employs indicators such as willingness to recommend the
product/service to others or WOM intentions (Loureiro and Kastenholz 2011; Rundle-
Thiele 2005). Composite loyalty simply combines the behavioral and attitudinal
perspectives for a more robust measure of loyalty. Thus, this study employs a composite
measure of loyalty.

Service quality, an important antecedent of customer loyalty (Rajaratnam et al. 2015;
McCleary et al. 2006), refers to the evaluation of service attributes that are primarily
controlled by the service provider (Baker and Crompton 2000). While the relationship
between service quality and customer loyalty is well-established in the literature,
research on tourists’ behavioral and attitudinal intentions, based on destination attributes,
is still limited in the context of both destinations in general (Akroush et al. 2016) and
rural destinations in particular (Rajaratnam et al. 2015). In rural settings, the notion of
service quality is denoted by the construct of destination quality, which is further
subdivided into destination natural quality (DNQ) and destination service quality (DSQ;
Kozak 2001; Murphy et al. 2000; Sangpikul 2017; Tosun et al. 2015).

DNQ refers to the physical environment or “atmosphere” provided by the destination
(Echtner and Ritchie 1993; Murphy et al. 2000), and is considered to be shaped by
location, culture, and pure beauty elements (Tosun et al. 2015). While location denotes
ease of access and distance of the destination (Mair and Thompson 2009), culture relates
to (dis)similarities between the destination culture and visitors’ own culture (Cohen
1988; Murphy et al. 2000). Pure beauty refers to a destination’s unrefined features (Ross
and Iso-Ahola 1991; Murphy et al. 2000).
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In terms of DSQ, Kozak (2001) empirically identified eight factors as being important in
the assessment of destination service quality — i.e. lodging services, local transportation
services, cleanliness and hygiene, hospitality and customer care, availability of activities
and facilities, price levels and food quality, foreign language proficiency, and airport
services. In other studies, the attitudes and language proficiency of destination’s retail
workers (Tosun et al. 2007), as well as shopping, information, transportation, and
accommodation (Moutinho et al. 2012), were identified as important aspects of DSQ.

Within the rural DSQ, lodging merits additional attention. Unlike urban areas where
hotels and peer-to-peer (P2P) lodging establishments commonly compete on relatively
equal grounds, rural settings are often dominated by P2P accommodation businesses,
such as vacation rentals (VR). VRs or holiday lets are a type of lodging where a visitor
rents a room or entire home for a short-term stay. While urban VRs boasted a low-cost
alternative to traditional hotels before the pandemic (Kulshreshtha and Kulshrestha
2019), the appeal of both VRs and hotels plummeted during COVID as travelers avoided
unsafe destinations (Zenker et al. 2021) and public transportation (Dong et al. 2021),
both of which are associated with urban areas.

However, as the research started to show that the principal mode by which people are
infected with SARS-CoV-2 (the virus that causes COVID-19) is through direct human
contact and rarely via contaminated surfaces, VRs in rural areas emerged as a suitable
option for maintaining a “safer at home” lifestyle on the road. In particular, the
availability of kitchen amenities, the greater privacy and independence, the absence of
common areas shared with other guests, and the avoidance of tourist crowds created a
safer environment due to the possibility of preserving physical distancing (Hidalgo et al.
2021). Despite the growing relevance of VRs in rural settings, there is a paucity of
research on the users of VRs, the types of units they rent, the motivations for them renting
VRs, and their evaluation of the VR experience (Tierney 2019).

In terms of the operationalization of quality, Parasuraman et al.’s (1988) discrepancy
measure (i.e., SERVQUAL and its variants) is commonly used, referring to the gap
between respondent’s expectations and perceptions. However, comparative studies have
consistently demonstrated that perceptions-only measures outperform the perceptions-
minus-expectations measures in terms of predictive validity (Crompton and Love 1995;
Cronin and Taylor 1994). Thus, this study employs a perceptions measure of quality.

3. METHODOLOGY

Data was collected through a self-administered questionnaire written in Croatian and
English during September and October of 2021 in the Cetina Region in Southern Croatia.
Since one of this paper’s authors resides in the Cetina Region, convenience sampling
was used to recruit and contact the owners of rural VRs, who in turn distributed the
questionnaire to their guests by email. This is deemed the quickest and most efficient
way of obtaining data (Sekaran and Bougie 2010). Cetina Region is comprised of three
small cities and a number of villages. The three cities and their populations according to
the 2011. census are Sinj (25,000 residents), Trilj (9,000 residents), and Vrlika (2,000
residents). VR homeowners from Sinj and Trilj were the sampling frame for this study.

21



5th International Rural Tourism Congress, Congress proceedings, 2022.
A. Guli¢, Ljudevit Prani¢, AN EXPLORATORY STUDY ON RURAL DESTINATION..

Based on the information obtained from the DMO websites of Sinj and Trilj, during data
collection there were a total of 74 VR homeowners. Ultimately, 10 VR homeowners were
included in our convenience sample and a total of 106 valid questionnaires were
obtained.

The questionnaire was comprised of four sections. The first section measured
respondents’ demographics (i.e., gender, age, level of education, country of origin,
marital status, and employment status). The second section measured respondents’
perceptions of destination service quality. Section three measured the perceived
destination natural quality. Finally, section four captured their behavioral intentions, i.e.
willingness to recommend the Cetina Region to others and revisit intentions. The 18 five-
point Likert-type scale items anchored by 1 (strongly disagree) and 5 (strongly agree)
used to assess DSQ, DNQ, and tourists’ behavioral intentions were derived from
Rajaratnam et al. (2014), Reichel et al. (2000), and Fleischer et al. (1993), and adapted
to this study’s context.

Within the scope of the study, Spearman's correlation was employed to investigate the
relationship between DSQ, DNQ, and demographics on one hand and revisit/WOM
intentions on the other. Spearman’s rs values were interpreted on the basis of the
magnitude and direction of the relationship between variables, according to widely used
criteria: rs values <0.3 weak, 0.3-0.7 moderate, >0.7 strong (Akoglu 2018). Moreover,
multiple regression was used to examine the effects of (1) DSQ/DNQ on WOM
intentions, (2) DSQ/DNQ on revisit intentions, (3) demographics on DSQ, and (4)
demographics on DNQ.

4. RESULTS
4.1. Descriptive statistics

Of the 106 respondents, 54 were male and 52 female and most of them (68%) were
between 26 and 55 years of age (Table 1). While 40% completed high school, 29% held
an associate’s degree and 29% had a bachelor’s degree or higher. Just over 57% were
from Croatia, with the remaining 42% from abroad. Among the 45 foreign visitors, there
were 10 Germans, 7 from Bosnia-Herzegovina, 7 from Poland, 6 Austrians, 4 Czechs, 4
Italians, 3 Hungarians, 2 Slovaks, and 2 French. Majority (64%) were married and
employed (62%).

Table 1. Respondent demographics

Characteristic N %
Gender
male 54 50.9
female 52 49.1
Age group
18-25 15 14.2
26-35 21 19.8
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36-45
46-55
56-65
> 66
Level of education attained
elementary/primary
high school/secondary
associate’s degree
bachelor’s degree or higher
Country of origin
Croatia
abroad
Marital status
married
single/divorced
Employment status
employed
unemployed/student/retired

27
24
11

8

2
42
31
31

61
45

68
38

66
40

255
22.6
10.4

7.5

1.9
39.6
29.2
29.2

57.5
425

64.1
35.9

62.3
37.7

Source: Authors

Table 2 presents respondent ratings of DSQ, DNQ, and behavioral intentions. It can be

immediately noticed that of the two dimensions of destination quality (i.e., DSQ vs.
DNQ), Cetina region’s natural attributes received somewhat more favorable ratings.

Within DSQ, while locals were rated as very kind and friendly, rural lodging
establishments and F&B outlets fared somewhat lover, however still at an acceptable
level. Among the DNQ attributes, Cetina region’s climate, flora and fauna, history and
culture, natural attractions, and safety received the highest ratings. Diversity of offer for
young adults earned the lowest DNQ rating. In terms of respondents’ behavioral
intentions, the vast majority will revisit Cetina region and recommend it as a rural

tourism destination to others.

Table 2. Ratings of destination quality and loyalty

Scales and items

SD  Cronbach’s a

Destination service quality (DSQ)

Local population is kind and friendly

Tourism staff is kind and friendly

Diversity and quality of F&B offerings meets
my expectations

The quality of my accommodation meets my
expectations

Cetina region has the necessary F&B outlets to
supplement rural tourism development

Cetina region has the necessary lodging
establishments for rural tourism development

Destination natural quality (DNQ)

Mean*

4.10 91
3.93 1.08
386 1.21
353 1.13
344 1.15
3.39 1.16

.85

87
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Cetina region’s climate is suitable for rural  4.58 81
tourism development

Cetina region has a rich flora and fauna 451 .90
Cetina region is rich in history and culture 4.49 .90
Natural and environmental beauties meet my  4.46 .90
expectations

| feel safe in Cetina region 4.43 .90
Cetina region is geographically accessible 396 1.06

Cetina region has a myriad options to 3.87 1.13
experience traditional lifestyle

Cetina region offers a diversity of thingsto see  3.48  1.13
and do

The variety and quality of events meets my  3.23  1.25
expectations

Cetina region has divers offerings for young 2.47 1.15
adults

Loyalty .90
I will recommend Cetina region as a rural 413 1.15
tourism destination to others
I will return to Cetina region 400 121
*1 = strongly disagree, 5 = strongly agree
Source: Authors

4.2. Inferential statistics

The Cronbach’s alpha values (.85, .87, and .90) indicated a good reliability or internal
consistency of the DSQ, DNQ, and loyalty scales, respectively (Table 2). In order to
determine whether revisit and WOM intentions are associated with DSQ, DNQ, and
demographics, the data were analyzed using Spearman’s rs correlation (Table 3). The
results reveal that revisit intentions have a moderate positive correlation with DSQ (rs
=.32) and DNQ (rs =.48), and a weak positive correlation with age (rs =.20) and marital
status (rs =.27). Furthermore, the results reveal that WOM intentions have a moderate
positive correlation with DSQ (rs =.44), DNQ (rs =.56), and marital status (rs =.34), and
a weak positive correlation with age (rs =.25). Regarding marital status, married visitors
are more likely to revisit Cetina region and recommend it as a rural tourism destination
to others, as compared to their single or divorced counterparts. That said, gender,
education, country of origin, and employment status are not associated with either revisit
or WOM intentions.

Table 3. Spearman’s correlation

Revisit intention WOM intention

I's P I's p
DSQ 32%** <001 A4*%** <001
DNQ A8*** <001 b56*** <001
Gender -.01 468 .02 431
Age .20* .019 25%* .005
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Education -.06 .258 -11 136
Origin country -14 .078 -.02 422
Marital status 27 .003 34*** <001
Employment 14 .083 15 .066
N 106

*=p<.05; **=p<.01; ***= p<.001

Source: Authors

In order to check for causality between different sets of predictors and outcome variables,
four independent multiple regression analyses were performed (Table 4). In the first of
the four multiple regression analyses, WOM intentions were regressed on DSQ and
DNQ. Results show that 38.8% of the variance can be accounted for by the two
predictors, collectively (F(2, 103)=34.336, p=.000). Looking at the unique individual
contributions of the predictors, the results show that DNQ positively predicts WOM
(p=.618, t=6.047, p<.001). This suggests that the quality of Cetina region’s natural
attributes affects visitors’ willingness to recommend the region as a rural tourism
destination to others. Conversely, visitors” WOM intentions are not affected by the
quality of Cetina region’s service attributes.

In the second of the four multiple regression analyses, revisit intentions were also
regressed on DSQ and DNQ. Results show that 32.7% of the variance can be accounted
for by the two predictors, collectively (F(2, 103)=26.454, p=.000). Looking at the unique
individual contributions of the predictors, the results show that DNQ positively predicts
revisit intentions (£=.627, t=5.853, p<.001). This suggests that quality of Cetina region’s
natural attributes affects visitors” intention to return to the region. Conversely, visitors’
revisit intentions are not affected by quality of Cetina region’s service attributes.

In the third multiple regression analysis, DSQ was regressed on six demographic
variables. Results show that 21.3% of the variance can be accounted for by the six
predictors, collectively (F(6, 99)=5.730, p=.000). Looking at the unique individual
contributions of the predictors, the results show that country of origin positively predicts
DSQ (5=.452, t=5.157, p<.001). Additionally, results also reveal that foreign visitors are
more likely to rate Cetina region’s service attributes higher than their Croatian
counterparts. Conversely, visitors’ ratings of Cetina region’s service attributes are not
affected by gender, age, education, marital status, and employment status.

In the fourth multiple regression analysis, DNQ was also regressed on six demographic
variables. Results show that 5.3% of the variance can be accounted for by the six
predictors, collectively (F(6, 99)=1.979, p=.076). Given that this is an exploratory study
with a relatively small sample, using a less conservative alpha level (i.e., p<.10) is a
recommended approach (Schumm et al. 2013). Looking at the unique individual
contributions of the predictors, the results show that country of origin positively predicts
DNQ (p=.226, t=2.355, p=.020). Additionally, results also reveal that foreign visitors are
more likely to rate Cetina region’s natural attributes higher than their Croatian
counterparts. Conversely, visitors’ ratings of Cetina region’s natural attributes are not
affected by gender, age, education, marital status, and employment status.
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Table 4. Regression results

Output variable

Predictor -
. Revisit WOM
variable intention intention DSQ DNQ
Constant .061P -011 3.252 3.565
(.566) (.512) (.353) (.321)
DSQ -.071 .022
(.155) (.140)
DNQ B27*** .618***
(.187) (.169)
Gender 126 .106
(.146) (.133)
Age .061 118
(.067) (.061)
Education -.092 -.063
(.087) (.079)
Origin country A52%** 226%*
(.149) (.135)
Marital status .036 .039
(.205) (.186)
Employment 118 112
(.157) (.143)
Adjusted R? 327 .388 213 .053
N 106

PStandardized (Beta) coefficients with standard errors reported in parentheses.
*=p<.05; **=p<.01; ***= p<.001;

Source: Authors

5. CONCLUSIONS

This exploratory study investigated tourists’ perceptions regarding destination quality
and their behavioral intentions amid the COVID-19 outbreak in Croatia’s rural Cetina
Region. Findings demonstrated that visitors’ perceptions of the quality of a destination’s
natural attributes are an important predictor of their revisit intentions and their
willingness to recommend it as a rural tourism destination to others. Moreover, foreign
tourists are likely to appreciate the natural attributes of a rural area more than domestic
visitors. Interestingly, visitors’ perceptions of the quality of a destination’s service
attributes are of little value in predicting revisit and WOM intentions. These findings
have both theoretical and practical implications.

Theoretically, our finding that DSQ is not a good predictor of revisit intentions is in
contrast with the study of Tosun et al. (2015), who found that positive perceptions of
DSQ may increase revisit intentions. At least two reasons could explain this discrepancy
— i.e. destination type and the time of data collection. While the study by Tosun et al.
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centered on a very popular and thus established coastal destination in Turkey, our study
focused on Cetina Region, a lesser-known and relatively uncharted rural destination. It
appears plausible that visitors to Cetina Region may be trailblazers and novelty-seekers
who thus place greater value on the natural (as opposed to service) attributes of a less-
frequented destination than beachgoers in a familiar sun and sea destination.

In regards to the time of data collection, Tosun et al.’s study was undertaken years before
the COVID-19 pandemic, whereas our study was conducted in the midst of it. Therefore,
it is possible that travel restrictions imposed during the outbreak are causing travelers to
realign their priorities. That is, after having experienced unprecedented bans on travel,
tourists may be exhilarated about the opportunity to explore the great outdoors and are
therefore less concerned about the quality of accommodation and other related service
attributes.

There is thus scope for more research to enhance our understanding of the perhaps
moderating roles of destination type and time in regards to tourists' behaviors in different
rural areas during and after COVID-19. Moreover, although the effects of gender, age,
education, marital status, and employment status on tourists’ DSQ/DNQ perceptions
turned out insignificant in this study, other rural destinations are likely to have a different
set of characteristics and circumstances. Accordingly, it seems rational to conduct similar
studies in different rural destinations over longer timeframes.

In terms of practical implications, based on this study’s findings, local governments,
DMOs, and individual tourism operators in rural areas should concentrate their
marketing activities on natural aspects of their destination. Specifically, they should
focus their efforts on developing and properly signposting hiking and bicycle trails for
different types of users (e.g., families with children, seniors, wheelchairs, strollers,
rollerblades, etc.), creating user-friendly maps of area attractions, lookout points, and
parking spaces, and using drones and cycling action cameras to capture visually
appealing video content for online sharing and promotion.

The results of this study notwithstanding, this study’s sample size may have affected the
findings. The review of various rules-of-thumb by Green (1991) suggests that the
recommended case-to-variable ratio (i.e., respondents per scale item) should be 5:1 at
the lowest (Bartlett et al. 2001; Hair et al. 1995; Tabachnick and Fidell 1989).
While this study meets the minimum sample size threshold, future studies should aim at
a more desired 10:1 ratio (Halinski and Feldt 1970; Miller and Kunce 1973).
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AN EXPLORATORY STUDY ON RURAL DESTINATION QUALITY AND
BEHAVIORAL INTENTIONS AMID THE COVID-19 PANDEMIC

Ana Gulié
Ljudevit Prani¢

Abstract

As physical distancing and international travel restrictions in the wake of the COVID-19 outbreak
have forced an unprecedented number of people to remain in or near their place of residence, the
access to nature and the hinterlands has become a longed-for luxury for many. Despite the resulting
increase in interest from tourists wanting to visit the countryside, there is a paucity of research on
tourist perceptions and behaviors in rural areas amid the pandemic.

To fill this research gap, the goals of this exploratory study are to examine (1) tourists’ perceptions
of destination quality (DQ) in Croatia’s rural Cetina Region, (2) the effects of perceived DQ on
the two dimensions of visitor loyalty, and (3) the effects of visitor demographics on perceived DQ.
Based on the Tosun et al.’s (2015) model of DQ, this study explores destination service quality
(DSQ) and destination natural quality (DNQ). Moreover, while the loyalty construct includes
behavioral (revisit intentions) and attitudinal (word-of-mouth intentions) perspectives,
demographics include gender, age, education, country of origin, marital status, and employment
status.

Spearman’s correlation and multiple regression were employed to analyze the visitor data collected
via a self-administered questionnaire written in Croatian and English. The results indicate that rural
visitors’ behavioral intentions are primarily driven by the quality of destination’s natural attributes,
with service attributes taking a back seat in such context. Additionally, country of origin plays an
important role in DQ perceptions. The study ends with theoretical and practical implications of the
results, limitations, and suggestions for future research.

Keywords: Rural tourism, loyalty, destination service quality, destination natural quality, Croatia.
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15T GREEN RESTAURANT IN CROATIA
CHALLENGES AND BENEFITS OF IMPLEMENTING
GREEN PRACTICES

Matina Gjurasi¢
Damir KreSi¢

Abstract

In today’s fast-changing dynamics of the service industry, the mission of foodservice entrepreneurs
is going through a significant transformation. The increasing number of consumers are looking for
products and services that are healthy, sustainable, and environmentally friendly. They want to be
a part of restaurant sustainability which includes utilizing energy-efficient equipment, purchasing
local or organic ingredients, offering healthy menu items, banning disposable cups and polystyrene
containers, training employees for green practices, recycling, and composting, and reducing
pollution. Such restaurant that employs green practices is called a “green restaurant” and can obtain
a worldwide know certificate which increases restaurant brand and loyalty. Despite the potential
benefits that green practices bring to the restaurant business and destination; some restaurants are
reluctant to invest in the implementation of environmentally friendly practices. Therefore, this case
study presents the first green restaurant Konavoski Dvori in the Konavle region, Croatia, and its
major challenges while implementing green practices into operation. The study conducted semi-
structured interviews with the owner, management, and employees of the restaurant. Results
revealed that even though there were several major challenges during the implementation phase
such as policies, regulations, investment costs, and awareness, in overall there are more business
advantages that such model brings. Moreover, respondents emphasized that restaurant green
practices contribute to rural tourism by respecting-protecting and landscaping nature, supplying
local foods, serving local dishes, and employing local people.

Keywords: green restaurant, rural tourism, sustainable practices.

1. INTRODUCTION

The hospitality and tourism industry is one of the biggest and fastest growing industries
in the world. Such fastest and uncontrolled growth, especially in the restaurant business
has negatively impacted the environment. In their daily operations, restaurants
significantly contribute to the effects of global warming with excessive energy
consumption, global green gas emissions, and significant food waste (Krause 1993; Han
et. al. 2011; Hwang and Lee 2019; Martin-Rios et. al. 2018; Langgat 2019; Asadi et. al.
2020). Therefore, an urgent action by the restaurant management should be done.

Despite the negative environmental impacts, restaurants are confronted with the
challenge of integrating environmental issues into their strategic and tactical decision-
making processes. They are more likely to implement environmentally friendly practices
into their operation for marketing purpose which involves activities such as discouraging
the use of disposable tableware and developing locally sourced organic menus (Jang
et.al. 2011; Shin et..al. 2018). However, when it comes to major equipment investment
and moving their whole operations towards green practices, restaurant management is

32



5th International Rural Tourism Congress, Congress proceedings, 2022.
M. Gjurasi¢, D. Kresi¢. 1ST GREEN RESTAURANT IN CROATIA CHALLENGES AND BENEFITS...

reluctant to it. Major reasons for these are lack of access to the monetary assets
(Virglerova et. al. 2017) and lack of specific guidelines for green practice implication
(Cardoza et.al. 2016; Hollender 2017; Kmieciak and Michna, 2018; Fahad and Wang
2020). Hence, this case study aims to emphasize major challenges and benefits of
implementing green practices into restaurant operation. Furthermore, by giving the
successful example for green restaurant business in Croatia, it will identify the internal,
external, and individual factors that need to be considered for the adoption of green
practices in food service sector.

2. GREEN RESTAURANTS

Due to the increasing number of environmental laws and pressure from the market.,
restaurant businesses have started to adopt some green practices to reduce costs and
maintain competitive advantage (Alameeri et. al. 2020; Han 2020; Peng 2020) which
introduce the concept of green restaurants. Green restaurants are environmentally
sustainable restaurants which take actions to minimize their negative impact on the
environment by implementing green practices, such as recycling, utilizing renewable
energy, responsible waste disposal, reducing food waste, and serving sustainable food
locally sourced or organic (Jang et. al. 2011). Green restaurants are focused on “reduce,
reuse, recycle” activities and emphasize energy efficient practices in restaurant
operations (Gilg et. al. 2005). Most of these restaurants have implemented green
initiatives by decreasing energy use and water consumption, recycling, and buying
sustainable and fresh products (Numkung and Jang 2017). Additionally, these initiatives
include avoiding plastic cutlery and plastic water bottles in the dining room (Nimri et.
al. 2021).

2.1. Benefits of implementing green practices

Additionally, the literature review reveals that the restaurant management believes that
green practices have significant positive impacts on the financial situation, competitive
advantage, and efficient use of resources (Hussain et. al. 2020; Filimonau et.al. 2021),
increased customer demand (Assaker 2020), enhanced brand image (Dhir et.. al. 2021),
and customer willingness to pay a premium for their services (Sanchez- Ollero et. al.
2014; Cantele and Cassia 2020). Furthermore, the high consumer interest in organic and
sustainable food and eco-friendly practices has led to a proliferation of green restaurants
to satisfy consumer demand.

3. RESTAURANT GREEN PRACTICES

There is not specific guideline for implementing green practices in the restaurant
business. In the literature there are several authors that suggested various dimensions
which conceptualized the green practices in the restaurant business. One of the first
concept was developed by Choi and Parsa (2007) which covers ten categories of green
restaurant practices associated with environmental, health and social concern.
Szuchnicki (2009) concentrated on traditional restaurant operation which includes
conservation, organic food, and carbon footprint reduction. While Schubert et.al. (2010)
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emphasized the green action, green food and green donation/giving as important
restaurant green practices. The same year, Jeong, and Jang (2010) in their study focused
on recycling and composting, energy-saving equipment, environmentally friendly
cleaning supplies and packaging and menu with choices of local and organic food. Later
studies continue to address green food and PR environmental activities in the framework
for green restaurant (Jang et. al.2011; Namkung and Jang 2012).

According to Green Restaurant Association (2022) which is a national non-profit
organization that provides the only official Certified Green Restaurants mark in the
world, there are eight categories of green practices which the restaurant establishment
should follow to be certified as a green restaurant. Those environmental criteria cover a
wide spectrum of different green practices such as:

Water efficiency

Waste reduction and recycling

Sustainable durable goods and building materials
Sustainable food

Energy efficiency and conservation

Reusables and environmentally preferable disposables
Chemical and pollution reduction

Transparency and education

NN

Restaurants must meet. these eight environmentally friendly criteria to be recognized as
certified green restaurant. In Croatia there is no association to verify the restaurant as
certified green restaurant, even thought, going green and practicing green is highly
encouraged in Croatia. There are initiatives by government and agencies to support and
promote green practices, but they are more related to accommodation service and travel
agency. In that sense, through the Competitiveness of Tourism Sector Program the
Ministry of Tourism and Sport has co-financed projects for sustainable development by
investing in sustainable (green) entrepreneurship in tourism and development of special
forms of tourism (health, cultural, cycling tourism, nautical, congress, rural etc.)
(HrTurizam 2019).

4. CHALLENGES AND BENEFITS OF IMPLEMENTING GREEN
PRACTICES

Major obstacles or challenges that have been defined in the literature are related to
administrative or management constraints, economic and financial obstacles, exterior
collaboration and stakeholder participation, government assistance, customers, and
market. obstacles, and intellectual and knowledge restricted boundaries. The below table
summarizes major challenges.

Table 1. Challenges of implementing green practices in the business

Challenge Sub-challenge References
Lack of commitment from SME Ashford 1993 ; Ravi and Shankar
entrepreneur 2005 ; Zhu etal. 2012a,2012b ;
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SME reluctant to switch to green
practices

Mathiyazhagan et.al. 2013 ; Dubey
et.al. 2015 ; Mangla et.al. 2017

Management, | Lack of training and consultancy Ashford 1993 ; Zhu etal. 2012a,
organization, | programs related to green innovation | 2012b; Linand Ho 2008 ; Jones et.al.
and human | practices 2011
resources Lack of human resources for green Ashford 1993 ; Carter and Dresner
innovation 2001 ; Urban and Naidoo 2012 ;
High costs for certifications related Longoni et.al. 2014 ; Mangla et.al.
to green practices for SMEs 2017
Lack of interaction with government | Collins et.al. 2007; Lin and Ho 2008
Management, | agencies and participation in Hillary 2004
organization, | programs organized by government
and human | related to green initiatives Gupta and Barua 2018
resources Lack of reward systems for green
innovations
Lack of internal and external financial | Pinget. et.al. 2015
resources
Less payoff as compared to | Matus etal. 2012 ; Govindan et..al.
investment in green innovations 2014
Lack of access to government | Cecere etal. 2016; Hojnik and
Financial subsidies and financial incentives Ruzzier 2016
barriers Unavailability of bank loans to | Mathiyazhagan et.al. 2013 ; Cecere
promote green practices et.al. 2016
High change over costs from | Konar and Cohen 2001; Mudgal

traditional to the green system.

No economies of scale for green
products for SMEs due to lesser
demand

et.al. 2010
Gupta and Barua 2018

Poor external
partnership
and

The unwillingness of supply chain
partners to exchange information on
green practices

Lack of understanding regarding
green practice by other SMEs

Poor communication with external

Walker et. al. (2008), Hong et. al.
(2009), Mudgal et. al. (2010),
Ninlawan et. al. (2010), and Dhull
and Narwal (2016)

Sarkar and Mohapatra (2006), Wolf
and Seuring (2010), Dhull and

stakeholders’ | partners and lack of role clarity Narwal (2016)
engagement Lack of platforms or forums for Lettenmeier et. al. (2012), Dubey et.
SMEs to discuss problems related to | al. (2015), and Mangla et. al. (2017)
green innovation Madrid-Guijarro et. al. (2009); Gupta
Lack of pressure from large and Barua (2017)
organizations to switch to green
practices
Complex and rigid rules for green Runhaar et. al. (2008), Brammer et.
Lack of practices al. (2012), and Zhu et. al. (2012a, b)
government Lack of training programs by the Runhaar et. al. (2008), and Zhu et. al.
support for government for SMEs to incorporate | (2012a, b)
green green practices
initiatives Lack of help by the government for Blok et.al. 2015
technology upgradation by SMEs
Market. and Lack of customers' responsiveness Ashford 1993; Silva et.al. 2008;
customer towards green products Dhull and Narwal 2016
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Lack of belief in environmental
benefits of green products

Lack of technological information
regarding green technologies
Lack of awareness about recycling
and reverse logistics facilities

related Lack of awareness and knowledge Min and Galle 2001; Chen et.al.
barriers regarding green products 2006; Mudgal et.al. 2010; Dhull and
Narwal 2016
Insufficient Lack of knowledge regarding green Shen and Tam, 2002 ; Simpson et.al.
knowledge practices and legislations among 2004 ; Runhaar et. al. 2008 ; Mudgal
/info on employees and entrepreneurs et.al. 2010 ; Horbach et.al. 2012 ;
green Lack of ability of employees to Mathiyazhagan et. al. 2013 ;
practices identify environmental opportunities | Longoni et.al. 2014 ; Mangla et.al.

2017

Theyel, 2000 ; Runhaar et.al. 2008 ;
Govindan et.al. 2014

Revell and Rutherfoord 2003 ;
Walker et..al. 2008 ; Mathiyazhagan
et..al. 2013 ; Govindan et..al. 2014

Woolman and Veshagh, 2006 ;
Madrid-Guijarro et..al. 2009 ;
Pinget. et..al. 2015 ; Mangla et..al.
2017

Ravi and Shankar, 2005; Marsillac,
2008; Meade et..al. 2007,
Mathiyazhagan et..al. 2013

Source: adopted from Gupta and Barua (2018)

Researchers stated that administrative or operational obstacles are mainly caused by lack
of commitment by management to sustainable green practices since restaurants seek to
run an operation in a traditional manner. This case study analysis implementation of
green practices in the restaurant in Konavle region, Croatia and identifies its major
challenges.

5. METHODOLOGY

The research applied qualitative approach through face-to-face interviews using Zoom
online application. This alternative method contributes to high quality and in-depth
interviews when face-to-face interviews are not possible (Gray et. al. 2020). The same
study points out that such tool is convenient, saves time and creates possibility to
share/discus personal view, issues.

Furthermore, under the qualitative approach, case study method was adopted. This
method assists a researcher to closely examine the data within a specific context. In most
cases, a case study method selects a small geographical area or a very limited number of
individuals as the subjects of study (Zainal 2007). This case study used protocol
suggested by Rashid et.al. (2019) which includes following activities: research question,
research method, permission seeking, ethical considerations, interpretation process, and
criteria for assessment.

For this case study the casual upscale restaurant Konavoski Dvori located in Konavle
region was selected for observation. According to Ismail et. al. (2010), “an independent
casual upscale restaurant is a restaurant that has one or more owners and are usually
engaged with operations directly. These restaurants are not affiliated with any national
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brand or name, and consequently offer the owner the greatest independence, creativity,
and flexibility as well as the greatest risk. They offer fine dining with full table services,
focusing on quality rather than price. since this is the first restaurant in Croatia which
implement green practices into operation. This restaurant has first in Croatia
implemented green practices in the operation.

The interview took place at the end of March 2022. The average length of the in-person
video interviews lasted between 35 and 45 minutes. At the beginning of the interview,
all participants were informed of and agreed to the use of Zoom video conference to
conduct the interviews. Subsequently, the owner, the restaurant management, Chef, and
employees were briefed on the objective of the interview. The first questions were related
to the restaurant’s history and management and reason for going green after which they
were asked to give their comments on the feasibility of implementing eight areas of green
practices in their restaurant defined by GRA (2022). The summary of results is described
in the following part of this study.

6. RESULTS
6.1. Restaurant Konavoski Dvor

The restaurant “Konavoski dvori” is located on the river Ljuta, close to the old watermills
which are recognized as a cultural and natural heritage of Konavle region at the south of
Croatia. The restaurant was first opened in 1968 and from 1997 has been managed by
independent company Esculap-Teo. The management of the restaurant consists of Food
and Beverage (F&B) manager and its assistant, Chef, Finance and Accounting manager,
Purchasing, and Controlling manager. Throughout the year there are 14 full-time
employees while the number increases up to 22 during the high season.

The restaurant has 35 tables and bar that seats 10 which gives the restaurant a seating
capacity of 150 and average check of 30 euros per person. During the spring and summer
time the terrace is open which provides 150 places more. The menu has always been
concentrated on the local cuisine which consists of dishes based on naturally grown
vegetables, lentils, and meat, simply prepared in a traditional way. One of the specialties
is a lamb or goat prepared by “peka” style which is a traditional way of roasting meat
under an iron bell on the fire to retain its natural taste and smell. The favourite vegetable
meal is “Zelena menestra” prepared according to the original recipe form 16 century.

Due to its countryside location, restaurant attracts many tourists and families during the
summer season and weekends, but the owner believes there is possibility for increased
business during the wintertime. The restaurant has not been renovated for many years
and had a weak thermal insulation of the building, moreover, used outdated and
energetically inefficient technology. Hence, in 2018 the owner started to think about
major renovation and transforming the whole business operation towards green practices.
He believed that such step would create competitive advantage at the market., cut the
operational cost and bring the business success on the long run.
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6.1.1. Going Green

The specific actions were related towards activities which contribute to the protection of
nature and the environment. This primarily refers to the use of renewable energy sources
(sun, water, air), the use of sustainable building materials and environmentally mobile
equipment, efficient use of water, reduction of waste and pollution.

From the beginning of the project, the owner was aware that for such huge step in the
business they need someone who will lead the whole project. Therefore, the company
appointed a licensed architect Lea Burovi¢ Ruso to create and prepare project which will
lead to more sustainable restaurant operation. Her studio Proto Arch already had some
experience in preparing and implementing similar projects.

During the interview the owner stated that the major challenge was lack of information
or guidelines for implementing green practices in the restaurant business and more over
lack of financial support to cover such investment. Proto Arch studio did in this process
a huge role. They created a new concept for restaurant Konavoski Dvori to become a
first green restaurant in Croatia and applied for at the Ministry of Environmental
Protection and Energy for the financial support. The project has been recognized as a
valuable and company received 70% of non-repayable EU support through the European
Regional Development fund. This was a first such financial support in Croatia given to
restaurant business. The purpose of the funded project was to reduce the energy
consumption of the restaurant by 52,79% (with respect to energy delivered before the
project was conducted) and to increase the share of renewable energy sources in the gross
energy consumption. This encompassed the complete renewal of the restaurant facility
and installation of thermal insulation on the building. Furthermore, solar panels and
photovoltaic electrical power generation were installed to generate electricity for the
restaurant. For the interior design and decoration, architect involved local artist and
craftsmen, so the wood furniture has been refurbished by them. Restaurant manager
emphasized that without good teamwork synergy, effective cooperation with all relevant
institutions, and more over architect ‘s vision and drive, project would not be achieved.

Additionally, the restaurant upgraded their equipment with water efficient models in the
whole restaurant which maximize saving on utility bills. The restaurant employees
commented that this was easily implemented as they were very well informed how to
save water in the daily operations.

Another important issues which Chef pointed out is waste management. They are
applying waste management procedures in the operation. This includes seasonal and
customized menu which enables ordering and purchasing food upon demand and
availability, furthermore the inventory is daily monitored and controlled by FIFO rules
which means first-in-first-out, and if there are some leftovers at the end of day the
restaurant donates to the neighbouring farm. Besides that, the restaurant requires from
the suppliers to deliver their products in reusable packaging or to take back the packaging
(recycle). Therefore, restaurant does not use anymore plastic and in the whole operation
the chlorine-free paper products are available. The hazardous chemical products such as
harmful dish detergents, germicides, toilet. bowl cleaners, floor wash and polish are
avoided. Restaurant uses non-toxic and biodegradable cleaning products from Croatian
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manufacturer of green cleaning supplies. As well, the cooking oil in the restaurant is
properly collected and converted into renewable fuel.

Regarding the premium price of fresh local products, Chef commented that he is aware
of the primum price of fresh local products, but he said that’s the price of their quality.
He believes and agrees that most guests are willing to pay more for green practices and
organic food. It would be great to have a rooftop greenhouse at the restaurant or in some
location near the restaurant to plant our own ingredients, but he said that currently it is
not time for new investments.

Since the restaurant is working during the whole year, they are organizing special
culinary events during the wintertime to attract more local people. Such events are
sometimes humanitarian, and all income goes for charity. Recently, all income was for
the Foundation “Otac Ivan Fiorovi¢ to help those in need, such as the elderly and
displaced people in Konavle region. Restaurant employees emphasized that they really
enjoy working on such occasions. They are delighted to contribute to community
wellbeing.

At the end of interview restaurant management and Chef pointed out that education is
necessary however they expressed their concern on the constraints of time and cost to
provide environmental program or training to their employee. Moreover, it is very hard
to motivate part-time employees during the high season when the most of businesses
occurs. Currently they are educating their full-time employees about health and safety in
food preparation and service. In the following period they will educate them about the
green practices and how to be environmentally friendly at work and even at home.

7. CONCLUSION

From the extensive literature review and conducted interviews on green restaurant
practices it can be concluded that the major challenge relies on the restaurant
management willingness to adopt such practices and to have financial support since the
investment is high and return low and slow. The owner of this restaurant emphasized.
that without financial support from EU fund it would be very hard to succeed especially
because during the final phase of the renovation, the COVID-19 pandemic occurred. The
light in the tunnel was financial support from the Government during the pandemic
period. In overall, this restaurant has once more pushed forward the boundaries of its
operations in the hospitality industry and demonstrated that the key to success is smart
and sustainable resource management. Additionally, such sustainable business model
contributes to to rural tourism by respecting-protecting and landscaping nature,
supplying local foods, serving local dishes, and employing local people.
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15T GREEN RESTAURANT IN CROATIA
CHALLENGES AND BENEFITS OF IMPLEMENTING GREEN PRACTICES

Matina Gjurasié¢
Damir KreSi¢

Abstract

In today’s fast-changing dynamics of the service industry, the mission of foodservice entrepreneurs
is going through a significant transformation. The increasing number of consumers are looking for
products and services that are healthy, sustainable, and environmentally friendly. They want to be
a part of restaurant sustainability which includes utilizing energy-efficient equipment, purchasing
local or organic ingredients, offering healthy menu items, banning disposable cups and polystyrene
containers, training employees for green practices, recycling, and composting, and reducing
pollution. Such restaurant that employs green practices is called a “green restaurant” and can obtain
a worldwide know certificate which increases restaurant brand and loyalty. Despite the potential
benefits that green practices bring to the restaurant business and destination; some restaurants are
reluctant to invest in the implementation of environmentally friendly practices. Therefore, this case
study presents the first green restaurant Konavoski Dvori in the Konavle region, Croatia, and its
major challenges while implementing green practices into operation. The study conducted semi-
structured interviews with the owner, management, and employees of the restaurant. Results
revealed that even though there were several major challenges during the implementation phase
such as policies, regulations, investment costs, and awareness, in overall there are more business
advantages that such model brings. Moreover, respondents emphasized that restaurant green
practices contribute to rural tourism by respecting-protecting and landscaping nature, supplying
local foods, serving local dishes, and employing local people.

Keywords: green restaurant, rural tourism, sustainable practices.

Matina Gjurasié, PhD,

Research Associate

Institute for tourism, Zagreb, Croatia
matina.gjurasic@iztzg.hr

Damir Kresi¢, PhD,

Research Associate,

Institute for tourism, Zagreb, Croatia
damir.kresic@iztzg.hr

45



5th International Rural Tourism Congress, Congress proceedings, 2022.
S. Plesa, M. Zec Vojinovi¢, M. Tomiéi¢, M. Persi¢, S. Dudas, EFFECTS OF BIOSTIMULANTS...

EFFECTS OF BIOSTIMULANTS ON THYMUS
VULGARIS L. ‘DEUTCHER WINTER’ CULTIVATED IN
MOUNTAIN REGION OF CROATIA

Stela PleSa

Melita Zec Vojinovié¢
Marin Tomici¢
Martina Persi¢
Slavica Dudas

Abstract

Thyme is a perennial shrub whose cultivars enable differentiate cultivation in temperate
continental, hilly or Mediterranean areas, and is used as a spice, medicinal or aromatic plant for
the production of essential oils. A three-year study of the effects of biostimulants on thyme growth
started by establishing a field experiment in June 2021. Biostimulants influences biochemical
processes of the plant to enable a fully realization of the genetic potential of productivity due to
changes in hormonal status, activation of metabolic processes, increasing dietary efficiency,
stimulating growth, development and strengthening the ability to withstand abiotic and biotic
stresses. The aim of using different biostimulants as Amino Vital, llsamin N90, BioPlantella Vita
and Bombardier in field experiment is to strengthen plant resistance and to minimize the use of
synthetic chemicals in the cultivation of high quality medicinal drugs. The parameters included in
present research overwintering and frost hardiness, the height of shrubs, the yield of fresh, dry herb
and leaf drugs, the percentage of leaves in the herb, dry matter content, essential oil content and
total yield of essential oil (Iha). In the first year of cultivation, three foliar treatments with
biostimulants were carried out and the initial effects of biostimulants were observed on the growth
of shrubs, the height and diameter of shrubs.

Keywords: biostimulators, growth, morphometrical parameters, quality, thyme, yield

1. INTRODUCTION

Biostimulators are substances mostly based on natural material, used in ultrasmall and
small doses in order to modify physiological and biochemical processes in plants
(Yakhin et al. 2016). The main goal of treatment with biostimulators is to fully realize
the genetic potential of plant productivity due to changes in hormonal status, activation
of metabolic processes, increase nutrition efficiency, stimulating growth, development
and strengthening the ability to withstand abiotic and biotic stresses. According to Torre,
Battaglica and Caradonia (2015) biostimulators can be classified into several types
according to their basic content; humic extracts, seaweed extracts, amino acids and
hydrolyzed proteins, inorganic salts and microorganisms. Humic extracts contain humic
acids, fulvic acid and humin formed by humification of organic matter, and their effect
is manifested as increasing the efficiency of fertilizers, reducing soil compaction, and
overall improving the content of biomass.

46



5th International Rural Tourism Congress, Congress proceedings, 2022.
S. Plesa, M. Zec Vojinovi¢, M. Tomiéi¢, M. Persi¢, S. Dudas, EFFECTS OF BIOSTIMULANTS...

Seaweed extracts, containing many active mineral and organic compounds, contribute to
plant growth and can improve tolerance to stressful conditions. Hydrolyzed proteins and
amino acids indirectly improve enzyme activity, regulate growth regulators and
biochemical processes. Additionally, they are a significant source of organic nitrogen
and can boost defenses against abiotic stresses. Inorganic compounds have a similar
effect, which with their cations and anions of phosphite, phosphate, bicarbonate, silicate,
sulfate, and nitrate have a direct effect on plant metabolism.

Biostimulators with microorganisms (bacteria, yeasts, filamentous fungi, and
microalgae) isolated from soil, plants, water, or composted fertilizers increase tolerance
to stressful conditions, modify the hormonal status of the plant, as well as the hormone
production and promote the uptake and fixation of some nutrients (Torre et. al. 2015).
Amino acid-based biostimulators are dominant on the Croatian market (Gluhi¢ 2020).
The typical composition of these biostimulators consists of free amino acids, micro and
macronutrients, sugars, vitamins, cytokinin, auxins, abscisic acids, and betadine. In
accordance with their composition, biostimulators are classified as organic fertilizers and
soil improvers and are accordingly regulated by the Fertilizers and Soil Improvers Act
(NN 163/03, 40/07, 81/13, 14/14, 32/19).

Biostimulators differ from fertilizers because they do not have the main nutritional role.
They also differ from pesticides because they condition the plant without protection from
pests. According to the Agriculture Act (NN 118/18, 42/20, 127/20, 52/2) biostimulators
can be used in organic agriculture since they are obtained naturally. Nowadays we are
witnessing the global change in climate and growing conditions bringing new challenges
in plant production. At the same time, there is a permanent growth in demand for
organically produced goods, particularly organically produced raw material used in
pharmaceutical and cosmetical industry. To satisfy this high demand for organic products
there is a need for application of new plant conditioning and strengthening agents in
order to increase resilience, improve phytosanitary conditions and reduce pesticide use.

According to the Central Bureau of Statistics in the Republic of Croatia (2020), there is
863,000 hectares of used agricultural land. 60.7% of that area is under cereals (524,000
hectares), industrial crops are grown on 20.5% or 177,000 hectares and fodder on 11.9%
or 103,000 hectares.

There are 35 different types of spices, aromatic and medicinal plants grown in Croatia
grown on 5 — 8 thousand hectares, with positive trend in total area of production. In 2021,
the total area under spices, aromatic and medicinal plants was 7,376.70 hectares
(Agencija za pla¢anja u poljoprivredi 2015-2021). In year 2021, the most common plant
species in cultivation were chamomile (6,359.92 ha), immortelle (589.18 ha), hybrid
lavender (225.32 ha) and fennel (93.29 ha). Thyme is cultivated on the area of 1.83 ha
(2016) to 2.83 ha (2021) (Agencija za pla¢anja u poljoprivredi 2016, 2021).

According to the taxonomic classification, thyme is classified in the genus Thymus.
Genus Thymus, together with 210 other genera, forms the botanical family Laminaceae,
one of the most important spice families. The genus Thymus contains 18 wild species
and one cultivated species (Thymus vulgaris L.). Cultivated thyme has more than 300
subspecies, varieties, hybrids, and ecotypes (Mustafa et. al. 2020). The assortment of
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thyme is divided into two groups; winter perennial and summer, Mediterranean type of
thyme. The summer, Mediterranean type of thyme is a perennial shrub in subtropical
regions, while in the continental part it is annual due to insufficient resistance to low
temperatures.

During history, a diverse terminology has been created for this Thymus vulgaris L. in
Croatian language; true thyme, grandmother's thyme, wild basil, etc. Morphologically,
thyme is classified as a semi-shrub that rarely grows over 40 cm in height. The leaves
are tiny differing in shape, color and hair shape between species and subspecies (Prasanth
et. al. 2014). It originates from the western Mediterranean region, so it is adapted to a
temperate to dry climate with plenty of sun and without excessive precipitation. Thyme
is a thermophilic and photophilous plant, varieties of perennial winter thyme are grown
in continental and mountainous areas.

Numerous studies on the thyme assortment have shown that today's varieties of winter
perennial thyme consist mostly of free pollination varieties, but hybrid high-yielding
thyme varieties adapted for cultivation in hilly areas have also been developed (Dudas
and Bohme 2013).

Thyme is recognized for its rich and distinct phytochemical profile. Its phenolic profile
mainly consists of flavonoids (zeaxantin, lutein, pigenin, naringenin, luteolin and
thymonin) and specific phenolic component named thymol (Daugan and Abdullah
2017). Additionally, thyme is abundant in the content of other medicinal components,
volatile oils, vitamins. Therefore, thyme is characterized by antimicrobic, antioxidative,
anticancerogenic, antifungal and antiviral effects.

Due to its high content of volatile aromatic components, thyme has exceptional repellent
traits and is consequently rarely attacked by phytopathogens and pests. Its resistance
makes thyme perfect for organic production.

As previously stated, the use of biostimulators is in accordance with principles of organic
production. Furthermore, the outcomes of biostimulators use on spices, aromatic and
medicinal plants has not been sufficiently studied. The aim of this research is to study
the effects of biostimulator use in thyme cultivation, through analyzing its impacts on
overwintering and frost hardiness, the height of shrubs, the yield of fresh, dry herb and
leaf drugs, the percentage of leaves in the herb, dry matter content, essential oil content
and total yield of essential oil.

2. MATERIALS AND METHODS

The effects of use of biostimulators on yield and quality of thyme has been conducted in
mountain region of Gorski Kotar in cooperation with Center for Agriculture and Rural
Development in Stara Sus$ica. Perennial winter thyme of the "Deutscher Winter" variety
has been planted in the plantation. The soil type in Stara SuSica is brown soil on clasts.
This terrestrial soil is characterized by automorphic method of wetting, i.e., saturating
only by rainwater, with no longer retention of excess water in the soil profile, nor the
occurrence of excessive moisture (Husnjak and Bensa 2018). These soil conditions are
ideal for thyme cultivation.
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Soil analysis was performed before planting. The soil is slightly alkaline, pH 7.8. The
results of soil analysis showed a good supply of phosphorus (poor supply of 0-10 mg,
optimal 11-20 mg P,Os / 100 g soil), optimal supply of potassium (optimal 11-20 mg
K20 /100 g soil), high supply of magnesium and total calcium, which is reflected in EC
value of 0.23 ds/m. The disintegration of the aggregate is slow, good stability of the
aggregate has been determined. Prior to planting, soil preparation and meliorative
fertilization with organic pelleted fertilizer was carried out (Bioplantella, 16 kg/per
280m?). Organic agriculture has been designated as a production system for the
cultivation of thyme in this research.

Thyme was planted manually on 11th of June 2021. Approximatly 2000 seedling grown
from biological (DEMETER) seeds from free pollination variety were used for forming
the plantation. Two-year-old seedlings (Bingenheimer Saatgut A.G.) were grown in
containers in standard peat substrate Klasman Steckmedium. Before planting, the
seedlings were initially shortened to a height of 6-7 cm. Morphological differences
between individual seedlings were observed during pruning.

Field experiment was carried out on 280 m? of total area. The research was formed as
five blocks experiment — Control (no treatment) and four blocks treated with one of next
biostimulators: Amino Vital, llsamin N90, Bioplantella Vita and Bombardier. Selected
biostimulators belong to the group of biostimulators based on hydrolyzed proteins and
amino acids. Table 1 resumes all of the used biostimulators. The deviation from the
decelerated content was stated only for biostimulator Bombardier. Among all used
biostimulators, only Bombardier has humus extract i.e., it contains fulvo acid (23.1 %)

Table 1. Biostimulators used in the field experiment

Biostimulators AminoVital llsamin N90 | Bio Plantella | Bombardier
Vita
Percentage of 25 % >10 % - 13 %
free amino
acids
Percentage of 8% 8,9 % - 8,1%
nitrogen (N)

Manufacturer's Plant The 100% natural | Biostimulator
description of strengthening | formulation multivitamin rich in amino
biostimulator agent is based ona | biostimulator acids, micro

containing set of free with an ideal and macro
50% of amino | amino acids | combination nutrients and
acids and as a result of of organic fulvic acid
peptides indry | enzymatic substances, (humic
matter, what hydrolase proteins, extract)
matches for amino acids,
8% of total peptides and
nitrogen vitamins

Source: declared manufacturer's specifications
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Block design of the experiment was as follows: every treatment was carried out in four
repetitions on randomly distributed plots of 10 m?. Every individual plot consisted of
five rows with planting distance of 40x30 cm. There were 17 seedlings of thyme planted
in every row. Every seedling contained 3 individual plants.

Hoeing and mulching with sawdust, as well as monitoring and analysis of parameters of
agro-ecological conditions were carried out in the plantation. The application of
biostimulators was performed three times in intervals of 14 days with the recommended
dose of 30 ml/10 liters of water per 100 m2. Morphometric parameters of thyme growth
were monitored: height and diameter of shrubs, changes in the number of shrubs per plot,
and thyme quality parameters (% share of leaves and essential oil content in dried thyme
leaves).

In the first year of thyme cultivation, the planned harvest in the initial stages of flowering
was not carried out due to the late onset of flowering of the young plantation in late
September and early October. The absence of harvest was due to insufficient time for
regeneration of shrubs after harvest and the danger of freezing during the winter. Partial
sampling of the above-ground part of the herb was performed in order to control the
quality in the first year of thyme cultivation in the mountainous areas of Gorski Kotar.

The collected data was analyzed with the statistical software IBM SPSS Statistics 23, the
statistical analysis included ANOVA, Multivariate Analysis of Variance and Tukey test
at the significance threshold of p 0.05 and p 0.01.

3. RESULTS AND DISCUSSION

Initially, biostimulators were used only in organic agricultural production, and over time
they were integrated into various cultivation systems (Rouphael and Colla 2020).
Correspondingly, the demand for biostimulators and the supply of various biostimulators
on the market is increasing, and thus more frequent and intensive scientific research on
the effects of individual biostimulators on the growth and yield of various crops is
necessary. The effect of the application of selected biostimulators on the growth and
quality of herb winter, perennial thyme type "Deutcher Winter", an old standard variety
of thyme from free pollination is presented in the following text.

3.1. Effect of biostimulators on thyme morphometric parameters

The growth of thyme shrubs under the influence of four different biostimulators in this
study was monitored by measuring the height of the bush in five times during vegetation.
The first three measurements were performed in the period immediately before treatment
with biostimulators. In the first year, the shrubs under treatment reached a height of up
to 20 cm on average, while thyme shrubs in control remained lower than 20 cm in height.

Similar results in thyme shrubs growth to a height of approximately 20 cm in the first
year of cultivation were achieved in a study of the cultivation of Italian and French thyme
in Istria near Pula (Dudas et al., 2010). Other researches show that thyme rarely grows
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over 40 cm (Prasanth et al., 2014), but the height of the bush depends on the variety
(Dudas and Béhme, 2013), technology and growing conditions (Dudas et. al. 2002).

Statistical analysis of the results showed that in the first three measurements there was
no statistically significant difference in plant height among the examined treatments. In
the fourth measurement, conducted on September 28, 2021, after the third treatment with
biostimulators, a significant difference in plant growth was confirmed in the treatment
with biostimulators Amino Vital and Bioplantella Vita in relation to control and
treatment llsamin N90 (Figure 1). No significant differences in bush height were found
between control, llsamin90 and Bombardier application.

Figure 1. The effect of biostimulators on the height of thyme bush
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Naghdi Badi et. al. (2015) confirm positive effect on growth of thyme shrubs in
parameters such as plant height, number of branches, number of leaves, as well as dry
matter of stems, leaves and young shoots as a result of application of biostimulators based
on amino acids. A significant increase in thymol and carvacrol was also found to be a
result of using biostimulants in 20% methanol solution. The positive effect of
biostimulators on vegetative growth, root development and even yields has been also
confirmed in other plants. Additionally, biostimulators based on seaweed extracts and
enzyme hydrolyzed animal protein (Pepton) have a statistically significant positive effect
on root development, vegetative growth, flowering and yields of cherry tomato (Polo and
Mata 2018). Polo and Mata (2018) also showed how both kind of biostimulants
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positively affected not only high of the plant, but also other measured parameters of
growth.

Kwiatkowski et al. (2020) studied the effect of application of biostimulants in various
concentrations. Growth stimulant Bio-algeen, fertilizer Herbagreen Basic, and Effective
Microorganisms in the form of EF Farming spray was used on thyme shrubs. Their
results also confirmed positive effects on shrub growth and productivity.

In this research, Bioalgeen - a biostimulator based on algae extracts had a statistically
confirmed positive effect after double foliar application on growth and yield of thyme
shrubs. Matching results were accomplished in research conducted on butter salad, where
Bioalgeen had a significant positive effect on growth, total yield, and reduction of non-
marketable yield. Additionally, the positive effect was also measured in the content of
total dry matter and vitamin C (Dudas et al. 2016).

The diameter of thyme bushes in the first year of cultivation ranged between 25 and 30
cm. After three consecutive biostimulator treatments, the diameter of the bush tended to
increase in treatments with Amino Vital and llsamin N90 (Figure 2.). The effect of triple
treatment with biostimulators, however, did not lead to a statistically significant increase
in bush diameter.

Jurici¢ (2019) obtained similar results and found that the lowest number of nettle shoots
per plant was achieved by using the AminoVital biostimulator. He also found significant
differences in the number of nods among treatments, but only in the second harvest. The
diameter of the bush depends directly on the growth of shoots and the number of nods,
i.e., on the activation of lateral buds branching. In the process of harvesting of nettle, the
tops of the bush with apical meristems are removed, which inhibit the activation of lateral
buds and the development of lateral branches. Therefore, differences in the number of
nodules and lateral branches after the first harvest are expected.

The diameter of the thyme bush will increase in the second year of cultivation due to the
development of more shoots and due to the removal of apical buds after harvest.
Consequently, lateral buds will activate and the develop branches of secondary, tertiary,
and higher order.
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Figure 2. The effect of biostimulators on thyme bush diameter
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According to research by Juri¢i¢ (2019), the use of biostimulators Humisar, Phylgreen,
AminoVital and Delphan Plus on nettle showed that biostimulants primarily affect net
bioactive substances, not on morphometric characteristics of the plant. The highest
values in mass, height, number of nodules and number of leaves of a representative shoot
were achieved in the treatment of Amino Vital. A statistically significant increase in plant
diameter was found to be result of application of the biostimulator Radifarm in the
production of pansy seedlings Viola tricolor var. hortensis DC. Radifarm has been
applied in the rhizosphere zone of the seedling, and in its composition contains amino
acids, a complex of vitamins, nitrogen, potassium, and iron. A statistically significant
increase compared to the control was found in the number of leaves and the number of
formed flowers (Zeljkovi¢ et al. 2021).

Diameter (cm)

o o1 O

The number of dried and dead shrubs in the control plot averaged 1 shrub per 10 m?2
(1000 shrubs per ha), while the highest shrub loss was determined from 1.5 shrubs per
10 m? (1500 / ha) in Bombardier treatment (Figure 3). However, the loss of shrubs in the
plantation must be attributed to the destruction caused by wild animals, deer, and stags,
and after replanting the plantation was fenced with an electric fence, the so-called electric
shepherd. In the other treatments with biostimulators, reduced loss of shrubs through
drying was noted. Similar results on shrub loss after planting and after the first
overwintering of thyme plantations were observed in the cultivation of seven different
varieties of perennial winter thyme in a location with milder winter conditions in a
location with a maritime influence in northern Europe (Dudas et al. 2002).
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Figure 3. Loss of thyme bushes per plot
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3.2. The effect of biostimulant application on quality parameters of thyme

The quality of aromatic and medicinal plants is defined by the dry matter content, the
percentage of leaves in the dry herb and the content of bioactive compounds.

The ratio of fresh to dry mass is an indicator of the loss in mass of the plant of thyme in
the drying process. Herbs with a higher water content, i.e., a lower dry matter content,
will have a less favorable ratio of fresh to dry mass after drying. Drying of fresh thyme
herb is carried out at temperatures of 35-45 ° C to preserve the essential oil to an average
moisture content of 10%.

Figure 4. Fresh to dry mass ratio
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Of the initial total mass (100%), an average of 30% remains after drying fresh thyme
herb (Figure 4). No statistically significant differences in fresh to dry weight ratios were
found between the tested treatments in the first year of cultivation and after triple
application of the biostimulator.

Naghdi Badi et al. (2015) found a significant increase in dry matter of stems, leaves and
young shoots as the effect of the use of biostimulators based on amino acids called
Kadostim, Fosnutren, Humiforte and Aminolforte in 10% and 20% methanol solution.
Juri¢i¢ (2019) confirmed the increase in dry matter content in nettle. The dry matter
content of nettles was on average 24.78% in the control and 25.19% in the treatment with
the biostimulator AminoVital in the herb from the first harvest. In the second harvest,
the dry matter content of the herb was increased to 32.99% in the control and 29.86% in
the treatment with AminoVital. It is expected that in the second year of thyme cultivation
the dry matter content will also increase, especially in the herb from the second harvest
of the same year, which is initiated by the growth of thyme in summer, during warm, dry
and intensely sunny months.

A significant indicator of the quality of dry herb is the share of leaves in dry herb. The
lowest percentage of leaves in the dry herb was found in the treatment with the
biostimulator llsamin N90 and averaged 57.6 %, the highest in the treatment of
Bioplantella Vita with 67.9 % (Figure 5). The percentage of leaves in the control
averaged 59.6 %. The content of dry matter has a tendency of increasing in treatments
with Amino Vital, Bioplantella Vita and Bombardier. One of the main goals in thyme
breeding is to improve the share of leaves to more than 50% in dried thyme herb. All
treatments, including control in the experiment met the quality criterion of at least 50 %
leaf content in dried thyme herb.
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Figure 5. Percentage of leaves in dry herb
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The highest amount of essential oil was determined in the treatment with Bombardier
biostimulator (2.79 ml/100 g), 2.71 ml/100 g in the treatment with llsamin N9O;
Bioplantella Vita and Amino Vital contained 2.57 ml/100 grams of leaves, and the
minimum amount of essential oil of 2.46 ml/100 g of leaves was determined in the
control. All treatments in the experiment, including control significantly exceeded the
minimum quality criteria of the thyme leaf drug of the German Pharmacopoeia (DAB
2020) with 1.5 and the European Pharmacopoeia (EuPh 10.0) with 1.2 mI/100 grams of
dry leaf.

In his research, Juri¢i¢ (2019) found a significant increase in the content of bioactive
compounds (phenols, nonflavonoids and flavonoids) in treatment with biostimulators
Humistar, Phyl green and Delphan Plus, while the treatment with AminoVital lowered
the content of phenolic compounds, nonflavonoids and flavonoids compared to control
and other treatments. Thyme essential oils contain considerable amount of phenolic
compounds and it is to be expected that biostimulators will have a significant effect in
the second year of cultivation. Naghdi Badi et. al. (2015) confirm the statistically
significant effect of amino acid-based biostimulators in 10 and 20% methanol solution
on the essential oil content and thymol and carvacrol in Thymus vulgaris L. essential oil.

4. CONCLUSION

Based on the analysis of the results in the study of the effects of different biostimulators
on the growth and quality of thyme Thymus vulgaris L. grown in the mountainous regions
of Gorski Kotar, the following can be concluded: in the first year of thyme cultivation,
after three treatments with biostimulators, 14 days apart, the positive effect of Amino
Vital and llsamin N90 was statistically confirmed to affect the hight of thyme shrubs.
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The diameter of the bush in the first year of cultivation reached 25-30 cm, at a planting
distance of 40 x 30 cm, the rows were not completely closed until autumn, which is
unfavorable due to the increased possibility of weed development.

Triple treatment with biostimulators in the first year of thyme cultivation did not
significantly affect the quality parameters such as the share of leaves in the dry herb and
the content of essential oil in the dry leaf. Share of leaves in dried thyme herb is a
parameter that is not subject to significant changes due to agricultural practices, it is
stable and genetically determined. In the cultivation of thyme in mountainous areas, the
minimum requirements of 50% of leaves in the dry herb is met in all treatments. The
average content of essential oil in dry leaf is 2.62 ml / 100 grams of dry leaf, the minimum
quality criteria are prescribed in the European Pharmacopoeia of 1.2 ml/100g and in the
German Pharmacopoeia (DAB) with 1.5 ml / 100g of dry leaf are significantly exceeded.

Thyme is a perennial plant that can reach ten years of age in nature, and it usually remains
in cultivation for up to three years. The research of the effects of biostimulants on the
growth and quality of thyme will continue in the same plantation for the next two years.
Additional attention in the research will be focused on the parameters with established
positive effects of biostimulants and the quality of dry drugs and essential oil.

Special thanks to the Center for Agriculture and Rural Development of Primorje — Gorski
Kotar County in Stara SuSica for cooperation, providing areas for field experiment,
purchasing of seedlings and support in conducting research, but particularly for the
possibility of growing aromatic and medicinal plants in the hilly areas of Primorje —
Gorski Kotar County.
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EFFECTS OF BIOSTIMULANTS ON THYMUS VULGARIS L. ‘DEUTCHER WINTER’
CULTIVATED IN MOUNTAIN REGION OF CROATIA

Stela Plesa

Melita Zec Vojinovié
Marin Tomici¢
Martina Persié¢
Slavica Dudas

Abstract

Thyme is a perennial shrub whose cultivars enable differentiate cultivation in temperate
continental, hilly or Mediterranean areas, and is used as a spice, medicinal or aromatic plant for
the production of essential oils. A three-year study of the effects of biostimulants on thyme growth
started by establishing a field experiment in June 2021. Biostimulants influences biochemical
processes of the plant to enable a fully realization of the genetic potential of productivity due to
changes in hormonal status, activation of metabolic processes, increasing dietary efficiency,
stimulating growth, development and strengthening the ability to withstand abiotic and biotic
stresses. The aim of using different biostimulants as Amino Vital, llsamin N90, BioPlantella Vita
and Bombardier in field experiment is to strengthen plant resistance and to minimize the use of
synthetic chemicals in the cultivation of high quality medicinal drugs. The parameters included in
present research overwintering and frost hardiness, the height of shrubs, the yield of fresh, dry herb
and leaf drugs, the percentage of leaves in the herb, dry matter content, essential oil content and
total yield of essential oil (Iha). In the first year of cultivation, three foliar treatments with
biostimulants were carried out and the initial effects of biostimulants were observed on the growth
of shrubs, the height and diameter of shrubs.

Keywords: biostimulators, growth, morphometrical parameters, quality, thyme, yield
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PREDICTIONS OF GENERATION “Z” ON THE
SIGNIFICANCE OF GASTRONOMIC TOURISM IN
THE POSTCOVID PERIOD

Drago Ruzi¢
Ivan Ruzi¢
Petra Popek BiSkupec

Abstract

Gastronomic experiences enrich tourism by providing unforgettable travel experience by
combining local culture, landscape, food and wine. The Covid 19 pandemic affected tourism on a
large scale and reset common knowledge about tourist behaviour in “old normal” period. The post-
covid period requires questioning of tourist behaviour in the coming “new normal” reality. The
heterogeneity of tourist demand, which is also manifested in gastronomic tourism, covers a wide
range from neophobic to neophiliac behaviour with signs of strengthening interest in local food.
The change in tourist behaviour caused by the pandemic will not be equally evident in all tourist
segments. This pilot study aims to examine the predictive impact of changes in the Generation Z
(born after 2000), on a deliberate sample of final year students. The purpose of this pilot study is
to classify the psychographic profiles of the student population depending on their interest in
gastronomic tourism. The objectives of this research are to investigate the responses of self-
classified respondents as potential gastronomic tourists to a set of gastronomic-tourist activities
with regard to demographic characteristics; classify dominant lifestyles and values among
gastronomic tourists; and analyse the classification of lifestyles and values of students as potential
gastronomic tourists in terms of VALS three primary motivations: ideals, achievement and self-
expression. The results of the research can serve as a starting point for creating appropriate strategic
determinants and directions for the development of tourism and gastronomic offer.

Keywords: Covid 19, gastronomic tourism, Generation Z, consumer behaviour

1. INTRODUCTION

The changes caused by the Covid 19 pandemic have greatly affected tourism and have
encouraged new forms of tourist behaviour oriented to individualized products and
services of high quality and specific characteristics. The gastronomic offer is becoming
an increasingly important component of the tourist stay. Gastronomic tourism as a
special type of tourism, has showed the rapid growth, where the gastronomic experience
becomes the primary or secondary motive for choosing a destination. During the
pandemic period, consumers in their daily diet, have changed their habits, which is
reflected in changes in eating habits during tourist trips.

The most important change is the growing trend of plant-based diets, as people are better
acquainted with the multiple health implications associated with a meat-based diet. They
began to turn to local food suppliers and quality and organically grown food. People are
more oriented towards the flexitarian diet: meat becomes a food that is consumed only
once in a long period or only on weekends and is not a daily part of the regular rotation
of meals. According to Whole Foods Market (2021), the other side of the flexic diet
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means that the highest quality meat, dairy and eggs are also in demand. This is because
consumers are more aware of animal welfare and care for the environment, so they focus
on quality instead of quantity. According to the Bailey (2021), “The past 19 months have
seen us fall back in love with our homes. We’ve rediscovered the fun, creativity and
sense of togetherness that food brings to our households and many have embraced the
inspiration that we get from popping to the shops to pick up our groceries. The majority
of the people we surveyed told us the pandemic has fundamentally changed their outlook:
they’re more conscious of their mental and physical health, they’re enjoying life’s simple
pleasures, and they’ve embraced the importance of family and friends”. Waitrose’s
(2022) food and drink report found that nearly 70% of customers said that the carbon
footprint of their food was important to them. Food and drink have become central to
people’s lives. People enjoy rituals associated with eating and drinking. There is also a
greater awareness of the origin of food. According to the results of the Waitrose’s survey,
47% respondents declared that they value local products more than before on the
nutritional needs and preferences of tourists.

Therefore, in creating the future tourist offer, food will play a significant role as a
determinant and element of strengthening potential opportunities to maximize the
benefits of economic and regional development.

2. DEFINING THE TERM GASTRONOMY IN THE CONTEXT OF
GASTRONOMIC TOURISM

Although "gastronomy™ is defined as the art of eating and drinking, it is an interconnected
branch of art and science that has a direct relationship with chemistry, biology, geology,
literature, history, music, philosophy, psychology, sociology, medicine, nutrition and
agriculture (Kivela and Crotts 2006). Since it is about food and drink, gastronomy covers
areas such as food science, sense of tasting and physiology, wine production and other
drinks, functions of nutrients in the human body, determining quality in food selection
and development of production processes in accordance with hygienic and sanitary
norms to prevent physical, chemical and biological processes from endangering food
(Shenoy 2005). The purpose of gastronomy is to maintain human health with the best
nutrition and ensure enjoyment of life and nutrition. The gastronomy refers to the food
and drink that is produced in hygienic conditions and that is ready for consumption in a
way that will encourage palatal and visual pleasure.

There are two psychological dimensions that control food consumption in general but
also among tourists: Food neophobia (shy away from new and unknown foods), and Food
Neophilia (curiosity and willingness to taste new foods). Nutritional neophilia is
described as a motivating factor that motivates many tourists to try local food and
encourages the phenomenon of gastronomic tourism (Lin et al 2011; Dimitrovski and
Crespi-Vallbona 2017). Neophile food consumers are described as gourmands or people
who enjoy food.

There is no unambiguous term in the Croatian literature that would describe the situation
when food is the main or secondary motive for a tourist trip. The terms enogastronomic,
gastronomic or, less frequently, culinary tourism is most often mentioned. Sometimes
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the term gourmet or gourmet tourism can be encountered. In the Anglo-Saxon-speaking
area, it is also possible to find various terms that emphasize the link between food and
tourism (Kuan-Huei 2014):

e  Gastronomy tourism: emphasis is placed on travel for the purpose of exploring
and enjoying the food and drink of the destination and enjoying unique and
unforgettable gastronomic experiences (Kivela and Crotts 2005).

e Culinary tourism: the emphasis is on the destination of food authenticity that
brings the unique experience (Long 1998).

e Food tourism: the emphasis is on visits to primary and secondary food
producers, food festivals, restaurants and specific places, where food tasting and
experience of attributes of specialized regions in food production are primary
motivating factors of travel (Hall et al 2001).

e Tasting tourism: emphasis is placed on travel to destinations for food and
beverage tasting (Boniface 2003).

e Restaurant tourism: the significant role is put on the hospitality industry in the
tourism experience and destination selection (Sparks et al 2003).

e Wine tourism: a form of special interest based on the desire to visit wine-
producing regions, including gastronomic offer (Brown and Getz 2005).

e Gourmet tourism: where participate tourists with a great interest in food and
wine; their traveling motivation is primarily to visit certain food events or
farmers markets. Most of their activities are related to food (Hall and Sharples
2008).

It could be concluded that in Anglo-Saxon sources three terms predominantly exist as
synonyms: Food Tourism, Culinary Tourism or Gastronomy Tourism. The official
position of the World Food Travel Association (2020) is that these three terms are
functionally equal.

2.1. Habits and attitudes of consumers in gastronomic tourism

Contemporary awareness of nutrition can only be properly understood if it is considered
historical destination development whose critical aspects and outcomes have led to the
current situation. In fact, over time, there have been changes in scientific knowledge,
food availability, and methods of processing and canning. Commercial trade in food has
increased significantly so that it has defined a completely different scenario than in the
past and affected food availability, distribution models, canning methods and the
composition of individual foods.

Ignoring this important many evolutionary elements that led to the current state of the
human diet, it could be concluded that today the usual diet is the rotation of meals in the
consumption of food preparations and is influenced by many factors that result in
recognizable food "landscapes", ie many local cuisines. However, several causes can
lead to disorders and there is a constant need and aspiration to strike a balance between
the latest scientific knowledge, technological advances, food intake traditions and dietary
trends.
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The Covid 19 pandemic has changed many human activities and has indicated new
dietary trends. The ongoing changes in the food economy need to be viewed critically
and far-sightedly. In the times of upheaval, the key is to assess which changes will remain
in the long run and which will disappear after current crisis. In the future, "New Normal"
will be more adapted to the needs and tourist demand; and sustainability, in its ecological
and social sense, is becoming as much a new criterion of quality as transparency and
credibility.

2.2. Characteristics of generation "Z" and prediction of their behaviour in
gastronomic tourism

Information on local cuisine and gastronomic facilities is important for potential visitors
of the destination. Accordingly, in order to understand the perspectives of potential
consumers and future trends related to food and beverage travel, students born after 2000
were specially selected for this research. Namely, according to sociologists, all people
born in a certain period develop certain common characteristics. After the popular baby
boomers (1946-1964), Generation X (1965-1980), Generation Y or popularly called
‘millennials’ (1981-1995), the generation of completely new “kids” came - Generation
Z

Generation Z includes all those born between 1995 and 2011. The most important feature
of the members is the "mobile phone in hand". This is a generation that, unlike its
predecessors, grew up with technology. It has always been normal for them to look for
everything they are interested in on the Internet, and in addition, statistics show that,
unlike millennials, the members of Generation Z are heavily involved in creating Internet
content. Therefore, social networks such as Instagram, Twitter, Tik Tok and Snapchat
are also very popular, while Facebook is losing some popularity (Petrock, 2021).
According to research by scientists (Gaidhani, 2019), the main features of this generation
are, logically, closely related to the emergence of digitalization. It is normal that the
Zoomers, who are miles away, lose interest in face-to-face meetings. Generation Z tends
to be impatient, instant, without the ambitions of previous generations, has acquired an
attention deficit disorder with a high dependence on technology and a low range of
attention, an individualistic, self-centered, most demanding, acquisitive, materialistic
generation (Rose, 2011). Mihelich (2013) described Generation Z as very concerned
about environmental issues, very aware of threatening water shortages, indicating that
they have a high sense of responsibility towards natural resources. Amanda Slavin (2015)
believes that Generation Z wants to be heard regardless of their young age. Technology
is part of their identity and they are technically savvy, but do not have problem-solving
skills and have not shown the ability to see the situation, put it into context, analyse it
and make a decision (Coombs, 2013).

According to estimations made by the WY SE Travel Confederation and the UNWTO,
youth travel in 2017 amounted 23% of all tourist travel in the world (WYSE, 2018). The
reasons for such a situation are multiple. First, these are people who do not know the
world without modern technologies - computers, mobile phones and Internet access are
present in their lives almost all their lives. For many of them, the line between real life
and online reality is blurred (Seweryn, 2018). In this light, tourism is for them an
alternative that allows them to detach themselves from the virtual world and open up to
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new experiences and social values that are only available in real life. Second, in the
global world, the barrier of geographical isolation is disappearing, as it is possible to
connect with Internet users from other countries at any time (Haddouche and Salomone,
2018). Therefore, Generation Z is one of the most open generations in terms of tourism.
According to the research made by Expedia Media Solutions, Expedia’s advertising arm,
and published by Skift (2017), members of Generation Z travel 29 days per year
(Sheivachman, 2017). Third, young people usually know foreign languages and find
themselves easily in a multicultural environment, which facilitates the establishment of
global relationships (Wood, 2013). Fourth, their motto is YOLO (You Only Live Once),
so they like to travel and don’t feel afraid to leave home. Fifth, representatives of
Generation Z are not afraid of distance. Therefore, if they have the opportunity, many of
them decide to go on a journey, learn about the world (Zajadacz & Kugiejko, 2016).

2.3. Gastronomic tourism as a determinant of the future development of tourism in
the Republic of Croatia

The gastronomic offer has become an unavoidable topic to attract domestic and foreign
visitors to a destination (Crespi-Vallbona & Dimitrovski, 2016; Horng & Tsai, 2010).
Many destinations use food as one of the main attractions in marketing communication
(Lin et al. 2011) to highlight this advantage and expand its potential market base
(McKercher et al., 2008). In addition, tourism professionals are very interested in a clear
understanding of restaurant behaviour and visitor choices to improve decision-making in
marketing areas (Min and Lee 2014), particularly consumer relationship management
(Lee et al. 2016). Gastronomic tourism has become a critical part of the development of
tourist destinations (Kim et al 2009). This type of tourism is advancing as a new tourist
asset due to the findings that one third of the travel budget is spent on food (Telfer and
Wall 2000) and therefore domestic food is an important element in assessing the quality
of vacation. One of the most used descriptions of gastronomic tourism (Hall and Mitchell
2001: 308) is: “visitation to primary and secondary food producers, food festivals,
restaurants and specific locations for which food tasting and/or experiencing the
attributes of specialist food production regions are the primary motivating factor for
travel”. According to Harrington and Ottenbacher (2010), this is a type of tourism that
has enormous added value in behaviour and motivation to travel and food experience.
Gastronomic tourism is closely related to the lifestyle that counts towards experience,
learning cultures through eating and features related to gastronomic tourism (Diaconescu
and Nistoreanu 2013.) Finally, if the above factors are fundamental motivation to travel
to a particular place the gourmet tourism could be described as relevant (Gheorghe et al.
2014).

3. RESEARCH METHODOLOGY

The survey was made in the period 13 February till 13 March 2022 and was conducted
among student population in the region of central and eastern Croatia. There were 75
valid answers. The survey questionnaire covered questions that are related to the attitudes
and preferences of members of Generation Z on gastronomic tourism. The aim of the
research was to gain data for determination attitudes and preferences of Generation Z
members.
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The most important gastronomic characteristics of Generation Z derived from research
are:
e 64,0% of respondents classify itself as opportunistic gastronomic tourists for
whom food is incidental or second travel motive
o 69,3% of respondents consume meat every day
e 56% of respondents would certainly not participate in an education or
workshop related to the preparation of food and beverages during the trip
o 52% of respondents would like to have meals in a restaurant with a Michelin
recommendation
e 50,7% of respondents would participate in tasting food or beverages during the
trip
e 50.7% of respondents would buy local or traditional food while traveling
e 70,7% of respondents are willing to pay a higher price if the restaurant offers
natural / ecological / organic ingredients in their meals

After conducting the most important characteristics of Generation Z due to gastronomic
tourism, the factor analysis detected relevant statistical information. Factor analysis is a
technique for reducing variables to a smaller number of factors. This technique is used
for grouping factors and detecting relevant statistical information. Due to the factor
analysis, maximum common variance from all variables is extracted and put into a
common score (Rummel, 1970). Factor analysis assumes several principles: linear
relationship among variables, no multicollinearity, and existence of true correlation
between variables and factors (Child, 1990).

Table 1. Descriptive Statistics

Std.

Mean Deviation  Analysis N
The gastronomic offer is important when choosing a tourist 3.77 1.021 75
destination
When going to a restaurant, it is important that the restaurant 3.32 1.296 75
works with local suppliers
It is important that the restaurant offers natural and organic 3.37 1171 75
ingredients

Source: Authors calculations based on analysis using SPSS program

Descriptive statistics included arithmetic mean and the standard deviation for each
statement. The high value of the arithmetic means (3,77) indicates that the gastronomic
offer is important for members of generation Z when choosing a tourist destination.
According to value of standard deviation (1.021), the most common answer referred to
the “The gastronomic offer is important when choosing a tourist destination.”

The measurement of internal consistency and reliability Cronbach’s Alpha is 0,708, what
means that there is high degree of reliability.
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Table 2. Reliability Statistics

Cronbach's Alpha Based on
Cronbach's Alpha Standardized Items N of Items
715 .708 3

Source: Authors™ calculations based on analysis using SPSS program

Factor analysis is performed in order to reduce the manifest variables to a smaller number
of dimensions. The first step of the analysis is to check the suitability of the correlation
matrix for factorization. Since factor analysis uses correlations between variables, it
should be checked whether the variables are correlated before starting the procedure, and
the Bartlett sphericity test is used for this purpose. Bartlett’s test determines whether all
correlations between variables are equal to zero. (Tabachnick & Fidell, 2001) The results
of the KMO and Bartlett's Test are presented in Table 2.

Table 3. KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .605
Bartlett's Test of Sphericity Approx. Chi-Square 52.223
df 3
Sig. <.001

Source: Authors™ calculations based on analysis using SPSS program

According to the results of the Bartlett test (p <.001), there is statistical significance. The
value of Kaiser-Meyer-Olkin Measure of Sampling Adequacy (0.602) is acceptable and
preferred.

Furthermore, it is necessary to provide the extraction by an appropriate procedure and to
justify the choice of the method for factor extraction. In this paper the Principal
Components method is selected. After the procedure, the Community Matrix was
obtained and the proportion of variance of each variable was explained by the extracted
factors.

Table 4. Communalities

Initial Extraction
The gastronomic offer is important when choosing a tourist destination 1.000 417
When going to a restaurant, it is important that the restaurant works with 1.000 .763
local suppliers
It is important that the restaurant offers natural and organic ingredients 1.000 733

Extraction Method: Principal Component Analysis.
Source: Authors” calculations based on analysis using SPSS program

The value of extraction at the level 0.763 and 0.733 is considered acceptable, so it can
be concluded that is very important that the restaurants work with local suppliers and
offer natural and organic ingredients.
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Based on the Principal Component Analysis, a decision is made on the number of factors
that are justified to retain and describe possible criteria for factor retention. Varimax
factor rotation was chosen for factor rotation to minimize the number of variables that

have a high load on each factor.

Table 5. Component Matrix

Component
1
The gastronomic offer is important when choosing a tourist destination .873
When going to a restaurant, it is important that the restaurant works with local suppliers .856
.646

It is important that the restaurant offers natural and organic ingredients

Extraction Method: Principal Component Analysis.?
a. 1 components extracted.

Source: Authors” calculations based on analysis using SPSS program

According to the results given in Table 4, the gastronomic offer and working with local
suppliers have strong loading. The results of the total variance are given in Table 5. It is
visible that the first two components describe 88,629 % of total variance.

Table 6. Total Variance Explained

Initial Eigenvalues Extraction Sums of Squared Loadings
Component Total % of Variance Cumulative % Total % of Variance ~ Cumulative %
1 1.914 63.791 63.791 1.914 63.791 63.791
2 747 24.900 88.692
3 .339 11.308 100.000

Extraction Method: Principal Component Analysis.
Source: Authors” calculations based on analysis using SPSS program

Based on the graphical representation (Figure 1), the number of factor retentions is
determined. Only the variable "The gastronomic offer is important when choosing a

tourist destination" is greater than 1.
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Figure 1. Scree Plot / Eigenvalue
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According to the Scree Plot, it is confirmed the main starting point, that for members of
Generation Z the gastronomic offer is important for choosing a tourist destination.

4. CONCLUSIONS

The development of tourism needs has to be defined through continuous monitoring of
the attitudes and preferences of consumers, especially young people who in the near
future will be fully profiled tourists with full purchasing power. Due to the definition of
adequate models of tourism development, the paper conducted a survey of Generation Z
members on their preferences related to gastronomic tourism. The results of the research
show that gastronomic offer has significant impact for determination of tourist
destination for members of Generation Z. In accordance with the obtained results, the
development of gastronomic tourism should be reflected in strengthening cooperation
with local suppliers and focusing on organic and foods in the restaurant's offer.

The limitations of the research are evident in the relatively short time in which the survey
guestionnaire was available and in a small number of respondents. This can be
considered as a pilot study and a more extensive analysis is recommended according to
a similar model.

The results of the research are extremely important for decision makers for the
development of a tourist destination and future policies and strategies for tourism
sustainable growth.
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PREDICTIONS OF GENERATION “Z” ON THE SIGNIFICANCE OF GASTRONOMIC
TOURISM IN THE POSTCOVID PERIOD

Prof.dr.sc. Drago Ruzi¢
Dr.sc. Ivan Ruzié, prof.v.s.
Dr.sc. Petra Popek Biskupec, prof.v.§

Abstract

Gastronomic experiences enrich tourism by providing unforgettable travel experience by
combining local culture, landscape, food and wine. The Covid 19 pandemic affected tourism on a
large scale and reset common knowledge about tourist behaviour in “old normal” period. The post-
covid period requires questioning of tourist behaviour in the coming “new normal” reality. The
heterogeneity of tourist demand, which is also manifested in gastronomic tourism, covers a wide
range from neophobic to neophiliac behaviour with signs of strengthening interest in local food.
The change in tourist behaviour caused by the pandemic will not be equally evident in all tourist
segments. This pilot study aims to examine the predictive impact of changes in the Generation Z
(born after 2000), on a deliberate sample of final year students. The purpose of this pilot study is
to classify the psychographic profiles of the student population depending on their interest in
gastronomic tourism. The objectives of this research are to investigate the responses of self-
classified respondents as potential gastronomic tourists to a set of gastronomic-tourist activities
with regard to demographic characteristics; classify dominant lifestyles and values among
gastronomic tourists; and analyse the classification of lifestyles and values of students as potential
gastronomic tourists in terms of VALS three primary motivations: ideals, achievement and self-
expression. The results of the research can serve as a starting point for creating appropriate strategic
determinants and directions for the development of tourism and gastronomic offer.
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THE ROLE OF SMARTPHONE IN NATURE-BASED
TOURISM BOOST

Zacharoula Andreopoulou
Argyrios Georgilas
Thekla Tsitsoni

Marianthi Tsakaldimi

Abstract

On 21st century, social media platforms were launched and dominated the field of communication, whilst their usage
raises constantly. The incorporation of a camera into smartphones, boosted the usage of the medium. Photos
constitute the dominant posted content in social media, and a unique content for some platforms. Ecotourism
activities, either a simple visit for walk or a trip in a beautiful landscape, is usually enriched by the activity of
photography, which further enriches the tourist experience. When shared online, even in real time, it promotes the
acknowledgement of beautiful landscapes and augments their visits. Nature based tourism is being used as a lever
for local development of rural/mountainous areas.

The aim of this paper is to study the role of photography and smartphone within ecotourism especially during the
pandemic. The role of the smartphone is examined in the promotion of nature-based tourism activities. The shared
online photographic data can be used as research material for assessing visitors’ satisfaction and for economic
evaluation of recreational ecosystem services.

For the research, 501 questionnaires where completed online. The great majority of nature based tourists capture the
landscape in a photo while visiting a natural landscape, mostly using their mobile camera. Nature beauty of the
landscape as a main tourist resource is depicted in the visitor’s photos. Three quarters of them, share these photos
on social media. This social media photographic content while of zero cost, promoted the high value of natural
environment and further enhanced ecotourism visits.

Keywords: Ecotourism, Nature based tourism, Photography, Smart phone, social media

1. INTRODUCTION

Since July 1841 when Thomas Cook organized the first excursion between Leicester and
Loughborough, marking the beginning of contemporary mass tourism (Walton 2010), and
the invention during the same era of the photographic camera by Nicéphore Niépce, Louis
Daguerre and Henry Fox Talbot (Hirsch 2017), tourism and photography gained benefits of
one another and evolved in intertwined ways. In 1888, the introduction of the first easy to
use portable photographic camera by KODAK turned the medium into an essential holiday
accessory that contributed the most in shaping the tourist identity ever since. The idea of
capturing images and "preserving" memories became commonplace and photographs turned
into the most significant proof of a visit to a tourism destination (Robinson and Picard 2009).
Right after World War 1l Polaroid introduced the first camera with real time printing
capability. Photography passed into the digital era in 1975 with the invention of the Charged
Couple Device (CCD) (Hirsch 2017).
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The evolution of the simple mobile phone into a smartphone at the beginning of the new
millennia revolutionized and boosted the use of the apparatus in everyday life by combining
mobile telephone, computing, internet and multimedia functions into a pocket size portable
device (Reid 2018). The integration of the photographic camera into the smartphone has
enhanced the relationship between photography and travel, especially after the launch of
social media platforms such as Facebook in 2003 (Larsen 2008). In less than ten years almost
90% of the tourists were using their mobile phone as a camera with nearly half of them
sharing photo and video content on Social Media (Lo et. al. 2011). This ability of real time
capture and share of photographic content has evolved the very nature and essence of the
tourist experience. The visitation proof offered by the art of photography during the 20t
century has been transformed from “I have been there” to the emphatic “I am here, now!” at
the beginning of the 21% century with the usage of the smartphones (Larsen 2008). The
multimedia content produced by smartphones gain a rising importance that have to be
explored throughout space and time. Research that answers why, when, how, what and with
whom users choose to create and share multimedia content is vital information for tourism
markets and destinations management (Urry and Larsen 2011). The shared on social media
multimedia content combined with text from the tourists is considered to provide more
reliable information than the marketing and advertisement campaigns of the tourist business
and destinations managers. In the social media environment, users are both consumers and
producers of the digital culture and can influence the holiday choices and programming of
the tourists (Schmallegger and Carson 2008). The tourist, using his mobile phone as a camera
can enhance his experiences in relation with places, himself and others and himself in the
passage of time. ‘Selfies’ photos using the smartphone as a camera is a significant globally
growing trend (Lo 2012). The usual categories of photographic content produced by tourists
in natural areas are landscapes, plants and animals, human activities, poses and selfies,
accommodation structures and food (Hausmann et. al. 2018).

The wider concept of ecotourism tourism concerns various leisure activities provided to
guests at the countryside or forest areas. The manifestation of these activities depends on the
special natural characteristics, the landscape and cultural heritage of rural areas (Lane 1994).
Contrary to mass tourism globally standardized procedures, ecotourism formation depends a
lot on the way that locals and tourists interact and conceptualize the meaning of rural space
and think of rurality as a lifestyle that cultivates expectations for quality living in broad
countryside areas (Cloke and Park 1984). Inhabitants in urban areas tend to beautify the idea
of life in the province and form the conception of rural idyll. The profile of contemporary
tourists, especially in younger ages fits in people who seek monumental and cultural heritage
sites, natural and wild areas and authentic experience activities. The entrepreneurship
concerning tourism in the countryside is associated with this rural idyll for the creation of
specific and attractive tourism products (Duruz 1999). During the Covid-19 era, although
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mass tourism collapsed, rural area visitations gained a high importance in the way people
coped with the necessary social distancing needs. Research findings across Europe showed
a significant rise of visitation rates in rural areas and forests when conditions allowed these
visits to take place. All these excursions created a rising trend towards future ecotourism
development (De Haas et. al. 2020; Derks et. al. 2020; Georgilas et. al. 2021).

The needs for social distancing in order to minimize the spread of the covid-19 coronavirus
during 2020 and 2021 made even more important the use of information and communication
technologies among citizens and contributed the most in decision making concerning tourist
behaviors and the formation of tourist trends (Andreopoulou et. al. 2016). The rising use of
the internet and social media during the era of the covid-19 boosted the use of smartphones
(Tankovska 2021). The purpose of this research is to explore the rising importance of the use
of the smartphone as a communication, photographic camera and social media portal in the
boost of ecotourism at the post covid-19 era and relate demographic characteristics such as
age and gender of the users, to specific behaviors.

2. METHODS AND MATERIALS

The research took place between 12/4/21 and 19/4/21 while social distancing was still
necessary. The creation of a questionnaire consisted of 19 closed ended questions and 5
demographic ones was the chosen method to perform a quantitative research. The
guestionnaire was distributed through social media (mostly Facebook) with no specific
targeting concerning profiles and groups. At the end of the first year of the pandemic (since
its beginning on March 10, 2020), social media users were requested to complete the
guestionnaire only in case they have managed to visit an area of natural beauty or a forest, at
least once during the pandemic. Not knowing the specific amount of the population that
visited rural areas for covering their touristic needs during the pandemic and taking under
considerations that a part of this population that doesn’t use social media was excluded, it
was necessary to calculate a sample quantity in order to extract conclusions that will match
the data of the whole population with specific accuracy (Dimopoulos 2004). In order to
achieve a 95% accuracy with only a 5% chance of statistical error, independent of the size of
the population, a sample of 384 completed questionnaires is necessary according to the
following type (Aaker and Day 1990, Akis et. al. 1996):

—?

~(hy \sis 1.96%(0.5)(0.5
N:M:'N = ’(—,)(BN = 384.16
S2 0.052
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A final number of 501 questionnaires was successfully completed. The data was imported in
IBMs SPSS statistical software application and managed for frequencies distribution analysis
and check of possible correlations between the questionnaire parameters.

3. DATA ANALYSIS AND RESULTS

The part of the data of the research concerning the usage of the smartphone as a camera and
as a social media portal in relevance with rural tourism promation is analyzed and matched
with the demographics of the sample as follows:

Graf 1. Age categories of the sample and their percentage

What is your age?

® 18 =25
@25 = 34
35 = 44
@45 = 55
@56 +

Source: authors

All age groups are represented with a percentage between 21,6% and 25,3, except
respondents over 55 years old that represent a 5,3% of the sample (Graf. 1)

Graf 2. Gender of the sample
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What 1s your gender?

€ Female
€ Male
No answer

Source: authors

The ratio between females and males of the sample are almost 6 to 4 (58,1% females to 40,5%
males) (Graf. 2).

Graf 3. Data distribution analysis of question: During the visit, | shot pictures using
my...

During the visit, I shot pictures using my...

@ ..smartphone camera
...amateur photo camera
...my professional photo camera

@ ..Idid not shoot any photos

81,2%

Source: authors

Regarding the device used for multimedia content capture by the respondents, 81.2% stated
that they took pictures using their mobile phone camera, a percentage of 5.6% using an
"amateur" camera, a percentage of 7.2 % using a "professional” camera while only a minor
6% did not take photos during the visit to nature (Graf. 3).

Graf 4. Data distribution analysis of question: During your visit to nature, you shot
pictures of...
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During your visit to nature you shot pictures of...
(you can pick more than one choices)

...Landscapes 443 (91,5%)

...Plants and Animals 177 (36,6%)

...Portraits and Selfies 209 (43,2%)

.Food 44 0,1%)

0 100 200 300 400 500

Source: authors

Regarding the type of photography and having the option of choosing more than one picks,
the total number of picks was 873 with an average of 1.8 picks per person. The most preferred
type of photography stated from the respondents with a percentage of 91.5% was landscape
photography followed by portrait photography and selfies with a 43,2%. A percentage of
36.6% stated that they took pictures of animals or plants and a 9.1% of the sample took food
photography (Graf. 4).

Graf 5. Data distribution analysis of question: | shared online photographic content of
my visit to nature...
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I shared online photographic content of my visit to nature. ..

@ ..onreal time

@ ... in the same day after the visit
...in the next days after the visit

@ ... 1did not share online photos
from my visit

Source: authors

A 73,9% of the respondents shared online the photographic content taken during their visit
to the nature, while a 26,1% didn’t share any of the pictures taken. A 15.4% of the
respondents stated that they shared online photographic content on real time during the
excursion. A percentage of 32.5% stated that they shared photographic content online after
the end of the excursion but before the end of the same day. A 25.9% of the respondents
stated that they shared online the photographic content of their visit, the following to the
excursion days (Graf. 5).

Graf 6. Data distribution analysis of question: The photographic content of my visit to
nature that I shared online had, compared to my usual posts...

The photographic content of my visit to nature that I shared online had,
compared to my usual posts...

200

150 154 (35,7%)

127 (29,5%) 132(30,6%)

100

50

7(1.6%) 11(2,6%)
0 ==
1 2 3 4 5
Very negative Negative The same Positive Very positive
impact impact impact impact impact

Source: authors
Shared photographic content from visits to the nature during the first year of the pandemic
had a massive positive impact according to the respondents. Two out of three, with a total
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percentage of 66,3% stated that their shared content had a positive and a very positive impact
to their social media contacts. A 29,5% of the respondents did not notice any difference from
the perspective of impact than their usual shared content. Only a small fragment of the
respondents stated that their posts had a negative or a very negative impact with a total
percentage of 4,2% (Graf. 6).

Graf 7. Data distribution analysis of question: During my visit to the country side (such
as a forest), my preferred activities are...

During my visit to the countryside (such as a forest), my preferred
activiteis are... (you can pick more than one choices)

..other W 42 (8,4%)
...wintersports #8 28 (5,6%)
...watersports M 23 (4,6%)
...observation of birds and animals m——u 124 (24.8%)
cycling... mm 37 (7.4%)

.--hiking, running, exercise IEEEEEEEEEGEGEGGG—G———N——— 67 (92%)
0 100 200 300 400 S00

Source: authors

A very important data of the research concerns the preferred activities of the respondents
when visited the countryside during the first year of the pandemic. At the open end part of
the question, respondents could add an additional preferred activity. Among the 42 answers,
14 respondents (2,8%) mentioned photography as a visitation motive (Graf. 7).

Table 1. Share content online in real time or during the day of the visit, in relation to
age categories
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AGE TOTAL RESPONDENTS | SHARE IN REAL TIME OR DURING THE DAY | PERCENTAGE
UP TO 35 YEARS 226 120 53,10%
OLDER THAN 35 275 120 43,64%
Source: authors
Younger people up to 35 years of age seem to share online the photographic content of their
visit in real time or during the day of their visit, in a larger percentage than the category of
older than 35 years of age people. Even so, a percentage of 43,64% for the plus 35 years old
category is impressive and shows the rising significance of the smartphone usage as a
photographic camera and social media portal (Table 1).
Table 2. Share content online in real time or during the day of the visit, in relation to
gender
GENDER TOTAL RESPONDENTS | SHARE IN REAL TIME OR DURING THE DAY |PERCENTAGE
MALES 203 81 39,90%
FEMALES 291 155 53,26%

Source: authors

Women seem to use the smartphone as a camera and instantly share the photographic content
online in a significantly larger percentage compared to men. A percentage of 53,26% of the
samples’ females share online the photographic content of the visit in real time or during the
day, while only a percentage of 39,90% of the males do so (Table 2).

4. CONCLUSIONS AND DISCUSSION

Information and Communication Technologies contribute to the implementation of green and
sustainable tourism practices by introducing innovative network tools and practices for
improved destination management and enriched tourist’s experiences (Misso et. al. 2018).
Social media and smartphone internet apps are additional tools in green business
management that contribute in rural development and environmental protection
(Andreopoulou et. al. 2014). They are among the most effective internet marketing tools in
promoting rural and sustainable tourism. There is a positive correlation between Information
and Communication Technologies rising usage and sustainable development (Andreopoulou
et. al. 2014).

Smartphones have become necessary gadgets in our daily lives. Their usage constantly rises
and especially in western developed countries, have reached universal usage. Their ability to
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operate as a photographic device and as a social media portal is turning the users
simultaneously into consumers and producers of digital culture that affects among others,
choices of touristic products consumption.

While visitors at forests and in the countryside enjoy their experiences, the vast majority of
them are taking photos mostly using their smartphone. Part of them are sharing online content
even in real time and by doing so, they enhance and transform the touristic experience.
Almost three quarters of the visitors are sharing eventually multimedia content on social
media. Users state a high acceptance of their shared on social media multimedia content. The
impact of this multimedia content produced during visits to the countryside, constitute a
strong marketing tool for ecotourism and green tourism. It is considered to be highly reliable
and with no cost advertisement of nature-based tourism destinations. The role and the
utilization of the smartphone as a marketing tool used for nature-based tourism boost should
be further explored. It also makes broadband internet development absolute necessary for
wild natural areas.

The beauty of the landscapes of wild natural areas and its significance in nature-based
tourism is highlighted from the fact that the vast majority of the visitors are practicing
landscape photography. To make a green and ecotourism destination attractive and
sustainable, the preservation and protection of the landscape and natural environment and
resources is vital Any socioeconomic development actions should prioritize the nature
protection, especially if touristic development aim in rising figures of tourist flows.

The multimedia content shared from visitors online, not only constitutes significant and free
advertisement for ecotourism destinations. It also provides a free of charge, mass quantity of
obtained data, that can be utilized for research purposes from rural tourism destination
managers.

Ecotourism can be an important lever of development in rural and forest mountainous areas.
It can transform and diversify the local economies but an important condition is to maintain
the number of visitors and their activities within the limits of the bearing capacity of each
area, in order to achieve sustainable development (Tsitsoni, 2015).
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THE ROLE OF SMARTPHONE IN NATURE-BASED TOURISM BOOST

Zacharoula Andreopoulou
Argyrios Georgilas
Thekla Tsitsoni

Marianthi Tsakaldimi

Abstract

On 21st century, social media platforms were launched and dominated the field of communication,
whilst their usage raises constantly. The incorporation of a camera into smartphones, boosted the usage
of the medium. Photos constitute the dominant posted content in social media, and a unique content for
some platforms. Ecotourism activities, either a simple visit for walk or a trip in a beautiful landscape,
is usually enriched by the activity of photography, which further enriches the tourist experience. When
shared online, even in real time, it promotes the acknowledgement of beautiful landscapes and
augments their visits. Nature based tourism is being used as a lever for local development of
rural/mountainous areas.

The aim of this paper is to study the role of photography and smartphone within ecotourism especially
during the pandemic. The role of the smartphone is examined in the promotion of nature-based tourism
activities. The shared online photographic data can be used as research material for assessing visitors’
satisfaction and for economic evaluation of recreational ecosystem services.

For the research, 501 questionnaires where completed online. The great majority of nature based
tourists capture the landscape in a photo while visiting a natural landscape, mostly using their mobile
camera. Nature beauty of the landscape as a main tourist resource is depicted in the visitor’s photos.
Three quarters of them, share these photos on social media. This social media photographic content
while of zero cost, promoted the high value of natural environment and further enhanced ecotourism
visits.

Keywords: Ecotourism, Nature based tourism, Photography, Smart phone, social media
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WINE OFFER AND TOURISM: SYNERGY OF
ENTREPRENEURSHIP IN THE DEVELOPMENT OF
KVARNER WINE OFFER

Christian Stipanovi¢
Elena Rudan
Vedran Zubovic¢

Abstract

Wine tourism as a specific form of tourism has become much more present in the last 20 years. The wine offer
has become an important part of the products associated with the experience of a destination. Entrepreneurial
initiatives by winemakers, as well as tourism and hospitality entrepreneurs, are increasingly focused on creating
an indigenous tourism product by linking wine products with cultural heritage and identity. Such a link creates
competitiveness and destination recognizability. The objective of this paper is to provide insight into how
entrepreneurs can connect and create entrepreneurial initiatives by identifying key guidelines to promote
further development in line with sustainable development. The paper aims to explore the attitudes and
preferences of stakeholders towards wine tourism entrepreneurial initiatives in the destination in the fields of
supply development and promotion, with a particular focus on creating cultural identity and strengthening local
culture. Using an appropriate sample of key stakeholders, focus groups are used to collect data on the constructs
of wine tourism route management and the economic, social, and environmental aspects of entrepreneurship
in wine tourism in the destination. The conceptual model of this piece of research indicates the need for further
research to explore the economic, social, and environmental aspects of developing the wine tourism of a
destination.

Keywords: wine tourism, entrepreneurship, tourism destination, Kvarner.

1. INTRODUCTION

In the international environment, Croatian wine regions are playing an increasingly
important role, and some destinations are developing their unique wine offer. In recent
years, wine has become more than just a production activity, and it is considered an
important element in expressing the recognizability of a destination. Many researchers
are concerned with wine tourism. For example, Hall et al. (2000) describe wine tourism
as the integration of wine demand as part of a tourism activity that focuses on the wine
experience. Amarando et al. (2019) define wine tourism as an engagement of
winemakers that motivates tourists to experience unique wines, wine landscapes, and
other relevant activities in the local wine region,such as wine festivals, various gastro-
events, etc. Wine tourism is characterised by a visitor experience focused on visiting
wineries, vineyards, wine festivals and other events, tasting and consuming wine, all of
which creates an integrated product. Based on the premise that wine is an important
element of the offer and promotion of destinations, the first pieces of research describe
wine tourism as a new typology of tourism, within the “tourism taste”, that could be
indicated as “territorial food and drink tourism” (Hall et al. 2000). A precondition for the
development of wine tourism is viticulture, which is affected by the decline of vineyards.
Worldwide, there is a trend of vineyard decline, and it is estimated that on the entire
planet today there are about 7.3 million hectares of vines, most of them in Spain, France,
China, Italy, and Turkey. Croatia produces slightly more than half a million hectoliters
of wine, while Italy, as a neighboring country and one of the most important wine
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countries in the world, produces more than 260 million hectoliters of wine (Agroklub
2021).

On the territory of the Republic of Croatia, vines have always been grown and wine has
always been produced. Today's wine production in the Republic of Croatia can be
characterized as a production that is primarily focused on quality, because Croatia
produces about 60% quality wines. There are 258 varieties on the national list of
recognized grape varieties, of which about 100 varieties are recommended as varieties
for wine production with a protected designation of origin (Ministry of Agriculture
2022). The Kvarner region (Primorje-Gorski Kotar County) is one of the most famous
wine regions in Croatia, producing more than 2 million liters of wine per year. It contains
more than 200 hectares of vineyards, of which about 150 hectares are planted with
zlahtina. With over 50,000 bottles of sparkling wine per year, Kvarner is the third largest
Croatian wine region in terms of sparkling wine production, and it is produced from
indigenous Kvarner varieties (Primorje-Gorski Kotar County 2021).

With the development of grape varieties in Kvarner, new forms of entrepreneurship and
entrepreneurial initiatives are being developed. Thus, the research problem in this paper
is to determine entrepreneurial initiatives in the creation of the wine offer in Kvarner and
to make key assumptions for the development of the wine offer in Kvarner.

2. LITERATURE REVIEW

Wine tourism is characteristic for regions that have certain and specific wine varieties.
Wine tourism offers customers a unique experience that includes wine tastings, a varied
gastronomic offer, learning about wine production, getting to know cultural and
historical peculiarities related to specific geographical areas where the raw materials for
wine production come from, etc. In the last 20 years, entrepreneurship started in the wine
industry in Croatia, including the Kvarner region, where winemakers are improving their
offer in order to gain a greater competitive advantage in the tourism market, and are
working to improve quality through innovation, which is a key factor in economic growth
and productivity (Morrish et al. 2022).

In search of a competitive advantage, winemakers refresh their offer by developing new
products and relying on technological and agricultural innovations (Dressler 2022). In
addition, as part of their main activity, winemakers create an additional offer aimed at
the tourism market. Innovation in the wine chain is mainly related to agriculture, but also
to new technologies that lead to the revival of old wine varieties and the creation of a
new offer (Dawson et al. 2011). In order to present themselves in a wide range of
wineries in different areas, winemakers use technologies to improve the process of
winemaking, which has an impact on improving the consumer experience.

Several factors affect consumer behavior and preferences - the innovation of the
winemakers' offer, and the cultural influence and individual preferences. Consumer
behavior, in turn, shapes wine tourism (Santos et al. 2020). The choice of wine variety,
price and brand are not enough for a successful entrepreneurial activity. Sustainable
production has become a relevant issue in which quality and originality are recognized
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by acquired certificates. Therefore, entrepreneurial activities in wine tourism, according
to Dressler (2022), should be viewed as front-end or back-end innovations in the offer
that create innovative steps in the value chain. Today, wine is also a luxury in which the
emotionality of the product and the characteristics of the luxury product have merged
(Heine et al. 2016). Implementing innovations in wine tourism entrepreneurship often
requires, in addition to technological innovations, investing in new knowledge and
education by which wineries try to better position and profile themselves based on access
to resources (Garcia-Cortijo et al. 2021). Along with technological development, the
main direction must be sustainable production in order to eliminate a negative impact on
the environment, community and economy. Silverman et al. (2003) state the negative
impacts of the wine industry on the environment include high energy and water
consumption, wastewater, chemicals and packaging materials. The International
Organization of Vine and Wine enacted a global strategy on the scale of grape production
and processing systems, which states that sustainable winemaking includes economic
sustainability of structures and territories, producing quality wines taking into account
precision requirements in sustainable viticulture, environmental risks, product safety and
consumer health, as well as heritage valorization, and historical, cultural, environmental
and aesthetic aspects (Dodds et al. 2013). More recently, the concept of ecology in
winemaking has been classified through eco-entrepreneurship (Santini et al. 2013). The
concept of social responsibility in wine tourism refers to the impact on society by
creating a sense of belonging to the community and developing a system to raise
awareness of social sustainability.

When creating an integrated tourist offer of destinations, it is necessary for all
entrepreneurs in the value chain to take joint action, with special emphasis on
winemakers. This is particularly important when tourist destinations offer, for example,
wine routes, tours, etc. Their strategies have been established according to the tourist
valorization of wine production. Entrepreneurial initiatives of winemakers, which also
extends to entrepreneurs in tourism and hospitality, are increasingly focused on creating
an indigenous tourism product by connecting wine products with cultural heritage and
identity. The synergistic action of all wine-related stakeholders increases
competitiveness and recognizability of tourist destinations based on the indigenous
values that the destinations offer.

3. METHODOLOGY

For the study of entrepreneurial initiatives in the dimension of innovation of the offer of
winegrowers in Kvarner (Primorje-Gorski Kotar County), a qualitative piece of research
was conducted through a focus group discussion. Seven focus group participants were
recruited through the network of tourist boards (Table 1). The sample consists of people
responsible for tourism development in the destination and people who base their
professional activity on the offer of wine and wine events. The focus group discussion
was held online in real time using the Zoom platform and took place in June 2021, lasting
120 minutes.

Table 1. Profile of the participants
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Participant | Gender Age Occupation

FGl1 M 18-35 Winery owner

FG2 M 18-35 Tourist board manager
FG3 F 18-35 Travel agency owner
FG4 M 36-45 Winery owner

FG5 F 36-45 Winery owner

FG6 F 46-65 Event organiser

FG7 F 46-65 Winery owner

Source: Authors

Focus group participants were given the option to leave the discussion at will and that
the responses given during the discussion were fully anonymous. A brief welcome
session was held at the beginning of each focus group discussion to allow participants to
get to know each other and to set the atmosphere for the discussions. The discussions
were semi-structured using a prepared discussion guide.

The discussion was recorded and transcribed by the researchers. The content of the
analysis was processed using the QSR International NVIVO 12 software package. The
group interview guide was divided into three groups devised in such a way that the
moderator could guide the discussion (Krueger and Casey 2000). The topics of the
discussion guide were:

e Entrepreneurial initiatives that stand for the sustainable management of the
wine supply.

e Actions that are a priority for the management of sustainable development in
the creation of the offer.

e The attitudes and preferences of the stakeholders towards wine tourism
entrepreneurial initiatives in the destination when developing offers, with a
particular focus on the creation of a cultural identity and the strengthening of
local culture.

In the first phase of data analysis, the data was grouped by constructing similarities and
coding the associations to identify the most important themes.

In order to understand whether the participants were interested in active participation
(intervention level) at different stages, additional visual explanations of specific terms
related to types of adventures and forms of adventure activities were provided to them
using open-ended questions.

4. FINDINGS

The participants’ perception of sustainable entrepreneurship in wine tourism are covered
by three basic dimensions: logistics and operations, sales and marketing, and financial
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performance (Ferrer et al. 2022). Research on the perception of the implementation of
sustainable principles of trends in the wine offer of Kvarner is mostly considered from
the marketing point of view and is generally done through the overall evaluation of
services and products, not only through the quality and perception of services.

The analysis of the current state of wine tourism offer, according to the focus group,
shows that domestic wine varieties, experience and tradition are the most important
comparative advantages in shaping the wine tourism offer in Kvarner. Many small wine
producers that are technologically under-equipped or use outdated technology cannot
achieve a competitive advantage and cannot reach the same production performance as
wine producers with a larger production potential. High production costs are a
characteristic of small businesses due to higher variable costs that depend on production
volume, including more expensive procurement of production materials, higher labor
costs, more expensive transportation costs, etc. Participants see the greatest opportunity
in connecting and strengthening small producers through government subsidies and
support, as well as through public administration and self-governing bodies. The greatest
threat to the supply of domestic wines, based on the analysis of participants' attitudes, is
the availability of imported wines at lower prices.

The results of the thematic analysis show that behavioral intentions are the topic most
frequently addressed by 39 associations, dominated by the negative perception of
winegrowers concerning the evolution of supply due to increasingly expensive materials
in wine production. Viticulture, as a driver of local economic development with 48
associations, shows that Kvarner can build its development management by creating a
new tourist experience based on the wine offer. The participants expressed this through
the following statements:

"Kvarner should revive old grape varieties and present itself more as a region offering
the most famous wine varieties. This will attract more wine tourists." (FG4)

"The island of Krk and Novi Vinodolski should brand Zlahtina as a traditional product
that combines local culture and wine." (FG2)

"Providing better information is needed, events should be organized with the
presentation of local wine varieties, and they should be better presented on websites and
social media networks." (FG7).

The next theme, which deals with priority measures for the management of sustainable
development in creating the tourist offer, includes ideas such as opening an interpretation
center where visitors can learn more about local varieties and find out about the
possibilities of wine tasting in Kvarner. Furthermore, an integrated product offer of the
local Kvarner wine varieties can be created by investing in promotional activities and
joining the newly established cooperative association Vina Kvarnera (The Wines of
Kvarner). The proof is:

"Production is becoming more expensive and winemakers must strive to better connect
with the local community." (FYS5)

"The wine production of each individual winemaker is not enough to cover the broad
market. Winemakers creating a cooperative business is a way to create an integrated
product and expand in the market." (FG1)
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"We need better information-providing systems, events should be organized with the
presentation of local wine varieties, and they should be better presented on websites and
social media networks." (FG7)

Wines are largely presented in the tourist offer of Kvarner as an additional offer to the
basic tourism product on the coast (sea, sun, beach). The participants perceive the wine
offer as a product attractive to a narrow circle of potential guests. The theme is strongly
associated with financial investment, in the sense that a financial investment is required
to build the infrastructure to create the offer, which is a challenge for new entrepreneurial
ventures. The participants feel positively about the local community's attitude and
initiatives towards wine entrepreneurship, and the local community sees an opportunity
for new entrepreneurial ventures. Focus group participants agree that the creation of the
offer should be based on an exclusive and local offer. They confirmed that there is no
such offer in Kvarner, but that Kvarner should develop an exclusive wine offer in line
with growing trends. The participants believe that the Covid pandemic has encouraged
locals to explore their own destination and that Covid-19 encourages visits to local
winemakers and recognition of local values.

"Covid-19 has made people explore local values more." (FG2).

"Offering wine to tourists should not be presented as an easily available added value, but
as a luxury that attracts guests with higher purchasing power." (FG1).

5. DISCUSSION

In recent years, scientific research has shown that wine tourism is a very dynamic player
in new forms of tourism. A review of the literature shows that the supply of wine tourism
is growing worldwide and that the development prospects are upward (Festa et al. 2020).
Empirical research demonstrates that wine tourism strengthens local economies and
emphasizes the importance of successfully complementing small businesses in tourism
to create the conditions for developing tourism products (Campos-Andaur 2022).

Specific considerations of previous research in the analysis of the wine tourism supply
are based on the sustainability of the supply development process (Amarando et al.
2020), new reasons for tourism consumption (Santos et al., 2015), innovation in the
creation of tourism products (Maghssudipour et al. 2020) and the cultural significance of
wine tourism (Unwin 2022). The research in Kvarner shows a growing trend,
emphasizing that the wine offer is still an additional tourist offer that is not sufficiently
segmented and does not represent a developed wine tourism. In shaping the wine offer,
winemakers face a lack of synergy with stakeholders and tourism policy makers. The
main challenges for entrepreneurship in wine tourism on Kvarner can be described in
terms of economic, social, and environmental aspects.

The economic aspect is reflected in the high operating costs of doing business, which in
turn leads to high prices for the final product. According to the participants, economic
viability is an important indicator for Kvarner’s wineries. Vintners also face the
challenge of imported wine sold at lower prices, as evidenced by the fact that Croatia is
the largest importer of wine in the region, with imports accounting for 27% of the
country's wine market (BlueRock Consulting & Improve 2021).
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The results show that the social aspect in entrepreneurship is lacking. Focus group
participants see cooperative businesses as one of the possible solutions for better market
positioning. Participants agree that creating cooperative businesses provides the
opportunity to increase employability and ensure equitable distribution of resources,
which would lead to the development of social entrepreneurship, but also to the creation
of an integrated wine tourism offer focused on the diverse cultural and historical heritage.

New technologies were recognized in the discussion as an alternative to save time and
shorten certain phases and procedures in the production process. In addition, positive
attitudes toward new technologies were noted as they reduce hazardous waste generation
and reduce costs of raw materials and energy. The analysis of qualitative research data
on the topics of entrepreneurial initiatives that support sustainable management of wine
supply and the actions that must be taken to manage sustainable development in supply
innovation has produced two main directions. Both directions envision the development
of cultural wine routes that should have a guide and an interpretation center with
promotional programs. The interpretation center or wine museum stands out as one of
the main proposals to improve the route through active promotions via websites and
social media. The wine offer on the cultural route should be linked to the cultural offer
at the destination, where visitors to the route are introduced to old monuments and
cultural heritage in addition to visiting wineries. In Kvarner, the Glagolitic script and
Glagolitic monuments were highlighted as the best piece of culture the be paired with
wine. Special emphasis was placed on visits in the period outside the main tourist season.
This provides the opportunity to provide the best cultural experience in combination with
oenology. This is one of the methods how the pronounced seasonality of all
Mediterranean regions, including Kvarner, may be mitigated.

The expansion of the wine offer should also be based on the development of
infrastructure and the improvement of the offer through festivals and other wine-related
events. Such events are key to creating a competitive advantage, as well as a combination
of sports and wine, such as bicycle and wine tours. It is also necessary to enhance wine
consumption with educational programs on oenology. Visitor experience when visiting
wineries should be recognized as an element that can make a difference in the tourist
offer. From the point of view of the participants and the analysis of the content, the basic
characteristics of the wine offer in the Kvarner region should be adapted to the
preferences and profile of the visitors, more precisely to family tourists interested in
cultural and historical heritage, well-being and sports. Positive examples are the Wine
and Hiking Experience Tour or the Run Eat Drink event in Istria, which is attended by
several hundred visitors per year.

6. CONCLUSION

The aim of this research was to provide a conceptual overview of the research on
entrepreneurship in wine tourism in relation to developing offers, and to empirically
investigate the possibilities of enhancing the wine offer in the Kvarner region by creating
new entrepreneurial initiatives. The research shows that entrepreneurship in wine
tourism grows through the innovation of the offer. Innovation of the offer in wine tourism
has been explored mainly through technological investments (Dogru and Peyrefitte
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2022), while new entrepreneurial initiatives addressing sustainability issues through
economic, social and environmental characteristics are less represented (Gilinsky et al.
2016). Newly established companies in the wine industry show a tendency to invest in
innovations that create new standards for sustainable development and pay increasing
attention to the local community’s well-being, cultural and historical heritage, and
reducing environmental impact (Upton and Nielsen-Pincus 2021; Lereboullet et al.
2013). The success of entrepreneurship in the wine industry is measured not only by
economic factors, but also by the social and environmental impacts of the supply chain,
products, and services that act responsibly by minimizing negative impacts on the
economy and the environment.

Santos et al. (2022) underscored the perceived importance of regional wine and winery
attributes to tourists in wine regions. It has been proven that the offer is more
recognizable through the creation of an integrated tourism product and cluster within the
framework of regional development (Stipanovi¢ et al. 2022). This research thus proves
that entrepreneurial initiatives in the Kvarner wine tourism should be approached
through integrated action by all stakeholders. The suggestions the focus group
participants provided for a more efficient development of entrepreneurship in the
Kvarner region towards wine tourism include work on an information system (signposts,
websites, and social networks), increasing the offer of typical local food, more wine
events, and technological progress in the production and service processes.

The business implementation should focus on local wine varieties such as Belica or
Zlahtina which are connected to the local culture and tradition. The Glagolitic heritage
stands out in this sense. Strategic activities for the creation of such a holistic product can
be realized through a wine route, which should have its own management and be
positioned on the market as a new tourist product. The goals of creating a wine route
include developing the local economy through wine tourism, sustainability and
conservation, increasing visitor satisfaction, better service for wine tourism, and
connecting all stakeholders at the destination level to achieve a better competitive
advantage. In the future, research should be extended to tourists and visitors to Kvarner
wine providers so that their views can be taken into account by destination management
and entrepreneurs when considering the future development of the Kvarner wine offer.
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WINE OFFER AND TOURISM: SYNERGY OF ENTREPRENEURSHIP IN THE
DEVELOPMENT OF KVARNER WINE OFFER
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Abstract

Wine tourism as a specific form of tourism has become much more present in the last 20 years.
The wine offer has become an important part of the products associated with the experience of a
destination. Entrepreneurial initiatives by winemakers, as well as tourism and hospitality
entrepreneurs, are increasingly focused on creating an indigenous tourism product by linking wine
products with cultural heritage and identity. Such a link creates competitiveness and destination
recognizability. The objective of this paper is to provide insight into how entrepreneurs can connect
and create entrepreneurial initiatives by identifying key guidelines to promote further development
in line with sustainable development. The paper aims to explore the attitudes and preferences of
stakeholders towards wine tourism entrepreneurial initiatives in the destination in the fields of
supply development and promotion, with a particular focus on creating cultural identity and
strengthening local culture. Using an appropriate sample of key stakeholders, focus groups are
used to collect data on the constructs of wine tourism route management and the economic, social,
and environmental aspects of entrepreneurship in wine tourism in the destination. The conceptual
model of this piece of research indicates the need for further research to explore the economic,
social, and environmental aspects of developing the wine tourism of a destination.
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CHARACTERISTICS OF THE GASTRONOMIC OFFER
ON TOURIST FARMS IN SLOVENIA
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Abstract

The article presents the characteristics of the gastronomic offer on tourist farms and its potential for the
development of gastronomy (wine and food) tourism in rural Slovenia. Although this potential has already
been recognized and repeatedly highlighted in various strategic development documents, no comprehensive
research has been conducted at the national level to evaluate the gastronomic aspect of the offer in the context
of farm tourism as a supplementary activity. Gastronomy certainly plays a central role on Slovenian tourist
farms and in many ways represents a key link between the agriculture and tourism. At the end of 2020, there
were a total of 4,930 agricultural holdings in Slovenia with at least one supplementary activity registered on
the farm, while supplementary activities of farm tourism are carried out on 1,215 agricultural holdings. Most
of these agricultural holdings (957 or 78.8%, respectively) offer accommodation, food and drink, which is
particularly important for the development of gastronomy tourism in Slovenian rural areas.

Using a survey (conducted from November 2021 to February 2022) on a representative sample of 138 tourist
farms from all Slovenian regions, we determined the current food and beverages offer and the inclusion of
traditional and local dishes in relation to modern dishes. The interviewed Slovenian farmers see the offer of
local drinks and dishes as the biggest opportunity for further development of farm tourism, while other
potentials (offer of organic food, collective brands, quality schemes, etc.) are much more in the background.
Keywords: farm tourism, food and wine offer, gastronomy tourism, rural development, Slovenia

1. INTRODUCTION

Gastronomy has become an important component of tourism (Hall and Mitchell 2000)
and can also influence the choice of a destination (Lopez-Guzman et al. 2017;
Stockebrand et al. 2011). This is also reflected in the increasing interest in gastronomic
tourism, which has been the subject of many recent studies (e.g. Andersson and Mossberg
2017; Berbel-Pineda et al. 2019; Cohen and Avieli 2004; Bjork and Kauppinen-Raisidnen
2014; Kerma 2014; Gacnik 2012). Rarely, however, has attention been paid to
gastronomic tourism on tourist farms (e.g. Brune et al. 2021), despite the fact that, for
them, gastronomic offer is of considerable importance (Cigale et al. 2013; Jurincic€ et al.
2015).

Farm tourism is an important complement to the agricultural sector, allowing farmers to
easily sell their own products, part- or full-time employment of household members, an
additional source of income, and a more rational use of available farm resources. It
contributes to the vitality of farms and rural communities, preserving the cultural
landscape, maintaining settlement and giving added value to agricultural products and
services (Cigale et al. 2013; Cigale 2014).
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Tourist farms can be carriers of knowledge about food heritage and culture, a kind of
"gastronomic bank" of Slovenia, its agricultural and gastronomic specialties and a key-
link between agriculture and tourism. The emergence of tourist farms in Slovenia is
primarily the result of the needs and opportunities of the agricultural economy and only
secondarily of the expressed tourism demand. All supplementary activities on the farm,
including farm tourism, are regulated in Slovenia in such a way that they are secondary
to the basic agricultural activity, and the annual income from supplementary activity is
limited (Zakon o kmetijstvu 2008, 2012, 2017, 2021; Uredba o dopolnilnih dejavnostih
na kmetiji 2015, 2018). When directing the development of tourist farms, we must be
aware of the fact that farmers usually do not have experience in similar work or in
communicating with visitors, etc. Therefore, the lack of experience, knowledge and skills
may negatively affect their ability to adapt to tourism demand (Cigale et al. 2013;
Potocnik Slavic¢ et al. 2016).

For the successful development of farm tourism, it is necessary to observe the needs and
requirements of the modern visitor. Consequently, farmers provide increasingly wide
range of tourist farms offer. Among the tourists' motives for staying on tourist farms are
"good, healthy, home-made food and drinks" and "spending time in a quiet rural
environment". Two other factors are of above average importance: "a more personal
attitude towards the guest" and "lower prices" (Cigale 2014; Cigale et al. 2013).

Such findings also point to the considerable and untapped potential of the gastronomic
offer on tourist farms, which is insufficiently exploited during the times of mass
"hysteria" about top chefs and top restaurants. Although gastronomy is one of the most
important tourism products according to Slovenia's tourism development strategies, its
importance is not recognized, emphasized, and valorised on tourist farms.

At this point, the potential of gastronomic (including wine) offer on tourist farms is faced
with gastronomic tourism, which is one of the most complex and fastest growing types
of tourism. The European Travel Commission highlights gastronomy as one of the key
elements of attraction for tourists coming to Europe (ETC 2019). Also for young people
(Generation Z), trying local food and drink is the most popular in-destination activity
(ETC 2020).

It should be emphasized that gastronomic tourism includes not only the wine and
culinary segment, but also the attitude to the history of agricultural industries. It is
personified by our attitude towards the land, towards agricultural products, towards our
food in a traditional or modern guise. Thus, properly developed gastronomic tourism on
tourist farms represents an important promoter of the preservation of food heritage,
cultural landscape, and natural values. It also influences the change of mentality, values
and practices on tourist farms. The orientation of farms into tourism represents a new
development challenge for young farmers.

In this article, we pay attention to the hitherto rather neglected gastronomic offer on
tourist farms. For this purpose, we also conducted a special survey on tourist farms,
which illuminated the topic from several angles and helped us to gain insight into the
current situation on tourist farms and farmers' thoughts about gastronomic tourism.
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2. METHODS AND DATA

The analysis included all available data on farms that have a registered supplementary
activity farm tourism. The data are available in the Register of Agricultural Holdings of
the Ministry of Agriculture, Forestry and Food, and refer to 31 December 2020. We used
data on the location of the farm, area and structure of agricultural land, volume of grape
and wine production, cultivation of indigenous crops, number of livestock, age, sex, and
education of the holder of the supplementary activity, number of housechold members,
etc.

In addition, we conducted an extensive survey that focused on agricultural holdings that
offer farm tourism as a supplementary activity, i.e., accommodation or just food and
beverages. At the end of 2020, there were a total of 957 of them, and the survey was
conducted on a random sample of farms with this supplementary activity. The sample
consisted of 300 agricultural holdings. In the end, we managed to get responses from 138
farms, which represents response rate of 46.0%. The survey was conducted live in the
field, and some surveys were conducted by telephone.

As arule, we surveyed the holders of supplementary activities or close family members,
but often a larger number of family members joined the conversation. The survey on an
individual farm lasted from one to two hours. Only a part of the obtained field results is
included in the article.

99



5th International Rural Tourism Congress, Congress proceedings, 2022.
D. Cigale, A. Ga¢nik, I. Jurinéi¢, S. Kerma, B. Lampi¢, I. Poto¢nik Slavié, CHARACTERISTICS OF...

Figure 1. Spatial distribution of the farms included in the survey with the
supplementary activity (S.A.) farm tourism - accommodation/food and beverages
offer
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3. CHARACTERISTICS OF SLOVENIAN FARMS WITH SUPPLEMENTARY
ACTIVITY FARM TOURISM

Many production, market and other social changes have a significant impact on
agriculture, and are reflected by farmers as various forms of uncertainty (Lampi¢ and
Poto¢nik 2017). As a result, farmers must learn to detect various disturbances, respond
to them, mitigate shocks, adapt to change and (relatively quickly) develop flexible
patterns of behaviour. In many cases, supplementary activities help the farm to mitigate
certain disturbances or unforeseen events (e.g. markedly reduced yields due to natural
disasters). At the end of 2020, a total of 4,930 agricultural holdings in Slovenia had at
least one supplementary activity registered on the farm. Agricultural holdings performed
20,195 different supplementary activities, i.e., an average of 4.1 activities per individual
farm, which indicates a great variety of forms of resource use on the farm.

Our research is primarily focused on farms with supplementary activities in the field of
farm tourism — accommodation/food and beverages offer. Slovenian legislation
distinguishes four types of this supplementary activity: tourist farms with
accommodation, excursion farms, wineries and osmicas. The last three types of
supplementary activities offer only food and drinks, and the operation of the osmicas is
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also limited in time (supplementary activities can be performed no more than twice a
year for ten days) (Uredba o dopolnilnih dejavnostih na kmetiji 2015, 2018).

There were 957 tourist farms in Slovenia in 2020, and a total of 1219 supplementary
activities in this field (in addition to others), namely: 589 tourist farms with
accommodation, 490 excursion farms, 100 wineries and 40 osmicas. As indicated in the
introduction, farms often have several activities registered at the same time, which allows
them to use different resources on the farm more efficiently — e.g. selling crops or
employment for family members.

Graph 1. Number of all supplementary activities and supplementary activity farm
tourism in Slovenia (2004-2020)
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We recognize a marked diversity in the implementation of supplementary activities on
Slovenian farms, which are relatively small (they use an average of 7.0 ha of agricultural
land and raise an average of 6.0 heads of livestock (Krajnc and Sustar 2021), so it is
understandable that farmers are looking for ways to diversify their income on farm as
well as outside it.

In 2004, there were 1,400 agricultural holdings with supplementary activities in
Slovenia. 16 years later, in 2020, over 4,900 agricultural holdings carried out
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supplementary activities (MKGP 2021). It should be noted, however, that the growing
interest in carrying out various groups of activities is very different — the growth of
tourism on the farm is moderate compared to others, as it is considered extremely labor
intensive but also investment demanding and risky for the farmer. Positive trends are also
evident from data of the Statistical Office of the Republic of Slovenia on overnight stays,
as in the period 2010-2018 the annual number of overnight stays on tourist farms
increased from 114,739 to 271,894. It remained at almost the same level (250, 401) in
2020, i.e., after the start of the Covid-19 pandemic, which shows the persistence of this
type of tourism offer. Given the growth in the number of tourist farms offering food and
beverages (excursion farms, osmicas, wineries), an increased demand in this field can be
expected as well.

An even more detailed overview of all activities on farms with tourism as supplementary
activity shows a whole range of "support" activities that increase or supplement the scope
of the offer on the farm and increase the attractiveness for different target groups (Figure
3). In recent years, farmers are increasingly deciding to "diversify" the offer and so they
e.g. market an idyllic countryside by renting out picnic areas (271 farms), others include
their domestic animals in the offer (135 farms offer horseback riding, and 110 transport
by horse-drawn carriage or tractor). Some farmers also decide to apply for more
organizationally and investment-demanding activities — e.g. apitourism (42 farms, in
connection with widespread beckeeping in Slovenia) and museums or thematic
collections (64 farms).

Figure 2. Types of supplementary activities of farm tourism and the number of
farms in Slovenia
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The demand for gastronomic and other offers of tourist farms is related to residents from
relatively nearby settlements (locals, residents of nearby urban centers) as well as to
tourists who spend the night in the area or in the surroundings. This is also indirectly
pointed out by the fact that the share of agricultural holdings with supplementary activity
farm tourism among all agricultural holdings with supplementary activities is above
average in most municipalities with the highest tourist visits (Figure 4). In the
municipalities that recorded more than 20,000 tourist arrivals in 2019 (i.e., in the last
"normal” year before the outbreak of the Covid-19 pandemic), the share of agricultural
holdings with supplementary activity farm tourism among all supplementary activities is
mostly higher than 26%, while at the national level this share is 19.4%. There are very
few municipalities with a large share of agricultural holdings with supplementary activity
farm tourism and a modest absolute number of tourist arrivals. In such rare cases, this is
mainly due to the relatively modest size / area of individual municipalities, in which the
relative importance of tourism is in fact very high. On the other hand, in some cases the
reason for the significantly above-average representation of supplementary activity farm
tourism (e.g. over 51%) is due to the border location of the municipality and high cross-
border demand (e.g. border municipalities Sempeter, Miren (border with Italy) and
Sentilj, Pesnica (with Austria). Only in very rare cases in municipalities with a large
number of tourist arrivals, the share of supplementary activity farm tourism is modest.

Figure 3: Share of farms with supplementary activity farm tourism in all farms with
supplementary activity by municipality (in 2020) and total number of tourist
arrivals (only data for the municipalities with the highest numbers of tourists in
2019 are shown)
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The connection of farm tourism and processing of primary agricultural products
represents an added value for rural supply due to the quality (fresh, local) and diversity
(different forms of processing of agricultural products expand the range of farm
products). It is also important for the farm itself, as it facilitates the marketing of
agricultural products by the farmer (crops and products are sold as part of farm tourism),
strengthens and maintains the bond between farms and their visitors/guests, who often
return to tourist farms (Potoc¢nik et al., 2016). In identifying the predominant marketing
channels for agricultural products, we found that, on average, surveyed farmers sell 40%
of their agricultural production through farm tourism, and 26% of respondents sell more
than 50%. The spatial distribution of farms combining both activities — tourism and
processing (Figure 5) also shows that this is an advantage for farmers in general
throughout the country, and even more for farms in wine-growing areas.

Figure 4. Spatial distribution of farms with supplementary activities farm tourism
and processing of agricultural products
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It is also useful to combine the potentials of wine-growing areas for gastronomic tourism.
Viticulture, wine production and wine tourism play a special role in gastronomic tourism.
We note that in wine-growing regions (in Slovenia we are talking about three wine-
growing regions and nine wine-growing districts) farmers more often decide to diversify
into additional activities related to gastronomy and wine offer (excursion farms and
wineries). Although there are excursion farms all over the Slovenian territory, the offer
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of food and beverages supplemented by wineries and osmicas (Figure 6) is the largest in
wine-growing regions. At the same time, the wine-growing regions are the only ones
where in many cases we find two or even more supplementary tourism activities on the
same farm. A frequent combination is the excursion farm and the osmica, which is also
related to the seasonal nature of the osmica business, and in two cases all three
complementary activities (excursion farm, winery and osmica) are present on the same
farm. This indicates sufficient demand as well as the production capacity of each farm.

Figure 5. Spatial distribution of farms with supplementary activity farm tourism —
food and beverage offer and wine-growing areas of Slovenia
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4. ANALYSIS OF GASTRONOMIC OFFER ON SLOVENIAN TOURIST FARMS
— SURVEY RESULTS

The complex survey among holders of supplementary activities on tourism farms
included several content sets. Special attention was given to the gastronomic offer and
related services, which is in the focus of this research. Firstly, we were interested in the
respondents’ self-assessment of the supply of food and beverages on their tourist farms,
especially the relationship between the offer of traditional or local dishes on the one hand
and modern dishes on the other. The respondents rated their offer on a scale from 1
(insufficient) to 5 (excellent). As expected, the vast majority are convinced of a very
good or excellent (score 4 or 5) offer of traditional/local dishes on their tourist farms
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(84% in total). Almost the same share (85%) assessed the house offer of local
(homemade) drinks as very good or excellent — indicating once again a close connection
between the basic agricultural activity, i.e. production, and complementary tourist offer,
which in Slovenia depends on the volume of food production and processing on the farm.
As expected, the respondents are slightly more reserved towards the inclusion of modern
dishes into their offer; 38% of them rate this type of food offer as very good or excellent.
The analysis of dishes and drinks on offer on the tourist farms in question proved the
respondents' self-assessment as credible.

4.1. Offer of food and beverages in connection with local and regional tradition and
production capacities

The following characteristics can be highlighted in the gastronomic offer on tourist
farms: 1 — marked predominance of traditional dishes over modern ones, 2 — preservation
and revival of old and forgotten dishes, 3 — preservation of house recipes (based on
regional gastronomic heritage), 4 — seasonality of ingredients and dishes, 5 — a reflection
of primary agricultural activities (e.g., cattle breeding, pig breeding) in gastronomic
offer. Local and especially house specialities of all gastronomic regions, among cold or
hot appetizers, as well as main dishes, side dishes and desserts, are stressed as especially
valuable in the gastronomic offer.

Breakfast offered on farms with accommodation is mainly based on dairy products, meat
products, seasonal vegetables and processed products (various spreads, jams, homemade
bread, etc.). Among cold dishes, homemade cold cuts with vegetables predominate. Meat
dishes are dominated by pork, veal, beef, chicken, and in some places venison. The most
common desserts are gibanica (layered cake), Struklji (with cottage cheese, walnuts...),
apple strudel, (sour cherry) cakes, potica, and to a lesser extent cheese plate.

Figure 6. Typical local cuisine offer based on house recipes

Source: Sara Mikoli¢
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The food offered at tourist farms typically includes traditional seasonal dishes; in
wintertime, these would normally include various specialities from pork, sauerkraut, sour
turnip, potatoes etc. Culinary classics on Slovenian tourist farms are mushroom soup
(with buckwheat spoonbread), pumpkin soup, beef soup, goulash (veal, potato), various
stews, sour soup, veal and pork roasts, breaded chicken, sautéed potatoes and mixed
seasonal salad. Interestingly, grilled meat typical for Balkan cuisine is relatively rare (but
otherwise very popular in restaurants in Slovenia). Most tourist farms do not have a
menu, as their offer adapts to the available seasonal ingredients.

The offer of non-alcoholic beverages on tourist farms includes a variety of juices (apple,
elderberry, lemon balm, grape, strawberry, chokeberry, currant), various syrups (grape,
elderberry) and lemonade. Herbal teas typically include briar rose, mint, elderberry, etc.
Alcoholic beverages are mostly white and red wines of various qualities, both indigenous
and domesticated, as well as internationally recognized grape varieties, while in fruit-
growing regions, cider is usually offered. Spirits are predominantly fruit brandies (apple,
pear), plum brandy, homemade wormwood liqueur and similar bitters, as well as some
local specialities. Alcoholic and non-alcoholic beverages purchased in stores usually
comprise beers, mineral waters, sodas and coke.

4.2. Complementing the offer on farms — gastronomic souvenirs, catering and
participating in events and festivals

Almost half of the respondents offer various gastronomic souvenirs, among which the
most typical are jams (plum, grape, strawberry, blackberry, raspberry, peach, apricot),
various spreads, dry meat products, dairy products and various types of honey, juices,
wines, spirits, flour, oils, and less often herbal tea blends. Less typical gastronomic
souvenirs include ecologically certified cosmetics (creams, ointments, hydrolats,
essential oils), chocolate and even magnets.

Only a small share of tourist farms (14%) offers catering, which shows the traditional
orientation of tourist farms in offering food and beverages on their premises. Demand
for catering is quite scattered, from friendly and family gatherings, closed circle events,
to societies and even companies. Cold snacks or cold cuts plates predominate, also due
to the special equipment needed for such type of food delivery. The minimum number is
not limited, even if it is mainly from 5 to 10 people. Four of the providers offer catering
for a minimum of 20 to 50 people. The maximum number of guests reaches up to 150—
200 people, which significantly exceeds the legally determined quotas for the supply of
food on tourist farms. In most cases, the maximum number of people is between 15 and
50 people.

The offer of tourist farms also reflects their involvement in local, municipal and parish
celebrations and events, such as local evaluations of wine, sausages, salami, stews, open
wine cellars, vineyard hikes, local wine celebrations, parish celebrations etc. Regional
events and festivals include those celebrating one particular dish, selected fruit or wine
variety, including various regional evaluations of wines and dry meats.
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Holders of supplementary activity — winemakers — take part in national gastronomic
events and festivals, such as Slovenian Wine Festival in Ljubljana, Wine Universe,
Ljubljana Wine Route, VinDel (International Wine and Culinary Fair) and Pubec (Young
Wine Festival) in Maribor, Pop up festival in Novo mesto, PortoRose (Rose and Rose
Wine Festival) and Sparkling Wine Festival in Portoroz, Ljubljana, etc. The biggest
culinary event that includes the evaluation and the exhibition of the awarded products
from all possible groups of agricultural produce and food is undoubtedly the exhibition
Delicacies of Slovenian Farms, held in Ptuj since 1990, with the support of the Ministry
of Agriculture, Forestry and Food and the Chamber of Agriculture and Forestry of
Slovenia.

Slovenian tourist farms are included in the evaluations and offer of the international
agricultural fair AGRA in Gornja Radgona and the Alpe-Adria fair in
Celovec/Klagenfurt, olive growers participate in various evaluations in Italy and Croatia,
however, most active at international fairs and evaluations (in United Kingdom, Italy,
Czech Republic, Austria, Germany, Croatia, Serbia, China ...) are the winemakers.

4.3. Inclusion of indigenous, traditional and domesticated plant varieties and
animal breeds in restaurant and tourist offer

In Slovenia, the abandonment of older plant varieties and animal breeds led to the loss
of genetic diversity, and at the national level, a fairly extensive list of indigenous and
traditional varieties of agricultural plants at risk of genetic erosion has been formed. The
results of the survey show that a significant proportion of farms, 64%, are engaged in the
cultivation of fruit plants, vines, field crops or garden vegetables that are considered
local, traditional or indigenous. Farms are therefore aware of the importance of
conserving plant genetic resources in agriculture, which is crucial for the sustainable
conservation of genetic resources for future generations.

Just under half of the farms (48%) engaged in the cultivation of local, traditional or
indigenous plant species present these to their guests, stating that they emphasize the
importance of preserving indigenous varieties, present the origins, characteristics and
history of old (forgotten) varieties and the importance of preserving varieties from
generation to generation. They place great emphasis on traditional and local production.
In some cases, guests can visit the nearby garden or orchard and pick herbs, fruit and
vegetables. In addition, farms also include plant species in their culinary offer and try to
present plants through dishes, so each dish has its own story. Many present the varieties
at guided tastings, especially grape varieties, or organize a tasting of local delicacies.
Plants are also included and promoted in various local products, e.g., homemade
buckwheat bread, homemade juices, lard with Ptuj onions, jams etc.

Figure 7. Organic farming and tourism with an emphasis on indigenous animal

breeds. Organic farm and breeding centre for Krsko polje pigs Mehak, Dolenjska,
2021
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Significantly fewer farms, namely 29%, are involved in the breeding of indigenous or
traditional animal breeds. This is in line with the fact that in Slovenia fewer and fewer
indigenous and traditional breeds are included in domestic animal breeding. As a result,
certain breeds are already lost, while others are rarely present and, in most cases, already
threatened with extinction.

All farms engaged in the breeding of indigenous or traditional animal breeds include
these in the tourist offer. On most farms, animals are the main attraction for the children.
Some farms present the animals, organize a tour of the barn and the feeding of the
animals, demonstrate milking, show a chicken coop and collecting of the eggs. Some
even offer visitors a walk around the barn or farm on their own. In many cases, pastures
are located in the immediate vicinity of the farmhouse, so the guests can walk there and
observe animals grazing. Farms with horses offer horseback riding, cleaning the horses
and taking photographs with the horses. Bee farms organize tours of beehives and present
their work with bees. At one of the farms, visitors can take part in haymaking.

Farmers were also asked how they assess the potentials for further development of
tourism on farms. Almost three quarters of respondents rated the local drinks (73%) and
food (71 %) the highest. This clearly shows that, according to the respondents, wine and
gastronomic tourism will continue to present the main comparative advantage of
Slovenian tourist farms. This was followed by respect for local heritage and culture
(64%), thematic trails, with special emphasis on wine roads (60%), accommodation
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infrastructure (55%), indigenous plant varieties (42%) and knowledge of global trends
in rural gastronomy (40 %).

The respondents see less potential than expected in organic production (36%) and
branding (29%), local supply networks (35%), indigenous animal breeds and the
development of territorial and collective brands (32%), protection of agricultural
products and food within European (28%) and national (26%) quality schemes, which
might be linked to excessive administration and certification costs and the fact that higher
prices of organic products are not recognized or properly evaluated on the market.
Therefore, the farmers prefer to offer food from their own gardens and orchards, where
tourists and visitors can see for themselves that it is produced in an environmentally
friendly way. Only a small percentage of respondents (13%) recognize a very high
potential of brands such as Gault Millau, Michelin, The Slovenia Restaurant Award,
Gostilna Slovenija and others.

In 2022, we will conduct a survey among tourist farm visitors, investigating the current
state of demand and needs of modern guests in rural areas. Only the comparison of both
aspects, the aspect of the farmer as a provider and the aspect of the guest as a consumer,
user of services, will give a realistic picture of the potentials of this segment of the tourist
offer and of the directions of development of Slovenian tourist farms and rural tourism.

5. CONCLUSION

Over the last two decades, farm tourism has been relatively frequently discussed in the
professional literature, however, the aspect of gastronomy (food and beverage offer) has
been rather neglected. The present article aims to fill this gap. Using long-term
monitoring of the role of supplementary activities on farm for Slovenian farmers and
rural areas, the latest available data, spatial analyses and extensive survey among holders
of supplementary activity of tourism on the farm, the role of gastronomic offer on the
farm is evaluated in the context of sustainable rural development. Data on supplementary
activity “tourism on farm” in Slovenia, collected over a longer period, show great
flexibility and resilience of tourist farms to negative external influences (economic crisis,
pandemic...), as their number is constantly growing. This research aimed to shed light
on the role of the provider — the farmer. The key finding of the survey is that the vast
majority of Slovenian farmers (providers of supplementary activity tourism on farm) is
satisfied and convinced of the very good or excellent representation of traditional / local
dishes and drinks in their house offer.

From the perspective of international recognition of Slovenian gastronomic tourism, its
offer of food and beverages on tourist farms has not yet been properly valorised and
exploited, neither from the tourist nor agricultural point of view. Tourist farms are the
main driver of sustainable rural tourism development, its visibility and competitiveness.
Their future, which must be based on knowledge of local heritage and culture as well as
natural values, depends on the holistic, multidisciplinary and multisectoral understanding
of their mission and potential. Tourist farms are the bearers of historical and modern
knowledge about agriculture and food heritage, as a basis for the development of modern
forms of gastronomic tourism in rural areas. In the age of globalization (also in the field
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of gastronomy and tourism), tourist farms turn our attention back to local specialities, as
a basis for creating a modern gastronomic tourist offer and services on farms. Innovative
agricultural products and food, as well as quality gastronomic offer on tourist farms, may
well become one of the main gastronomic and tourist attractions of Slovenia, with
increasing international recognition, competitiveness and economic efficiency.

Farm tourism is closely integrated into the local community and the local economy, as
the vast majority of food and drink comes from the tourist farm itself or neighbouring
farms. This brings increasing positive economic effects to the local environment. Due to
its limited scope, such tourist offer does not generate negative effects, often associated
with mass tourism. For rural Slovenia, the “coexistence” of farm tourism and farming is
crucial: the tourist offer on the farm strengthens the economic activity of farms and thus
contributes to the preservation and development of Slovenian countryside, as it also
contributes to employment opportunities for younger generations. Therefore, farm
tourism can make an important contribution to sustainable rural development. At the
same time, we must be aware of the real limitations of farm tourism, related to basic
agricultural activities. We must draw attention to the process of increasing specialization
and the high quality of food and beverages offer in connection with the development of
other supplementary offers, which in the future may lead to the gradual abandonment of
farming as a primary economic activity. These tendencies have already been recognized
in some Slovenian regions and are reflected in the offer, which is no longer directly
linked to agricultural activity.
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CHARACTERISTICS OF THE GASTRONOMIC OFFER ON TOURIST FARMS IN
SLOVENIA

Dejan Cigale
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Abstract

The article presents the characteristics of the gastronomic offer on tourist farms and its potential
for the development of gastronomy (wine and food) tourism in rural Slovenia. Although this
potential has already been recognized and repeatedly highlighted in various strategic development
documents, no comprehensive research has been conducted at the national level to evaluate the
gastronomic aspect of the offer in the context of farm tourism as a supplementary activity.
Gastronomy certainly plays a central role on Slovenian tourist farms and in many ways represents
a key link between the agriculture and tourism. At the end of 2020, there were a total of 4,930
agricultural holdings in Slovenia with at least one supplementary activity registered on the farm,
while supplementary activities of farm tourism are carried out on 1,215 agricultural holdings. Most
of these agricultural holdings (957 or 78.8%, respectively) offer accommodation, food and drink,
which is particularly important for the development of gastronomy tourism in Slovenian rural
areas.

Using a survey (conducted from November 2021 to February 2022) on a representative sample of
138 tourist farms from all Slovenian regions, we determined the current food and beverages offer
and the inclusion of traditional and local dishes in relation to modern dishes. The interviewed
Slovenian farmers see the offer of local drinks and dishes as the biggest opportunity for further
development of farm tourism, while other potentials (offer of organic food, collective brands,
quality schemes, etc.) are much more in the background.

Keywords: farm tourism, food and wine offer, gastronomy tourism, rural development, Slovenia
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USE OF LOCAL PRODUCTS & SHORT SUPPLY
CHAINS FOR THE DEVELOPMENT OF RURAL
TOURISM WITH CASE OF GOOD PRACTICE

Ale§ Zidar
Marko Koséak

Abstract:

Healthy lifestyles and awareness of the importance of locally grown food are growing around the
world, and with its products and services it is gaining in importance among consumers. That local
food is important in the supply of the population is also confirmed by the current situation with the
Covid-19 pandemic, which showed that the need for direct access to local food is extremely
important for the normal functioning of supply routes. In the LAG area between Sneznik and
Nanos, many projects were co-financed and implemented on the topic of local self-sufficiency,
sales of local products and connections between various stakeholders in the food and service chain.
Experience to date shows the need for joint integration and short supply chains, as it has been
shown that individuals have major problems with the economics of business in both production
and sales, and especially due to the small and diversified supply. With the introduction of a short
supply chain, the introduction of a distribution center and the connection of partners in joint sales
and marketing, and above all with an innovative approach to supply, the potential for a successful
story of the traveling trade project is shown. Therefore, in the area of Brkini and the Green Karst,
a short supply chain “Domaca marenda” was established, within which 19 agricultural holdings
are currently participating. The already made investment in the mobile store has created the
conditions for the direct sale of agricultural and non-agricultural products to customers on the
market and the connection of farms within the joint promotional campaign “Domaca Marenda”.
Sales take place through several sales channels - in addition to the traveling store (in markets and
outlets in major cities) also through the website and mobile application, and at promotional events
and fairs.

Keywords: locally produced food, short supply chains, rural tourism, LAG between Sneznik and
Nanos, Domac¢a marenda

1. INTRODUCTION

All over the world, people are becoming increasingly aware of the importance of a
healthy lifestyle and local produce. As a result, healthy products and services are
becoming steadily more important. The current situation with Covid-19 is proving that
guaranteeing the population with a supply of locally produced food is important and
direct access to local produce has a significant role in the normal functioning of supply
routes.

A growing number of government and non-government organizations are actively
promoting a healthy lifestyle as a choice made by an individual for the sake of their
health. This idea does not exclude the role of doctors, but it encourages us to do whatever
possible to prevent illness and disease. With increasing awareness of what it means to
lead a healthy lifestyle comes the increased need of customers to search for healthier
alternatives when it comes to food. Locally and organically produced food falls into the
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healthier category, which is why more people are seeking specifically this sort of
produce. What is important here is that local produce can be acquired not only in its area
of origin, but also at travel destinations, as part of tourist services and catering, tourist
accommodation and other tourist-focused services on offer.

2. THEORETICAL BACKGROUND

The term “short food supply-chains” (SFSCs) encompasses different typologies and
operating models. Farmers might sell their products to consumers in many ways: off-
farm, in the neighbouring places of consumption such as farmers’ markets, in shops
owned by farmers themselves, in food festivals and fairs, through farm-based delivery
schemes, or through one single trade intermediary (cooperative shops, specialist shops,
supermarkets, etc.). Farmers can also sell their products directly to public institutions’
collective catering, such as school or hospital canteens, in the framework of public
procurement schemes, and to restaurants, hotels and private catering companies. In some
of these cases, SFSCs can also correspond to non-local sales, in particular direct internet
sales/long distance farm-based delivery schemes (Kneafsey et al. 2013). Other types of
on-farm schemes involve consumers travelling to the place of production for shopping
(farm shops, farm based hospitality and agritourism, roadside sales, pick-your-own
schemes, etc.), and some other types are based on long-term partnerships between one
or more producers and consumers, where the latter have a say in farmers’ decisions and
labour, such as in Community Supported Agriculture (CSA) or Solidarity Purchasing
Groups (SPGs). Broadly speaking, SFCSs aim at reducing the “distance” between
agriculture and final consumption, directly re-connecting farmers to consumers, and are
at the crossroad of economic, environmental and social issues and needs. The shortening
of the supply chain may be interpreted under three different points of view:

- the reduction of the physical distance between the farmer and final consumers;
- the reduction of the number of steps that connect the farmer to final consumers;
- the increase of cultural and social proximity between farmers and consumers.

SFSCs are often defined according to these three dimensions, which are not mutually
exclusive, although they may have different emphasis depending on the players involved
and the objectives of the initiatives. Definitions vary according to cultural, political,
social, and economic specific contexts where these initiatives are embedded in (EIP-
AGRI, 2014). Therefore, the world of SFSC initiatives can be conceived as a universe of
different types of connection between production and consumption (Slee and Kirwan
2007; Goodman et al. 2011).

In the context of SFSCs, farmers and consumers are the key categories of stakeholders,
and the success of the initiatives is often measured comparing outcomes to their
expectations:

- farmers’ expectations normally involve prices, in terms of higher level and stability

over time, but also other benefits such as market diversification, long-lasting trade
relations, access to direct information from consumers; moreover, there are “non-
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economic” expectations too, such as better social gratification, or the awareness of
contributing to environment protection;

- consumers’ expectations are equally diverse: from seeking lower prices for food, to
access to certain types of products and quality attributes (traditional and local products,
freshness), to get more information and knowledge of both products and production
process, to activate social relationships and participated initiatives, to support local
producers, and to contribute to environmental preservation.

In other words, objectives pursued may attain to different aspects:

- economic aspects: allow better market access for small farmers, jumping marketing
middlemen and improve the value distribution along the supply chain, benefitting
farmers to gain higher value added and/or consumers to obtain final price reduction
(Belletti et al. 2011);

- environment / health-nutrition aspects: reduce the geographical distance between the
place of production and of consumption, which aims at granting higher freshness and
quality of food delivered, guaranteeing its provenience, and reducing the environmental
impact and other negative environmental externalities (less energy for transportation and
storage, protecting local agro-biodiversity, defending peri-urban agricultural land)
(Pretty et al. 2005; Hogan and Thorp, 2009);

- social aspects: increase the active role of farmers, final consumers, and social
movements in the agri-food system. The rapprochement between farmers and consumers
makes it possible to increase the leading role of these categories, usually perceived as
“passive” in front of the strategies of the intermediate operators of the agri-food system
(processing industry, retail), and to activate direct social relationships between farmers
and consumers, building new relations of trust, solidarity, participation.

3. SHORT FOOD SUPPLY CHAINS AND LOCAL FOOD

An important dimension of SFSCs initiatives is related to the concept of “local food”,
which is normally perceived as one of their pillars. Consumers are showing a growing
interest towards localness of food, perceived as having both higher intrinsic quality
(more healthy, fresh, and diverse), and the potential to benefit local community and foster
rural development, environmental preservation, agrobiodiversity, and social justice,
allowing the participation of small family farms to market. As Brunori (2007) states,
“local food conveys meanings which are strong enough to potentially detach consumers
from conventional food networks and attach them to alternative food networks whose
impact is more sustainable, equitable, healthy”. There is not a clear definition of local
food, its meaning depending on the specific socio-economic and political context (Tovey
2009). In practice, there is a variety of definitions; the most common and easily
understandable one is strictly linked to the “food miles” concept (Pretty et al. 2005;
Hogan and Thorpe 2009). According to this definition, no matter about the number of
intermediate steps the food follows nor its “values”. The only thing that matters is the
geographical distance (miles) between the place of production and the place of
consumption, while what may change is the maximum amount of miles that food has to
travel to be still included in the term “local” (Dunne et al. 2010; Martinez et al. 2010).
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In short, local food is essentially a product that has been produced close to the
consumption area or, to be more precise, close to the place of purchase (a shop, a
restaurant, a farm). Indeed, physical distance should be extended to the distance between
the place of production of other inputs (including e.g. pesticides, animal feed) and the
farm. When this whole network of exchanges is analysed, some commonly held
(mis)conceptions can be reversed (Coley et al 2009; Durham, King, and Roheim 2009).
Other criteria can be used to define the “localness” of a product (Feagan, 2007; Belletti,
Casabianca e Marescotti 2012).

Indeed, a widespread meaning of local food assumes a different interpretation of the
locality, not so much related to how food reaches marketplace and consumers, looking
instead to the link between the product and its place of production in terms of specificity
of local resources used in the production process, history of the product and the
production and consumption tradition, and its collective dimension (Belletti and
Marescotti 2011). These products are commonly referred to as “origin products” or
“typical products”. The specificity of local resources affects the quality characteristics
of the origin product, too, and it may come from the physical environment where it is
produced (winds, soils, temperature and humidity, genetic resources, etc.), as well as the
human resources and know-how (breeding, handling and processing practices,
cultivation techniques, etc.).

Know-how and practices are usually highly specific, and transmitted through time from
one generation to the next, adapted to the evolution of the environment and society on
the basis of contextual local knowledge and scientific progress. Moreover, there is also
a consumption tradition specific to the place of origin, namely knowledge of how to eat
the product and when, how to prepare and cook it, how to taste it, and how to evaluate
its quality. History and cultural traditions are closely connected to the third specificity,
the collective dimension. Actually, the link of origin products with the territorial area has
been created, and transmitted over time within a community of producers and consumers
in such a way that the product becomes part of the common local patrimony, something
that cannot be individually owned.

The process of knowledge acquisition (often contextual and non-codified), accumulation
and sedimentation makes an origin product the expression of a community of producers
and often of the overall local community organisation, values, traditions and habits. That
is why origin products have a patrimonial dimension (Bérard and Marchenay 2006): the
product characteristics, the way of producing, storing, marketing, consuming and
appreciating an origin product, are all part of the patrimony and historical memory of the
local community, which alone should have the right to use it to attain economic, social
and cultural benefits. The origin product can also represent a catalyst of local community
action, one that can reinforce promotion initiatives at the local level. The link between
the production system and the territory of production is in some cases encapsulated in
legally protected geographical indications (Tregear et al 2007), as well as frequently
being expressed in less formalized ways, often related to specific marketing channels
(Kirwan 2006) and embedded in relational/cognitive/institutional relations with the
community concerned. This geographical name is used as the main communication
leverage to market the product to consumers, owing to the reputation acquired over time
on the basis of repeated purchases and the maintenance of the promise of quality. In the
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end, the concept of local food is quite flexible, as we can observe a variety of definitions
along a “continuum” ranging from the simple criterion of distance from the place of
production to the place of consumption, up to more articulated ones which includes other
economic, social, cultural, environmental criteria.

4. CASE OF GOOD PRACTICE: ESTABLISHMENT OF A SHORT SUPPLY
CHAIN “DOMACA MARENDA”

In the last two EU programming periods, many projects on the topic of local self-supply
food chains, the sale of local produce and products as well as networking of stake holders
in the development of rural tourism were financed and conducted, regardless of the
current Covid-19 situation. These projects were carried out in the LAG area between
Sneznik and Nanos in the southwestern part of Slovenia. In total, 143 projects were
carried out, forty-two of which focused directly on tourism, while 40 were related to it
indirectly. That amounts to 82 projects or almost two thirds (58%) of all the carried-out
projects.

This ties in with the fact that the population of the LAG area also considered rural tourism
as an important element in the preparation of the Strategy of local development. They
see a strong connection between rural tourism, the local supply of produce and products
and the further development of this area. Experience with projects so far also shows the
need for networking, as it turns out that individuals have difficulty with the economics
of conducting their business due to the small and scattered supply. This relates to the
synergies between direct investment in production, sales and tourism infrastructure and
activities, services and products on offer and everything else that affects the
implementation of rural tourism.

The fact is that local partnerships (LAG) are crucial for the development of the rural area
since they can receive grants for co-financing projects through the Leader programme or
CLLD. They also have direct access to information about the possibilities of
development, enabled by the bottom-up approach. This also means that funds can be
directed into projects which are based on the actual needs and potential of the area.

Evaluation of the projects to date has shown the following:

- The main stakeholders of individual activities were defined, as well as where
and what the potential for cooperation between the local supply and rural
tourism is. A problem that arises here is the question of cooperation between
smaller and larger stakeholders (or a local and global approach) as well as
whether synergy is possible between these stakeholders.

- Possibilities of investment and co-financing projects. The funds within the
framework of LAG are limited. This means smaller projects, smaller
investments and less interest in local communities or larger partners. On the
other hand, it means easier access to the funding for smaller investors.
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- Based on a marketing and expert analysis of the local market it was established
that farmers and other providers in the field lack networking and support when
it comes to sales. Since they do not have a substantial workforce, they have
difficulty in managing both production and sales activities. That is why an
intermediary is needed, whose role would be to connect suppliers and customers
through a short supply chain and in this way help with the sale of products.

- Local food, produce and products can be an important part of local tourism
services in the LAG area and an upgrade of the current activities.

5. NETWORKING OF LOCAL PRODUCT SUPPLIERS FOR THE PURPOSE
OF JOINT OFFER

5.1 Description of the mobile shop called “Domac¢a marenda” (Homemade meals)

Introduction of a short supply chain, establishment of a distribution centre, networking
of partners in joint sales and marketing and an innovative approach to offering the supply
shows the potential for a success story of the mobile shop project.

A short supply chain 'Domaca marenda' has been established in the Green Karst and
Brkini regions and currently involves twenty-four farming estates. The investment into
a mobile shop by the leading partner created conditions for purchasing produce directly
from partners, for direct sale of agricultural and non-agricultural products to customers
and networking of farms withing a joint promotional campaign 'Domaca marenda'. Sales
are made through various channels: via the mobile shop at markets and sales points in
towns as well as through the website, mobile app and at promotional events and fairs.

The product offer comprises local products from the LAG area of the Green Karst and
Brkini regions exclusively. The numerous farming estates and producers of quality and
mostly organic products in this area are left to their own devices regarding the sale of
their products. Being familiar with the geographical area and the possibility of
networking towards a joint offer, the leading partner has decided to establish a short
supply chain which means that quality products are offered by the producer directly to
the final customer. New sales channels have been set up, putting emphasis on the quality
local offer:

- A new mobile shop offering optimal selling conditions and direct sale
in town centres, at markets, fairs, popular locations and promotional
events.

- Anon-line shop including a mobile app and all the necessary elements

needed for direct on-line sales, such as order, payment and delivery
system.
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- Organisation of various trade events (Eco Fair of Brkini and Green
Karst, Culinary flavours of the Intermittent Lakes, Farmers Market)
with promotional presentation of the partnership and different
promotional offers. The events are closely related to the local cuisine
and the promotion of local dishes made with local ingredients (direct
promotion for the producers).

- Other promotional activities such as media advertisement and social
media advertising campaigns.

As aresult of the partnership, sales are made by the leading partner (intermediary), which
enables the farms to focus more on the production and less on the sales.

5.2 Set targets of “Domaca marenda”

The fundamental objectives:

Connecting agricultural producers in a joint supply and sales chain under a
joint brand name ‘Domaca marenda’.

- Achieving recognition of the quality local products of Brkini and Green Karst
and ensuring stability of sales on the market via different sales channels.

- Increasing production and sales of products that are local, organic and of
protected geographic origin.

- Contributing to lessening the impact of climate change and to environmental
protection of the area by the organisation and optimisation of supply and sales
routes.

- Upgrade of ‘Domaca marenda’ activities and sustainability of the project
resulting in securing jobs within the short supply chain.

5.3 “Domaca marenda” contributes to progress and innovation of the local produce
offer

Within the partnership there is a constant and guaranteed supply of quality local products.
This ensures bigger sales and consequently a bigger production in the area of Brkini and
Green Karst. The leading partner's years of experience in organising sales on the local
market (LAG between Sneznik in Nanos projects) have shown that the key issue in
networking is the presence of an intermediary who would take care of supply and sales
of the products thus leaving the farmers more time to work on the farms. As a result of
this, a wide network of partners has developed. The leading partner purchased a mobile
shop and contributed to an innovative approach to the sales of local products. The project
has been well received as the mobile shop is not an ordinary shop but a unique example
of a shop selling local products exclusively. There are similar shops already located in
permanent sites in bigger towns, however, this mobile shop aims at finding big enough
selling capacities and providing a weekly offer in different locations. This will ensure
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maximum efficiency of the shop's sales time and better accessibility in a greater area.
This will also mean greater flexibility in terms of delivery of products ordered through
the website. The website will be set up according to the latest standards and will be
compatible with mobile devices which will make it easy for customers to choose and
purchase. Delivery will be done mainly by the mobile shop in the greater area of south-
west Slovenia.

6. CONNECTING LOCAL PRODUCTS AND LOCAL SUPPLY CHAINS ON
OFFER FOR THE PURPOSES TO DEVELOP RURAL TOURISM

6.1 Green Karst Breakfast (Zajtrk Zelenega Krasa — domac¢a marenda)

The continuation and upgrade of the offer ‘Domaca marenda’ is a new tourist product
called ‘Green Karst Breakfast — domaca marenda’. At the moment it is still in its testing
phase. The breakfast will consist exclusively of local produce typical of the Green Karst
area and it will be delivered to guests staying in tourist accommodation around Green
Karst. There will be two kinds of breakfast available; classic/house breakfast and
vegetarian breakfast, as advised by a nutritionist. The contents of breakfast will be
delivered in biodegradable packaging.

The distinctive feature of this breakfast is not only the local ingredients but also its added
value in the form of free discount vouchers which every buyer will get with the purchase
of a breakfast. Free discount vouchers will consist of five experiences and will enable
the customer to visit, attend and explore tourist experiences in the Green Karst area. The
aim is to keep customers in the area for a longer period of time, to eventually secure
customers’ repeated returns to Green Karst destination and to involve a wider range of
local suppliers of tourist services. It is about the synergy of a short supply chain as well
as of local tourist accommodation and services on offer and therefore we expect an
upgrade of agritourism in this area and its added value resulting from marketing
additional services.

On the downside, the development and preparation of the breakfast product can prove to
be logistically costly as the geographical area that needs to be covered is rather large.
The planning of preparation and delivery of breakfast packages will therefore be of
utmost importance, especially in the endeavour to focus sales on areas with higher
density of tourist accommodation. Currently we are collaborating with a privately owned
campsite Sunrise Hill in Drskov¢e near Pivka and the tourist resort in Sviscaki (a
scattered hotel under development) with accommaodation units offering a large number
of overnight stays.

6.2 Brkini Dishes (Brkinska kuhinja)

The offer of local products and the ‘Domaca marenda’ package are linked to culinary
experiences. Culinary experiences create an opportunity for an additional offer in the
‘Domaca marenda’ package. Occasionally, ‘Brkinska kuhinja’ is offered on the mobile
shop menu, which includes local homemade dishes of the Green Karst area such as
sauerkraut with potatoes, swede soup with liver sausage, rolled dumplings topped with
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roasted breadcrumbs, apple “strudl” and pancakes. To this assortment, we have added
sandwiches and toasties made with local ingredients, all of which are quick and easy to
prepare. Our speciality is Brkinska Strucka, a bun with local homemade sausage and
sauerkraut filling. We feel it is vital that all the ingredients are of local origin to ensure a
high-quality product.

The activity of ‘Brkinska kuhinja’ is carried out in locations where it is possible to sell
food and at various events such as fairs, culinary events and promotional events. It is not
a permanent offer but an occasional one, based on agreement with the event organisers
and their conditions. In the future we aim to upgrade to a permanent product offer in
permanent locations.

Our ultimate ambition is our involvement in the gastronomic offer of other regions in
Slovenia and widespread visibility and recognition of the Green Karst culinary aspect by
which we try to preserve our cultural heritage, support sustainable development of eco-
friendly tourism and put emphasis on what is local and indigenous.

7. LESSONS LEARNED AND CONCLUSIONS

Advantages and opportunities lie in the innovativeness and uniqueness of our product.
The fact that it is based on local produce and services from the Brkini and Green Karst
area gives us an advantage and opportunity, which needs to be additionally promoted.
The focus needs to be on the target groups. An example of this is the organized groups
of eco-conscious people in residential communities in Rijeka, Croatia, where joint
ordering and delivering of local organic food is already underway. Similar activity is
happening in bigger cities in Slovenia. Because of the proximity, Rijeka is a realistic
option for our shop to visit, but this could also apply to other larger cities with an eco-
conscious population.

We have an innovative marketing approach with our ‘Domaca marenda’ package, in
which we offer breakfast in tourist accommodation where this option would otherwise
not be available. This is a relatively new concept on the market and is commercially
interesting, especially with regard to the points mentioned in Chapter 1.

The lack of financing opportunities represents a marketing disadvantage since funding
dictates meticulous and sensible planning of activities and costs. As a result, sales growth
is smaller since the activities are conducted in accordance with planned funds. Because
of this we cannot work with the full range of activities which we planned at the beginning
of our investment period. Employment is also related to the conducting of activities and
sales, which means that regular employment is not immediately available. Employment
possibilities also depend on the suitability of the staff. We see a solution for this in the
co-financing of our activities with EU funds intended for this type of activity.

There also exists the possibility of large costs that come with the sales of ‘Domaca
marenda’ packages, since small orders and scattered buyers could lead to higher transport
costs and logistical difficulties. That is why a clearer plan and streamlining of the
delivery of packages are needed, since this represents the biggest cost of the activity. We
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do not see any risk within a smaller number of sales but in the heightening of delivery
costs. Delivery costs stay the same regardless of sales. A possible solution is additional
promotion and sales together with project partners, as well as regular coordination with
the planning of daily activities.
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USE OF LOCAL PRODUCTS & SHORT SUPPLY CHAINS FOR THE
DEVELOPMENT OF RURAL TOURISM WITH CASE OF GOOD PRACTICE

Abstract:

Healthy lifestyles and awareness of the importance of locally grown food are growing around the
world, and with its products and services it is gaining in importance among consumers. That local
food is important in the supply of the population is also confirmed by the current situation with the
Covid-19 pandemic, which showed that the need for direct access to local food is extremely
important for the normal functioning of supply routes. In the LAG area between Sneznik and
Nanos, many projects were co-financed and implemented on the topic of local self-sufficiency,
sales of local products and connections between various stakeholders in the food and service chain.
Experience to date shows the need for joint integration and short supply chains, as it has been
shown that individuals have major problems with the economics of business in both production
and sales, and especially due to the small and diversified supply. With the introduction of a short
supply chain, the introduction of a distribution center and the connection of partners in joint sales
and marketing, and above all with an innovative approach to supply, the potential for a successful
story of the traveling trade project is shown. Therefore, in the area of Brkini and the Green Karst,
a short supply chain “Domaca marenda” was established, within which 19 agricultural holdings
are currently participating. The already made investment in the mobile store has created the
conditions for the direct sale of agricultural and non-agricultural products to customers on the
market and the connection of farms within the joint promotional campaign “Domaca Marenda”.
Sales take place through several sales channels - in addition to the traveling store (in markets and
outlets in major cities) also through the website and mobile application, and at promotional events
and fairs.

Keywords: locally produced food, short supply chains, rural tourism, LAG between Sneznik and
Nanos, Domac¢a marenda
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ORGANIC PRODUCTION IN BOSNIA AND
HERZEGOVINA AS A MEASURE FOR THE
DEVELOPMENT OF RURAL AREAS

Mirjana Deli¢ - Jovi¢

Abstract

Organic agricultural production is one of the basic elements of the concept of sustainable
development. It is based on the use of renewable resources and pure (natural), chemical-free food
production. This concept could be a favorable measure for the development of rural areas in
general, but also for rural tourism in Bosnia and Herzegovina. The aim of the paper was to look at
the state of organic production in Bosnia and Herzegovina, compare it with the situation in the
region and give conclusions on whether this type of production can contribute to the development
of rural areas and rural tourism in the observed region. The area under organic production in
hectares (ha) ranged from 292 ha (2012) to 576 ha (2015). The recorded growth of production is
the lowest in relation to the countries of the region, as well as the total organic production and can
be considered still underdeveloped. For comparison purposes, there are shown the shares of areas
under organic production in the Republic of Croatia ranging from 31 904 ha (2012) to 75 883 ha
(2015), as well as in the Republic of Serbia ranging from 6 340 ha (2012) to 15 298 (2015). It can
be concluded that it is necessary to intensify and mass this type of production, with the support of
state measures and market regulation, but also with simultaneous development of agritourism,
which would be a direct potential consumer of this production, while indirectly, through this
concept, other related activities could benefit.

Keywords: organic production, rural development, agritourism.

1. INTRODUCTION

Over 37 million hectares in the world are under organic production. According to data
from 2012, about 1.8 million producers were engaged in this type of production. This
number is growing every year. At the same time, the demand for organic products in the
world is growing. In many countries, especially the developed countries of the European
Union (EU), there is still a deficit of production in relation to demand of market,
especially organic fruit, cereals and animal food (Kalenti¢ et al. 2014).

Due to the opening and expansion of the market with organically produced food, but also
the growth of agricultural land under organic farming, it is concluded that organic
agriculture in Europe and the world is gaining in importance. This type of production
contributes to the preservation of the environment, but also to the development of rural
areas. Organic agriculture is one of the basic elements of the concept of sustainable
development. It is based on the use of renewable resources and pure production without
the use of chemicals in food production. Thus, it represents the basic opposite of
conventional and intensive agricultural production (Batelja-Lodeta et al. 2011). The goal
is to produce food without the use of mineral fertilizers, genetically modified organisms,
pesticides and numerous other chemical preparations, which are widely used in
conventional cultivation. In this way, long-term positive effects are achieved, in terms of
improving and preserving soil fertility, preserving natural resources, preserving
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ecosystems, biodiversity and reducing all forms of pollution (Deli¢-Jovi¢ et al. 2017).
The share of areas under organic production in the region is still quite low, and the last
place is occupied by Bosnia and Herzegovina, where this type of production is extremely
low, although these areas are rich in unused and unpolluted natural resources suitable for
organic farming. The aim of this paper is to look at the state of organic production in
Bosnia and Herzegovina, compare it with the situation in the region and give conclusions
on whether this type of production can contribute to the development of rural areas and
rural tourism in the observed region.

The methods used in this paper are methods of analysis and synthesis, and methods of
deduction and comparison with the collection of graphical and tabular presentation of
data from relevant available literature and relevant databases.

2. LITERATURE REVIEW

The need for food is considered to be the primary physiological need, and its satisfaction
is the basic condition for the biological survival of an individual (Leko-Simi¢ 2002). The
basic principles of organic agriculture on which the development of this production is
based according to the International Federation of Agriculture Movements (IFOAM) are:

Principle of health - according to which organic agriculture should not endanger the
health of land, flora and fauna and human population;

The principle of ecology - implies compliance with environmental standards and
regulations, in terms of proper and harmless management of organic waste. According
to this principle, the use of genetically modified organisms (GMOs), or products derived
from, or using GMOs, is not permitted;

Principle of justice - organic agriculture is based on a fair relationship with nature and
the environment. It is forbidden to add any means that may mislead consumers as to the
validity of the organic product;

The principle of nurturing and caring - means to produce sufficient quantities of high
quality food, to maintain and increase long-term fertility and biological activity of the
soil, and to support the establishment of a comprehensive production, processing and
distribution chain, which is socially just, environmentally responsible and so on. (Nini¢
et al. 2015).

2.1. Organic production in the world

According to (Cifri¢ 2003), when we talk about organic production, it is not only about
technical aspects, but also about the anthropological relationship of man to the Earth.
Organic agriculture developed during the 20th century, parallel, in several European
countries (Switzerland, Germany, Austria, Great Britain, France) and the United States.
There have been internationally accepted systems of regulations and controls for organic
agriculture in the world for many years, adopted and developed according to IFOAM
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standards from 1980 (IFOAM Organics International, 1980) and Codex Alimentarius
guidelines.

The European Union legally regulated organic agriculture by adopting regulations on
organic agriculture and food production back in the year 1991 (European Commission,
Regulation 1991/2092/EC of 24" June 1991 on organic production and labelling of
organic products). The result of the adoption of this Regulation of the European
Commission was the rapid development of organic agriculture in all European countries,
and especially in the Member States of the European Union.

According to 2010 data, 1.4 million producers in 154 countries were involved in organic
or ecological farming (Willer and Kilcher 2010). Conventional agriculture, unlike
organic, largely contributes to greenhouse gas emissions, about 14% of total annual
emissions, of which mineral fertilizers are about 38%, and animal production (livestock)
about 31% (Schutter 2010). The data of the World Health Organization show that about
3 million people are poisoned with pesticides per year (Motik and Simlesa 2007).
According to Pudak and Bokan (2011), conventionally grown food has less nutritional
value than organically produced food. Therefore, there are serious reasons for the
growing development of organic agriculture at the global level. Consumer awareness of
the use of organic products, as well as the high living standard of the population of the
European Union has led to the fact that, despite higher prices of organic products
compared to conventionally produced, in EU countries there is still greater demand than
supply on the market. According to European regulations, in order for a product to be
declared organic, it must contain at least 95% organic ingredients and meet the provisions
of EU regulations (European Commission, Regulation 1991/2092/EC of 24™ June 1991
on organic production and labelling of organic products). There are differences in the
labelling of organic products among the countries of the European Union, but in order to
maintain the credibility of organic agriculture, all countries must adhere to the rules
related to the control of organic food products (Samota et al. 2005).

3. RESULTS WITH DISCUSSION

Organic production in Bosnia and Herzegovina is beginning to develop significantly in
the last decade. These areas are rich in unused natural resources, which are not largely
degraded, and are very suitable for organic agricultural production. There are all other
prerequisites for dealing with this production, such as the diversity of areas favourable
for the growth of different agricultural crops (Deli¢-Jovi¢ et al. 2017).

3.1. The state of organic agricultural production in Boshia and Herzegovina

Different cultural characteristics and technologies of production and processing are
present in different parts of the country, which is a good prerequisite for the production
of different food products. Fragmented land holdings are not desirable for conventional
agriculture, nor for large-scale production. In a way, fragmented land holdings in Bosnia
and Herzegovina are in favour of organic production, because it can produce a larger
number of individual farmers, which fits into the concept of organic food production,
because it requires a lot of manual work on smaller areas. Organic or ecological
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production in Boshia and Herzegovina, in comparison with the surrounding countries,
which also did not significantly develop this production, is in last place. It is believed
that the poor condition is due to insufficient education of staff and producers in the field
of ecological or organic agricultural production, and so the awareness of the population
about this production is low. However, the underdeveloped and unregulated market and
the lack of strategic projects are a bigger problem for the development of this branch of
the economy. This production in Bosnia and Herzegovina began to develop in the 1990s.
At that time, the first activities related to the promotion, application of organic production
methods, control and certification, begin to appear (Nini¢ et al. 2015).

The impeller and initiator of the development of organic production in BH was the
Bosnian Environmental Technologies Association (BETA). This development initiative
dates back to year 2001. The association "Organic Control" or "OK", which aimed to
support the development of organic agriculture in BH, and which today deals with the
certification of organic products (is the first certification body), was founded in 2003.
There are several other certification bodies in Bosnia and Herzegovina. All certification
programs should be based on IFOAM standards (IFOAM Organics International, 2017).
In order for products from Bosnia and Herzegovina to be exported to European Union
countries, the legislation must be harmonized with the EU legislation on organic food
production. In this way, local producers become visible in the European market. In terms
of exports, it is also important that the product is obtained under conditions that are
identical or very close to those applied in EU production.

Bosnia and Herzegovina for a long time had no legislation on organic production at the
national level, the Law on Organic Agricultural Production was adopted in 2016 (Law
on Organic Agricultural Production, "Official Gazette" of the Federation of BH, No.
72/16). This law prescribes the goals and principles of organic production, production
rules for organic agricultural production, labelling of organic products, control system,
register of entities in organic production, administrative and inspection supervision,
import, export and placing on the market of organic products, as well as violations and
other issues relevant to organic production. For more serious development of organic
agricultural products, it is necessary to adopt and implement a series of regulations and
harmonize measures and policies implemented at the entity level within Bosnia and
Herzegovina. Of special importance is the close cooperation and joint action of
competent institutions at all levels (Deli¢-Jovi¢ et al. 2017). It is important to emphasize
that in Bosnia and Herzegovina there is still no singular and precise register and thus no
relevant statistics on the state of organic production. Therefore, the analysis for this
period is given in Table 1.

Table 1. Areas under organic production in hectares (ha) for the period 2012-2015

Year Avreas under organic production (ha)
2012 343
2013 292
2014 353
2015 576

Source: The world of organic production, Statistics and emergine trends FIBL&IFOAM-Organics
internationals
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Chart 1. Display of areas under organic production (ha) in Bosnia and Herzegovina

Areas under organic production (ha)

= 2012. = 2013. 2014. 2015.

Source: The world of organic production, Statistics and emerging trends FIBL & IFOAM-Organics
internationals, edited by the author

The review of Table 1 and Chart 1 shows that the areas according to available (probably
incomplete data) in Bosnia and Herzegovina are at a very modest level, but that a slight
increase is evident from 2013 to 2015. Certainly, this type of production is not at a
satisfactory level and as such cannot serve as a measure of rural development in the
analysed area.

Based on the data of the Organic Control (OK), in 2017 there were 65 certified organic
producers and 58 in the year 2018. Currently, most of them are certified in the field of
medicinal plants and berries. Ecocert Balkan data have a similar structure for 37
producers (data for year 2017). Of the other production, but significantly less, the
production of fruits, vegetables, mushrooms and cereals is also represented.

Table 2 presents the SWOT analysis of the state of the organic products market in Boshia
and Herzegovina, with the most significant identified internal and external factors of this
analysis. From the given analysis it can be concluded that the proposed strategy, which
is common in making such an analysis could be according to the known matrix Maxi-
Maxi, which would mean using power to take advantage of opportunities, but also Maxi-
Mini, in a way that uses power in order to face the identified threats on the territory of
Bosnia and Herzegovina.

Table 2. SWOT analysis of the organic products market in Bosnia and Herzegovina

ISTRENGTHS WEAKNESSES |
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e 50% of unused agricultural e Age structure of the population in
land rural areas

e  Combined production (low e Labor shortages in rural areas
need for external inputs) e Traditional production-extensive

e Education and motivation of approach to organic production
producers e  Fragmentation of property possession

e  Preserved environment o Insufficient knowledge transfer

e Rich biodiversity
e Rich cultural heritage

CHANCES THREATS

e  Market growth (trends -
healthy lifestyle)

o Numerous European funds e Lack of legal acts and their
e  Strengthening regional implementation

tourism e Underdeveloped market
o  Educated staff in the field e Underdeveloped infrastructure in
e Development of the food rural areas

industry e Lack of development and strategic
e Development of the region's projects

infrastructure

e New agricultural policy

Source: (Cengi¢-Dzomba, et al. 2014), adapted by the author
3.2. Organic production in the Republic of Croatia

In relation to the situation in Bosnia and Herzegovina, organic production in Croatia is
in a better position. However, Croatia is considered to be one of the few European
countries where ecologic or organic production is still underdeveloped. Natural resources
for development, as in Boshia and Herzegovina, exist, but there are also many
unfavorable factors. Legislation was passed in 2001, with the first Law on Organic
Production of Agricultural and Food Products (Law on Organic Production of
Agricultural and Food Products, Official Gazette of the Republic of Croatia, No. 139/10).
The new Act on Organic Agriculture and Labeling of Organic Products was adopted in
2010 (Act on Organic Agriculture and Labeling of Organic Products, Official Gazette of
the Republic of Croatia, No. 139/10). According to Grahovac (2005), three periods of
development  of  organic production in Croatia  are identified:
1) the period up to 1991, which is considered as the beginning of development;
2) the period from 1991 to 2001, in which the first specialized stores for "healthy food"
appeared on the market, which contributed to bringing organic products closer to
consumers. This is the period of promotion of organic agriculture by organizing
numerous seminars and fairs on this topic, and (Stefanié et al. 2001) believe that it was
in this period that Croatia began the development of the market for organic products and
3) the period from 2001 to 2012, in which the institutional and legislative framework of
production developed.
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After that period, there is a significant development of ecological or organic production.
Table 3 shows the area under organic production in the total used agricultural land, for
the period from 2012 to 2015.

Table 3. Share of organic production (area) in relation to the total used agricultural
land for the period 2012-2015.

Year Used Areas under Share of areas under organic
agricultural organic production in total used agricultural
land production land
ha ha %

2012 1.330.973 31.904 2,40

2013 1.568.881 40.660 2,59

2014 1.508.885 50.054 3,32

2015 1.537.629 75.883 4,94

Source: Ministry of Agriculture of the Republic of Croatia, 2012-2015, edited by author

Chart 2. Share of areas under organic production in relation to total agricultural
land for the period 2012-2015

The share of areas under organic production in relation to the
total used agricultural land
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Source: Author
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By the overview of Table 3 and Chart 2 can be concluded, that the area under organic
production in a total of Croatia's agricultural areas increased by 2.54% in four years. This
situation is still not considered satisfactory, but slight growth of the production is evident.

3.3. The state of organic agriculture in the Republic of Serbia

In Serbia, the production and processing of organic food began to develop about 20 years
ago, however, it is still considered insufficiently developed. The first law on organic
production in Serbia was the Law on Organic Production adopted in 2000 (Law on
Organic Production, Official Gazette of FRY, No. 28/00). After that, a new law was
passed in 2006, called the Law on Organic Production and Organic Products (Law on
Organic Production and Organic Products, Official Gazette of the Republic of Serbia,
No. 62/06). The European Union adopted new regulations, which refer to the field of
organic production in 2010, and the need for changes in legal legislation in Serbia re-
emerged. Thus, the Law on Organic Production from 2010 was passed (Law on Organic
Production, Official Gazette of the Republic of Serbia, No. 30/10).

Compared to other countries, the concentration of retail facilities in Serbia is still very
underrepresented. A large percentage of organic products that can be found on the
Serbian market are imported, and only certain quantities of fresh products: vegetables,
cereals, slightly less fruit and processed products: flour, pasta, juices and jams, oils,
winter stores are of domestic origin. Eggs and honey can be found on the market from
certified animal products, and since 2013, the first dairy products: fresh milk, yogurt and
sour cream. Organic baby food products are imported, and the same products of domestic
origin are intended for export and are not available on the domestic market. Growth is
recorded in the number and representation of certified cosmetic products. The most
favorable destination for the placement of organic products from Serbia is considered to
be Germany, which occupies 31% of the total European organic food market, followed
by France with 17%, Great Britain with 10% and Italy with 8% share (Kalenti¢ et al.
2014).

Table 4 shows the areas under organic production in total used agricultural land of Serbia,
for the period from 2012 to 2015.

Table 4. Percentage of areas under organic production for the period 2012-2015
Year Areas under organic Share of areas under organic

production (ha) production in total used
agricultural land (%)

2012 6.340 0,18
2013 8.228 0,23
2014 9.547,8 0,28
2015 15.298 0,44
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Source: (Simi¢ 2017), adapted by the author

The overview of the table shows an increase in the area under organic production in the
total used agricultural land of Serbia, for a period of four years. That increase is modest
and can in no way be called satisfactory. Compared to Croatia, Serbia has a very small
percentage of agricultural land under organic production. Thus, from the overview of
Tables 3 and 4, we see that in 2015 in Croatia this percentage was 4.95%, while in Serbia
it was 0.44%.

3.4. Agrotourism as a measure of rural development

The demographic picture shows the migratory movements of the working age population,
in our country and the region, which are going in the direction of leaving rural households
and concentrating in large cities. Uneven rural development is a significant problem
affecting both developed and underdeveloped countries. Such phenomena are especially
pronounced in underdeveloped or transition countries such as Bosnia and Herzegovina.
When it comes to the chances for the development of underdeveloped municipalities,
tourism is imposed as one of the priority directions of development. Each of these
municipalities has natural-geographical, cultural-historical, hunting-fishing and other
capacities, which represent a favourable basis for the development of tourism (Lo$i¢ and
Novakovi¢ 2016). Natural resources and benefits offered to investors for potential
investments in Bosnia and Herzegovina are numerous opportunities: agricultural land,
forest complexes, hydro-climatic conditions, ore and mineral resources, and great tourist
potentials. Observing the overall legislation, we can conclude that the existing laws at a
satisfactory level regulate the functioning of tourism as an economic branch in terms of
rural development of municipalities. However, the way of assistance for the development
of rural tourism within the existing laws does not give enough space to underdeveloped
and extremely underdeveloped municipalities to get adequate subsidies and incentives in
terms of giving preference to this category of municipalities. On the other hand, the tax
burden is the same for all legal entities engaged in this activity, regardless of the
development of the municipality, which is a limiting factor. Lo§i¢ and Novakovi¢ (2016)
point out that it is necessary to regulate incentive measures (as well as tax and other
reliefs), based on the level of development of municipalities, in order to give a chance to
development of rural areas and rural tourism and agrotourism together with organic food
production. According to Pejanovi¢ and Vujovi¢ (2008), agritourism directs the entire
agro-complex towards sustainable development, production of healthy food and its
marketing. Indirectly through the concept of integrated development of agricultural
production, which includes organic production, tourism meets a number of activities
related to agribusiness, which could be a chance for the development of all these
industries in Bosnia and Herzegovina. Although the impact of agritourism on regional
development has not yet been sufficiently explored, the experience of rural and regional
development within the EU shows that agritourism development provides benefits for a
particular region, such as: stabilization of overall regional development, preservation of
traditions and culture of rural communities, strengthening the competitiveness of the
region and certain tourist destinations and many others.
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4. CONCLUSION

From the review and analysis of available and relevant data on the state of organic
production in Bosnia and Herzegovina, but also from comparisons with countries in the
region, it can be concluded that in all analyzed countries this production is
underdeveloped, with Bosnia and Herzegovina in last place. Numerous problems
accompany the development of this production. First of all, the legal regulations, which
are difficult to harmonize with the regulations of the European Union, then unprotected
and unregulated markets, lack of guaranteed purchase, partly underdeveloped awareness
of producers about mandatory product certification, and thus visibility in potential
markets. Bosnia and Herzegovina has the potential to develop in this direction, primarily
due to the richness of natural resources, the existence of fragmented assets and the
unsaturation of the European market for organic products. The production of organic
food from Bosnia and Herzegovina, but also the surrounding countries can be their entry
into the European market, if the existing problems related to organic agricultural
production can be overcome. However, according to the available and processed data on
the volume of production, it cannot be claimed that organic production can be a measure
of the development of rural areas in general, including rural tourism. Significant work is
needed to improve and manage rural development measures, so that more economically
developed rural areas in Bosnia and Herzegovina can be expected, while respecting
sustainability and environmental protection.
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ORGANIC PRODUCTION IN BOSNIA AND HERZEGOVINA AS A MEASURE FOR
THE DEVELOPMENT OF RURAL AREAS

Abstract

Organic agricultural production is one of the basic elements of the concept of sustainable
development. It is based on the use of renewable resources and pure (natural), chemical-free food
production. This concept could be a favorable measure for the development of rural areas in
general, but also for rural tourism in Bosnia and Herzegovina. The aim of the paper was to look at
the state of organic production in Bosnia and Herzegovina, compare it with the situation in the
region and give conclusions on whether this type of production can contribute to the development
of rural areas and rural tourism in the observed region. The area under organic production in
hectares (ha) ranged from 292 ha (2012) to 576 ha (2015). The recorded growth of production is
the lowest in relation to the countries of the region, as well as the total organic production and can
be considered still underdeveloped. For comparison purposes, there are shown the shares of areas
under organic production in the Republic of Croatia ranging from 31 904 ha (2012) to 75 883 ha
(2015), as well as in the Republic of Serbia ranging from 6 340 ha (2012) to 15 298 (2015). It can
be concluded that it is necessary to intensify and mass this type of production, with the support of
state measures and market regulation, but also with simultaneous development of agritourism,
which would be a direct potential consumer of this production, while indirectly, through this
concept, other related activities could benefit.

Keywords: organic production, rural development, agritourism.

Mirjana Deli¢ - Jovié¢, PhD
Assistant Professor

136


http://ciaorganico.net/documypublic/486_2020-organic-world-2019.pdf

5th International Rural Tourism Congress, Congress proceedings, 2022.
M. Deli¢ — Jovi¢, ORGANIC PRODUCTION IN BOSNIA AND HERZEGOVINA ASA...

Faculty of Tourism and Hotel Management, University of Business Studies
Jovana Ducic¢a 23a, 78 000 Banja Luka, Bosnia and Herzegovina
E-mail: mdelicjovic@yahoo.com

137


mailto:mdelicjovic@yahoo.com

5th International Rural Tourism Congress, Congress proceedings, 2022.
M. Miceti¢ Fabié, |. Sker, OPPORTUNITIES FOR ENTREPRENEURSHIP DEVELOPMENT...

OPPORTUNITIES FOR ENTREPRENEURSHIP
DEVELOPMENT IN RURAL TOURISM THROUGH
ENTREPRENEURIAL SUPPORT INSTITUTIONS

Morena Miéceti¢ Fabi¢
Irena Sker

Abstract

The aim of this paper is to determine the role of entrepreneurial support institutions (ESI) in the
development of entrepreneurship in rural tourism. The primary task of ESI is to create a favorable
business environment and provide educational and information services for starting new, and the
growth and development of existing entrepreneurs. However, research on entrepreneurship in rural
tourism, as a significant potential for sustainable, tourism, social and economic development of
rural areas, and its connection with ESIs as development support, remains scarce. A sample of 56
respondents was collected from ESIs in the Republic of Croatia, members of Business
Organizations Network Development - BOND. Descriptive statistics and t-test were performed to
analyze the basic indicators of ESI activities (participation in the application and implementation
of EU and national projects, cooperation with external mentors, organization of educational
activities...). The results indicate an insufficient focus of ESI on rural tourism and open the
possibility for new focuses and business expansion. The applied contribution of the research is
manifested in the improvement of the business of ESIs in rural areas, while the scientific
contribution is generated through the multiple role of ESIs as a potential generator of innovative
entrepreneurship development in rural tourism.

Keywords: entrepreneurial support institutions, entrepreneurship, entrepreneurship in rural
tourism, rural tourism

1. INTRODUCTION

The present study is being carried out in Croatia, which represents a developing country
that in 2021 recorded a GDP growth of 10.4% (DZS, 2022) compared to 2020. Tourism
greatly affects GDP development - due to its favourable climate and geographical
position, Croatia is one of the most visited tourist destinations in Europe. In many
Croatian tourist destinations, there is an expansion of tourist offers through specialized
types of tourism - selective forms of tourism.

Entrepreneurship is a key source of economic revolution, job creation, and business
development; hence, it is pivotal to attract the young and educated people to become
entrepreneurs (Li et al. 2020). For this reason, national governments adopted special
strategies to encourage entrepreneurship in order to achieve sustainable economic growth
and development and strengthen the competitiveness of the economy at the international
level.

On the other hand, entrepreneurs here lack the entrepreneurial skills and financial support
needed to successfully conduct business in this globally competitive business
environment (Zreen et al. 2019). As a way of guiding strong economic growth, the
number of incubators around the world is increasing, so governments and other agencies
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that support these incubators are paying more attention to assessing their performance
(Lalkaka 2006). According to Lalkaka (2006), a clear understanding of the objectives of
business incubator programs brings about the accurate and useful measures of providing
entrepreneurs with the right services - appropriate expertise, tools, networking and
capital for business startup. In this regard, the business incubator is not only a business
tool, but also one that has its own scope of providing effective training for entrepreneurs
to ensure that entrepreneurial ventures and technology transfers are successful in the
business environment.

In addition to understanding the significant role of business incubators as incubators of
change and encouraging the development of the entire economy, it is clear that they play
a very important role in promoting tourism in rural areas. However, due to the mostly
insufficiently specific role of entrepreneurial support institutions, they are focused on
general services for new and existing entrepreneurs, while at the same time very little is
dedicated to encouraging tourism in rural areas. Due to the large share of rural areas in
the total territory of Croatia and the exceptional potential for development, it is important
to encourage entrepreneurship in rural tourism. Nevertheless, entrepreneurial support
institutions are insufficiently engaged in providing services aimed at the development of
rural tourism.

The following sections of this article discuss literature review, followed by the research
methods section, which provides detailed information about the research design,
sampling, data collection tools, measurement scales, and analysis process and concludes
with a description of the data analysis and results. In the conclusion section, the overall
conclusions of the study are discussed, together with theoretical and practical
implications of the research, limitations of the study and future research direction are
highlighted.

2. SUPPORT TO ENTREPRENEURSHIP IN RURAL TOURISM

Numerous studies in developed and developing countries are conducted on the topic of
business incubation and the role of business incubators in economic development.
However, the authors of this paper note the lack of research and papers on the role of
business incubators and other forms of business support institutions in encouraging
entrepreneurship in rural tourism. Although rural tourism represents a new trend and new
opportunities for tourism development in underdeveloped areas, insufficient attention is
paid to those institutions that can influence its development.

2.1. Types and roles of entrepreneurial support institutions in improving the
business climate

In the Republic of Croatia, the establishment and operation of entrepreneurial support
institutions are regulated by the Entrepreneurship Infrastructure Improvement Act
(Official Gazette of the Republic of Croatia Nos. 93/13, 114/13, 41/14, 57/18 and
138/21). In the narrower sense, entrepreneurial infrastructure is considered to be
entrepreneurial zones and entrepreneurial support institutions. The goal and purpose of
improving the entrepreneurial infrastructure and business environment is: to stimulate
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economic growth by planning and timely construction of entrepreneurial infrastructure
that is in the function of balanced regional development of the Republic of Croatia, faster
entrepreneurship growth and increase investment and employment within the area where
entrepreneurial infrastructure is planned. Entrepreneurial support institutions are divided
into development agencies, local development agencies, county development agencies,
development agencies for certain activities, business centers, digital innovation centers,
business incubators, incubators for new technologies, business accelerators, business
parks, science and technology parks and centers of competence. The priorities of the
support system for the improvement of business activities of entrepreneurial zones and
entrepreneurial support institutions are:

. improving the conditions of entrepreneurial infrastructure for attracting investments
. strengthening the competitiveness of entrepreneurship

. development of technology-oriented and knowledge-based entrepreneurship

. encouraging inventive entrepreneurship and entrepreneurial innovation

. increase the employment of the number of economic entities

. encouraging the internationalization of entrepreneurship.

OO WN -

The tasks performed by entrepreneurial support institutions are to inform and advise
existing entrepreneurs on the possibilities of using incentive measures for economic
development, and to help start-up entrepreneurs. They also coordinate and draft local and
regional strategic documents, promote domestic entrepreneurs in international markets,
attract foreign direct investment, conduct various trainings, prepare, apply for and
implement projects financed from national and EU funds, and prepare and prepare
investment studies, analysis and elaborates.

Many papers point to the importance of the active influence of ESls, such as agencies
that can and should have a much greater impact on the appearance, structure, quality and
development of SMEs in the Republic of Croatia and their competitiveness in domestic
and foreign markets (Koroman 2015).

The question is who provides constant support to entrepreneurial support institutions in
the Republic of Croatia. Prior to the founding of Bond, all business support institutions
operated separately and had different support for entrepreneurship, depending on their
type, founder, source of funding, etc. This type of support is not uniform and permanent,
the functioning of business support institutions is unclear. This is one of the reasons why
entrepreneurial support institutions are more focused on providing those types of jobs
that will make receipts faster and easier. In such conditions, they do not have enough
space to introduce measures encouraging rural tourism, for the reasons already
mentioned, such as a slower return on investment.

2.2. Entrepreneurship in rural tourism
Rural space in the Republic of Croatia has not been the center of social and academic
interest for a long time, while the European Union (EU) has been paying great attention

to its overall development for decades, especially agriculture as a core activity supported
by many funds (Ligovi¢ 2015).
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Rural areas occupy the majority of the EU (90%) with over 56% of the rural population.
In Croatia, this is even more pronounced where rural areas occupy the majority of the
territory (97.5%) Inhabited by 78,9% of the population of the Republic of Croatia.

According to the OECD criteria for urban and rural areas and settlements, 14 counties in
Croatia are classified as predominantly rural areas with a total of 46.5% of the country's
population (Cagalj et al. 2021, 93).

Numerous authorities believe that rural economic development depends upon rural
entrepreneurship. Rural entrepreneurship is defined as the creation of an organization
that introduces a new product or service, creates a new market, or brings new technology
to the rural environment (Marquardt and Schulz 1991).

Rural areas in the Republic of Croatia have a rich natural and cultural heritage and great
potential for the development of rural tourism. However, rural tourism is characterized
by an underdeveloped tourist offer, lack of accommodation capacity and general tourist
infrastructure. Investments in tourism are less compared to tourist developed areas and
one of the reasons is the longer return on investment. The development of rural tourism
is also adversely affected by the sensitivity of tourism, which reacts very quickly to
negative changes in the environment, such as the health crisis, war and the like. However,
differences between tourist destinations still exist, given their success in applying for and
implementing EU and nationally funded projects. They are more successful examples of
active role and cooperation between the private and public sector at the local level, and
successful implementation of EU funds in strengthening the competitiveness of the
tourism industry, development of new and innovative tourism products, diversification
of supply, extension of the tourist season, preservation of jobs, new employment and
growth and development of the tourism economy. There are many sources of EU and
national funding for entrepreneurship development, so it is important to inform and train
existing and potential entrepreneurs in a timely manner and train them to apply for and
implement EU projects, so that they can ultimately decide to invest in rural tourism. This
should, among other things, be the task of entrepreneurial support institutions in rural
tourism.

2.3. The role of entrepreneurial supporting institutions in the development of
entrepreneurship in rural tourism

Research aimed at determining the role of entrepreneurial support institutions in the
development of entrepreneurship in rural tourism are insufficient. Zedi and Hnis (2015)
discussed the possibility of using business incubators to incubate tourism services,
conditions for the development of microenterprise management within the incubator,
opportunities to overcome business risk, the link between microincubation and tourism
economy development through a case study. The paper offers suggested guidelines that
can help micro-entrepreneurs in the process of incubating tourism services and
developing their own organization management in practice.

However, there are papers that point to the importance of encouraging the strengthening
of business support institutions such as development agencies specializing in tourism,
which in addition to providing business support will help entrepreneurs in preparing
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application documents for financing projects with EU funds. It is recommended to
strengthen the incubation infrastructure for entrepreneurship in tourism, especially the
development of business support institutions such as business centers, incubators and
development agencies, whose task is to promote entrepreneurship, cooperation with the
public sector, provide the necessary professional assistance and support in starting a
business. beginners (Ligovi¢ 2015).

3. METHODOLOGY

A questionnaire for collecting primary data was developed based on an extensive
literature review, consisting of 46 questions divided into five parts that measure basic
entrepreneurial support institutions’ data, entrepreneurship development, networking
services, training programs and business start-up.

The study adopted a well-established scale and the items were modified as per the
objective of the study. The entrepreneurship development was measured with five items,
adopted from Ramar and Muthukumaran (2019), and Li et al. (2019). Five items for
measuring networking services were adopted from Mahmood et al. (2016) and Li et al.
(2019). In order to measure training programs, the study modified four items adopted
from Mahmood et al. (2016). Business start-up was measured with four items, adopted
from Li et al. (2019) and El Shoubaki et al. (2019). All items have been modified
according to the area of rural tourism. Variables were measured with a 5-point Likert
scale, ranging from “strongly disagree” as 1, to “strongly agree” as 5.

Basic entrepreneurial support institutions’ data consisted of demographical data,
statements related to the type of entrepreneurial support institutions harmonized with the
Act on Improving Entrepreneurial Infrastructure Republic of Croatia (NN 138/21),
services provided by entrepreneurial support institutions adopted from Mori¢ et al.
(2021), founder modified from Tutubaand and Tundui (2022) and sources of funding,
number of employees, national and EU projects, and rural tourism.

After designing the survey questionnaire, it was tested using a pilot survey on a sample
of 6 entrepreneurial support institutions to analyze the psychometric characteristics of
the questionnaire, as the scales were taken from previous surveys and translated into
Croatian. After the pilot research, an analysis of the results related to the assessment of
the validity and reliability of the measuring instrument was performed. Clarifications on
the type of service and sources of funding for business support institutions are clarified
in more detail. After checking the metric characteristics, the final version of the
guestionnaire was designed to collect data in the main survey.

Empirical data were collected by an electronic questionnaire prepared in the Google form
during February 2022 and sent by e-mail to 91 entrepreneurial support institutions in the
Republic of Croatia, members of BOND (Business Organizations Network
Development). BOND unites 91 entrepreneurial support institutions from all counties of
the Republic of Croatia, and was created within the project "Development of a network
of entrepreneurial support institutions through the Croatian Agency for SMEs,
Innovation and Investment (HAMAG-BICRO) with the aim of connecting
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entrepreneurial support institutions in Croatia, quality of existing services and
development of new services and equalization of availability and quality of services to
entrepreneurs in all counties, in accordance with the guidelines of the Strategy for the
Development of Entrepreneurship of the Republic of Croatia 2013-2020.

Data collection consisted of three phases. The first phase of data collection focused on
sending a short text on the objectives of the research and a request to fill out a
guestionnaire to the e-mail address 91 of the entrepreneurial support institution by the
head of coordination HAMAG-BICRO, BOND network management. The second phase
consisted of resending an e-mail in the form of a reminder to complete a survey
questionnaire. After compiling a list of entrepreneurial support institutions that did not
fill in the survey questionnaire in the first two phases, the third phase was related to the
individual sending of e-mails with a request to complete the survey questionnaire.

Data analysis was performed on the sample of 56 valid questionnaires and included
descriptive and bivariate statistical analyses. The entrepreneurial support institutions’
demographics as well as entrepreneurship development, networking services, training
programs and business start-up were evaluated with descriptive statistics methods. The
significance of differences in entrepreneurship development, networking services,
training programs and business start-up considering entrepreneurial support institutions’
geographical location and opportunity to create innovative business ideas of
entrepreneurship in rural tourism were tested with independent samples t-test.

4. RESULTS AND DISCUSSION

The sample consisted of 56 respondents, most of which were development agencies
(local development agency, county development agency, development agency of a
certain activity) (50%), as shown in Table 1. These are “young” ESIs, members of the
BOND network, established after 2011 (61%) present in all Croatian counties. Most of
the surveyed ESIs are located in Osjecko-baranjska County (14.3%), followed by
Bjelovarsko-bilogorska County (8.9%) and Vukovarsko-srijemska County (8.9%),
located in the eastern part of the Republic of Croatia.

In as many as 71.4%, the founder of ESI is a municipality, city or county, while only
17.9% are private founders. In part, the consequence of public ownership is reflected in
self-financing, and according to the data it can be seen that as many as 12 ESIs depend
entirely on external funding, but we must point out that as many as 30.4% of ESls are
fully self-financed.
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Table 1. Respondents’ information

Respondents’
characteristics
Foundation
year

County

Type

Founder

1994-1999
2000-2005
2006-2010
2011-2015
2016-2021
Bjelovarsko-bilogorska
Brodsko-posavska
Dubrovacko-neretvanska
Grad Zagreb
Istarska
Karlovacka
Koprivnic¢ko-krizevacka
Krapinsko-zagorska
Li¢ko-senjska
Medimurska
Osjecko-baranjska
Pozesko-slavonska
Primorsko-goranska
Sisacko-moslavacka
Splitsko-dalmatinska
Sibensko-kninska
Varazdinska
Viroviti¢ko-podravska
Vukovarsko-srijemska
Zadarska
Zagrebacka
Competence center
Entrepreneurial accelerator
Entrepreneurship Center (Digital
Innovation Center)
Business incubator (business
incubator, incubator for new
technologies)
Development agency (local
development agency, county
development agency,
development agency of a certain
activity)

Science and Technology Park
Combination (eg public-private
partnership)
Non-governmental organization

Frequency

PERwrrpOoRrNMRAMRRPOORRENRPROANMNRFOOHovwo

N
00

Percentage

10,7
12,5
16,0
30,4
30,4
8,9
1,8
3,6
7,1
54
1,8
3,6
1,8
1,8
54
14,3
1,8
7,1
7,1
7,1
1,8
3,6
1,8
8,9
3,6
1,8
1,8
54
19,6
19,6

50,0

3,6

1,8

3,6
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Municipality / City / County 40 71,4
Private founder 10 17,9
University 3 54
Self-financing 0 12 21,4
percentage 1-10 1 1,8
11-20 2 3,6
21-30 2 3,6
31-40 2 3,6
41-50 5 8,9
51-60 0 0
61-70 5 8,9
71-80 3 5,4
81-90 7 12,5
91-99 0 0
100 17 30,4

Source: Authors

Considering the activities of the ESIs in the field of rural tourism from Table 2, it can be
seen that only 19.7% of employees in the ESIs refer to employees who are focused on
encouraging entrepreneurship in rural tourism. Given the small number of ESIs staff
focused on supporting entrepreneurship in rural tourism, 37.5% of ESIs have external
mentors in the field of rural tourism.

In addition to the fact that one of the roles of ESI is to support entrepreneurs in starting
and developing businesses, and development can be supported by involvement in various
projects and obtaining funding through them, the following discusses the activities of
application and implementation of EU and national projects. Of the total number of
registered projects, only 6% of them relate to projects in rural tourism, while only 9.2%
of the total number of projects in implementation relate to those in rural tourism.
Analyzing the number of implemented ESI projects, only 8.5% of them refer to the
implemented projects in rural tourism.

Table 2. Comparison of certain indicators of ESIs activity in rural tourism

Percentage
Number of employees 514 Numberqfemployees N 101 19,7
rural tourism
Number of applied projects = 9253 Number of - applied 558 6,0
projects in rural tourism
Number of projects in 687 Nur_nber.ofrural tourism 63 9.2
progress projects in progress
Number of implemented 4253 Nur_nber.of |mplemepted 362 8,5
projects projects in rural tourism

Source: Authors

Considering that within the Rural Development Program for the period 2014-2020. Were
advertised calls aimed directly at encouraging entrepreneurship in rural tourism, one of
the sections in the questionnaire addressed the question: “Have you participated in
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encouraging entrepreneurship in rural tourism through at least one of the following calls
(6.2.1. Support for investment in non-agricultural activities - tourism sector in rural areas,
Sub-measure 6.2. Support for investment in non-agricultural activities in rural areas -
tourism in rural areas; Sub-measure 6.4. Investments in the development of non-
agricultural activities in rural areas - rural tourism)?”. As many as 68% of ESIs
participated in the promotion of rural tourism through these calls, mostly through
individual consultations and writing project proposals.

Following these activities, it can be concluded that ESIs still do not have sufficient
capacity to support the development of entrepreneurship in rural tourism and therefore
pay very little attention to this area.

In order to determine the importance of ESI activities in rural tourism in accordance with
the variables entrepreneurship development, networking services, training services and
business start-up services, ESIs are divided into two areas - urban and rural according to
classification in the document Regional Development Strategy of the Republic of Croatia
until 2020. Given that the statements in the survey questionnaire focused on rural
tourism, the same was done to find out whether there is a statistically significant
difference in ratings between urban and rural ESIs.

As presented in Table 3, urban ESIs evaluated ESIs™ elements with mean scores ranging
from 3.87 to 4.24. With the lowest score were rated two elements ,,ESIs provide the latest
information on technological updates in rural tourism* and ,,ESIs provide mentoring and
coaching sessions to help the entrepreneurs in rural tourism to get quickly and follow the
right track to start a new business” while the highest score was given to the element ,,ESIs
help in improving business management skills of entrepreneurs in rural tourism.*

Table 3. Comparison of scores of activity variables of urban and rural ESls

Mean SD
Variables urban = rural  urban rural T-value
ENTREPRENEURSHIP
DEVELOPMENT

ESls provide a wonderful professional 403 461 0915 0,698 -2,397*
environment that boosts the motivation

and productivity of entrepreneurs in

rural tourism.

ESls provide an opportunity to create 405 450 0,899 0,786 -1,808
innovative business ideas of

entrepreneurs in rural tourism.

ESlIs help in enhancing a professional 405 439 0928 1,037 -1,219
goal to become an entrepreneur in rural

tourism.

ESIs help in providing quality of 392 4,00 0912 1,328 -0,260

entrepreneurs in rural tourism.
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ESIs help entrepreneurs in rural
tourism for survival and
entrepreneurship development.
NETWORKING SERVICES

ESIs provide the latest information on
exhibition regulations and specific
sectors.

ESIs help in networking with the
business community, chambers, and
associations in rural tourism.

ESIs provide the latest information on
technological updates in rural tourism.

Networking service give opportunities
to the entrepreneurs to meet with the
different parties that involved in the
entrepreneurship ecosystem in rural
tourism.

To work at a commonplace with
similar professionals help to solve the
common problems, and to share each
other’s networks and resources.
TRAINING SERVICES

ESlIs help in improving the capacity
building skills of entrepreneurs in rural
tourism.

ESIs help in improving product
development skills of entrepreneurs in
rural tourism.

ESIs help in improving business
management skills of entrepreneurs in
rural tourism.

ESIs help in improving marketing
skills of entrepreneurs in rural tourism.

BUSINESS START-UP SERVICES

ESIs provide mentoring and coaching
sessions to help the entrepreneurs in
rural tourism to get quickly and follow
the right track to start a new business.
Overall, the ESI is a good platform to
start a new business by
entrepreneurs/individuals and to
promote entrepreneurship in rural
tourism.

ESIs support the development of start-
ups by providing advisory and
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411

4,16

3,87

4,05

4,18

411

3,92

4,24

4,00

3,87

4,16

4,21

4,17

4,17

4,33

3,83

4,17

4,61

4,22

4,17

4,28

4,33

4,22

4,56

4,44

0,944

1,008

0,945

0,906

0,868

0,801

0,924

0,997

0,786

0,870

0,991

0,855

0,777

1,098

1,295

0,907

1,098

0,857

0,502

1,003

0,707

0,958

0,686

0,878

0,784

0,922

-0,678

-0,194

-0,657

0,126

-0,461

-2,072*

-0,430

-0,938

-0,169

-1,427

-1,292

-1,668

-0,991
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administrative support services to
entrepreneurs in rural tourism.

ESIs provide networking services has a 416 4,28 0,855 0,958 -0,471
positive impact on the opportunity to
business start-up in rural tourism.

Note: * significant at 0.05
Source: Authors

Rural ESIs' mean scores ranged from 3.83 for the element ,, ESIs provide the latest
information on technological updates in rural tourism“ to 4,61 for two elements “ESIs
provide a wonderful professional environment that boosts the motivation and
productivity of entrepreneurs in rural tourism” and “To work at a commonplace with
similar professionals help to solve the common problems, and to share each other’s
networks and resources.

Both urban and rural ESIs gave the lowest score to the element “ESIs provide the latest
information on technological updates in rural tourism”, while the element with the
highest score differs between urban and rural ESls.

The table shows that rural ESIs gave higher scores than urban ESls in almost all elements
except one "ESIs provide the latest information on technological updates in rural
tourism”, which is the worst rated statement in both cases.

The results of the independent samples t-test revealed significant differences in two
cases. Thus, rural ESI reported significantly more positive expressions than urban ESI
with the following elements: “ESIs provide a wonderful professional environment that
boosts the motivation and productivity of entrepreneurs in rural tourism” and “To work
at a commonplace with similar professionals help to solve the common problems, and to
share each other's networks and resources.”

5. CONCLUSION

Entrepreneurship is a key source of economic revolution, job creation and business
development; therefore, entrepreneurial support institutions are a key stakeholder that
can play a significant role in this change. Looking at new trends and opportunities in the
market, it opens up broader views of the possible business of ESIs and the impact on
"new" areas of development. Therefore, the aim of this paper is to determine the role of
entrepreneurship support institutions in the development of entrepreneurship in rural
tourism.

Although rural tourism represents a new trend and new opportunities for tourism
development in underdeveloped areas, insufficient attention is paid to those institutions
that can influence its development. This study expands knowledge about the role of ESls,
looking at broader frameworks and exploring the impact of ESIs on the development of
entrepreneurship in rural tourism.
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The results of empirical research of 56 ESIs indicate that certain ESIs activities, which
are reflected in the employment of rural tourism staff, hiring external mentors for rural
tourism, application and implementation of projects in rural tourism, are aimed at
encouraging the development of entrepreneurship in rural tourism. Given that these
activities are modest and represent only a small percentage of total activity, the area of
encouraging entrepreneurship in rural tourism can certainly represent the potential for
development, target group and expansion of ESIs business.

Secondly, the results of research on the importance of certain ESIs activities in rural
tourism according to the variables entrepreneurship development, networking services,
training services and business start-up services indicate differences in the responses of
urban and rural ESls.

Urban ESIs rated the statement "ESIs help in improving business management skills of
entrepreneurs in rural tourism" the best, while rural ESIs rated the statements "ESIs
provide a wonderful professional environment that boosts the maotivation and
productivity of entrepreneurs in rural tourism™ and " To work at a commonplace with
similar professionals help to solve common problems, and to share each other’s networks
and resources. Both urban and rural ESIs gave the worst score to the statement “ESIs
provide the latest information on technological updates in rural tourism”. Rural ESIs
gave higher scores than urban ESIs in almost all statements except one “ESIs provide the
latest information on technological updates in rural tourism”, which is also the worst
rated statement in both cases.

The study results generate practical and academic implications in the rural tourism
entrepreneurship context. The scientific contribution was generated through the multiple
role of ESI as a potential generator of innovative entrepreneurship development in rural
tourism. The results of the research expand the knowledge about the business of ESls,
which so far has been focused on fostering the entrepreneurial climate and environment
in general, in the field of fostering entrepreneurship in rural tourism.

The applied contribution of the research is reflected in the recommendations to ESls
managers for improving and / or expanding ESI's business in rural areas, as well as policy
makers and decision makers in considering the potential impact of rural tourism
entrepreneurship through ESI.

There are limitations relating to the present study. Although the sample comprises the
population’s characteristics of 56 ESIs, members of the BOND network, it should be
broadened for conducting more complex analyzes. This study divided ESIs into urban
and rural, in considering the importance of certain activities, however, future research
could consider the division with respect to some other characteristics of ESI such as the
type of founders - public and private.
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OPPORTUNITIES FOR ENTREPRENEURSHIP DEVELOPMENT IN RURAL
TOURISM THROUGH ENTREPRENEURIAL SUPPORT INSTITUTIONS

Morena Miceti¢ Fabi¢
Irena Sker

Abstract

The aim of this paper is to determine the role of entrepreneurial support institutions (ESI) in the
development of entrepreneurship in rural tourism. The primary task of ESI is to create a favorable
business environment and provide educational and information services for starting new, and the
growth and development of existing entrepreneurs. However, research on entrepreneurship in rural
tourism, as a significant potential for sustainable, tourism, social and economic development of
rural areas, and its connection with ESls as development support, remains scarce. A sample of 56
respondents was collected from ESIs in the Republic of Croatia, members of Business
Organizations Network Development - BOND. Descriptive statistics and t-test were performed to
analyze the basic indicators of ESI activities (participation in the application and implementation
of EU and national projects, cooperation with external mentors, organization of educational
activities...). The results indicate an insufficient focus of ESI on rural tourism and open the
possibility for new focuses and business expansion. The applied contribution of the research is
manifested in the improvement of the business of ESIs in rural areas, while the scientific
contribution is generated through the multiple role of ESls as a potential generator of innovative
entrepreneurship development in rural tourism.
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DETERMINANTS OF RURAL TOURISTS’
CONSUMPTION - THE CASE OF DUBROVNIK
RURAL AREAS

lvana Pavli¢
Ana Portolan
Zrinka Golemac

Abstract

Economic benefits of different types of investment in the tourism in different areas have a positive
effect where it can be applied. Benefits caused by tourism are mostly used from the local
government of the urban places, while rural places are still fighting for their tourism market share.
Tourism development in rural areas has different effects on economic development. Besides the
income increasing and rational use of resources and facilities, the most important thing is the effect
of preventing rural depopulation. Positive economic effects of rural tourism are based primarily on
tourists’ consumption. Tourists’ consumption is driven factor of economy for many countries,
especially for developing countries where economy development depends mostly on tourism. It
has multiple economic implications, Therefore, the main aim of this paper was to analyse the main
determinants of rural tourists’ consumption in rural areas near Dubrovnik, Croatia. The research
was carried out from June 2017 till January 2018. The sample of the rural tourists has consisted of
565 tourists. In the analysis were used descriptive statistics and multivariate regression analysis.
The results of the descriptive statistical analysis of the questionnaire indicated a respondent profile.
Multiple regression analysis was performed in order to determine factors that affect their
consumption. This research identifies the main rural tourists’ consumption determinants and also
provides an essential contribution to the local authority in stimulating an incensement of rural
tourists’ consumptions.

Keywords: rural tourists’ consumption, determinants, rural areas

1. INTRODUCTION

Tourism has been the most resilient and fastest growing economic and social
phenomenon of our time in recent decades. It is this dynamic that has turned tourism into
a key driver of socio-economic progress. Thus, tourism has become one of the main
factors in the international exchange of goods and services, one of the main sources of
income for many developing countries, and at the same time directly and indirectly
created millions of jobs. However, such tourism has often put pressure on the most
visited destinations and disrupted the social life of the community. Therefore, tourism
often secks to revitalize rural areas and increase the quality of life in these areas,
especially since the trends in tourist demand show increasing interest of tourists in
specific forms of tourism, among which rural tourism occupies a high place (Smol¢i¢
Jurdana et al. 2018, 220).

Although rural tourism has been the subject of much debate in the literature of many
experts around the world, a firm consensus in defining its concept has not yet been
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reached (Bartoluci 2016, 143). Basically, rural tourism is a selective form of tourism in
which the main motivation of tourists is expressed contact with the rural environment
and today is an extremely important part of the tourism industry around the world. Rural
tourism in the world is growing, both due to increased demand in the tourism market and
due to public support for its development (Krajinovi¢ et al. 2011, 33). The importance
and potential of rural tourism is reflected in stimulating local economic growth and social
change, contributing to gross domestic product and job creation, and promoting the
dispersion of time and territorial tourism demand and consumption. The importance of
rural tourism as part of the tourist offer primarily depends on the recreational / tourist
resources of each country, infrastructure, market availability and the presence of other
types of tourist products (Petri¢ 2006, 146). However, the positive economic effects of
rural tourism are based primarily on tourist spending.

However, due to the rapid spread of the COVID-19 pandemic, world tourism has faced
the deepest crisis in history. Indeed, global tourism activity (measured by either foreign
arrivals or overnight stays) has decreased by 70% in the first 8 months of 2020 compared
to the same period the year before (Payne et al. 2021, 1). In these circumstances, it was
rural tourism that offered tourists destinations, experiences and outdoor activities and
showed resilience in dealing with the economic and social effects of the pandemic.

The authors believe that the consumption of tourists as a result of rural tourism will
become a valorising potential for tourism development in the post-COVID-19 period.
Therefore, the main reason for conducting this research is gap in the literature and
necessity of understanding travel-related variables that determine the level of
consumption of tourists staying in rural areas of Dubrovnik. The conducted research is
original because the determinants of tourist consumption in rural areas of Dubrovnik
were researched for the first time. This research has an academic and practical
contribution, as it provides a better understanding of individual tourism segments in
improving the economic development of rural areas. Furthermore, the research results
are the basis for destination marketing and the sustainable development of rural tourism.

Therefore, the main goal of this paper was to analyse the main determinants of rural
tourist consumption in rural areas near Dubrovnik, Republic of Croatia. Multiple
regression analysis was performed to determine the factors influencing their
consumption. This research identifies the main determinants of rural tourist spending and
also makes a significant contribution to local authorities in encouraging an increase in
rural tourist spending.

The research is organized in such a way that the first part is an introductory part, the
second part is a review of relevant literature dealing with the highlighted topic, the third
part deals with the research area and selected research methodology, and the fourth part
presents research results. Finally, the conclusion of the research in the fifth part indicates
the importance and limitations of the research itself, and suggests possible directions for
future research.
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2. LITERATURE BACKGROUND

Rural tourism, as a basis for preserving the cultural and historical identity, customs and
traditions of countryside areas, has recently emerged as a distance from the mass,
standardized and unsustainable tourism which has arose as a result of industrialization
and urbanization. Industrialization has led to the relocation of the population from rural
areas to cities resulting in depopulation and deterioration of rural areas, and intensive
urbanization increased tourist demand for them.

The potential of rural tourism is reflected in year-round business, reducing the
seasonality of coastal destinations and releasing the urban area that was overloaded with
tourists (Pavli¢ et al. 2021). Rural tourism also enables consumers to return to the natural
environment and release from the stress of everyday life in urban areas (Ruzi¢ 2009) and
offers the possibility to re-engage in an easier and more peaceful way of spending free
time through rest and relaxation (Irshad 2010). According to Okech et al. (2012) tourism,
to be defined as rural, should have rural area characteristics including small settlements,
low population density, family farms and traditional societies. Back in 1994, the OECD
defined rural tourism as tourism located in rural areas and primarily in the function of
agriculture; it is firmly based on the agricultural area with special features of open space,
contact with nature, rural heritage and society; it must be in unity with the environment
and the community in which it is located and which has less than 10,000 inhabitants; it
includes farms within the area of operation; it aims to ensure the long-term sustainability
of life in the region and is a force for preserving rurality and not a force for urbanization
(Organization for Economic Co-operation and Development, 1994).

Rural tourism supports small farms that cannot compete with the sceneries forced by
market globalization (Goebel et al. 2012) and reduces people's exposure to economic
fluctuations by creating employment opportunities and increasing incomes (Ashley and
Maxwell 2001; Sharpley 2002; Lo et al. 2013; Kheiri and Nasihatkon 2016; Grgi¢ et al.
2017). Sharpley (2002) defined the potential of rural tourism in: economic growth,
diversification and stabilization through employment in new and existing businesses
related to tourism and in trade and crafts; placing agricultural products on new markets;
socio-cultural development which includes the repopulation of rural areas, the
maintenance and improvement of public services, the revitalization of local crafts,
customs and cultural identities, and increased opportunities for social contact and
exchange; protect and improve the natural and built environment and infrastructure.
Leisure and relaxation based on rurality are more favoured comparing to seeking novelty
that is usually the exclusive needs of tourists with special interests. Rural stayers pay
more attention to the needs for socialisation relating to general-interest and special-
interest tourists (Cheng et al. 2020).

In recent years’ tourism demand for rural destination recorded an upward trend indicating
the need to analyse the main initiator of tourism destination economic growth — tourist
consumption. Tourist consumption and its determinants, especially in rural area, have
been rarely investigated (Wang et al. 2006). According Wang et al. (2006) there is limited
empirical support that demographic, socio-economic and trip-related characteristics have
been influential in predicting visitors’ willingness to spend money on vacations. An older
researches have mostly used income as the most important predictor of tourist
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consumption while recent researches also use other predictors like socio-demographic
and trip-related characteristics as well as psychographic variables (Alegre and Pou 2004;
Wang et al. 2006; Alegre et al. 2009)

3. DATA AND METHODOLOGY
3.1. Research area

Rural areas of Dubrovnik (Dubrovnik littoral, island Mljet and island Kor¢ula)! belong
to the Dubrovnik-Neretva County, Republic of Croatia. In Dubrovnik littoral area
tourists’ arrivals have doubled in 2018 in compare to 2009 (28893), while the numbers
of overnights have grown by average year rate of 4.4% (152613). It has the lowest
population density (11 inhabitants per km2) and realises 1.5 % of County tourism traffic.
Population density in the Island Korcula is 56 inhabitants per km2. The numbers of
tourism arrivals and overnights have increased from 2009 to 2017 (tourism arrivals from
32400 to 72178 and overnights from 335836 to 465543) by average year rate of 9.3%
for arrivals and 3.7% for overnights?. It realises 3.8% of County arrivals and 6.0% of
total County overnight stays in its rural areas (without settlement of Kor¢ula). Island
Miljet is very lightly populated with density of 10.5 inhabitants per km?2. National park
Mljet attracts lots of visitors. From 2009 to 2017 the number of tourism arrivals has
increased from 15085 to 30637 by average year growth rate of 8%. The number of
overnights stays has doubled in the same period by the average year growth rate of 7.5%.
The island Mljet realises 1.6% of County arrivals and 1.7% in overnight stays (Croatia
Bureau of Statistics 2017).

3.2. Sampling, questionnaire design and analytical procedure

Empirical research was made using convenience purposive sample of 600 tourists
visiting rural areas around Dubrovnik, Croatia to achieve the main aim of the paper. The
research was carried out from June 2017 to January 2018. Of the initial sample, 565
guestionnaires were fulfilled correctly. The sample profile is shown in Table 1.

Data has collected through a highly structured questionnaire. The questionnaire has
structured into six main parts. The questions in the questionnaire were based on the
literature review (Wang et al. 2006; Fredman 2008; Brida and Scuderi 2013; Garcia-
Sanchez et al. 2013; Smol¢i¢ Jurdana and Soldi¢ Frleta 2017). The first part of the
questionnaire consisted of the questions about socio-demographic characteristics of rural
tourists and the items regarding travelling partners, length of stay, type of
accommodation used and source of information used. The second part of the
questionnaire included 29 statements were tourists have been asked to rate their level of
satisfaction with each item on the five-point Likert scale (1=totally unsatisfied;
5=completely satisfied). The final question in the second part is a statement regarding

! Area of research is the part of the project “Rural educational, cultural and ethnographic tourist attraction”
coordinated by Ministry of regional development and EU funds related to operative programme “Competition
and Cohesion 2014 — 2020”.

2 In 2009. Cara, Pupnat and Racidée were considered as a part of town of Kor¢ula and therefore couldn't be
included in the total number of arrivals and overnights in rural areas
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overall satisfaction with destination on 5 point Likert scale (1= Disappointing; 5=
Exceptional). The last part of the questionnaire is based on information about total
travellers’ expenditure and also about specific expenditure elements (accommodation,
food and beverage in restaurants, food and beverage in the markets, souvenirs, local
transport, culture, recreation, sport, excursions and other). In order to achieve a better
model, fit, rural tourists were classified as daily expenditure.

Descriptive statistics have been applied in order to analyse the rural tourists’ profile and
to find out the information about total and daily rural tourists’ expenditures and to
analyse the structure of their expenditures. Reliability analysis, by using Cronbach’s
alpha coefficient, was also performed. Considering Peterson (1994) suggested that the
value of Cronbach's alpha of 0.6 is criterion in use, all analysed factors are acceptably
reliable. Finally, multiple regression analysis was applied in order to investigate the
factors that influence the expenditure of rural tourists. Statistical procedures were applied
using the SPSS 25.

4. RESULTS

Regarding the age groups, one quarter of rural tourists are aged from 36 to 45 years and
one fifth are between 46 55 years. Only 7.4% of are aged 66 and older and more than
one third are young respondents. In regards to gender structure, the results indicate
almost equal structure. The education structure showed that almost 85% have higher
education. More than 50% of respondents have personal income between 1501 and 3000
euros and one fifth has between 3001 and above while one quarter has less than 1500
euros. Regarding the region of origin, 90% of respondents come from Europe, mostly
from Central and Western part, 5.3% from Asia and 4.1% from Americas. Only 0.4%
comes from Australia and Oceania.

Table 1. Respondents’ profile

. . TOURISTS
Demographic characteristics
Frequency Percentage

Age

18-25 107 18.9

26-35 108 19.1

36-45 141 25.0

46-55 114 20.2

56-65 53 9.4

66 - 42 7.4
Gender

Male 290 51.3

Female 275 48.7
Education

Primary School 3 0.5

Secondary school 87 154

Undergraduate 200 35.4

Graduate 205 36.3
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Postgraduate 70 12.4

Personal monthly income (in

EUR)
-500 53 9.4
501-1.500 94 16.6
1.501-2.000 117 20.7
2.001-2.500 89 15.8
2.501-3.000 95 16.8
3.001-3.500 47 8.3
3.501-4..000 35 6.2
4.001- 35 6.2

Region of origin
Northern Europe 33 5.8
Western Europe 144 255
Central Europe 185 32.7
Southern Europe 100 17.7
Southeast Europe 35 6.2
Eastern Europe 13 2.3
North America 14 25
South America 9 1.6
Australia and Oceania 2 0.4
Asia 30 5.3

Source: Authors’ research

The second part of the questionnaire included 29 statements where rural tourists have
been asked to rate their level of satisfaction with each item on the five-point Likert scale
(1=totally unsatisfied; 5=completely satisfied). Reliability for each factor was obtained
using the calculation for Cronbach's alpha coefficient. Considering that Peterson
suggested that the value of Cronbach's alpha of 0,6 is criterion in use and that all values
were above 0,6, all analysed factors were included (Peterson, 1994). First group of
questions in this part was focused on culture issues, where satisfaction was measured
using three variables (Cronbach's alpha a=0.739). Variables included in dimension of
culture are: Good experiences with local culture, Cultural sites were accessible and
Reasonable prices for cultural offer. Second group of questions were focused on
environment, protection and safety with five items - Scenic and natural beauty,
Environmental preservation, Cleanliness of the tourism destination, Good waste
management and Security and safety (Cronbach's alpha 0=0.789). Third group of
questions were focused on satisfaction with events, entertainment and shopping
including six items - Nightlife and entertainment, Availability of recreational facilities,
Reasonable prices for the entertainment, Possibilities for shopping, Availability of good
local souvenirs and Reasonable prices in shops (Cronbach's alpha 0=0.847). Fourth
group of questions were focused on level of satisfaction with food and beverage and was
measured using three items - Enjoying local cuisine, Good quality of services in
restaurants and Reasonable prices in restaurants (Cronbach’s alpha 0=0.699) and level
of satisfaction with local atmosphere was measured with five items - Peaceful
atmosphere, Friendliness of local people, Relaxing atmosphere, Exciting atmosphere and
Pleasant atmosphere (Cronbach's alpha 0=0.768).
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Table 2 presents level of rural tourists’ satisfaction. Generally, rural tourists are satisfied
with rural tourism destinations. They are most satisfied with the environment, protection
and safety that includes scenic and natural beauty, varied landscape, environmental
preservation, level of noise, the cleanness, air quality, drinking water quality and security
and safety. Also, they are very satisfied with atmosphere that includes: peaceful
atmosphere, friendliness of local people, relaxing atmosphere, exciting atmosphere and
pleasant atmosphere. Rural tourists are indifferent with the events, entertainment and
shopping like variety of special events, reasonable prices for the entertainment,
possibilities for the shopping, variety of shops, the availability of authentic local
souvenirs and crafts and with the reasonable prices in shops.

Table 2. Level of rural tourists’ satisfaction with tourism destination

. . Tourists
Satisfaction Mean Std. dev.
Culture 4.25 0.703
Environment, protection and safety 4.68 0.717
Events, entertainment and shopping 3.32 0.844
Food and beverage 4.13 0.743
Atmosphere 4.63 0.573
Value for money 4.24 0.891

Source: Author research

Average daily expenditure per person of rural tourists in destination, without travel
expenses is 70.3 €. Rural tourists have average stay 7.7 days and comparing with tourists
stay in Republic of Croatia it is 2.5 days more(Table 3).

Table 3. Rural tourists’ expenditure

Expenditure in €
Total average expenditure 1.614
Average number of persons 3
Average stay (days) 7.7
Average daily expenditure 70.3

Source: Author research

Rural tourists mostly spent their money for the accommodation costs - more than 40%
daily expenditure and more than one quarter of total costs (19.3 €) for the foods and
beverage. For the entertainment, sport and recreation they spend less than 8% of total
expenditure while just 4.7% of total amount is spend for culture.

Table 4. Structure of rural tourists’ daily expenditure in rural destination

Expenditure structure Expenditure in €
Daily expenditure per person 70.3
Accommodation 30.4
Food and beverage 19.3
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Culture 3.3
Entertainment, sport and recreation 6.0
Other 51

Source: Author research

The research found out that in rural destinations, tourists from the age of 26 and 35 with
a university degree and who are extremely satisfied with the destination spend the most.
On the other side, rural tourists from Croatia who stay in camps and who are dissatisfied
with visiting the destination have the lowest expenditure in destination.

Table 5. Multiple regression model for rural tourists’ daily expenditure

Unstandardized Si
Independents variables Coefficients >
P Coefficient Std.
B Error P

Constant 160.356 84.061 .000
Satisfaction with the culture -5.444 12.225 .657
Satisfaction with the environment, protection 7.507 10.106 | .009***
and safety
Satisfaction with the events, entertainment and 21.385 8.749 | .015**
shopping
Satisfaction with food and beverage offer 25.074 10.944 | .023**
Satisfaction with atmosphere 32.748 11.828 | .006***
Gender 31.074 14.194 | .030**
Age -2.683 5.434 .622
Education 1.399 8.868 .875
Personal monthly income 10.232 4.820 | .035**
Model diagnostic
R? 0.671
R2? adjusted 0.656
F-statistics 13.657 0.000

a dependent variable - rural tourists’ daily expenditure

*** n<0.00

** p<0.01

*  p<0.05

Source: Author research

In order to research the factors that affect rural tourists’ expenditure, multiple regression
analysis was applied. The model that analyse rural tourists’ daily expenditure explain
67.1% of the total variance in the individual expenditure levels. Independent variables
explain 65.4% of the variation in the daily rural tourists’ expenditures (R2=0.671;
F(10;537)=13.657; p=0.000). The p value for F statistic is less than 0.05 and that means
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that at least one independent variable are significant predictors of reading scores. Six
variables are significant predictors.

Level of rural tourists’ satisfaction is in relation to their expenditure in destination.
Research presents that variables personal monthly income, gender and satisfaction with
atmosphere, with the environment, protection and safety; with events, entertainment and
shopping; and with food and beverage offer are significant predictor of daily expenditure
in case of rural tourists.

5. CONCLUSION

Improving the effects of rural tourism requires appropriate data and tools to stimulate
private sector supply and policy maker activity. In this context, it is crucial to monitor
the determinants of consumption of rural consumer tourists through powerful analytical
models. Econometrics offers valuable tools for studying the cause-and-effect
relationships between tourism expenditure and consumer characteristics, often the
empirical counterpart of economic theory of consumer behaviour. Finding and
interpreting elements such as the most likely amount of consumption of average
individuals with specific characteristics, provide valuable information to improve the
economic effects of tourism.

This research was also launched with the intention of helping local tourism providers to
adapt to the fierce tourism competition in the rural tourism segment. As a special feature
of this research, it should be noted that the first such research, because until then no
research has been conducted on the characteristics of demand in these destinations. The
results of the research are extremely indicative, because based on the socio-demographic
characteristics of visitors offer opportunities to improve existing rural tourism products
and develop new products for younger visitors from Europe, most highly educated and
whose monthly income is predominantly between 1,501 and 3,000 EUR.

The survey also found that rural tourists are generally satisfied with rural tourism
destinations. They are most satisfied with the environment, protection and safety, which
includes picturesque and natural beauties, diverse landscape, environmental protection,
noise level, cleanliness, air quality, drinking water quality and safety and security. It
should be noted that the average daily consumption per person of a rural tourist in the
destination, excluding travel expenses is € 70.3. Rural tourists stay on average 7.7 days,
and compared to tourists in the Republic of Croatia they stay 2.5 days more.

In order to research the factors that affect rural tourists’ expenditure, multiple regression
analysis was applied. The model that analyse rural tourists’ daily expenditure explain
67.1% of the total variance in the individual expenditure levels. Research presents that
variables personal monthly income, gender and satisfaction with atmosphere, with the
environment, protection and safety; with events, entertainment and shopping; and with
food and beverage offer are significant predictor of daily expenditure in case of rural
tourists.
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The main limitation of this research should be its implementation in the pre-pandemic
period, which was marked by a strong growth of tourist arrivals and overnight stays in
the Dubrovnik-Neretva County. Meanwhile, the onset of the COVID-19 pandemic has
led to an extreme drop in tourism demand and promoted rural tourism as a resilient
tourism to emerging environmental circumstances. This was supported by data for the
first eight months of tourism in 2021 in Dubrovnik-Neretva County, when rural
destinations reached 55.60% of total arrivals and 69.40% of total overnight stays from a
record 2019 (DSZ 2020, DSZ 2021 and the author's calculation), while at the same time
urban destinations achieved only 24.70% of total arrivals and 31.0% of total overnight
stays from a record 2019 (DSZ 2020, DSZ 2021 and the author's calculation) and it is
clear that the survey results can serve as a solid basis for shaping rural development
strategy tourism of Dubrovnik-Neretva County.

Despite the limitations, the fundamental scientific contribution of the research is the fact
that this paper enriches the scarce empirical research on highlighted topics and offers a
strong argument for changing the paradigm of tourism towards sustainability and local
interests. Future scientific research on rural tourism should focus on detecting the effects
of tourist spending on rural destinations and on micro and regional integrated tourist
destinations. The effects of rural tourism in the non-pandemic period should also be
detected, and chronological monitoring of tourist traffic in rural destinations over a
longer period and according to identical statistical settings, and for reasons of
comparability and easier setting of operational and strategic tourism goals.
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DETERMINANTS OF RURAL TOURISTS’ CONSUMPTION - THE CASE OF
DUBROVNIK RURAL AREAS

Abstract

Economic benefits of different types of investment in the tourism in different areas have a positive
effect where it can be applied. Benefits caused by tourism are mostly used from the local
government of the urban places, while rural places are still fighting for their tourism market share.
Tourism development in rural areas has different effects on economic development. Besides the
income increasing and rational use of resources and facilities, the most important thing is the effect
of preventing rural depopulation. Positive economic effects of rural tourism are based primarily on
tourists’ consumption. Tourists’ consumption is driven factor of economy for many countries,
especially for developing countries where economy development depends mostly on tourism. It
has multiple economic implications, Therefore, the main aim of this paper was to analyse the main
determinants of rural tourists’ consumption in rural areas near Dubrovnik, Croatia. The research
was carried out from June 2017 till January 2018. The sample of the rural tourists has consisted of
565 tourists. In the analysis were used descriptive statistics and multivariate regression analysis.
The results of the descriptive statistical analysis of the questionnaire indicated a respondent profile.
Multiple regression analysis was performed in order to determine factors that affect their
consumption. This research identifies the main rural tourists’ consumption determinants and also
provides an essential contribution to the local authority in stimulating an incensement of rural
tourists’ consumptions.

Keywords: rural tourists’ consumption, determinants, rural areas
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CREATING AN ECO-TOURISM PRODUCT IN A
RURAL AREAS BASED ON TOURISM
SUSTAINABILITY INDICATORS

Izidora Markovi¢ Vukadin
Sara Melki¢

Damir KreSié¢

Josip Mikulié

Abstract

COVID-19 pandemic resulted in a number of fundamental changes (shifts) in the global tourism
market, one of most important being increased demand for different tourism activities in the rural
areas. Consequently, rural areas are under increased pressure induced by growing tourism demand,
and it is becoming more important to measure long term sustainability of tourism products being
developed in order to preserve protected areas, as the most sensitive elements of rural areas. Within
the DestiMED PLUS (Interreg MED) project, one of the main goals is to promote integrated coastal
tourism planning in which regional policy makers will implement holistic policies that link tourism
with conservation in practice. Simplified, through synergy and capacity building of local
stakeholders, an ecotourism market-ready product has been developed, based on evaluation
through given sets of indicators, which enable the improvement of the package itself. As part of
the development of the package, as many as two impartial audits and two tests were conducted,
during which indicators in the field of environmental sustainability, socio-economic sustainability,
management, and conservation were continuously collected. In Croatia, the NATURA 2000 area
of Cres-Lo$inj (Marine Area) was selected as a pilot area. The project identified the need to
strengthen governance frameworks in Croatia, but also throughout the Mediterranean, with an
emphasis on strengthening the capacity of NATURA 2000 protected areas to make eco-tourism
based on a local approach a success. This can be achieved by strengthening cross-sectoral local
and regional policies, providing integrated planning strategies (tourism and conservation) and
providing stakeholders with effective training and tools for managing, measuring and promoting
ecotourism.

Keywords: Conservation, ecotourism, indicators, NATURA 2000, sustainability

1. INTRODUCTION

COVID-19 pandemic resulted in several fundamental changes (shifts) in the global
tourism market, one of most important being increased demand for different tourism
activities in the rural areas. Tourist traffic and interest in rural areas have increased
significantly in those regions that are best positioned in the supply of rural
accommodation and have experienced a stronger and more lasting recovery in domestic
demand, partly due to national and regional closures (Seraphin and Dosquet 2020;
Peixeira Marques, 2022). Consequently, rural areas are under increased pressure induced
by growing tourism demand, and it is becoming more important to measure long term
sustainability of tourism products being developed to preserve protected areas, as the
most sensitive elements of rural areas. On the other hand, the response to pandemic all
around the world has turned into national lockdowns, widespread travel restrictions and
border closures, stifling every tourist activity and turning tourism-dependent
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communities around the world into communities in crisis (Tsao and Ni 2016). Therefore,
in the past two years, more and more thought has been given to potential directions for
the transformation of existing tourist demand, and consequently supply, elaborating
desirable sustainable tourism strategies, policies, and products of the new age (Nepal
2020; Higgins-Desbiolles 2020; Bae and Chang 2021). Furthermore, in the tourism
literature two new tourism periods are being introduced and discussed, BC and AC as
Before Corona and After Corona (Friedman 2020). Therefore, it is important for
destinations to seize the opportunity and use COVID-19 crisis as a chance for positive
tourism transformation. This crisis can be considered as a wake-up call event, an
opportunity to reshape tourism into a model that is more sustainable, inclusive, and
caring of the many stakeholders that rely on it (Cheer 2020).

Furthermore, in rural areas, it is certainly necessary to emphasize the value of protected
areas. Therefore, ensuring sustainability remains a critical challenge of nature-based
tourism planning and development (Markovi¢ Vukadin 2017). The sustainable
coexistence of tourism and conservation in rural areas is of utmost importance
worldwide, especially from the perspective of economic development, local community
well-being, and environmental needs. As tourism development is gaining momentum in
many vibrant PA’s especially in COVID era, effective tourism development policies and
management are of utmost importance. However, it is evident that planning and
management within PAs often only superficially promotes the concepts of integrated
management and sustainable development, while risks, including those related to
excessive visitation, remain marginalised (Mandi¢ and Markovi¢ Vukadin 2021).
Therefore, this paper gives an insight into case study of DestiMED PLUS (Interreg
MED) project, as an attempt to show on a very clear example of the possibilities of
transformation (or transition) of the tourist offer, based on monitoring the sustainability
of tourism at the level of the wider destination, protected area, but also the tourist package
itself. In Croatia, the NATURA 2000 area of Cres-Losinj (Marine Area) was selected as
a pilot area, and the package itself takes place on both islands over 6 days. In a creative
sense, the product presents the autochthony of the Island of Losinj through the senses
(Taste Day, Scent Day, Sight Day, Touch Day).

2. LITERATURE REVIEW
2.1. Tourism in protected areas

In recent years, there has been an increasing body of literature dealing with the complex
and delicate relationship between protected areas (PAs) conservation goals, on the one
hand, and the touristic valorisation of PAs in rural areas, on the other hand. On the one
hand, establishing PAs in the form of a park or reserve is generally viewed as an effective
way to preserve rural landscapes, biodiversity, and natural resources (e.g., Molina-
Murillo et al.,2016; Mukul et al. 2017). On the other hand, tourism induced through PA-
designations in and around PAs is regarded as an effective way to promote the
development of local communities, while the economic gains induced through tourism
activity can partly be back-transferred to furthering, even more, the set conservation
goals (Bello, Carr, and Lovelock 2016). There is a rather unanimous view regarding
tourism potentials in the literature, but some authors have also questioned them (e.g.,
Lemelin and Dawson 2014). Generally, since PAs are sensible ecosystems, a key
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requirement for sustainable and successful PA-based tourism activity is management
intervention to prevent undesirable environmental changes (Addison, de Bie, and
Rumpff 2015), especially in PAs encompassing rural settlements. In practice, however,
this is a very challenging task, as has been shown by, e.g., Job, Becken, and Lane (2017),
who focused their analysis on all 229 natural World Heritage Sites (in 2015; there are
257 sites nowadays). They found problems at both the strategic and operational levels of
tourism planning that required significant improvements. A key prerequisite for, but also
still a main challenge in contemporary PA management, is the involvement of local
communities in participatory management (e.g., Trimble, Araujo, and Seixas 2014).
Generally, the success of participatory management systems in PAs primarily relies on
(i) participation, (ii) financing, but also (iii) data generation and retrieval (Costa et al.
2018; Pivéevi¢, Mikuli¢, and Kresi¢ 2021). Accordingly, besides active involvement of
respective stakeholders and financial backup, successful development, management, and
marketing of PA-based tourism products largely depends on the quantity and quality of
relevant data, involving, e.g., spatial data (Hennig, 2017), catalogued resources (Blanco-
Salas et al. 2019), but also feedback from locals and park staff (Allen et al. 2018). Within
this context, Job et al. (2017) highlighted the general need for more consistent monitoring
systems in rural PAs.

2.2. Tourism product development in PAs: Stakeholder involvement and
monitoring

As mentioned previously, stakeholder collaboration and quality input data are frequently
mentioned to be key requirements for successful and sustainable tourism-product
development in rural PAs. However, there are considerably few case studies that
document the implementation of these principles in practice. In a case study of geological
attractions in Mauritius, Newsome and Johnson (2013) voiced the general need for
stronger data backup when developing tourism plans as a prerequisite for developing
new tourist products and for enhancing existing ones. Using a participative action
research approach, Osorio-Garcia and Dominguez Estrada (2019) report the experiences
of developing tourism products in ten communities in the Mexican Nevado de Toluca
national park area, which is famous for its snow-capped volcano. These authors conclude
that, besides social capital and tourism potentials, the collaboration of all stakeholders,
in particular local communities, is key to leveraging synergistic effects.

3. CASE STUDY
3.1. DestiMED PLUS project framework

One of the best current examples of creating an eco-tourism product in a rural area based
on tourism sustainability indicators is the European DestiMED PLUS project (Interreg
MED Sustainable Tourism Community Program). It is entitled as 'Ecotourism in
Mediterranean Destinations: From Monitoring and Planning to Promotion and Policy
Support' (Priority Axis 3: Protecting and promoting Mediterranean natural and cultural
resources, 3.1. To enhance the development of a sustainable and responsible coastal and
maritime tourism in the MED Area). The project is co-financed by the European
Regional Development Fund during the period 2019 — 2022 and led by 12 diverse and
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eminent partners from Albania, Croatia, France, Greece, Italy, and Spain. The lead
partner is Region Lazio and the project development gained great contribution from the
IUCN, CPMR and WWF Mediterranean (Interreg MED).

DestiMED PLUS builds on the successes of market-centric, holistic public-private
approach of the MEET and previous DestiMED projects and aims to improve levels of
integration between regional tourism and conservation policies and to strengthen
ecotourism standard. This is achieved by assessing the ecological deficit using Footprint
calculators with an upscale indicators base on all 3 sustainability components within
monitoring dashboard in and around Mediterranean Protected Areas (PAs). Considering
conservation, competitiveness, governance, ecological footprint, and socio-economic
impacts, common gaps and challenges have been recognized in order to create an ideal
tourism model for PAs and rural areas. A sustainable tourism model designed by the
Mediterranean Experience of Ecotourism Network (abbr.,, MEET Network with
developed MEET Standard) is being used as an eco-solution to support the 9 PA pilot
destinations to design, develop, test, measure and improve high-quality experience and
its impact through innovative ecotourism packages. Those benefits through conservation
and local communities strengthening has been achieved in over 30 MEET-branded PAs
that have implemented the MEET Model to date (Noll et al 2019).

It represents the next step on a journey to promote integrated participative sustainable
planning where regional or national policymakers (e.g., PA managers, DMOs, ITOs,
governing bodies, SMEs, Civil Society etc.) apply harmonized policies that link tourism
with conservation. For ecotourism to thrive, governance and legislation frameworks must
be strengthened across the whole Mediterranean area. This includes enhancing cross-
sectoral local and regional rural policies, improving integrated planning, governance, and
conservation strategies, and providing stakeholders with effective capacity building
training modules and user-friendly tools to manage, measure, and promote ecotourism at
all levels.

At local scale DestiMED PLUS supports the identified PAs and regions in achieving
socio-economic and conservation goals as established in their management plans and
regional policies through 4 step process (Fig.1). To strengthen the enabling conditions
for ecotourism by engaging actors at larger scales, DestiMED PLUS applies integrated
and coordinated planning and governance strategies and improves the stakeholders’
capacities across entire Mediterranean. The governance mechanism that underpins it,
consists of the Local Ecotourism Cluster (LEC that ensures public-private collaboration
and manages PAs) and the Regional Ecotourism Clusters (REC that oversees the
administrative work of the LEC and creates ecotourism guidelines based on the standards
and indicators). Their final aim is to join the active Mediterranean Ecotourism
Consortium (MEC), that fosters and exchanges best transnational tourism and
conservation practices through monitoring database and commonly advocates for an
integrated policies and agendas through the synthesized Ecotourism Roadmap).

Figure 1. Process of developing ecotourism in Mediterranean Protected Areas
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By designing and capitalizing ecotourism packages, DestiMED PLUS region and local
decision-makers are in the long-term transforming diverse rural areas, islands and
sparsely populated PAs into viable ecotourism destinations which respect well-being
while proving conservation incentives and operating off-season. Finally, DestiMED
PLUS project in Croatia is managed by Institute for tourism in cooperation with local
and regional stakeholders managing Natura 2000 site Cres-LoS$inj, which is described
below.

3.2. Cres —Losinj NATURA 2000

Cres-Losinj Natura 2000 area is large marine site located in the Kvarner area, around the
sheltered coast and waters of the eastern part of the LoSinj and Cres archipelago. This
archipelago is by most of its characteristics rural area (population density, rural
landscape, people working in primary sector). It is one of the most important feeding
and breeding areas for bottlenose dolphins (Tursiops truncatus) in the Eastern Adriatic.
This area is also important for the Mediterranean population of loggerhead turtles
(Caretta caretta), the Mediterranean endemic-seagrass Posidonia (Posidonia oceanica),
coralligenous biocenoses and nesting of the sea crow (Phalacrocorax Aristotelis) (EEA
2021). During the research conducted in this area, 152 species of marine flora and 303
species of marine invertebrates (7 strictly protected and 9 protected) and 112 species of
fish (19 of which are considered endangered in Croatia) were documented (Mackelworth
and Jovanovi¢ 2011). This Natura 2000 site is based on probably the richest set of
scientific data in Croatia. Research on bottlenose dolphins in the LoSinj area has been
carried out systematically since 1990. Based on scientific research, the area of LoSinj
aquatorium has become known as a well-documented and extremely important habitat
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of a resident bottlenose dolphin community and very important site for dolphin watching
tours.

During the ten-year period from 1992 to 2002, three variants of proposals for the
protection of the marine area in the Cres-Loginj aquatorium were prepared (Balenovic et
al. 1992; Bearzi 1995; Mackelworth et al. 2002). The primary argument for the protection
of the area in each of the proposals was the presence of the bottlenose dolphin population,
a priority protected species according to national and international regulations. Because
of the great economic importance of the area in tourism and fisheries, in all variants it
was proposed to protect the area as a multi-purpose area according to IUCN guidelines.
Based on this request, in 2006, the Ministry of Culture of the Republic of Croatia issued
a Decision on preventive protection of part of the sea along the eastern coasts of the
islands of Cres and LoSinj in the category of special reserves-marine reserves. But that
decision was implemented without a public hearing. When preventive protection was
declared in the Cres-Losinj marine area, it was the largest single marine area placed under
protection to preserve biological diversity in Croatia. With an area of 52,335 hectares, it
has more than doubled the total area of protected marine areas in Croatia. Already at this
stage of the interview with the local population, the absence of any clear development
strategy for the island as a whole and the lack of information on marine protected areas
were identified. Respondents pointed out the lack of confidence in the ability, capabilities
and will of the state government to develop and establish a protected marine areas in a
fair and transparent manner (Mackelworth et al. 2003).

The top-down designation of the Cres-Lo§inj marine protected area, and a lack of
communication with the local community, has created conservation resistance in the
region. This has led the State Institute for Nature Protection to propose to downgrade the
area from Special Reserve to Regional Park, thereby undermining the original biological
conservation aim, that of the protection of the internationally protected bottlenose
dolphins. Today this area is still only a Natura 2000 designated area, with very few
restrictions in further development of tourism activities.

The conflict between local interests and nature conservation remains an unresolved issue
that requires the decision-makers to either fully engage with the local community or face
serious conflicts at local level and censure at international level (Mackelworth and
Jovanovi¢, 2011). Excessive and uncontrolled growth of tourism has been identified as
a major threat in this area (Grofelnik 2020), in particular the increase in the use of high-
speed vessels such as speedboats, scooters and motor yachts. Noise disturbance and
physical disturbance of dolphins are particularly pronounced in the summer months
(Mackelworth et al. 2003). To try to tackle this challenges DestiMED PLUS project has
started tourism package development with aim of conservation od marine sites and
sustainable development of rural areas.

3.3. Package development

The focus of the DestiMED PLUS project is the development of an innovative
ecotourism package in each of the pilot PAs (parks), which is created, tested, and
improved through iterative processes and adapted to market needs and the MEET
Standards. The main aim is measuring product quality and the ecological, socio-
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economic, governance and conservation indicators, in order to minimize the negative
tourism impacts they produce on the environment, economy, and community. As a new,
green, and sustainable tourism product, ecotourism packages are created in participatory
public-private cooperation in cycles through learning, managing, consulting, and
monitoring between the key local, regional, and national tourism, conservation, research,
and policy stakeholders. However, each ecotourism package is carried out by the local
ITO (DMC) and PA (park) management, and as well revised through the audit by the
regional and technical project partners and through the full test by the independent
international testers, mostly tourism and conservation professionals.

The final ecotourism packages are improved and refined after each test and they represent
the opportunity for each project pilot site to do a trial run of the ecotourism experience
to be commercially viable, whilst retaining MEET Network’s values of conservation,
community, connection, and compassion. By the MEET Standard, these park-led
ecotourism packages are unique, locally-crafted, rural based, immersive nature-based
and cultural (heritage) travel experiences created by experienced, professional, and
environmentally conscious communities. They are made for the experiential travellers
who enjoy a high-quality, VFM, engaging travel activities with the knowledge that their
tour has been vetted, exhibits a high level of sustainability, and recognizes and measures
environmental impact. In order to be certified as MEET product and to be included in its
catalogue, all ecotourism products must meet these standards. They imply an integral
part of the methodology and an extensive list of criteria referenced in product
development to ensure long-term sustainability, quality, and benefits to the local
communities.

To design a market-ready eco-experience for a small group (max. 12 pax) under the
MEET brand, the all-inclusive ecotourism package must contain genuine, easy-going
experiences, activities, and services by the locally-owned SMEs; authentic, comfortable,
mid-range, energy efficient or eco-certified accommodation; healthy, local, organic well-
served food and homemade drinks; low-impact transport; and locally based tour
operations and guiding. These low season itinerary in iconic PA should present the true
essence of the rural Mediterranean through soft-adventure, cultural, nature and
conservation activities based on ‘wow’ effects and emotions, storytelling and
interpretation, authenticity, tangible, intangible elements, and cultural exchange.

As a new pilot of the new ecotourism experience development is chosen the green
destination — the Island of LoSinj as an integral part of the Marine Protected Area Cres —
Losinj NATURA 2000 Network) which is a leader of sustainable tourism development
in Croatia. Supported by 11 local and regional partners, the ecotourism package is created
under the name ‘Rhythm of the Senses — ‘Island of LoSinj’ with a desire to introduce
tourists to the true island rhythm that LoSinj breathes and lives during the rest of the non-
peak-season year. The rhythm of the senses alludes to all the variety of daily activities
of the package that can arouse and activate all the senses of tourists in the island rhythm
— through sight (Sight Day), hearing (Sound Day), smell and taste (Taste Day) and touch
(Touch Day). 6-days all-inclusive innovative itinerary is created for the 6-12
experienced, well-educated, active, tech savvy, solvent, environmentally-responsible
and adventurous middle-aged travellers. This product was designed for those who enjoy
a combination of outdoor activities and psychophysical vacation, local gastronomy,
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unigue nature or heritage, long tradition, and interaction with local population through
various creative workshops, experiences, and field visits. These are very pleasant,
grateful, and simple guests who love and seek sustainable, more remote, Mediterranean
exotic destinations, who choose comfort over luxury and quality over price.

Some of the 12 activities the itinerary consists of are: cooking class in the family-run
restaurant; visit of the Apoxyomenos Museum and tasting the Apoxyomenos' ancient
dishes; herbal tour in Aromatic Garden, picking local species, herbarium art workshop
with local herbs, tasting room; kayaking and diving on the Island of Orjule; sunset
session at Providenca viewpoint with local bites, lecture at the Blue World Institute of
Marine Research and Conservation and dolphin watching by boat, promenade walk on
the Path of Vitality, picnic along the coast; talking with a local fisherman etc. Most of
these activities are carefully chosen and interpreted since they do not depend on weather
conditions and seasonality of attractions and SMEs.

By extending the season and through participating in conservation activities, responsible
behaviour, and consumption within the PA, designed meaningful local experience
presents an immersive green, eco practice in the rural area which supports Mediterranean
parks and its biodiversity.

3.4. Monitoring sustainability of the package

Within the DestiMED PLUS iterative process, data collection and analysis, testing and
monitoring were carried out in order to provide insights into the current gaps and
challenges between market-based outcomes and more sustainable and inclusive target
results, as well as to enable better decision making at all levels in the improvement
processes. More precisely, comprehensive testing process consists of package definition
(with the 1% test/audit), package assessment (with the 2" full test and assessment
process), package continuous improvement (after each assessment), final assessment
(with final on-the-spot check during the familiarization trip) and integration in the MEET
Catalogue. In parallel, data collection follows MEET and extended DestiMED PLUS
methodology which helps the testing process to complete with the package sustainability
assessment (accurate data-driven final mark of the itinerary).

While the package should be aligned with the MEET brand and product line, data
collection follows the upgraded standards (expanded indicators baseline) by calculating
ecological footprint, water footprint, and analysing social, economic, conservation and
governance indicators, quality of the products and quality of the guest experience. To be
compared with other regions and countries, all PAs and data collectors follow the
proposed methodology based on integrated coastal zone management approach.

While conservation, governance and product consistency data are collected before the
test through the self-assessment indicators grids filled by the PA and the LEC, product
quality is measured at the end of the full test through the questionnaires (surveys) filled
by the testers (package customers). The only research limitation at the Med scale is non-
existence of coordinated regional approach (e.g., inequality and differences among
NUTS regions) towards the integration of ecotourism, so the gaps in data and
methodologies rarely allow for a view of holistic tourism impacts beyond economic
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considerations. Therefore, as the methodology and policy support to overcome the issues
and to improve the overall monitoring procedures and indicators, some regional networks
are involved in the process directly (CPMR) or indirectly (MEET/ MedPAN/
NecsTOUR). Although all the partners are included in the monitoring process from the
beginning until the end, evaluation and monitoring of project implementation (with the
1% test/audit) is mainly based on internal controls and procedures set up and agreed at
inception phase. On the other hand, quantitatively evaluation of project progress (with
the 2" test/audit) is assisted by the monitoring committee who meets periodically and
conducted by the external evaluators who are in charge of data collection and testing. All
corrections are made in collaboration with the service providers and the LEC members.

The final aim of the monitoring sustainability of the package is the MEET Ecotourism
Calculator within online upgraded Sustainability Monitoring Platform where the results
and progress of obtained data can be uploaded, saved, downloaded, and virtually
compared with the other applied PAs. This user-friendly calculator is using the Global
Footprint Network methodology and it is upgraded with socio-economic impacts. The
dashboard tool measures the EF impact from the various elements of a tour package —
accommodation, food and drinks, mobility and transfers, services and activities, and it
shows trends. The results reach beyond a standard carbon emissions calculator and show
the “bio productive land areas needed to produce the renewable resources and ecological
services used to support the activities offered to tourists during the course of the
package.”

3.4.1.1% monitoring phase

In the PA Cres-Losinj (NATURA 2000), right after the 1% data collection one regional
and one technical auditor have carried out the 1% test (audit) following the DestiMED
PLUS methodology. After finishing on-the-spot sample check (quick revision) of the
itinerary, face-to-face interviews with service providers and the LEC, general conclusion
based on the reports was that the main improvements are needed in terms of conservation
travel experience and policies, governance performance, branding, USP, ECO
accommodation, mobility and transfers in the PA.

The SE Footprint results (Workers, Local Community, Value Chain, Customer) that are
carried in the 1% test showed that transparency and local employments are not ideal, but
in general other performances are very positive.

The overall EF Footprint results that are carried out in the 1% test showed intermediate
positive performance of the ecotourism package in which the most negative impact have
food selection and quantity of food (67% of the total EF), accommodation with a lack of
eco practices (24% of the total EF), mobility and transfers.After the 1% test, the
ecotourism package was mostly redesigned in mobility and transfers in the PA, local
food consumption, storytelling interpretation, timing of the activities, conservation travel
experiences, partly in governance performance, food menus and food quantity.

3.4.2.2"Y monitoring phase
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In the PA Cres-Loginj (NATURA 2000), right after the 2" data collection 6 independent,
international testers, who have been preselected by the DestiMED PLUS Standard and
whose task was to fill out the comprehensive satisfaction questionnaire, have carried out
the 2" test (full test) following their instructions. After experiencing the whole
redesigned ecotourism package, general conclusion based on the reports was that the
main improvements are needed in terms of conservation conditions and policies (visitor
management plan), partly in governance performance, pre-arrival communication,
general knowledge about PA among all stakeholders, food quantity, finalizing
accommodation and timing of activities.

The SE Footprint results (Workers, Local Community, Value Chain, Customer) that are
carried in the 2" test showed that they represent an intermediate positive performance
that means performance beyond compliance with legislation and basic requirements
(Fig.2). It is important to point out that during the testing process, many product
components were adjusted, which ultimately resulted in an improvement in the value of
almost all sustainability indicators.

Figure 2. Selected results of the 2" test SE results compared with the 1°¢ test: PA
Cres-Losinj (NATURA 2000) (A — the results after the 15t monitoring phase, B —the
results after the 2" monitoring phase)

[a]

filimi

Local Community
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Source: Global Footprint Network.

While the Mobility and Transfers category Footprint increased 574% of the total EF
(what is 27% less from the phase 1), Food and Drinks category Footprint decreased by
7% in between the two phases, but it still represents the main footprint driver of the
package. The overall EF Footprint results that are carried out after the 2™ test showed
again intermediate positive performance of the ecotourism package in which the most
negative impact have food quantity and positive impact activities and accommodation

(Fig.3):

Ecotourism package RESULTS R2 vs. R1: Food and Drinks -7%,
Accommodation 0%, Mobility and Transfers +574%, Activities and Services -
53%.
Comparison with DestiMED averages: Food and Drinks -37%,
Accommodation -35%, Mobility and Transfers -36%, Activities and Services -
28%.

Figure 3. Sustainability of package after audit and test compared to MEET
standards
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Positioning within Upgraded DestiMED Standards

Source: Global Footprint Network.

After the 2" test, the ecotourism package was almost completely redesigned in local food
consumption, quantity and menus, timing of the activities, pre-arrival communication
and general knowledge about PA among all stakeholders, partly in governance
performance and conservation conditions and policies. Few issues couldn’t be improved
in both phases since the PA doesn’t have advanced eco accommodation, alternative
vehicles or it cannot change the distance between the Airport and PA. Still, more than
60% of the ecotourism package is revised and improved.

Simplified, through a dynamic system of improving the indicator-based package,
significant progress has been made in its finalization. It is important to note that progress
at this level is made in small steps, with the necessary reductions (amounts of food, use
of traffic within the destination, etc.) to achieve such out-of-series results. It is important
to point out that out of 9 pilot areas, Cres-Losinj package achieved the best results. The
issue of carbon footprint as a consequence of transport always remains, but the difficult
accessibility of the island does not allow for improvements in this segment.

4. CHALLENGES ADDRESSED AND ECO-TOURISM DEVELOPMENT
NEEDS

The situation with establishment of the Cres-Lo$inj marine protected area illustrates
problems faced world-wide related to balancing international commitments with local
development desires. Therefore, efforts like those in the DestiMED PLUS project are
extremely important, as they address the needs of conservation and protection, as well as
the needs of the local community for tourism-based economic development. An
additional benefit is the use of exclusively local products, which minimizes the carbon
footprint of the product.

Some of the challenges identified through the audits themselves are:

- the necessity of educating the local community and service providers to live

in a rural area that is at the same time a protected area, which makes their
responsibility towards the environment even greater
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- establishment of a public transport system on the island based on electric
vehicles

- the need to integrate local production (primarily food) with supply in order to
reduce the carbon footprint.

Finally, it is necessary to raise awareness that protected natural areas are not isolated
parts of nature, but also rural areas with the function of housing, agriculture, tourism,
and other economic activities. Therefore, it is important to create new values in tourism
offer through which the value of the environment will be improved, with an emphasis on
sensitive elements (in this case dolphins), as well as the wellbeing of community.
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CREATING AN ECO-TOURISM PRODUCT IN A RURAL AREAS BASED ON
TOURISM SUSTAINABILITY INDICATORS

Abstract

COVID-19 pandemic resulted in a number of fundamental changes (shifts) in the global tourism
market, one of most important being increased demand for different tourism activities in the rural
areas. Consequently, rural areas are under increased pressure induced by growing tourism demand,
and it is becoming more important to measure long term sustainability of tourism products being
developed in order to preserve protected areas, as the most sensitive elements of rural areas.
Within the DestiMED PLUS (Interreg MED) project, one of the main goals is to promote integrated
coastal tourism planning in which regional policy makers will implement holistic policies that link
tourism with conservation in practice. Simplified, through synergy and capacity building of local
stakeholders, an ecotourism market-ready product has been developed, based on evaluation
through given sets of indicators, which enable the improvement of the package itself. As part of
the development of the package, as many as two impartial audits and two tests were conducted,
during which indicators in the field of environmental sustainability, socio-economic sustainability,
management, and conservation were continuously collected. In Croatia, the NATURA 2000 area
of Cres-Lo$inj (Marine Area) was selected as a pilot area. The project identified the need to
strengthen governance frameworks in Croatia, but also throughout the Mediterranean, with an
emphasis on strengthening the capacity of NATURA 2000 protected areas to make eco-tourism
based on a local approach a success. This can be achieved by strengthening cross-sectoral local
and regional policies, providing integrated planning strategies (tourism and conservation) and
providing stakeholders with effective training and tools for managing, measuring and promoting
ecotourism.

Keywords: Conservation, ecotourism, indicators, NATURA 2000, sustainability
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UNIVERSITY EDUCATION OF ARCHITECTS FOR
TOURISM PLANNING IN RURAL SPACE

Jasenka Kranjcevié¢
Zlata Dolacek-Alduk
Dina Stober

Abstract

In 2018, slightly less than a third of the population lived in rural areas of the EU. The trend of
population increase in rural areas of the EU from 2010 until today can only be seen as a possible
indication of a future trend. Numerous challenges and needs of rural areas require a careful,
interdisciplinary and comprehensive approach. The aim of this paper is to point out the necessity
for an interdisciplinary education system for rural tourism planning through the education of
architects and urban planners as well as the exchange of knowledge among students for such a
system. In accordance with this idea, the undergraduate university study of architecture and
urbanism at the Faculty of Civil Engineering and Architecture Osijek teaches Rurism with the aim
of introducing students to modern trends in rural areas and adopting a methodology for creating
spatial solutions, including the function of tourism. The paper presents the vertical integration of
the learning outcomes of the course Rurism with the learning outcomes of other subjects and the
outcomes of the study program. The methodology of work on the subject Rurism is explained and
the results of student work in the academic years 2020/2021 and 2021/2022, presented in the
context of the learning outcome matrix. An overview of the workflow, semester results and
cooperation with other stakeholders indicate that the implementation of an interdisciplinary
approach in the university education system for rural planning, tourism, entrepreneurship and
sustainable development requires the involvement of architecture and urban studies and external
stakeholders in order to ensure added quality and new knowledge about space.

Keywords: rural tourism, rural planning, university education, architects and spatial planners,
Faculty of Civil Engineering and Architecture Osijek

1. INTRODUCTION

In 2018, slightly less than one-third of the population lived in rural areas (Eurostat 2017).
Although the Common Agricultural Policy (CAP) and rural development programmes
in Member States have recognised the need for a more integrated approach to rural
development, there are still disparities between rural regions regarding the state of
poverty and social integration, housing, healthcare, education, the labor market, and the
digital divide due to historical circumstances. According to the data, the rural population
has lower educational indicators compared to the urban population (Eurostat 2017).
Education plays an important role in society: it determines life chances, improves the
quality of life of an individual and a community, has broader social benefits as it
increases the overall level of education and leads to a more productive workforce, which
in turn can boost economic growth.
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Unlike the most developed EU member states, Croatia is still facing a strong process of
urbanization and depopulation of rural areas, and thus rural settlements, as indicated by
the 2011 and 2021 census data (Bureau of Statistics; Kranj¢evié¢, Stober 2022).1

The aim of this article is to emphasize the role of interdisciplinary education in planning
the sustainable development of rural areas, in which students of architecture should be
involved. In the article, in two parts, it is indicated that in the context of the education of
architects there is a place for knowledge and skills serving the planning of rural areas.
The first part of the paper presents a report on the past experience of the university
education system in Croatia in the field of rural space planning. The second part of the
paper indicates a current example of education for rural planning with an integrated
theme of tourism, by presenting the goals and learning outcomes of Rurism, taught in the
3rd year of undergraduate study of Architecture and Urbanism at the Josip Juraj
Strossmayer University of Osijek Faculty of Civil Engineering and Architecture Osijek.
The paper presents the correlation between the outcome of the course and the outcomes
of the study program as well as the needs of the profession and labor market defined by
the Act on Spatial Planning and Construction (OG 78/15, 118/18, 110/19) and the
Regulation on issuing consent to perform professional affairs of spatial planning (OG
136/15).

2. RURAL SPACE, ARCHITECTS AND TOURISM

The interest of local architects in rural architecture can be identified at the end of the
19th century, when Kolar (1885) under the influence of Heimat style in “News of the
Society of Engineers and Architects” asks the question “How do the Croatian people
build? How do they live?” Doljak (1885) in the article Croatian building forms, in
addition to the text in which he described and listed many "national terms of building
parts" gives quality depictions of floor plans and drawings of wooden houses from the
vicinity of Sisak. Janko Holjac and Martin Pilar published Croatian Building Forms
1904 - 1909. Martin Pilar published in Dresden in 1911 Das Bauernhaus in Kroatien,
Village house in Croatia, and in Zagreb Health and our village house.?

After the Second World War in Croatia, encouraged by world trends, but also by the rich
architectural heritage of rural settlements, architects indicated the need to consider its
regional architectural characteristics. A stronger spatial transformation of rural
settlements along the Croatian Adriatic coast began after World War 1l under the
influence of urbanization and tourism development. Mihleti¢ (1962) then pointed out that
tourism should have been linked to agriculture, and Ensminger (1970) was of the opinion
that the planned development of tourism was a basis for the urbanization of many rural
settlements along the coast. Freudenreich in 1972 and Salopek in 1971 and 1974 stand
out among them. At the end of the 20th and the beginning of the 21st century rural
tourism was increasingly viewed in a European context (Kusen 2006, Jelin¢i¢ 2007,

1 According to the National Statistical Office of Croatia in 2001 there were 105 abandoned settlements, 150 in

2011, 190 in 2021.

2 Academician Martin Pilar, Biographies, in: University in Zagreb Faculty of Architecture 1919/1920-
1999/2000, p. 210.
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Demonja and Ruzic 2010). With a stronger change of functions in rural areas, Lukic¢
(2000) is of the view that rural tourism can be a factor in the integrated development of
rural areas. At the beginning of the 21st century, when rural areas are becoming more
and more a subject of tourism, the Ministry of Tourism initiated the development of
several manuals for architectural and architectural renovation (Salopek et al. 2006,
Lonéar-Vickovié¢ and Stober 2011, Zivkovié¢ 2015). Kusen (2007) prepared a manual,
How to host tourists on your property, with elements of architectural house design of on
a rural estate.

On a global scale, rural space in tourism is becoming increasingly important. Thus, the
UNWTO launched Best Tourism Villages initiative. Pilot projects have been launched at
the EU level promoting specific aspects of tourism in villages, such as, smart villages,
charming villages, slow trips etc. (European Network for Rural Development). These
initiatives set trends for tourism in rural areas and multidisciplinary observation of rural
areas with an emphasis on some sectoral aspects.

3. RURAL DEVELOPMENT, TOURISM AND UNIVERSITY EDUCATION IN
CROATIA

Authors Smol¢i¢ Jurdana and Milohni¢ (2018) point out that rural areas are often planned
with an insufficient development approach. The thesis of an incomplete approach can be
added to this, as evidenced by the consequences of inappropriate expansion of rural
settlements along roads, occupation of the quality agricultural land due to building,
illegal construction, non-recognition and non-use of regional architectural features etc.
The authors presented an overview of educational institutions in Croatia that implement
courses with an integrated theme and objectives in the field of rural tourism (Smol¢ié¢
Jurdana and Milohni¢ 2018). University programs are dynamic and according to the new
review, the course Destination Management on Rural Tourism, which is taught at the
University of Economics in Krizevci, can be added to the existing list. The correlation
with rural tourism can also be found with the Faculty of Natural Sciences and
Mathematics, the Department of Geography, which teaches the Rural Geography
undergraduate studies, and at the graduate study Restructuring of Rural Areas and
Heritage and Tourism in Rural Areas. (Department of Geography, Faculty of Natural
Sciences and Mathematics 2022). Rural Sociolgy is thought at the Faculty of Agriculture,
University of Zagreb. The Faculty of Philosophy of the University of Zagreb teaches
Sociology of Villages, and the Faculty of Civil Engineering and Architecture Osijek has
joined with the education of architects in rural areas and rural architecture by introducing
the subject Rurism at the undergraduate university study of Architecture and Urbanism
since the academic year 2015/2016.

3.1. Rurism
The dichotomy of town and village is often discussed in the Croatian scientific and

professional arena (Zlati¢ 1993, Stambuk et al. 2002, Lukié¢ 2010). To emphasize the
diversity in solving spatial problems between the village and the city, some experts refer
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to the activity of planning space for rural areas as Rurism?®. In order to emphasize that
this is a rural area, architects and spatial planners used different names for rural
development plans: rural plans, regulatory basis of the village, structural basis of the
village, rural development plans etc.*

Teaching the subject Rurism is not uncommon in Croatia. At the Technical Faculty in
Zagreb from 1945 to 1951 Rurism | and Rurism Il were taught, as well as Practice lessons
on the construction of villages | and Il and Practice lessons Rurism Swith the aim of
building more humane and healthy housing and restoring partially or completely
destroyed rural settlements. In addition to Rurism, students listened to the course
Economic Building (which included the design of industrial and agricultural buildings),
and it was taught by the architect Pavao Jusi¢®, who also taught the course at the Faculty
of Agriculture and Forestry (Barisi¢ 2000). It is interesting that the Faculty of
Architecture abolished this course probably under the pressure of the process of
urbanization, industrialization, but also the process of ownership transition.” The attempt
to re-establish the subject Rurism at the Faculty of Architecture in Zagreb lasted two
academic years 2010/2011 and 2011/2012 as an elective subject within 15 hours of
lectures. From the academic year 2019/2020 at the Faculty of Civil Engineering and
Architecture Osijek, the subject Rurism has regularly been taught in the range of 15
lectures.

In Slovenia, at the Faculty of Architecture, University of Ljubljana, the course Rurism in
Rural Architecture is held in the scope of 15 lectures, 15 hours of practice lessons and
60 hours of independent work, with the aim of sensitizing future architects to rural areas
with an understanding and acquaintance with modern processes, trends and changes in
functions in space, that include tourism. This course is taught in 3rd, 4th and 5th year of
the integrated study of Architecture.

3.2. Rurism at the Faculty of Civil Engineering and Architecture Osijek

According to the program of the undergraduate university study of Architecture and
Urbanism at the Faculty of Civil Engineering and Architecture Osijek, the aim of the
course Rurism is to acquaint students with the spatial, functional, and social
characteristics of rural settlements. Students get acquainted with different physical
patterns of rural settlements and the causes and consequences of modern changes on
examples from the regional scope. During 15 lectures students inspect the following
content: explanation of the concept of rural planning in the context of spatial planning,

3 Most of the discussions about Rurism after the Second World War are written by Branislav Koji¢.

4 A more detailed analysis of the use of terms was reviewed by Prof. Ph.D. Ante Marinovi¢-Uzelac. See in:
Marinovi¢-Uzelac, A. (2001), Spatial planning, Zagreb, Dom i svijet.

% In the academic year 1946/47, The Faculty consisted of 39 institutes, 2 seminars and 12 cabinets. Among
other things, a cabinet for the construction of a village was created, headed by Dragan Boltar.

® Croatian Biographical Lexicon, Miroslav KrleZa Lexicographic Institute, I-Kal, book 6, Pavao Jusi¢, pp.665-
666

" The above means that agriculture after the Second World War was conditioned by a new social order and was
divided into three main sectors: state, rural cooperative and rural -individual. The state and cooperative
sectors represented the socialist sector and were the main bearers of the development of agriculture and
production.
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evaluation of cultural landscape, open spaces and rural settlements, functions in rural
areas, the process of urbanization in rural areas, rural patterns - settlement, village,
wasteland, rural economy - examples from the region, sectoral interests in rural areas:
agriculture, forestry, water management, transport, tourism, and other modern trends in
rural development, socio-economic, spatial, functional and visual changes and a modern
rural house. This content should result in the achievement of the following learning
outcomes:

- to identify the causes and consequences of modern changes in rural settlements,
- list and interpret the values of the rural cultural landscape,

- identify and describe various typologies of rural settlements,

- explain the principles of the organization of a rural settlement.

The generation of students for the academic year 2020/2021, a total of 41 students, was
given a choice of 10 rural settlements, of which 5 rural settlements in Koprivnica-
Krizevei County, 4 in Osijek-Baranja County and 1 settlement in Vukovar-Srijem
County (Figure 1). The assignment included the analysis of historical, demographic and
spatial data, analysis of existing spatial plans, analysis of the use of construction and
non-construction land, agricultural purposes, analysis of the agricultural landscape, so
the students were supposed to make a synthesis of results in the form of SWOT analysis.
Based on critical reflection, students proposed concepts of spatial development of rural
settlements. During the work, students interpreted the values of the cultural landscape,
identified and described the typology of rural settlements and the principles of
organization of rural settlements, as well as identified the causes and consequences of
modern changes in rural settlements.

Figure 1. Map of settlements within the course Rurism 2021/2022 at the Faculty of
Civil Engineering and Architecture Osijek
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Krndija Brodanci Sirine Antunovac Novi Jankovci

Kolarec Novigrad Podravski Virje Kalinovac Ferdinandovac

Source: Authors

In the academic year 2021/2022 the course Rurism was attended by 32 students who
were given the same settlements as an assignment, and a new feature regarding the
assignment were the proposals of 4 development thematic scenarios (Figure 2). After a
critical review of the observed area of the village with the arguments arising from the
analysis, students chose one of the 4 proposed development scenarios?® and created a
concept of spatial development of a rural settlement.

8 Scenario 1 - settlement of rural areas by young dynamic environmentally conscious people not necessarily
engaged in agriculture.

Scenario 2 - a rural settlement that will have a dominant agricultural production in the future.

Scenario 3 - a rural settlement that has a dominant tourist purpose in the future.

Scenario 4 - the existing sparsely populated rural settlement, inhabited by migrants who need to be included
in the life and work of the rural settlement.
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Figure 2. Assignment structure in the course Rurism at the Faculty of Civil
Engineering and Architecture Osijek

:
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« distance from regional centers * non-construction area « expansion of settlements

* designing the border of the
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SCENARIO

* ecology

® agryculture
 tourism
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Source: Extracts of students works

The methodology of the assignment is not identical to the methodology that students take
in the planning courses Urbanism | and Urbanism Il, in which the emphasis is on the
planning of housing estates and the parameters for planning are given in more detail. In
the assignment on the Rurism course, students study the whole of the settlement and
additionally analyze demographic trends and the structure of the area around the
settlement, looking for values in landscape patterns and agricultural and forestry forms.
The challenge for students is to consider the sensibilities of rural space they need to
recognize through spatial patterns and spatial relationships, as well as through the
dynamics of economic activities and changes in rural areas. To consider the tourism
scenario within the assignment, it was crucial to consider the synergy of rural
destinations in the wider observed area as well as economic and spatial response to the
vision of development (settlement border, scale, relationship with the center of the
settlement, improving services for locals and tourists etc.).
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Table 1. Scheme of correlating the outcomes of the study program, the outcomes of
the course, the tasks on the course, the regulated tasks of the profession and the
results on the course Rurism

Course learning
outcomes

Study programe
learning outcomes

List and
interpret the
values of the
rural cultural
landscape

Identify and
describe
various

typologies of
rural
settlements

Explain the
principles of
rural
settlement
organization

Identify the causes
and consequences
of modern
changes in rural
settlements

Participate in the development
of architectural projects and
urban plans

Independently create a
conceptual design of the
building

Perform professional
supervision as an associate

Participate in the drafting of the
spatial planning document

Understand the construction
design and dimensioning

Analyze world and national art
with special emphasis on the
history and theory of
architecture

Adopt basic regulations in the
field of architecture and spatial
planning

Understand the perception of
space and create spatial
compositions using computer
and traditional drawing
techniques

Understand and analyze the
physical properties of
buildings, the use of building
materials and the organization
of the construction process

Understand and analyze the
impact of buildings on the
environment

Use a foreign language in
professional communication

o the learning outcome of the course contributes to the realization of the learning outcome of the study program
o the learning outcome of the course partially contributes to the realization of the learning outcome of the study program

Source: Authors
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Achieving the outcome of the course through assignments was ensured by connecting
the assignments directly with the outcomes of the course, which resulted from the
outcomes of the study program. Covert outcomes are the knowledge and skills that
assignments must provide in order for the legal definition of expertise to be met. Figure
3 shows how the outcomes of the study program of undergraduate university study
Architecture and Urbanism are related to the outcomes of the course, how the tasks are
achieved, and how the necessary professional knowledge required for the labor market
is achieved in this process. (Act on Spatial Planning and Construction, OG 78/15, 118/18,
110/19) and the Regulation on the issuance of consent for the performance of
professional spatial planning activities (OG 136/15). Professional spatial planning
activities are regulated and include the following tasks:

- drafting proposals for all spatial plans and draft reports on the state of space at all
levels

- performing work related to the preparation and adoption of all spatial plans and status
reports in the space at all levels

- drafting proposals for urban development plans

- performing activities on the preparation and adoption of urban development plans.

In the academic year 2021/2022, the curriculum was upgraded with the participation of
external stakeholders. The guest lecturer Nik$a Bozi¢ was invited to give a lecture on
“Spatial Planning for Rural Areas”. Thus, the participation of youth associations in the
development of plans for settlements within the Koprivnica-Krizevci County was
accomplished. The experience of participation was significant given that students were
confronted with different attitudes and demands from those they assumed. The
participation simulation directed them to agree on interests and seek alternative solutions.
Cooperation with vocational institutes was achieved through a public presentation of
results to the representatives of the Institute of Physical Planning of Koprivnica-Krizevci
County through an online presentation and discussion and a presentation to the
representatives of the Institute of Physical Planning of Osijek-Baranja County for
associated settlements held live at the Faculty of Civil Engineering and Architecture.
Expert reviews, comments and suggestions were very useful for simulating an expert
discussion in the plan development process (Figure 4).

Figure 3. Public presentation of students to the representatives of the Institute for
Physical Planning of Osijek-Baranja County
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Source: Authors

4, Conclusion

Activities leave a mark in space, leave material goods (buildings, infrastructure, change
of landscape, change of resources, etc.), but also leave intangible effects creating new
values in space, new identities, and impact on other activities. Tourism is an important
economic sector for Croatia and should be planned in a sustainable way. How to
sustainably think about the planning of rural settlements for tourism is one of the issues
of this article, explained through the presentation of education for this assignment.
Interdisciplinarity is necessary and without the contribution of more disciplines in
planning, there is no proper and quality planning. In the updated review of educational
subjects in the field of rural planning, with the integration of tourism (Smol¢i¢ Jurdana,
Milohni¢ 2018) it was pointed out that the disciplines of geographers, sociologists,
economists, tourism experts, tourism managers, agro-biotechnologists, winemakers,
agronomists, and others gain knowledge about rural areas for its planning. In order for
the plan for sustainable development of rural space and integration of tourism to be based
on an interdisciplinary approach, it is necessary to anticipate the education of architects,
urban planners and spatial planners for this task, which is also provided by the legislative
framework. The review of education of architects showed that Croatia has a tradition in
rural planning and that architects are educated at certain intervals to plan settlements in
rural areas and that the current program of Rurism at the Faculty of Civil Engineering
and Architecture Osijek continues this tradition.

In the review of outcomes and assignments in the course Rurism at the Faculty of Civil
Engineering and Architecture Osijek, the results that students achieve through the
preparation of a seminar paper are presented. Due to the correlation of the results of the
curriculum, course results, subject assignments and professional regulatory tasks,
students are educated for the labor market. The scenario method for the development of
a rural settlement proved to be a successful method in the task in the academic year
2021/2022. Through the selection of the proposed scenario, students learn that not every
rural settlement can have the same development goals because it has different
development conditions. On the other hand, through such education methods, future
architects get acquainted with the trends in rural areas and can get involved in
interdisciplinary planning of sustainable development of rural areas through participation
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in the drafting of various national documents. Simulations of the process of participation
and vocational counseling have shown that the opening of education to external
stakeholders and real actors in professional processes makes a contribution to achieving
learning outcomes. Additional efforts should also be implemented by planning an
interdisciplinary partnership that would bring the simulated process closer to the real one
and allow students to gain additional knowledge.

Tourism is a strong activity that changes the built structures as well as the social
structures in its environment. Rural tourism is one of the initiators of changes in rural
areas. In a predominantly rural country, the clear task is to educate future experts in a
number of disciplines on the area of rural settlements, on activities in rural areas, on
values and changes. Every subject that deals with the field of rural development
sensitizes young professionals that the rural area is sensitive, important and limited, so it
needs to be carefully changed. In any case, in order to meet all modern requirements of
the individual and the community regarding agriculture, housing, transport, space,
environment, construction, tourism and other sectors, interdisciplinary education and
planning a mutually harmonized system / concept of education is necessary®.
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UNIVERSITY EDUCATION OF ARCHITECTS FOR TOURISM PLANNING IN
RURAL SPACE

Abstract

In 2018, slightly less than a third of the population lived in rural areas of the EU. The trend of
population increase in rural areas of the EU from 2010 until today can only be seen as a possible
indication of a future trend. Numerous challenges and needs of rural areas require a careful,
interdisciplinary and comprehensive approach. The aim of this paper is to point out the necessity
for an interdisciplinary education system for rural tourism planning through the education of
architects and urban planners as well as the exchange of knowledge among students for such a
system. In accordance with this idea, the undergraduate university study of architecture and
urbanism at the Faculty of Civil Engineering and Architecture Osijek teaches Rurism with the aim
of introducing students to modern trends in rural areas and adopting a methodology for creating
spatial solutions, including the function of tourism. The paper presents the vertical integration of
the learning outcomes of the course Rurism with the learning outcomes of other subjects and the
outcomes of the study program. The methodology of work on the subject Rurism is explained and
the results of student work in the academic years 2020/2021 and 2021/2022, presented in the
context of the learning outcome matrix. An overview of the workflow, semester results and
cooperation with other stakeholders indicate that the implementation of an interdisciplinary
approach in the university education system for rural planning, tourism, entrepreneurship and
sustainable development requires the involvement of architecture and urban studies and external
stakeholders in order to ensure added quality and new knowledge about space.

Keywords: rural tourism, rural planning, university education, architects and spatial planners,
Faculty of Civil Engineering and Architecture Osijek

Jasenka Kranjcevié¢

Assistant Professor Ph.D.

Institute of Tourism, Zagreb

E-mail: Jasenka.Kranjcevic@iztzg.hr

Zlata Dolacek-Alduk

Professor Ph.D.

Josip Juraj Strossmayer University of Osijek

Faculty of Civil Engineering and Architecture Osijek, Osijek
E-mail: zlatad@gfos.hr

Dina Stober

Associate Professor Ph.D.

Josip Juraj Strossmayer University of Osijek

Faculty of Civil Engineering and Architecture Osijek, Osijek
E-mail: dstober@gfos.hr

192


mailto:Jasenka.Kranjcevic@iztzg.hr
mailto:zlatad@gfos.hr
mailto:dstober@gfos.hr

5th International Rural Tourism Congress, Congress proceedings, 2022.
S. Kantar, THE ROLE OF SOCIAL DISTANCE TO ROMA COMMUNITY IN RURAL TOURISM...

THE ROLE OF SOCIAL DISTANCE TO ROMA COMMUNITY IN
RURAL TOURISM

Sandra Kantar

Abstract

The paper analyzes the social characteristics of the Roma community in Koprivnica-Krizevei County from the of social
distance point of view and the possibility of their employment in rural tourism, i.e. ecotourism. Through a survey of
209 respondents with experience in rural tourism and interviews with several representatives in the field of tourism and
people working on the integration of Roma people into the community, a wide range of answers were obtained about
the topic. Although elements of Roma's material and spiritual culture would be very attractive for the tourist offer of
the County, the possibilities of Roma involvement in social and economic activities are very limited due to the social
distance to the Roma, but also the lack of involvement of Roma in wider society.

Keywords: research, Roma, rural tourism, social distance

1. SOCIO-ECONOMIC CHARACTERISTICS OF THE ROMA COMMUNITY IN
KOPRIVNICA-KRIZEVCI COUNTY

Roma are the largest ethnic minority in Europe and one of the many minority groups in Croatian society,
i.e. a group entitled to ethnic peculiarity. A more complete analysis of Roma is possible if Roma are viewed
as members of a particular social community, that is, as a group of people (Abercombie et al. 2008) in a
geographical area, with three elements most often present in sociological definition:

1. A community of people can be considered as gatherings of people with special social structures;

2. A sense of belonging or a community spirit;

3. All day-to-day community activities, related or unrelated to work, shall take place within a single
geographical area is characteristic to the sense of community.

From this point of view, the Roma community means a set of individuals whose daily life, connected or
unrelated to work obligations, takes place within a geographical area such as, on the example of this paper,
the area of the Koprivnica-Krizevei County in the Republic of Croatia. The Roma community is
distinguished by socio-economic characteristics such as historical origin, abundance, religion, educational
and employment status, and other components of Roma identity and culture. In these areas, Roma are
mentioned for the first time in Medimurje county already in the 17th century, when the child of the Roma
Duke Ivan was baptized. In the 18th century, Roma Koritari moved in the area, and during the 19th century
a series of migrations of Roma to the territory of Medimurje and Podravina continued®. Roma speak ljimba
d' bjas, one of the Romanian dialects (vlax dialects), and along with the already present Calderas and Lovar
subgroups, they form the core of today's Roma population in Croatia. Roma on the territory of Croatia were
first recognized as a national minority by the Constitution of 1974, and since then the Roma have been
guaranteed all rights in accordance with the current legislation. The exact number of Roma living in the
Republic of Croatia today and their territorial spread is difficult to determine for a number of reasons,
including the decision of a number of Roma to declare themselves as members of another ethnic group?
which is a consequence of negative experiences and distance of the majority population toward Roma,

2 Roma in Croatia most often declare themselves members of the Croatian 193
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mainly based on stereotypes and prejudices. However, the first big survey of the Roma population (Kunac,
Klasnic, Lali¢ 2018) showed, based on mapping of Roma settlements and populations, that nearly 25 000
Roma live in 15 Croatian counties. There are eight different Roma groups living in Croatia, and the
indigenous Croatian Roma are Lovari. According to religion, the majority of Roma in Croatia are Catholics,
then Muslims and Orthodox. The family is a fundamental element of the social structure of the Roma, with
the specifics arising from the tradition of the emergence of tribal authority and the law. Roma households
are predominantly young. In about 50% of households, all householders are under the age of 39. Women
are subject of discrimination, which is reflected in the upbringing of children and young people. The living
conditions of the Roma population in the Republic of Croatia are difficult, primarily due to the high
unemployment rate, insufficient coverage of the education system, inadequate housing conditions and the
(in)regulation of spaces inhabited by Roma. The modern position of the Roma is formed through two ways
of coexistence. Roma communities that lived in relatively isolated and separate rural settlements have
preserved their national and cultural self-awareness, but the result of this process are poverty and
backwardness. On contrary, the living standards of the part of the Roma population that lived mixed with
the majority population were significantly better, but losing the determinants of national identity (National
Strategy for Roma Inclusion: 2013-2020:25). In Koprivnica-Krizevci County, the first form of coexistence
of the Roma community with the local population was observed. According to the last Census (2021) in
Koprivnica-Krizevci County, the Roma community is represented by only 0.1%. which represents a large
numerical decrease compared to the Census Bureau (2011) when 0.8% of them were recorded, or a total of
925 Roma.

However, it is known from the current situation that there are significantly more members of this national
minority. According to Skiljan and Babi¢ (2014), the reasons for the increase in the number of Roma lie,
except in the religious and national identification of Roma with dominant populations, in informing The
Roma about their rights through Roma leaders and volunteers there and NGOs. Nevertheless, the integration
of Roma into wider society through education and work is proceeding slowly and partially. There is a
problem of going to school and motivation to continue primary school education, and the uncooperativeness
of parents. There is a particular problem with female children leaving primary school up to the age of 15,
and it is also linked to underage marriages and the disapproval of husbands for girls to complete or continue
their education. Also, Roma are traditionally dependent on social assistance programme which guaranteed
them a minimum benefit that often exceeds the amounts they would earn working. The employment of
Roma in the real sector is on one hand impeded due to lack of qualifications and experience, and on the
other hand, in those few who have gained adequate education and experience, there is, in their own
estimation, highly prevalent discrimination on the basis of skin color and/or ethnicity. As it is mainly an
unskilled workforce, Roma can perform low-paid jobs. The absence of a permanent employment obligation
leaves them enough time for occasional forms of work in the sphere of the gray economy. The Roma
Association Step by Step, the Roma Association Better Future and the Bajasi Association are trying to
involve the Roma community in social and economic activities, and improve their socio-economic position
in Koprivnica-Krizevci County.

2. ROMA IN ASOCIOLOGICAL AND DEVELOPMENT-STRATEGIC PERSPECTIVE

Several scientific studies explore the sociological position of Roma in the Republic of Croatia, among which
are the most important: a survey by the Institute for Social Research in Zagreb (1982), the results of which
were published under the title Social Position of Roma in SR Croatia; research by the Institute of Social
Sciences Ivo Pilar (1998), entitled as Social and Developmental Position of Roma in Croatia, research by
the State Institute for Family, Maternity and Youth (2002) entitled as Structure of Roma families and
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understanding of the content of parenting and research collected in the proceedings of How Croatian Roma
Live, Ivo Pilar Institute, (published in 2005).

It should also be noted xthat strategic documents promote the rights and protection of the Roma national
minority, such as: the 2003 National Programme for Roma, which defines strategies regarding the inclusion
of Roma in social and political life, and the National Strategy for Roma inclusion by 2013-2020, which aims
to achieve improved living conditions, the inclusion of Roma in the social life of the community and
breaking of stereotypes by the majority population. In order to implement the National Strategy for Roma
Inclusion more effectively, numerous databases on Roma were collected in a book entitled Inclusion of
Roma in Croatian Society: Database Research (2018) by the Center for Peace Studies. Regarding Roma
population in the area of Koprivnica-Krizevci County, Roma in Podravina and Prigorje are the subject of
an Action Plan for social inclusion of Roma in the Koprivnica-Krizevci County, for the period from 2017-
2020 and the Report on the implementation of alternative monitoring of the implementation of the National
strategy for the inclusion of Roma in the Republic of Croatia from 2013 to 2020, and several scientific
studies, such as: Roma in Podravina and Medimurje and involvement in Croatian society: from prejudice
and stigmatization to social distance and discrimination (Skiljan and Babi¢ 2014), Possibilities of inclusion
of Roma in ecotourism (Kantar and Svrznjak 2018), Roma in Pitomaca: between ethnomimicry and
preservation of Roma identity (Babi¢ and Skiljan 2019) and Autostereotyping of Roma in Croatia as an
indicator of the development of minority identity (Slezak 2020). It can be concluded that Roma in Croatia
are the subject of scientific research in which significant changes within the Roma community are analyzed.
Special emphasis in research has been placed on the inclusion of Roma in wider society, through the
implementation of strategic documents and action plans not only at the national level, but also at the county
level.

3. SOCIAL DISTANCE AND RESEARCH METHODOLOGY

The social distance that is created among the actors refers to the perceived feelings of distance or distance
between social groups. This term is usually used to indicate the degree of separation or closeness between
members of different ethnic groups (Abercombie 2008). It measures our personal attitude toward members
of other groups: national, religious, sexual, etc., that are groups that behave differently from the group to
which we belong. Social distance or ,,social spacing®, explain how closer some groups are to us. Some
authors (Hrvati¢ 2004) confirm the fact that the social distance towards Roma is extremely high compared
to other national and ethnic groups, which may be the result of several factors: reduced contacts between
the Roma and non-Roma population, the existence of prejudices against Roma (Roma as beggars and
resellers) and poorer knowledge of Roma culture (slight representation in the media and curricula).
Therefore, the main hypotheases of this paper are:

1. ,Social distance towards Roma is the main obstacle to their employability*.
2. ,Roma culture and tradition can be used as an attractive tourist products and services®

Based on the original data obtained by the survey conducted at the end of 2017, a randomly selected sample
of 207 respondents under the Ecotop 22 International project sought to verify these assumptions.* The survey
consist of a total of 23 questions organised in 3 units. Socio-demographic data on respondents, as well as

3 ECOTOP 2 is a project implemented under the interreg VV-A Croatia- Hungary: Life long learning programmes for increased
growth capacity in ecotourism, co-financed by the European Union through the Interreg VV-A Hungary-Croatia cross-border
programme 2014-2020.

4 The ECOTOP project (which preceded the ECOTOP2 project) concluded that "Ecotourism can contribute to the preservation and
improvement of natural areas and the sustainable development of the areas and communities of people living there, including the
Koprivnica-Krizevci County." The Roma community resides in ecotourism sites in Koprivnica-KriZevci County and can be seen in
the context of the development of ecotourism and rural tourism. More on literature citation No. 8. 195
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unpublished data about social distance to the Roma community, were used for the purposes of this paper.
To examine attitudes towards social distance to Roma community, the Likert scale was used which consist
of a number of different claims about Roma, socio-economic aspects of their community and possible work
engagement in rural tourism. Respondents were asked to express their position with a score of 1-5 with
following ratings: 1-complete disagreement, 2-disagreement, 3-indecision, 4-agreement and 5-complete
agreement. The data was analyzed and presented descriptively, using tables and charts. Although social
distance is examined through the Bogardus scale (seven degrees of intensity), the continuum of degrees in
the scale ranges from understanding (intimate and warm relationships), to indifferent and ,hostile“
behaviour (Hrvati¢ 2004), pre-social and social relations with the Roma community, in this research the
degrees of closeness were measured through the assessment of agreement with a particular statement. The
research data obtained through the survey were completed by the testimonies of the respondents through a
structured interview. Interviews about possibilities of Roma inclusion in rural tourism, i.e. ecotourism were
conducted in early 2018 with people working in tourism and public representatives of Roma population.
Respondents were selected based according to their knowledge about Roma. The interviews were recorded
and subsequently transcribed. From the transcripts, the extraction method obtained statements related to
social distance to the Roma community. After analyzing all the data, the results of quantitative and
qualitative research were compared and justified in the conclusion of the paper.

4. RESULTS OF THE SURVEY ON SOCIAL DISTANCE TOWARDS ROMA IN
KOPRIVNICA-KRIZEVCI COUNTY

Respondents from the survey in the largest number come from the Koprivnica-Krizevci County and from
the neighboring counties. In the total random sample there are slightly more women (53%) than men (47%)
and the average age of the respondent is 36 years. According to the educational structure, the largest number
of respondents has completed secondary vocational school (45%), undergraduate study, (29%) and
university graduate study (17%). Respondents were asked to separate one between the six characteristics
listed above, which, in their opinion, best describes the Roma® as a specific ethnic and social group, i.e. a
characteristic that is essential for the description of Roma identity. The components of Roma identity
(Miseti¢ 2005) are also formed (defined) through differences from others, with the most common elements
of identity (or differences) such as skin color, origin, language, lifestyle and culture. The characteristics
offered to respondents for evaluation in this study were singled out on the basis of traditional Roma culture,
which includes folklore, typical crafts, customs and language, and the dominant socio-economic
characteristic, namely poverty and family size. At the begining of the survey respondents were asked: ,,What
do you think that best describes the Roma community? (Chart 1). They respond that this Roma people are
best described by the large number of family members, then poverty (material), unemployment, Roma
language and folklore (music, dance), and at least there are all the typical craft or economic activity they
are engaged in. It is interesting to note that when the same question was asked to the Roma population, in
the survey on the sociocultural characteristics of the Roma population (Miseti¢ 2005), Roma predominantly
perceive themselves through the poverty dimension. Therefore, it can be pointed out that not only has the
socioeconomic aspect of identity suppressed its traditional sociocultural components, but that there is a
difference between the perception of Roma by the local community and the autostereotyping of Roma as
an indicator of the development of minority identity (Slezak 2020).

5 When respondents were asking about general characteristics of the Roma community it was possible to mark more apggers
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Chart 1. General characteristic of the Roma community

Description of the Roma community

Big family L 117
Poverty L 81
Unemployment I 81
Roman language

Folclore (music, dance) |:| 47
Tipical crafts D 8
TOTAL 397

Source: survey questionnaire administered within Ecotop2 project

More specifically, when respondents are asked to assess the degree of their own tolerance towards the Roma
community with a score of 1-5, where the score of 1 indicates - | am not tolerant at all, 2 - mostly intolerant,
3 - neutral, 4 - mostly tolerant and 5 - | am very tolerant, respondents expressing their own tolerance with
an average score of 3, that is a rating that expresses neutrality, disinterest and indifference towards the
Roma. In other words, ,,neutral tolerance* towards Roma denotes social indifference and indifference as a
measure or description of social distancing.

According to respondents, Roma are most recognizable by a number of components of their identity (Chart
2), such as primarily, interest in dance and song. But in the context of their involvement in the wider
community or society, interest in dance and song at the same time indicates an indifference to work, that is,
a tendency to pastime, joy and fun. Furthermore, respondents believe that Roma should have the same rights
as the rest of the population, because they are the same as all other people. At the same time, Roma people
are largely responsible for the situation they are in, and the most obvious evidence of this is, for example,
their attitude towards personal hygiene. Respondents are not exactly sure whether Roma as a people really
have a rich culture, traditional products and food, whether they want to integrate into society and in general,
whether they are trying to live better. Also, it is not certain whether Roma should be protected from all
forms of discrimination in society, or whether it would be better for Roma to live in special, their
settlements. But respondents largely express the view that Roma are not caring parents.

Chart 2. General characteristics of Roma people

GENERAL CLAIMS/ATTITUDES ABOUT ROMA AVERAGE GRADE
Roma people are interested in song and dance 4,11
Roma people need to have the same rights as the rest of the population 3,69
Most Roma people have problems with personal hygiene 3,56
Roma people are to a largest extent responsible for the situation they are in 3,54
Roma people are by nature the same as all other people 3,54
Roma people have reach culture 3,41
Roma people should be protected from all types of discrimination 3,36
Roma people think that education is unimportant 3,35
Roma people have traditional products and food 3,10
Roma people want to be integrated into the society 3,06
Roma people are trying to have a better life 2795
All Roma people should live in separate settlements 2,91
Roma people are carrying parents 2,24

Source: survey questionnaire administered within Ecotop2 project
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On a personal level (Chart 3), respondents were asked to assess claims concerning their own experience
with Roma. In this segment of the research it was important to determine whether the personal experience
towards the Roma community overlaps with general attitudes towards Roma, or whether the social distance
towards the Roma on a personal level correlates with social distance towards the Roma community, in
general. The results of the research shows the following: if the statements about Roma include a personal
connection with Roma, the respondents have sharper, more intolerant and more selective attitudes toward
them, so they express a stronger social distance, and consequently express the degree of social separation,
diversity and distance (Petz 1992). For example, respondents express social distance towards Roma to a
greater extent when asked if Roma are reliable friends and good neighbours. A particularly great distance
towards Roma is reflected in the claim | have no problem with Roma being my boss at work as well as other
business-professional ties. The greatest social distance is noticeable in the expression of a potential love
affair with Roma woman. At the same time, respondents disagree with the statement It is not right for my
child to go to class with Roma children, which means that respondents as parents express personal social
distance towards Roma, which at the same time excludes the possibility of their children showing social
distance towards their peers. It can be concluded that, in addition to the relatively indifferent attitude towards
the Roma as a whole, there is also a contradiction that Roma are at the same time as acceptable as neighbors,
but on the other hand, respondents believe that Roma should live in special, isolated settlements (ghetto).
According to Suéur (2000), the prevention of the ghettoization of Roma is a prerequisite for their social
integration. From all of the above, it can be concluded that the personal social and spatial distance towards
the Roma is quite pronounced.

Chart 3. Personal characteristics about Roma

PERSONAL CLAIMS/ATTITUDES ABOUT ROMA AVEARGE GRADE
Roma people are equally reliable friends as anybody else 3,07
I am fine with having a Roma neighbour 2,92
I am fine with having a Romani boss at work 2,87
Roma are as professional at work as other people 2,85
| am interested in Roma way of life 2,83
| am familiar with Romani customs and tradition 2,61
It would be acceptable to me to have a serious relationship with Roma 2,32
I do not fint it OK that my child goes to the same class with Roma children 2,23

Source: survey questionnaire administered within Ecotop2 project

Furthermore, respondents believe that, due to their traditional lifestyle, which includes, among other things,
the production of baskets, troughs and objects of wood and wicker, collecting the fruits and the production
and processing of aromatic and medicinal plants (especially lavender), Roma could be involved in those
economic activities that, in addition, include the presentation of customs, traditional food and culture (Chart
4).

Chart 4. Percepcion of Roma working engagement

PERCEPCION OF ROMA WORK ENGAGEMENT AVERAGE GRADE
I would like to see Roma people included into rural tourism/ecotouris 341
I would like to see products produced by Roma people 3,35
I would like to see services provided by Roma people 3,34
Roma are as professional at work as other people 2,85

Source: survey questionnaire administered within Ecotop2 project
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By affirming their particularity in customs, culture and gastronomy, Roma could fit into rural tourism. For
example, prophesying fate and reading from the palm of your hand (Chart 5) as a distinctive feature of the
Roma culture and lifestyle for which Roma women are known in Croatia and the world would be an
interesting tourist attraction, but the question is whether it could come to life in the rural-tourist offer. The
author of the paper believes that the culture and tradition of Roma could be used as an offer in rural tourism
facilities in areas where the Roma community is more numerous and organized into associations.

Chart 5. Possibilities of including Roma in rural tourism

POSSIBILITIES OF INCLUDING ROMA PEOPLE IN RURAL/ECO/TOURISM  AVERAGE GRADE

Music and music groups (e.g. Crne strele) 4,02
Dance/Belly dancing/songs (e.g. Gjelem, gjelem) 3,94
Manifestations (e.g. Gipsy ball) 3,91
Public works connected with development of R/E/tourism 3,78
Presentation of Roma customs BN
Collecting fruits from nature (e,g. chestnut, elder) 3,69
Autohtonuous food and drink (e.g. Romany cake) 3,57
Sale of souvenirs (e.g. baskets, wooden objects) 3,56
Opening Romani restaurant (social entrepreneurship) 3,56
Assistance labour force (waiters, cooks, assistance in kitchen) 3,52
Production and supply of agricultural products (e.g. lavender) 341
Fortune telling/Palm reading 2,93

Source: survey questionnaire administered within Ecotop2 project

In neighbouring Hungary and Slovenia, successful models of Roma economic inclusion have been
developing for some time precisely through gastronomy and rural tourism. Here it is worth mentioning the
Roma Ethno-House of Roma Lovari in the village of Maglenca in Bjelovar-Bilogora county. It is a unique
tourist and cultural facility that at the same time offers an attractive and authentic tourist service of
presentation of unknown Roma history, traditions, language and customs as an integral part of the rich
Croatian heritage and many products for which Roma Lovari were recognizable.

That the Roma culture is realy unique, although relatively unknown to the wider population, can be seen in
events such as the Gypsy Ball, the Roma Wedding, Café Musicians Manifestation, the celebration of
Djurdjevdan Sand the World Roma Day ’ (Chart 6). Respondents heard about holding Roma weddings,
celebrating World Roma Day and the Purdevdan holiday, but did not hear about Roma events such as the
Café Musicians Manifestation and the Gypsy Ball, which are celebrated in Baranja, for example. Here is
noticeable the great potential of these manifestations in rural tourism.

5. TESTIMONIALS FROM INTERVIEWS ABOUT SOCIAL DISTANCE TOWARDS ROMA IN
RURAL TOURISM AT KOPRIVNICA-KRIZEVCI COUNTY

Furthermore, the interviews with the representatives of tourism authorities of Purdevac, Koprivnica and
Krizevci, the owner of a well-known rural tourism facility close to Krizevci, representative of vocational
school from Purdevac, representative of the Office for European affairs and social and tourism related
projects in Koprivnica and representative of Roma house in Maglenéa were carried out in January, February
and March 2018. In the first question, respondents were asked to describe the possibilities of involving the

6 In the folk customs of the Orthodox, Purdevdan is a spring holiday of a revived nature, marked by ceremonies to encourage the
fertility of cattle (in Catholic Jurjevo). The 23rd IV (i.e. the 6th of July) is celebrated. according to the Julian calendar).
" World Roma Day is celebrated in the largest number of countries where Roma have lived every April 8, since 1990. 199
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Roma community in the development of tourism in Koprivnica-KriZzevei County. Respondents say the
following:

“Traditionally they participate in the Renaissance Festival where they present old crafts and thus actively
participate in preserving the tradition and heritage of their culture and culture of the region. They are also
involved in the planting of nettles, which are later used for the production of souvenirs that represent a
unique tourist product for the development of tourism of the city and the County. ”

“Although the Roma traditions and customs have been preserved and would be very interesting in the tourist
offer, unfortunately there are no Roma manifestations in Koprivnica-Krizevci County.”

On the contrary to the testimonies of respondents who believe that Roma are involved in the tourist activities
of the Koprivnica-Krizevci County, Roma representative said:

“Unfortunately, the Roma population is not involved in the development of tourism in Koprivnica-Krizevci
County, but they are willing to do it...we (Roma) are starting to get more involved in some jobs, ... and we
are celebrating World Roma Day,? and we all rejoice and celebrate together...and at the celebration of
World Roma Day, we invite the others, Croats. ”

“Roma in (rural tourism or) ecotourism could participate as a workforce, working in various jobs in
agriculture. Also when organizing Roma events, hiring Roma women to prepare traditional dishes,
showcing Roma customs, etc. would achieve greater integration of Roma into society through active
engagement in tourism.”

The following question was: What do you think Roma products and services could be offered by companies
or economies? Here are some thoughts:

“Primarily to present their traditional heritage. In our country there are Roma chertras and Roma
basketers. It would be a good idea to try to animate the Roma population through some measure to make
this indigenous product of their own and to market it as a souvenir.”

“One of the most effective products is surely the musical and gastronomic offer. With this, the Roma
tradition would approach the visitors, preparing indigenous Roma dishes with local ingredients and
entertaining visitors with traditional ethno music. ”

“Roma would certainly be involved in the placement of such a product by actively participating either in
the preparation of recipes or in the preparation of the dishes themselves and in the performance of the
music program.”

“There are colourful Roma customs and the offer of various Roma specialties, from characteristic dances
and music to delicacies such as peppers, stews that are cooked outdoors, scones and other specific dishes
of this people.”

“There is still a lot of work to be done to make these products and for the Roma population to see interest
in it. What they used to produce and sell were items of usable value..., but such products can possibly be
like souvenirs and thus be marketed.”

“The whip products will be interesting for production which they were trained under the project - A step
towards new life possibilities.”

8 The First World Roma Congress was held in London on April 8th, 1971. where the name Roma was adopted, which means man in
Roma language, and the flag and the anthem "Djelem, djelem" were selected as Roma identity. 200
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“Gastronomic offer, which (eco) family farms can include in their own offer. With this, the Roma tradition
would approach the visitors, preparing indigenous Roma dishes with local ingredients (actively
participating either in the preparation of recipes or in the preparation of the dishes themselves)”

“My Roma people are known as producing products of wood such as wooden troughs, cookers, bowls,
whipping objects such as brooms, baskets and other things while other activities engaged in the Roma have
slowly died down. | recommend these products because they are made by the Roma who lived in this area
where we are today.”

“Nettle products would be interesting in our county®. For example, nettle pasta, nettle juice, cosmetics
(shampoos, creams, nettle soaps), syrup, tea etc. | recommend these products because they are profitable,
there is not much to do about it, the Roma would work and people would like us more”.

“The Roma of the Bilogora region were traditionally engaged in the breeding and trafficking of horses,
while their women collected medicinal plants and made various preparations from it. It is a unique product
that can be offered as a form for the inclusion of Roma and their products on the market. Lavender products
such as-essential oil, fragrant bags and bombs made from dried lavender flower and " cofleki" made of
wool are ready-made traditional products that are already offered as souvenirs from the Roma Ethno House
and are products that could become part of a larger production in the future.”

So, from the conducted interviews it can be concluded that respondents have a number of good ideas for the
inclusion of Roma in (eco) rural tourism or economic activities, in general. Also, respondents explain the
many challenges of including Roma products and services in terms of the interaction of Roma, businesses
and tourists in rural tourism. They express the following challenges of involving Roma in rural tourism:

“To make a kind of Melting pot...to adapt Roma much better socio-economically to the society. Of course,
this is where the local population should be educated to eliminate a series of prejudices that are cultivated
towards the Roma. Here we still have, of course, both sides of the problem, on our side prejudices and on
their perhaps, insufficient engagement, insufficient education... Of course, there are examples where entire
Roma families are high on the socio-economic position. However, it is not yet nearly enough to educate and
try to involve the Roma population through projects.”

Involving the Roma community in wider society through economic activities aimed at reducing social
distance is a very challenging task for the wider community. Respondents taxonomically list the following
challenges:

- Insufficient recognition of the culture and tradition of the Roma community
- Dose of distrust

- Insufficient education

- Non-engagement of Roma due to their ignorance or traditional lifestyle

“The biggest challenges is to achieve the need for such products on the market, to market these products. |
don't see much of a problem with that, but we just need to see what Roma products are interesting, explore
the market and in my opinion | think a big market for those products will exist, as well. ”

° The town of Koprivnica is named after the nettle. 201
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“The poor organisation of small producers, poor administration, a turbulent market situation and the
generally poor economic situation, prejudices and in general, non-acceptance of Roma as entrepreneurs
are obstacles to better inclusion of Roma as active stakeholders of the economy, including the tourism offer
of the region."”

“I must unfortunately say that discrimination is still very large not only to the level of the local community
but also at the state level, as an example | would cite Roma children who have to go to practice during
schooling, it is very difficult, almost impossible to find a company where they will do the practice, as soon
as they see that the places for practice are already filled or there is no longer a need for practice for Roma
children. Likewise, one part of the Roma who do not want to work is Roma who receive social assistance,
i. €. guaranteed minimum amount of approx. 2,500.00 kn and | personally would not want to work if the
state gives me 2,500.00 kn if I work or also 2,500.00 kn if | do not work. That's why people say the Roma
don't want to work.”

>

“Other people's prejudices about Roma are the biggest challenges.’

“Most Roma still live in their communities isolated i.e. outside the village of the rest of the population. The
settlements themselves are often in one part on private parcels and the objects as such cannot be legalized.
The settlements are without electricity, drinking water, sewage, they do not have their own garden, the
problem is going to school, going to the city, seeing a doctor. As long as the Roma are not separated from
such backgrounds and allowed to come to civilization, because in Roma settlements they are far from
civilization, | do not see a significant possibility of the inclusion of the Roma population in ecotourism.”
"These prejudices against the Roma population and their way of life... They differ quite a lot in the way of
life itself, depending on the location in which they live. There are Roma who have accepted certain aspects
of life in better standard conditions, they have not strictly adhered to their culture and then that culture of
theirs has kind of been lost. This autochthonousness has been lost over time, through adaptation. Of course,
they also had to fight for survival and for their lives and then they had to adapt their products and everything
else they did.”

Respondents who express their views on social distance are personally involved with Roma community. In
accordance with the norms of the group to which they belong and the general understanding of the reputation
of a national and ethnic group, the obtained results can be an indicator of the stereotypes and prejudices
they have about them.

6. CONCLUSION

Based on the data obtained through qualitative and quantitative research, it can be concluded that in
Koprivnica-Krizevci County there is a social distance to the Roma community. Social distance towards
Roma is largely influenced by the degree of their employability. The inclusion of Roma in the labour market
is limited by prejudices about Roma as a labour inactive part of the population that is income-leaning on
social transfers by the state and local self-government units. The social distance towards the Roma is the
result of several factors: poor contacts between the Roma and non-Roma population, the existence of social
prejudices towards Roma, insufficient knowledge of Roma culture, and other peculiarities that at the same
time complicate and slow down the processes of integration into wider society. Social distance towards
Roma puts at the forefront the disinterest in getting to know this community better, and therefore, the so-
called social distance is becoming larger and larger. The data obtained by the survey show that the
possibilities of Roma involvement in rural tourism or any of the other economic activities are very limited.

The inclusion of Roma in rural tourism is possible mainly through elements of spiritual and material culture
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such as songs, dances, whip handicrafts, traditional products made of natural materials, etc. The biggest
problem is not knowing what Roma do, whether they have traditional products or customs that can be
included in the region's tourist offer. The majority of population does not know or is insufficiently familiar
with the traditions, language, art and other characteristics of the Roma. At the same time, the supply and
demand for traditional “Roma” products is very insufficient. So, it is proposed that Roma products be
produced within the framework of Roma associations, cooperatives or other organizations. This is important
for the visibility and involvement of the Roma community in the local area. In this regard, another negative
process should be noted. The constitution of the Roma community is still at the beginning, although Roma
have long lived in the Koprivnica-Krizevci County and Croatian society, in general. Roma occupy the
lowest positions in the structure of society, so the question justifiably arises, whether Roma are even part
of the social structure according to their socio-economic involvement? In addition, when we talk about the
meaning of the Roma community, the community is characterized by the fact that it associates the daily
activities of its members within the work. On the example of the Roma in Koprivnica-Krizevci County, this
cannot be confirmed. In conclusion, the socio-economic position of Roma in Koprivnica-Krizevei County
is not good and it is necessary to find new forms of inclusion of Roma in the community by affirming the
identity that Roma predominantly build on folklore-cultural features within the closed community in which
they live. Roma gastronomy, culture and tradition should be better explored, popularized and continuously
maintained as a specific rural-tourist offer in the County. This can increase the market potential of rural
tourism and strengthen multiculturalism in local communities. The basic assumptions of work on social
distance towards Roma as the main obstacle to their involvement in rural tourism in terms of employment,
but also the presentation of Roma culture and tradition as an attractive tourist product, have been confirmed.
The role of social distance to Roma in rural tourism can be reduced by harnessing the potential of Roma
tradition and culture and by strengthening the identity of the Roma community. However, both sides must
participate in this process and be ready for change.
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THE ROLE OF SOCIAL DISTANCE TO ROMA COMMUNITY IN RURAL TOURISM

Abstract

The paper analyzes the social characteristics of the Roma community in Koprivnica-Krizevei County from the of social
distance point of view and the possibility of their employment in rural tourism, i.e. ecotourism. Through a survey of
209 respondents with experience in rural tourism and interviews with several representatives in the field of tourism and
people working on the integration of Roma people into the community, a wide range of answers were obtained about
the topic. Although elements of Roma's material and spiritual culture would be very attractive for the tourist offer of
the County, the possibilities of Roma involvement in social and economic activities are very limited due to the social
distance to the Roma, but also the lack of involvement of Roma in wider society.
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THE ARCHITECTURE OF WINEMAKING:
18TH-CENTURY WINE CELLARS ON MANORIAL
ESTATES IN THE CROATIAN DANUBE REGION

Margareta Turkalj Podmanicki
Petar Puhmajer
Dina Stober

Abstract

Vallis aurea, Mons aureus or Mother of Wine are some of the historical names used for the wine-growing areas
in the eastern Croatian regions of Slavonia, Baranja and Syrmia. Today, some of the largest wineries in this
area boast their wine heritage dating back to the first half of the 18th century when the wine growing and
production first began on manorial estates. Aristocracy from different parts of Europe (prince Eugene of Savoy,
the Odescalchi, the Eltz, etc.) were rewarded with the Slavonian estates for war merits after centuries-long
Austro-Turkish wars and the annexation of Slavonia to the Habsburg Monarchy. The estates comprised of
manor houses or castles with various utility buildings including those for winemaking. Although the vaulted
basements of the castles were often used for this purpose, wine cellars were also constructed as detached
buildings, the history of which is very little known in Croatia. The aim of this paper is to explore the
contribution of the nobility in the development of winemaking, to map the wine cellars of the Slavonian feudal
estates in the 18th century (today’s wine subregion of Croatian Danube), as well as to determine their
architectural characteristics.

Keywords: Croatian Danube Region, heritage buildings, wine cellars, manorial estates, 18th century.

1. INTRODUCTION

The history of viticulture and winemaking as one of the oldest economic branches has
been treated in the literature from different perspectives, territorial and time volumes.
Two scientific conferences on this topic have been held recently (Pakovo 2016, Erdut
and Slavonski Brod 2017). At the same time, the long history and contribution of the
owners of secular and ecclesiastical estates of the 18th and 19th centuries in the Croatian
Danube region has been well addressed in bibliography. In the context of the
architectural heritage, so far attention has been paid mainly to the architecture of castles
and manors as representative seats of manorial estates (Séitaroci 1998). However, an
integral part of these estates were farm buildings and wine cellars. As an architecture
which is directly related to the production, aging and storage of wine, the question arises
whether it is sufficiently known and used in the development of wine tourism, which is
still in the beginnings. Historic wine cellars are witnesses to the long tradition of
winemaking in the Eastern Slavonia, especially in the Danube region, and their historical
ambience contributes to the attractiveness of this wine region. The aim of this paper? is
to map locations, analyze the preserved historical buildings in service of wine production
and explore their potential to integrate into the offer made to wine tourists.

! This paper was co-funded by the Croatian Science Foundation under Project Number 3844 — "Eugene of
Savoy (1663-1736) and the city-fortresses on the south-eastern border of the Habsburg Monarchy".
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2. HISTORICAL CONTEXT

Wine culture marked the Danube region since the Roman emperor Probus (276-282),
who advanced it as a wine-growing area. The main bearer of winemaking in the Middle
Ages was the church, primarily because of the place that wine holds in Christian
symbolism and liturgy. The Ottomans recognized grapevine cultivation as a lucrative
industry, but the religious ban on alcohol consumption and the absence of a wine culture
meant a certain setback in the areas under their rule. It can be said that the new history
of viticulture and winemaking began at the end of the 17th century, with the departure
of the Ottomans and the establishment of Habsburg rule in the area of today's eastern
Croatia. The military victories of Prince Eugene of Savoy over the Ottomans brought
new territories to the Habsburg Monarchy. Slavonia, Baranja and Syrmia were owned
by the Viennese court, which had them partitioned into large manorial estates and then
sold or donated to prominent European families, most often as a reward for the military
and financial assistance in the wars. Nobility, such as the Italian princely family
Odescalchi, the Austrian military leader Prince Eugene of Savay, or the German Counts
of Eltz, came to the Danube area as landlords. Although the landowners used to build
country manors and castles for occasional visits, and most of these properties were
managed by superintendents and administrative personnel, they played an important role
in the local economy. In the 18th century, wine production became a European trend,
and wine cellars were being erected on the estates, which was a new beginning for the
winemaking and cellaring history in these areas.

Image 1. Map of Wine cellars in the Croatian Danube Region

207



5th International Rural Tourism Congress, Congress proceedings, 2022.
M. Turkalj Podmanicki, P. Puhmajer, D. Stober, THE ARCHITECTURE OF WINEMAKING: 18TH- ...

Danube wine region Wites
ezevl
e
Baranya Mo
o y
Eugen of
() Erdut Savoy
Wine cellar
22 Erd
() Srijem ol
Adamovich

Wine cellar
Vukovar
Manor Eltz

Wine cellar
Tok

Manor of
Odeschalchi

Slavonia wine region

Source: Authors

3. 18TH-CENTURY WINE CELLARS ON MANORIAL ESTATES IN THE
CROATIAN DANUBE REGION

3.1. The Beje manorial estate

Image. 2. KneZevi Vinogradi, wine cellar building
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Source: photo Dina Stober

Grape growing and wine production are a tradition in the Baranja region. It is believed
that the name Baranja comes from the Hungarian word borany meaning “mother of
wine”. (Srsan 2002, 104) Due to wine growing on the slopes of Bansko Brdo around
Popovac, the Romans called it Zlatno Brdo (Mons aureus) or the ‘Golden Hill>.? In the
time of the Belje manorial estate (1698-1918), the German settlers continued to use it in
the Germanized version as Goldberg. Although vineyards continued to be cultivated
even in the Ottoman period, a new rise came in the late 17th century, when the Belje
estate with 29 villages was granted to Prince Eugene of Savoy in 1698. The prince
established the administration seat of the estate in the village of Bilje, where he built a
small baroque manor. After his death in 1736, the estate was managed by the Aulic
Chamber, until 1780 when Empress Maria Theresa granted the estate to her daughter
Maria Christina, married to the prince Albrecht of Saxony. In their time, vineyards were
expanded, and the quality of wine has been deemed exceptional. The Goldberg wine was
served at the court of Empress Maria Theresa. (Predojevi¢ 2016)

The wine cellars of the Bilje estate were located within the Bilje manor of Prince Eugene
of Savoy, which is 20 km away from the town of Knezevi Vinogradi, as well as in Villany
in present-day Hungary. In the manor, the spacious cellar extends under all four wings
of the building. The north wing has the most spacious cellar which has been in use since
Prince’s time, as evidenced by the inventory of the manor made his death in 1736. The
cellar is barrel-vaulted, and has small windows onto the facades, used for ventilation and
lighting. The manor is currently in a state of disrepair and awaits for restoration, but the
plan is to restore the original function of the wine cellar in the north wing (Hani¢ar Buljan
et al. 2013). According to the sources from 1713, the village of Knezevi Vinogradi had
a number of outbuildings: a press room, a distillery, a cooper's house and a large cellar.
(Arbutina and Alfirevi¢ Arbutina 2009) A map from 1770 presents a large building near
the parish church, and although it does not seem to be the present building, the
remarkably preserved original features can certainly date it to the 18th century. The cellar

2 In the vicinity of ‘Golden Hill’, two ancient Roman altars were found dedicated to Liber, who is identified
with Bacchus, the god of wine.
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is a two-storey building, oriented towards a local road, with a larger 20" century
extension on its side (Arbutina and Alfirevi¢ Arbutina 2009). The front facade has a large
door in the lower level and a series of seven arcades on the upper level, with the middle
arch wider to accentuate the central axe. The upper level is partly dug into a hill on the
rear side of the building. The floor plan is simple, designed with long rooms parallel to
the road, laid axially symmetrical to the entrance axis and connected centrally, in the
entrance zone and at the end of the wings, forming a continuous space of circular
movement. The lower level is of considerable height which emphasizes its
monumentality, also evident in the simple and clean barrel vault construction. The vault
is made of brick and contains large vents and openings with the remains of the wooden
consoles used for lifting and manipulating barrels. The upper floor containing vintage
wine area, is built andformed by loess sediment digging, a cellar building technique
immanent to the Baranja area.

Image. 3. KneZevi Vinogradi, wine cellar interior

Source: photo Dina Stober
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Image 4. KneZevi Vinogradi, wine cellar interior

Source: photo Dina Stober

Image 5. KneZevi Vinogradi, wine cellar interior

Source: photo Dina Stober
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3.2. The llok manorial estate

llok's historic wine cellars are part of the Ilok manor house, which was built gradually
from the 15th to the 19th century. The earliest known wine cellar is located within the
palace of the Duke Nicholas of llok, built in the 15th century. And while the palace was
destroyed during the Ottoman rule (1526 - 1688), the cellar has been preserved to this
day (Simi¢i¢ et al. 2001, 31). In 1697, the llok estate was granted to the Odescalchi
family, who retained it for more than two and a half centuries. The first owner was Livio
Odescalchi, a nephew of Pope Innocent XI, who helped the Austrian emperor win the
war against the Turks and was honored the title of the Prince of Syrmium. The estate
economy was focused on viticulture,® winemaking and plum brandy production, and they
also had well-known horse stables. (S¢itaroci 1998, 174) In the 18th century, he built a
new castle on the ruins of the Nicholas’s palace, maintaining some of its walls, including
those of the cellar. From the very beginning, Odescalchi recognized the benefits of the
climate and soil of the Fruska Gora area for wine growing. The wines of Srijem were
also praised by many travelers from the end of the 17th and throughout the 18th century.*
Since winemaking was of great importance, Odescalchi invested in building new cellars,
one northeast of the castle, which was later demolished (Tomici¢ 2007), and the other
west of the castle, in the continuity of the medieval castle cellar. They also built service
buildings and houses for wine employees (Batorovi¢ 1988). The basement complex was
expanded in the 19th century west of the granary, with the so-called “Small cellar”, the
ground floor of which was used for grape processing.®

The basements of the manors and castles have historically been adapted for wine
production and technology, so the cellar of Ilok was upgraded in the time of the
Odescalchi in the 18™ century.® It presently consists of three parts, which differ in
vaulting proportions, showing the cellar has been upgraded on at least two occasions. A
grand front made of bricks, typical of the end of the 19th century, is at the yard level. It
leads to a hillside cellar with a barrel vault, while further east, there is a change in the
vault height, indicating a new section of the cellar, probably built in the 18" century as
an annex to the cellar underneath the castle. The latter mentioned is the oldest part of the
cellar dating to the 15th century. Today it is divided into two areas, both used for storing
vintage wine. The rooms are ventilated through the vents in the vault.

% There were 36 villages within the 1lok estate in 1714. In the first half of the 18th century, it occupied an area
of roughly 15,000 hectares.

4 This excellent wine was exported to Banat, Hungary and the surrounding counties. Significant income to the
estate came from wine on tapp which the landowner sold to the inns on the estate. Grapes collected from wine
tithe were processed in destilleries. They planted new vineyards, and it is believed that in 1710 they began
growing Traminer, the wine Ilok became famous for. They built new wine cellars, modernized the production
and sale, especially by filling bottles on the property, which guaranteed the quality of wine for sale (Musura,
50).

5 Along the entire cellar, there are rails used for transporting barrels by special wagons. The oldest part of the
cellar contains vintage wine in brick masonry shelves, and in the easternmost part there are four concrete wine
containers.

® The documentation is courtesy of the Conservation department in \Vukovar.
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Image 6. llok, hillside wine cellar

Source: photo Dina Stober

Image 7. llok, wine cellar interior

213



5th International Rural Tourism Congress, Congress proceedings, 2022.
M. Turkalj Podmanicki, P. Puhmajer, D. Stober, THE ARCHITECTURE OF WINEMAKING: 18TH- ...

Source: photo:Dina Stober

3.3. The Vukovar manorial estate

Image 8. Vukovar, Eltz palace, wine cellar
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Source: photo Dina Stober

One of the most propulsive estates in Croatia was owned by the Eltz family who came
from Germany in 1736. (S¢itaroci 1998, 342-343.) The palace complex in the town of
Vukovar, was built in several phases, from the mid-18th century to the beginning of the
20th century, when it attained its present outlook designed by the Viennese architect
Viktor Siedek. The Eltz family owned the estate for more than two centuries, and among
the economic produce on the estate, wine had a prominent place (S¢itaroci 1998, 343).
The old cellars of the Vukovar estate are located below the Eltz palace and the four
houses located opposite the palace which were in use as superintendents’ quarters.” The
castle cellar has two parts; the older, eastern part was constructed in the middle of the
18th century (1749-1757), and consists of a two-nave space divided by massive, brick
masonry columns that support the barrel vaults with lunettes containing air vents. During
the extension of the castle in 1824, a smaller, western part of the basement was added.
(Simi¢i¢ and Pozar 2008) The walls, vaulting and floors are made of brick and are
unplastered. At the beginning of the 20th century, a barrel-vaulted passage was dug in to
connect the castle cellar with the cellars of the superintendents’ houses on its southern
side. The cellars of these houses are interconnected by barrel-vaulted corridors, and each
has a separate entrance from its own courtyard (Hrvatski restauratorski zavod 2014)8 The
cellar of first house on the east side follows the ground floor plan and is barrel vaulted
with arched thrusts, while the corner part has sail vault, and the southern part, added in

" We would like to thank our colleagues from the Conservation Department in VVukovar for providing us with
the documentation, as well as the VUPIK d.o0.0. company who gave us access to the cellars.
8 Superintendents houses are built in second half of the 18th century.
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the 19th century, has a barrel vault. The cellar of the second house is of small trapezoidal
form that extends just below the street wing of the building, and the space is
asymmetrically divided into two parts by columns bearing sail vaults. The cellar of the
third house is an elongated barrel-vaulted room, while the basement of the fourth house
was not connected to the others and seems to have not been in use as wine cellar.

Image 9. Vukovar, superintendent's house no. 1, cellar entry

Source: Dina Stober

Image 10. Vukovar, superintendent's house no. 2, cellar
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Source: Dina Stober
3.4. The Erdut manorial estate

Image 11. Erdut, wine cellar, front

Source: photo Dina Stber
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The village of Erdut was the seat of the estate owned by the Adamovi¢ family starting
from 1778, who built a simple manor house by the 1781-1783 (Pavi¢ 2021, 42), which
was later redesigned to its present appearance. (S¢itaroci 1998, 150-151.) Erdut was
surrounded by many vineyards, judging by the map of the province of Slavonia from
1781-1783, so it is not surprising that winemaking has been its major economic activity.
Opposite the front of the manor house stands an old wine cellar, probably built in the 19t
century, although we cannot completely rule out the possibility that part of it was built
in 18" century® (Pavi¢ 2021, 45-46). The cellar has an L-shaped floor plan, with two
wings, one shorter and containing an entrance overtopped with a roof gable, while the
long wing has a long, half-dug vaulted hall. The hall has pairs of domed vaults supported
by a series of pillars along the longitudinal axe, one of which is now occupied by concrete
barrels made in Rostock & Hoffetner company from Klosterneuburg. The hall continues
eastwards but changes to barrel vaulting, which means that the building was
subsequently extended. In the design of this cellar, as well as on the manor house itself,
we recognize the characteristic features of the 19th century, while the vaulted interior
was quite common in both periods and could have been built in either the 18™ or the 19%
century.

Image 12. Erdut, wine cellar, interior

® The greatest rise of viticulture on the Erdut manorial estate was in the second half of the 19th century when
the owner was Ervin Cseh, during whose time the manor gained its present appearance. According to Pavi¢,
the volume of the cellar increased from 47,761 liter in 1853 to 146,903,8 liter in 1880, which could indicate
the period when the cellar was extended.
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Source: photo Dina Stober

4. THE ARCHITECTURAL CHARACTERISTICS OF THE WINE CELLARS IN
THE CROATIA DANUBE REGION

During the 18th century, several types of wine cellars appeared in the Croatian Danube
Region, which we can be distinguished based on their physical location. The first and the
oldest type (1) represents the wine cellars in the underground of the manors and castles.
They can be traced back to the Middle Ages, and one significant has been preserved in
the destroyed palace of Duke Nicholas of 1lok from the 15™ century. In the 18th century,
the basements of noble houses were often used for storing wine. The Eltz manor complex
in Vukovar had cellars located under the palace but also in other neighboring buildings
which housed the manorial administration. Interestingly, the basements of these houses
were connected by tunnels. The Belje estate cellar also belongs to this group. The second
type (2) refers to the cellars that have structures dug or half-dug into a hillside or rather
form a green hill that has an entrance, while its interior is built in masonry. An example
of this can be found again in 18" and 19™ century Ilok, where a cellar was built as an
extension of the existing medieval cellar below the castle. The third type (3) are the
cellars built as independent structures. This type occurred in the 18th century, especially
on the large wine estates. Such cellars can have two stories, the lower one dug or half-
dug to hold barrels of wine, while the upper floor is used for wine processing or as a
distillery. The Belje wine cellar in Knezevi Vinogradi is an outstanding two-Story
building; the lower part has a centrally positioned entrance and a side window, and the
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upper floor is articulated as a porch with seven arches, while the entire building is
surmounted by a hipped roof. Part of the cellar is dug into a hillside. Erdut, on the other
hand, is a long, two-winged building with small shuttered windows and an entrance in
the shorter wing.

The cellar interiors are fairly uniform. They usually have brick structures with barrel,
cross or sail vaults. An elongated hall can have a continuous barrel vault, especially in
the earlier period, or can be divided into smaller bays of sail vaults, which is typical of
the second half of the 18th and the entire 19th century. Wider halls could have been
vaulted with pairs of bays of either cross or sail vaults, supported by a central row of
massive pillars that gave the space a robust appearance. In the vaults and walls there
were vents or portholes for occasional ventilation.

The wine cellar structures were typically built using techniques common in the 18th
century in Slavonia and Central Europe, with brickwork and lime mortar. In design and
construction, the inner spaces had firm masonry, with very little light and fresh air to be
able to maintain constant temperature. The exteriors were simple, devoid of decoration,
or could have been plainly articulated if the building contained other utilities.

The architecture of the 18™-century wine cellars is simple and conformed primarily to its
utilitarian purpose. Along with other types of utility buildings, it has undergone
subsequent changes and repairs, so very few original wine-making structures have been
preserved. The Croatia Danube Region experienced its greatest economic growth during
the time of the large manorial estates in the 18th century, mostly based on viticulture,
and while this period left abundant traces in the arts and architecture, wine cellars are an
extraordinarily rare segment of Croatia’s both material and the intangible heritage.
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THE ARCHITECTURE OF WINEMAKING:
18TH-CENTURY WINE CELLARS ON MANORIAL ESTATES IN THE CROATIAN
DANUBE REGION

Abstract

Vallis aurea, Mons aureus or Mother of Wine are some of the historical names used for the wine-
growing areas in the eastern Croatian regions of Slavonia, Baranja and Syrmia. Today, some of
the largest wineries in this area boast their wine heritage dating back to the first half of the 18th
century when the wine growing and production first began on manorial estates. Aristocracy from
different parts of Europe (prince Eugene of Savoy, the Odescalchi, the Eltz, etc.) were rewarded
with the Slavonian estates for war merits after centuries-long Austro-Turkish wars and the
annexation of Slavonia to the Habsburg Monarchy. The estates comprised of manor houses or
castles with various utility buildings including those for winemaking. Although the vaulted
basements of the castles were often used for this purpose, wine cellars were also constructed as
detached buildings, the history of which is very little known in Croatia. The aim of this paper is to
explore the contribution of the nobility in the development of winemaking, to map the wine cellars
of the Slavonian feudal estates in the 18th century (today’s wine subregion of Croatian Danube),
as well as to determine their architectural characteristics.

Keywords: Croatian Danube Region, heritage buildings, wine cellars, manorial estates, 18th
century.
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NEW FORM OF TRANSFORMATIVE TOURISM -
PHILOTHERAPY AS A RESOURCE BASE IN THE
POST-CORONA CRISIS

Romana Lekié
Tea Golja
KreSimir Dabo

Abstract

Contemporary philosophical practice as a renewal of the ancient Greek philosophical tradition,
among other things, deals with issues of happiness, satisfaction, life as a work of art that should be
organized in the best possible way. The old philosophical schools possessed great knowledge of
the human heart, of its motivations, conscious and unconscious, of its deep aspirations, and played
a significant role in spiritually guiding man. Philosophical dialogues and discussions were a kind
of remedy for restoring the health of the soul, whether through encouragement, rebuke,
consolation, or instruction. We are witnessing a new philosophical practice, thematically different
"philosophical cafes” and "philosophical theaters” and inspired by this form of group
"philotherapy" for this post-crown crisis period, presented is a new form of transformative tourism
that can be developed in some parts of Croatia that have a strong resource base for this and that
can be combined with other, different forms of tourism. Through new activities and contents,
encouraged by philosophical thought, activities can be offered that help solve problems or point to
methods that can significantly enrich the content of life, and in combination with organic food and
preserved nature, become an attractive place for rest. The authors propose the destination of
Krizevci as a pilot destination in which the development of transformative tourism can be planned.
By coordinating the development process of this form of tourism through destination management
and through the involvement of local stakeholders, a step forward in the development of tourism
can be achieved, which can become a transformative and healing experience. The same is
especially significant during the (post) corona crisis characterized by great fear, uncertainty,
worries, and insecurity. The paper uses a combination of qualitative and quantitative research
methods. Surveys, focus groups and field research were conducted with interviews with local
stakeholders. The scientific contribution of this paper lies in the creative connection of tourism and
philosophy through transformative tourism, but also through other forms of cultural tourism and
the importance of destination management in the process of directing the sustainable development
of tourism.

Keywords: philotherapy, transformative tourism, KriZevci, Franjo Markovi¢, post-corona crisis,
destination management

1. INTRODUCTION

The global conception of sustainable development and the lack of awareness of
sustainable development are important areas of reflection and action in many areas of
life and the change to the paradigmatic worldview is especially significant in the
relationship between man and his environment. The destruction of nature due to the
growing need for energy, raw materials and living space goes hand in hand with the
exploitation of man. Technology did not liberate man, but rather made him a replaceable
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part of the machine. From these characteristics, we can see the causes of the modern
ecological crisis.

The aim of this paper is to propose a model for the development of transformative
tourism in the Continental Croatia tourist destination, more specifically in Krizevci, all
in order to encourage key stakeholders in tourism to think about the possibilities of
developing a different tourism that can become a transformative and healing experience.

In order to achieve the set goal, it was necessary to examine the attitudes of key
stakeholders in tourism about the importance of cultural heritage, created and support
resources of Krizevci, as well as the current level of satisfaction with their valorisation
for sustainable tourism. A combination of qualitative and quantitative research methods
was used in the paper in order to obtain more reliable results and conclusions. The
frequency of offered answers on the valorisation and importance of cultural heritage,
selected created resources and supporting factors was obtained by using the survey
method. By organizing a focus group and a group discussion on the topic of the tourism
development potential in Krizevci, the respondents' views on the current valorisation of
resources and the possibilities of the further desired development of sustainable forms of
tourist experiences, and thus transformative tourism, were obtained.

We can notice the movement of change in the new philosophical practice, thematically
different "philosophical cafes" and "philosophical theatres", and inspired by this form of
group "philotherapy" for this post-corona crisis period, presented is a new form of
transformative tourism that can be developed in some parts of Croatia that have a strong
resource base for this and that can be combined with other different forms of tourism.
Through new activities and contents, encouraged by philosophical thought, activities can
be offered that help solve problems or point to methods that can significantly enrich the
content of life, and in combination with organic food and preserved nature, become an
attractive place for rest. Therein lies the scientific contribution of this paper, through the
creative connection of tourism and philosophy through transformative tourism, but also
through other forms of cultural tourism and the importance of creative involvement of
the local community in the development of sustainable tourism.

The popularization of philosophy as a kind of challenge and inspiration in the application
of philosophical principles in everyday life opened the possibility to design a whole
range of activities and contents that have been taken over from ancient philosophy,! as
well as from contemporary philosophical thought. An additional argument was the
planetary popularity and success of Wolfram Eilenberger's book ™ Time of the
Magicians: Philosophy's Great Decade - 1919-1929”, in which she writes about four
philosophical greats: Walter Benjamin, Ernst Cassirer, Ludwig Wittgenstein and Martin
Heidegger, as well as the period in which they lived and created their famous
philosophical works. The systemic, holistic view now actualizes more than ever Fromm's
(1986) famous "To Have or to Be". Philosophy with its fundamental questions about the
battle and meaning of life and life's real purpose shifts the focus from artificially created

L A return to Socrates' method of searching for truth - majeutics (a kind of birth discipline that helps to give
birth to knowledge) and Socrates' dialogical method (Zori¢, 2008). Plato, as Socrates' student, was a teacher
of the great Aristotle who, with his Metaphysics, established the scientific approach with the first principles
and causes of things (Metafizika/Aristotel, Tomislav Ladan, Zagreb: Hrvatska sveucili$na naklada, 1992)
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needs imposed by consumerist society and media with the glorification of celebrities and
mass culture to different values, and places man as creator at the centre of the system.
Aspects of to have and to be can now be viewed in a different way, through the prism of
security and insecurity. The industrial age brought progress, the use of mechanical and
atomic energy, replacing the use of animal and human energy, which was used up until
then. Computers and artificial intelligence have replaced the human mind - all of which
have reinforced the feeling that man is superior and that we can rule nature. As stated in
the Croatian encyclopaedia (Enciklopedija.hr), Descartes explains that nature is nothing
but moving matter, and that movement happens according to precisely defined rules and
laws, in other words, nature is a machine. "The division into spirit and matter led to the
understanding of the universe as a mechanical system composed of separate objects that
were reduced one after another to the basic building blocks whose properties and
interactions were considered to completely determine all natural phenomena™ (Capra
1986: 40- 41). Newton used mathematics to express natural laws that are eternal, thus
creating the image of man as the master of nature, in this manner, mechanicism could be
applied in real life (Hrvatska enciklopedija 2015). Growth and accumulation were forced
and development was put in the background. The hermetic principle "As above, so
below; as below, so above", where man is a creator and his thoughts and actions affect
his life, but also the lives of others in the community and nature and other living beings
has received its scientific confirmation in the new scientific discipline Epigenetics?. The
importance of man and the reach of human potential, seen mainly through the materialist
postmodern worldview, can grow into a different approach to tourism, where tourism
can become a healing transformative force based on more humane values, togetherness
and awareness, which are all part of a whole. If the “development paradigm” is
characterized as external to internal, from top to bottom, and is an inorganic paradigm
and the vision of revitalization can be considered as an alternative. Wallace (1956) also
spoke about the "revitalization" movement and stated that it was "a deliberately
organized, conscious effort of society to build a more satisfied culture!". This is a special
“phenomenon of change” (Wallace 1956, 265-267) resulting from cultural contact and
change due to the influence of external society, which is driven by society’s desire to
restore ideal cultural values. In the revitalization movement, individuals perceive their
culture as a system that was once functional, but now does not function satisfactorily
(Wallace 1956, 265), is not linear and evolutionarily progressive on the world stage, but
has a seasonal life cycle. Tourism can trigger cyclical intensification, the occasional
injection of new energy into everyday existence that may not now function optimally,
thus injecting new life (Wallace 1956, 268) due to the influence of people outside their
social boundaries. This includes extreme pressures related to acculturation (or

2 Epigenetics (from the Greek epi- over, above, outside) is a scientific discipline that studies the influence of
external factors on the change and expression of genes, where man himself has a great influence on his genes.
This gives the human being the opportunity to change for the better at any time because genes behave according
to the habits and beliefs of Epigenetics, reveals the importance of perception and/or interpretation of the
environment and its direct impact on gene activity. Until now, the nucleus of a cell (where the genes are located)
was thought to be its “brain”. It has been shown, however, that the cell membrane, in its interaction with the
environment, controls the activity of the nucleus. Information from the environment is transmitted to the
nucleus via the cell membrane, which affects gene activity. By changing perceptions or beliefs, we can send
messages to our cells and thus cause a reprogramming of their form of expression. (Aberle, N. Suradnja
medicine i teologije// Interdisciplinary Scientific Symposium "Crkva i medicina pred izazovom alternativnih i
iscjeljiteljskih tehnika", Zagreb, Croatia, 2009)
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globalization), changes in the environment or economic problems - all of which are
present right now, at this moment.

2. TOURISM AS A PROCESS OF RENEWAL

Travel (and tourism in general) touches everyone and leaves no one indifferent as
everyone faces emotions, memories, in short, intimacy. Everyone carries within them the
emotions they experienced during their trip, they enrich and define them. Most efforts to
expand the circle of knowledge through tourist travel, to get to know nature, society, the
way of life in other regions and countries, to learn a certain work technique or to be able
to perform a certain sport or skill within a tourist program are an expression of man's
desire to know himself, his possibilities and limits. As Korstanje (2007) emphasizes,
tourism, which is characterized by physical movement, allows people to temporarily
interrupt their daily obligations, with the proviso that they will dedicate themselves to
them again as soon as they return. Korstanje (2012) compared this form of modern
tourism to the rite of confession or purification of the soul. The guilt, which comes from
the father’s repression in the Freudian sense, requires sacrifice in order to be able to move
on after forgiveness. Thus, “rest” cleanses the sins (obligations) that oppress people at
work, and after atonement for their deeds, they can return to their social environment.
The renovation process is quite important for understanding what a healing effect tourist
sites have. Tourism as a phenomenon operates within given limits in time and space
(Korstanje and Busby 2010). When returning from a trip, the traveller will return to the
same status they had before the trip, however, changed for the experience they had,
whether positive or negative. After a period of work, tourists want, through rest,
recreation and relaxation, to satisfy those desires that they cannot in their place of
residence, i.e. if they do not have the possibility to do so due to work and other
obligations. Authors Eliade (1968), Turner (1967) and Van Gennep (1960) also talk
about the archetypal and mythical basis of each trip, so we can conclude that travel is a
kind of renewal process where tourist places become places of personal development.
They also highlight the moment of self-discovery of personality that emerges as a need
and endeavour of a large number of people embarking on a journey, not only to see and
experience the new and unknown, but also to understand their purpose in life. Referring
to various sources such as Reisinger, Ross, Lean, Kottler and Pollock, the authors Duki¢,
Ateljevié¢ and Tomljenovi¢ (2018, 49-69) describe what transformative journeys are®. In
their explanation, the mentioned authors connect the experience of travel with the
process of healing through working on oneself, where a tourist destination becomes a
place of personal development. Especially emphasized is how important it is to meet the

8 Transtourism is a unique scientific project funded by the Croatian Science Foundation and implemented by
the Institute of Tourism for four years, from 2015 to 2019. The project questions the ways in which tourism,
as a major economic and social force, can contribute to creating a vision of a sustainable world that includes
personal well-being, social justice and care for the environment. The project gathered and analysed examples
from practice that very plastically illustrate how transformational practices can be integrated into the modern
tourist offer, thus putting tourism in the function of promoting a new, sustainable paradigm of the 21st century.
Source: https://www.zicer.hr/Novosti/Integrirani-pristup-proucavanju-transformacijske-uloge-turizma-u-21.-
stoljecu
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"other", where tourism is viewed from an anthropological perspective, because looking
at the "other"” we can discover a lot about ourselves, especially through the confrontation
of identities. The transformation thus “takes place™ in the tourist destination itself, which
becomes a kind of "stage™, as Pine and Gilmore (1999) point out, because true experience
means going through something and that experience is associated with the transformative
experience that occurs on an individual level.

3. SYSTEMS THEORY AND SYSTEMIC THINKING IN THE PROCESS OF
TOURISM TRANSFORMATION

The new theory of the system as presented by the relevant authors (Churchman 1968,
Senge 1995, Capra 1996, Carr 2016, Jere-Lazanski 2009) is a good basis for the
development of a revitalizing ecological paradigm. The view that we are all connected
and that we are all part of one great whole was especially emphasized by Ken Wilber in
his works. He has written thirty books, two of which have been translated into Croatian:
A Brief History of Everything and A Theory of Everything. In his book Integralna teorija
Kena Wilbera (2012), Bors provides an overview of Wilber's work and Integral Theory,
and we can consider him a pioneer of Integral Theory in Croatia. Integral theory is also
called AQAL (abbreviation of "All Quadrants, All Levels™) map, which represents a kind
of map of consciousness, the cosmos and human development, at every level and in every
dimension that represents itself (Wilber, Patten, Leonard, & Morelli, 2008). According
to Integral Theory, the world consists of holons, and such a form of organized hierarchy
is called holarchy (Bors 2012). Every living, conscious, holon (from man to animal to
plant) possesses four dimensions of being that cannot be reduced to one. The paradigm
shift is particularly important to understand, through integral theory and systemic
thinking, that there is a difference between linear and manifested space: a linear
representation of space is closed and separated from the invisible level, while manifested
space is associated with the multidimensional. By concentrating on only one closed
world, the so-called three-dimensional space that is actually one-dimensional, other,
intangible dimensions of space are overlooked (remain in a "blind spot™). Specifically, if
the consciousness of tourism managers and tourism policy makers is one-dimensional
and materialistic, they automatically overlook other, intangible dimensions of space and
"do not see", i.e. are "blind" to a whole range of new possibilities. Transformational
tourism offers opportunities for change where the local community becomes an
important actor and creator in shaping a different sustainable tourism through its identity
resource base, while local and social entrepreneurship through networking and
partnerships becomes a potent force. The figure below shows the process of
transformation towards a higher level of consciousness that an individual goes through,
which can be described as systemic consciousness.
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Figure 1. The process of transformation
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In our country, a series of earthquakes in Zagreb and in Banovina in 2020 further
deepened the state of existential fears and loss that was exacerbated by isolation and lack
of close social contact. As soon as individuals recognize their emotions and their system,
they begin to look at the situation in a systemic way, by observing the whole (Jere
Lazanski 2009). The picture above clearly shows that if a person is depressed, they
cannot just skip anger, frustration, hope and faith to attain a certain emotion. Through a
slow movement from one emotion to another, an individual recognizes patterns and
structures (deeper meaning) of depression, anger, and frustration. This leads to personal
and spiritual growth in the direction of hope, faith and safety. This transformation is
possible through travel and certain contents and activities in the destination where an
ecologically sustainable tourist destination with a clean environment and rich natural
heritage is an ideal place to relax. Human beings are also natural systems according to
this systems theory, and the role of specially trained mentors who are kinds of therapists
in a tourist destination is in line with this paradigm shift to be not only educators and
moderators, but also a kind of healers so travel can be an opportunity for transformation.
Certain contents and activities in the destination become activators for the process of
transformation and a kind of alchemy. Systemic thinking represents the awareness that
we are part of a whole, a part of the planet where people are interconnected in a common
creative process. Aware of this, man follows the natural path of evolution and his views
on freedom, beauty, harmony and trust improve (Lazanski 2009). With this
understanding of himself and the world, he becomes detached from the uncertain outside
world, but still positively influences it with his inner peace.

4. EMPIRICAL RESEARCH
The chapter presents the results of the conducted research by means of a focus group and

an online survey. A combination of qualitative and quantitative research methods was
used in the paper in order to obtain more reliable results and conclusions.
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Basic research questions from which to start:

What does Krizevci offer today?

What emotional benefits does Krizevci offer - nostalgia, joy, boredom, routine?
How should the people of Krizevci present themselves?

What is the destination DNA - the spirit and soul of the people of Krizevci?

The focus group was selected as the qualitative research method because it provides a
more detailed and deeper insight into attitudes through moderated discussion. This
research method was chosen because it is a research method that is easily applicable in
different cases, especially if it is accompanied by the survey method (Skoko and
Benkovi¢ 2009), which is what was done in this research. Goodyear (1998) referred
similarly, finding that the focus group enjoys instrumental value because of the
possibility of agreement between focus group method data and data collected by other
methods. Several researchers comparing the results of the focus group and the survey
reported that these two different methods provide very similar results. In three different
studies, Bertrand et al. (1991) compared surveys and focus groups. Their comparison
was a qualitative assessment of the similarity between the focus group results and the
survey. They found similarity in 28% of results and differences in 12% of results. Of
these, 42% of the results are similar but indicate that focus groups provide more
information, while 17% of results are similar, but indicate that questionnaires provide
more information. The focus group was conducted at the Krizevci Development Centre
and Technology Park on 22 November 2019, and 24 people, who filled out
questionnaires in groups, participated in the survey. Following the completed
questionnaires, a discussion with those present was encouraged regarding their answers.
This resulted in a constructive and concrete exchange of views and ideas. The main goal
of including this method was to stimulate an in-depth discussion in order to explore the
attitudes and values of participants - stakeholders in the city's tourism about the future
development of tourism. In this way, stakeholders were activated in the process of
tourism development through deeper and more detailed thinking about their habits,
beliefs and opinions related to existing resources and the current tourist offer. With an
introductory lecture, the moderator inspired and motivated the stakeholders to penetrate
deeper and clearer into the possibilities of the tourist offer that the city of Krizevei and
the surrounding area offers. Destination competitiveness is measured by defined
attributes, therefore, in this research, we applied the approach to measuring destination
competitiveness according to models developed by Ritchie and Crouch (2000), Heath
(2002), Dwyer and Kim (2003), Ormerzel Gomezelj & Mihali¢ (2008). The frequency
of offered answers on the valorisation and importance of cultural heritage, selected
created resources and supporting factors was obtained by using the survey method. A
Likert scale of 1 - 5 was used, where 1 indicates absolute dissatisfaction/absolutely
unimportant, and 5 absolute satisfaction/importance. The survey questionnaire was
distributed during April and May 2020. The questionnaire was distributed in such a way
that the invitation was published on the website of the City of Krizevci, the Tourist Board
of the City of Krizevci and was sent directly to all focus group participants with whom a
special survey was conducted to analyse the competitiveness of the tourist destination
(23 participants). The survey questionnaire was also available on the social networks of
these organizations. By mid-May, a total of 155 responses had been collected. Thus, the
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processing of the collected results on the mentioned sample was started. The
combination of these two methods provides guidelines for what needs to be created and
offered in the tourism market, which will differentiate Krizevci and its surroundings from
the competition, but at the same time adequately fit into the offer of the wider region, to
the satisfaction of tourism stakeholders and local communities.

The results of the research, focus group and online survey are presented below.
4.1. Focus group results

The key views and opinions of the present focus group participants will be presented
below, as answers to the basic and starting research questions.

The first question was focused on the identification of the current offer in KriZevci.

Focus group participants pointed out that the main attractions that visitors can visit are
the following: The cathedral, churches, other sacral buildings, the old town, the city
museum, the Women's Guard, Coko bar, the wine roads and bike trails. Stakeholders
also highlighted the importance of visiting events, guided tours of the city, walking in
parks, tasting local gastronomic and oenological offerings, horseback riding, cycling,
spiritual exercises, etc. From the answers of stakeholders, it is evident that they perceive
similar attractions and/or services as the main factors of competitiveness of the
destination of KriZevci in terms of the current tourism offer. Respondents also agreed
that Krizevci's historical figures and rich historical heritage are a valuable potential
attraction that is insufficiently valorised. The questioning continued with the emotional
benefits that this destination offers to visitors, with an emphasis on certain keywords and
emotions: nostalgia, joy, happiness, boredom and routine.

Since tourism as a phenomenon consists of the experience economy and the creation of
added value by arousing emotions in the guest, stakeholders were asked about the
emotional benefits that the destination of Krizevci can offer to its potential guests. The
most common answers given by the respondents include the following emotions or
feelings in relation to the destination: nostalgia for the past, stress-free destination, a
small town with a big soul, peace and quiet, safety, interculturality in terms of religious
connections, openness, hospitality of people in the city, joy during the St. Martin
celebrations and Krizevci Statutes, etc. "Nostalgia" and "peace" appear as an emotion in
several stakeholders in the form of their response or attitude.

The moderator continued with the next question, which aimed to obtain an answer to
how the respondents would like Krizevci to be presented to the public, specifically in the
tourist market.

There is an extremely high level of agreement between the views and thoughts of all
present on this issue. The answers are as follows: a small town with a big soul, a small
town with a big heart, a lovely town full of good emotions, a town that is beautiful and
pleasant to live in, a peaceful and safe town, KriZevci - the gate of Prigorje, Krizevci - a
cultural and historical centre, etc. It is interesting that the vast majority of respondents
agree that the ideal description of Krizevci as a destination should imply and include
emotions and their strength. The notion of soul, peace, and heart ran through most of the
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answers. The answers to this question also indicate that the thinking of the local
community is more oriented towards special interest tourism that creates sustainable
added value, experiences and experiential learning.

In the end, the moderator aroused the interest of the participants to identify the
destination's spirit and soul.

When asked what in their opinion creates the destination's DNA, the stakeholders
answered the following: Krizevci Statutes, Spravisce, city history, cultural heritage,
celebrities, the spirit of the past, hardworking and hospitable hosts. Destination DNA is
an important development of the identity of the tourist destination as a prerequisite for
development and branding, based on the image towards the target groups®. It is a
significant indicator that most stakeholders emphasized that the "spirit of the past” of the
city of Krizevci is one of the key elements that defines the destination DNA. It is also
important that key stakeholders in the destination have recognized cultural intangible
heritage as their tourist potential, in the form of famous people who are an integral part
of the history and tradition of the city of Krizevci.

4.2. Survey results

In its essence, comparative advantage is largely based on available and inherited
resources (natural and cultural resources as inherited), while competitive advantage is
based on the way these resources are managed and how they are added value in the
tourism market (created and support resources along with destination management).
The inherited resources were thus given a high average rating of 3.98, and the manner
they are used was given an average rating of 2.8.The deviation is negative and amounts
to 1.18, which implies the need to transfer the "assets" of the inhabitants of Krizevci into
"tourist streams" in a responsible and sustainable manner. This means valorising natural
and cultural resources, strengthening the economic environment, investing in human
resources, improving and organizing institutional support and capacities.

The following are the results of the survey on added importance and satisfaction with the
following resources that form the basis for achieving a competitive advantage:

e cultural resources
e support resources and
e created resources.

Natural resources are excluded from the research for the purposes of this paper because
the focus was on the valorisation of cultural heritage.

On a Likert scale from 1 to 5, where 1 is absolutely important and 5 is absolutely
unimportant, the respondents were supposed to mark their views on the importance of
the cultural resources of the inhabitants of Krizevci.

4 Handbook on Tourism Destination Branding. Spain: UNWTO p.91 states that the core of a brand consists
of three to four key values that collectively represent the “destination DNA™. It is usually described in a few
simple words that can be visualized and “felt". The handbook further emphasizes that the destination brand
personality is a way to describe its unique features.
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Figure 2. Importance of the cultural resources of KriZevci in the opinion of the
respondents

Source: authors

On a Likert scale from 1 to 5, where 1 represents absolute dissatisfaction and 5 absolute
satisfaction, the respondents had to mark their views on satisfaction with the current way
of using the cultural resources that form the tourist offer of Krizevcei and its surroundings.

Figure 3. Satisfaction with the current way of using the cultural resources of
KriZevci for tourist purposes

Source: authors

Respondents recognized the cultural resources of Krizevcei and the surrounding area as
very important and gave them a high average rating - 4.02. On the other hand, when
looking at satisfaction with inherited cultural resources, respondents gave the same a
lower score - 2.82. A negative deviation was evident, indicating that inherited cultural
resources are not used well enough for tourism purposes.

To ensure competitiveness, a system of support resources should be established. On a
Likert scale from 1 to 5, where 1 is absolutely important and 5 is absolutely unimportant,
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the respondents were supposed to mark their views on the importance of the support
resources of the inhabitants of Krizevci.

Graph 1. Importance of the support resources of KriZevci in the opinion of the
respondents
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Respondents attach the greatest importance to:

e a good ratio of price and value paid and hospitality of employees in tourism
(equal average weighted value)

e quality of tourist services and

o the hospitality of the local population.

When analysing satisfaction with the system of support resources, it was found that
respondents were the least satisfied with:

o the authenticity of tourist experiences in Krizevci
o the quality of tourist services and
o the organization of medical services

Research has shown that respondents rated very highly the importance of individual
activators and supporting factors that ensure the competitiveness of the destination, with
an average rating (weighted) of 4.35. At the same time, satisfaction with the way they
are organized for the purpose of tourism and creating "opportunities” for tourism
development is lower and was rated with an average rating (weighted) of 2.91.

Created resources were analyzed, especially those that are important for the
development of cultural tourism products. Respondents gave an average rating of
importance of the created resources of 4.2, thereby giving the highest importance to:
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e quality of catering facilities (family farms and agrotourism)
e quality of accommodation capacities and
e promenades

When the satisfaction of the respondents with the way of using the created resources was
analysed, a larger deviation was noticed. Thus, respondents allotted satisfaction an
average rating of 2.49. The survey found that respondents were the least satisfied with:

e organization of transportation for tourists
e excursions offer and
e activities for visitors that are offered throughout the year.

The attractiveness of the tourist destination of Krizevci can be based, in part, on inherited
resources. They have the potential to attract tourists. However, the ability of Krizevci to
compete with other similar places, attract tourists and investors will largely depend on
the ability to transform basic inherited resources into "assets” of more symbolic
significance, which later transforms into significantly higher market values.

5. DISCUSSION AND SUGGESTIONS OF NEW TOURIST EXPERIENCES OF
TRANSFORMATIVE TOURISM

The results of the research indicated high consistency with similar research aimed at
determining the competitiveness of a tourist destination, which also showed that
respondents very often perceive inherited resources as those that are given the greatest
importance (more: Ormerzel Gomezelj and Mihali¢ 2008; Goffi 2013; Popescu and
Pavlovi¢ 2013). It is the same in Krizevci. By analysing accessible and available
materials and literature, and based on the results of the research, it can be concluded that
the area of Krizevci is rich in cultural heritage (tangible and intangible) and natural
resources that form a good base on which to establish both a comparative and a
competitive advantage of the destination. As the respondents agreed that historical
figures are a valuable potential attraction that is insufficiently valorised, it can be
concluded that the tourism of the city of Krizevci can grow from the overall spiritual and
traditional heritage. Through new forms of tourism that are innovative and creative, as
well as supported by the local community, Krizevei can become an authentic tourist
destination. It is extremely important to emphasize that the sustainability of these special
forms of tourism is closely linked to encouraging the development of micro-
entrepreneurship and economic prosperity. The local population is the best connoisseur
of its own culture and cultural history, which proves the high satisfaction of respondents
with the cultural resource base (average rating of 4.02) and, therefore, an
interdisciplinary approach in tourism management is necessary. That the city can be
branded as a potent destination is evidenced by the most common answers given by
respondents related to emotions or feelings in relation to their city, and relate to nostalgia
for the past, a stress-free destination, a small town with a big soul, peace, safety,
interculturality in terms of religious connections, openness and warmth of the people in
the city.
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6. RECOMMENDATIONS FOR THE DEVELOPMENT OF A SPECIAL
FORM OF TOURISM THROUGH PHILOTHERAPY AND PERSONAL
DEVELOPMENT WORKSHOPS

Philotherapy as a kind of "healing by philosophy" can be combined with the method of
deconstruction®, where you should use a process approach that is actually working on
materials, proposed by the participants-tourists themselves, choosing them because they
have a strong problematic significance. Materials are elaborated through group
interaction, so that the contents are transferred from the real (documented) to the
fictitious (creative) plan. In this part of the activities, the artefacts that will be offered to
the participants-tourists are important and they should offer the possibility for them to
choose them according to the criteria of collective and personal importance. This means
that the indicators should be locally characteristic, but at the same time have a stimulating
effect on the imagination of the individual. The motifs to be offered® should be chosen
by taking into account the local identity. Thus, lectures on famous and historical figures
and events can be offered. Within the framework of transformative educational and eco-
tourism, the choice of motifs can be narrowed down to ecological issues. Starting from
ideas, then elaborating them through workshops and debating their implications, tourists
and the local community develop a “story”, creating a new joint work, where each
participant in the process incorporates both their thoughts and their experiences. In this
way, a kind of dialogue playroom is created, where participants-tourists participate not
only for fun and acquaintance with the intangible cultural heritage of the country and
individual destinations, but also for personal development, thus leading to added value
in tourism. Appearing here is the possibility of involving local cultural associations and
their activities, so it is important to set up workshops as an open system where younger
generations can be involved with their ideas and thoughts - thus becoming creators and
active stakeholders in tourism development.

UNESCO has established World Philosophy Day, held in November of every year. In
this way, attention is drawn to the need for critical thinking and a systematic view of
problems, and it is also an opportunity to remember the great philosophers, their thoughts
and deeds.’.

5 The French philosopher Jacques Derrida is the creator of deconstruction, which thus became a philosophical
doctrine originating in the 1960s. Deconstruction as a way of reading deals with the meaning of a text, i.e. it
penetrates into the ways in which the meaning is constructed by the author, but also by the recipient. A text or
artefact is viewed as the result of conflicts within a particular cultural environment, where multiple opinions
and meanings act simultaneously in mutual conflict and opposition. (Pali¢ 2014)

& Within the tourist destination, a professional team should be educated, which should consist of
psychotherapists, ethnologists, animators and andragogues who will organize and conduct these types of
workshops and playrooms as their tourist product, and they should be specially educated and prepared.

" The event is conceived as a series of lectures on philosophy for the general public in order to better understand
the profession and the place of philosophy in the modern world. Every year, the number of countries involved
grows, and the first celebration in Croatia was held in Zadar in 2003. In addition to public lectures by experts
on the integration of philosophy in social life, contemporary trends in applied philosophy (bioethics,
philosophy of mind, philosophical counselling, philosophy for children, philosophy in nonviolent conflict
resolution...), held are public workshops, philosophical cafés, and philosophical round tables.
(https://en.unesco.org/commemorations/philosophyday )
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The inspiration for philosophical contents and activities, and their inclusion in the new
form of tourism comes from the life and work of Franjo Markovi¢®. As a famous native
of Krizevci, he is a strong attraction base and resource, and that gives meaning and an
identity link for the contents related to philotherapy as a transformative element in the
new form of tourism. As Marotti (Matis.hr 2014) states in the afterword of Markovi¢'s
book "Etika" (Ethics) "it could be said that Markovi¢ opened many paths, offered
different approaches, and that he provided much more than his successors could or
wanted to accept..."

All the new contents are harmonized and connected with the philosophy and way of
thinking as an offer in the post-corona period. These are primarily philosophical cafes
and philosophical theatre, philosophical groups and nature walks. The "Franjo
Markovi¢" Library, which is located in the very centre of the town, is also included.
According to the library's website (knjiznica-krizevci.hr), it is the oldest cultural
institution in the city. It derives from the Illyrian reading room founded by Ljudevit
Vukotinovi¢ in 1838, and is one of the oldest libraries and reading rooms in Croatia. In
addition to this space, the Technology Park, which is located only a few minutes from
the library, also possesses the technical conditions for meetings and workshops. In
addition to these two spaces, there are also parks in the city and surrounding areas that
can perfectly serve for "philosophical walks" led by philosophers-mentors. In addition
to contents such as the philosophical cafe and theatre, it is also proposed to build a
labyrinth of connections® in the city centre in one of the free green areas. The labyrinth
is an attraction that fits perfectly into philotherapy content because the entrance and exit
would be in the same place, so by moving from the direction of the entrance visitors
move from the present moment to the past, and from the centre of the labyrinth from the
past to the future, which provides a kind of symbolism and a possibility for meditation.
These contents in nature can be combined with existing hiking and biking trails so that
“philosophizing in the fresh air with recreation” becomes an original endeavour and
added value to the entire region. Accommodation depending on age can be organized in
private apartments, family farms and holiday homes in the city and its surroundings until
a themed hostel is built for these educational purposes and a camp in the area that would

® Franjo Markovié¢ is a Croatian philosopher, writer, philologist and literary and theatre critic. Franjo pl.
Markovi¢ was born on 26 July 1845 in Krizevci, in an aristocratic family. After graduating from secondary
school, he went to Vienna where he studied classical philology, Slavic studies and philosophy (1862-1865). In
Vienna, he was friends with Ivan Dezman, August Seno and Tadija Smiciklas. In 1874, he took over the
Department of Philosophy at the Faculty of Humanities and Social Sciences (renewed), University of Zagreb,
and was also the (first) dean of that faculty. He became a full member of the Academy in 1876, and in 1881,
rector of the University. His work in Matica hrvatska (Matrix Croatica) is also of great importance, and he was
also a Member of Parliament (he was elected three times: 1881, 1884 and 1887). (Matis.hr 2014)

% The labyrinth would consist of stones as symbols and interpretive tablets and certain symbols - cosmograms
on which famous people and events would be chronologically listed, and they would have QR codes by which
visitors would get a multimedia insight into the history of Krizevci and the importance of these famous people
for the history of the City, but also for all of Croatia. As water shapes the backwaters and initiates meandering,
s0 by entering the labyrinth the visitor can use his energy to start a certain movement inside and outside himself,
and through this act, we reach a universal principle, i.e. a philosophical hermetic principle "As above, so below;
as inside, so outside”.
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be made according to the postulates of ecological construction and which would provide
accommodation and nutrition for a larger group of motivated users*°.

6. CONCLUSION

Depending on the needs and motivation of tourists/travellers, Krizevci and its
surroundings as a tourist destination, with its future products, may be a different tourist
destination for each traveller/tourist because tourists have different expectations when
going on a trip. The conducted research indicates the fact that the attractiveness and
competitiveness of the tourist destination of Krizevci can be partly based on inherited
resources. They have the potential to attract tourists. However, the ability of Krizevci to
compete with other similar places, attract tourists and investors will largely depend on
the ability to transform basic inherited resources into "assets” of more symbolic
significance, which later transforms into significantly higher market values. Therefore,
it is necessary to take priority to improve the condition of the resources created in
Krizevci due to the largest negative discrepancy between the importance attached to them
and satisfaction with the current situation. Furthermore, support resources need to be
improved and, ultimately, cultural heritage managed sustainably.

Domestic travel is an area of tourism growth, as tourists seek to develop their own
spirituality and discover spirituality in others. It is one of the fastest growing tourism
segments according to the UNWTO (2019) and includes a wide range of motives, from
traditional, religious to alternative medicine. Leki¢ (2017 according to Pine and Gilmore
(1999) points out that, if we want the trip to be transformative, a special experience, it
must contain elements that are educational, entertaining, taken into account should be
the aesthetic quality and it should be different from what the tourist lives in their
everyday lives. This experience should be, as stated by the same authors, conceived in
such a way that it basically has a narrative that includes interactivity through all five
senses and an individual approach. Krizevci's opportunity is the development of tourism
inspired by the famous people of Krizevci, where Franjo Markovié¢ stands out for his
importance, with philotherapeutic contents within the new form of tourism that the
authors of this article called philotourism (philosophical tourism), which, according to
its characteristics, belongs to the transformational form of tourism. By connecting
different contents, philotherapy becomes an added value because it can be combined with
staying in nature and clean air, without light pollution and noise. It is a platform for the
development of a rich tourist offer, such as retreats for yoga, meditations, connecting
with the phenomenon of "living water" that springs in the Kalnik area and special anti-
stress programs for managers. Trips called healthness'? are also interesting, especially
for women of all ages through specialized workshops on healthy food, workshops on

2 Through the Action plan for development according to strategic determinants (Strategic Plan for Tourism
Development 2020), in 2021, a logistical basis will be created and funds will be raised for the construction of
accommodation capacities.

1 The case of the Austro-Hungarian soldier Martin Vrbanac, who, drinking Kalnik water, recovered from the
unusual fever he contracted in 1809 in the war with the French (visitkrizevci.com ),

12 The combination of active rest, wellness experience and raising awareness of one's own health with the aim
of restoring balance and awakening one's body, mind and soul in the world is known as healthness
(oxfordlearnersdictonaries.com)
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herbal preparations for rejuvenation, workshops on traditional treatments and the like.
The whole range of travel as a journey of personal development will be increasingly
popular and necessary for the future of tourism, as seen by transmodern theorists
(Ateljevi¢ 2009, Resinger 2006, Pollock 2016, Scharmer and Kaufer 2016, Korstanje
2007). In the post-corona crisis period, it is important to work on emotions, where the
feeling and existence of fear and insecurity has become commonplace, while a holiday
that provides healing, peace and "return one's balance™ will certainly be one of the most
common choices in the coming period.
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NEW FORM OF TRANSFORMATIVE TOURISM - PHILOTHERAPY AS A
RESOURCE BASE IN THE POST-CORONA CRISIS

Abstract

Contemporary philosophical practice as a renewal of the ancient Greek philosophical tradition,
among other things, deals with issues of happiness, satisfaction, life as a work of art that should be
organized in the best possible way. The old philosophical schools possessed great knowledge of
the human heart, of its motivations, conscious and unconscious, of its deep aspirations, and played
a significant role in spiritually guiding man. Philosophical dialogues and discussions were a kind
of remedy for restoring the health of the soul, whether through encouragement, rebuke,
consolation, or instruction. We are witnessing a new philosophical practice, thematically different
"philosophical cafes" and "philosophical theaters" and inspired by this form of group
"philotherapy" for this post-crown crisis period, presented is a new form of transformative tourism
that can be developed in some parts of Croatia that have a strong resource base for this and that
can be combined with other, different forms of tourism. Through new activities and contents,
encouraged by philosophical thought, activities can be offered that help solve problems or point to
methods that can significantly enrich the content of life, and in combination with organic food and
preserved nature, become an attractive place for rest. The authors propose the destination of
Krizevci as a pilot destination in which the development of transformative tourism can be planned.
By coordinating the development process of this form of tourism through destination management
and through the involvement of local stakeholders, a step forward in the development of tourism
can be achieved, which can become a transformative and healing experience. The same is
especially significant during the (post) corona crisis characterized by great fear, uncertainty,
worries, and insecurity. The paper uses a combination of qualitative and quantitative research
methods. Surveys, focus groups and field research were conducted with interviews with local
stakeholders. The scientific contribution of this paper lies in the creative connection of tourism and
philosophy through transformative tourism, but also through other forms of cultural tourism and
the importance of destination management in the process of directing the sustainable development
of tourism.

Keywords: philotherapy, transformative tourism, Krizevci, Franjo Markovi¢, post-corona crisis,
destination management
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THE IMPACT OF THE PARENZANA RAIL TRAIL IN
ISTRIA ON TOURISM DEVELOPMENT AND RURAL
TRANSFORMATIONS

Natalija KroSnjak
Aleksandar Luki¢

Abstract

Railway trails or greenways are a well-known phenomenon related to rural tourism development.
The Parenzana Rail Trail, a famous pedestrian and bicycle trail, was created by converting a
decommissioned historic railroad line that runs through Italy (13 km), Slovenia (32 km) and
Croatia (78 km). Research objective of the paper is to examine the economic, socio-cultural and
environmental impacts of Parenzana Rail Trail in the local rural context. The research
methodology is primarily based on semi-structured interviews with representatives of tourist
boards from Croatian and Slovenian Istria. In 2019, a total of 93,545 visitors were registered at
four centres in Croatia, with monthly visitor numbers highest in the early and late tourist seasons.
Businesses have been established to provide bicycle rental and repair services and other equipment,
and dedicated accommodation facilities have opened. Parenzana has created links between the
existing tourist products and supported the promotion and collaboration of municipalities. It also
contributes to the improvement of local rural services, especially in the areas of leisure and
transport. Furthermore, it supports the preservation of cultural heritage, the strengthening of spatial
identity, and the enhancement and maintenance of the environment along the route. Future
prospects include reducing spatial disparities in development trajectories, the need for greater
promotion, and improving the surface of Parenzana to suit more visitors.

Keywords: Cyclo-tourism, Heritage revitalization, Istria, Parenzana, Rural tourism, Rail trails

1. INTRODUCTION

Rail trails are multipurpose trails lying along former railway lines, or that continuously
run alongside active railway lines for most of their length (Rails-to-Trails Conservancy
2021). These trails are typically near flat, wide and with a hard surface, making them
easily accessible and suitable for numerous activities outdoors, such as walking, cycling,
rollerblading or horseback riding. The USA is considered the first country to establish a
structured social movement to develop rail trails, and has the widest and longest network
of rail trails in the world, with more than 2289 rail trails distributed over a length of more
than 40,000 km (Reis and Jellum 2014; Rails-to-Trails Conservancy 2021). Since the
1990s, significant achievements have been made in Europe to develop similar
multipurpose trails, such as the Vias Verdes in Spain, Réseau Autonome des Voies Lentes
(RAVeL) in Belgium, and the Ecopistas in Portugal (Oppido and Ragozino 2014).
Germany has the largest network in Europe, with 795 trails covering a length of 5483
km (Bahntrassenradeln 2021). In Europe, these trails are often developed as part of
greenways (Oppido and Ragozino 2014; European Greenway Association 2021).

Repurposing railway stations into hospitality facilities, info centres as additional offer,
and facilities for bicycle rental and repair as new tourism facilities can largely spur
employment, and drive the growth of tourism and socioeconomic growth (Di Ruocco et.
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al. 2017). This contributes to the goal that is not only the transformation of the abandoned
railway network, but the activation of the process of regeneration and local development,
connecting local resources and increasing offer and services (Oppido and Ragozino
2014). When creating a new function for unused railway infrastructure, it is important to
include the community that is already active in that area, creating opportunities for
societies, small business owners and the residents themselves to become the main actors
in the development process, with the adequate support of the institutional administrative
structures. From the environmental perspective, rail trails have special significance in
the sense of developing low-carbon tourism, such as cycling or walking as a recreational
activity, and also in the sense of building the trails, as they imply the reuse of an existing
resource (Willard and Beeton 2012). Walking and cycling trails have also become a
pronounced tourism product in cross-border areas. Many advantages in developing
tourism trails across administrative borders have been observed (Stoffelen 2018).
Initiating cooperation and partnership between different local areas, regions, counties
and even countries is viewed as an additional benefit from trail development
(Briedenhann and Wickens 2004). In conclusion, the tourism impacts are often divided
in economic, socio-cultural and environmental categories (Mason 2003; Mathieson and
Wall 2006; Page 2009). An example of positive economic impact would be the creation
of new jobs, and an example of negative would be additional destination management
costs (Mason 2003). The sociocultural impacts of tourism are the ways in which tourism
contributes to changes in quality of life and lifestyle, traditional values, and other
components of society and culture (Mason 2003; Mathieson and Wall 2006).
Environmental impact refers to tourism's relationship with the environment, as it is an
important resource for tourism development. Thus, a relationship can be symbiotic when
both parties benefit from each other, or conflictual when tourism harms the environment
(Mathieson and Wall 2006).

The repurposing of railway corridors into cycling and walking trails in Croatia is still in
its infancy. After the first trail, Parenzana in Istria in 2008, a European cross-border
cooperation project between Croatia and Boshia and Herzegovina was launched; from
2014-2016, the narrow track Gabela-Uskoplje-Zelenika was revitalized as part of the
project “Cycling through history — revitalization of the old narrow Ciro track”. Since
2021, the former railway line Kanfanar-Rovinj, covering a length of 20.6 km, has been
in function, and converted into a rail trail with the symbolic name Strika Ferata (Rovinj
Tourist Board 2021). In their review paper, Kos et al. (2021) examined the
methodologies of creating cyclo-tourism routes in the corridors of the abandoned railway
lines Bjelovar-Garesnica in Bjelovar-Bilogora County, and also gave an overview of the
definitions and development of greenways in the world and in Croatia. Modesto et al.
(2021) conducted research on potential conversion and possibilities of including the
railway line Kanfanar-Rovinj into the green infrastructure, from the perspective of
landscape architecture.

Research objective of the paper is to examine the economic, socio-cultural and
environmental impacts of Parenzana Rail Trail in the local rural context. The paper
examines the positive and negative effects and the perspectives for further development
of walking/cycling trail that was created from the conversion of the abandoned
Parenzana railway line. Parenzana is a decommissioned historic railroad line that runs
through Italy (13 km), Slovenia (32 km) and Croatia (78 km). The railway line was
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opened in 1902, during the period of Austro-Hungarian rule, when the transportation
system of Istria was greatly improved due to the interests Austria had in this area.
Though it only ran through northwestern Istria for 33 years, it played an important role
in the economic development of the area (Zupanc 2002; Parenzana 2021).

2. RESEARCH AREA AND METHODOLOGY

The research area of the study includes 10 local administrative units through which the
Parenzana railway line runs in Croatia, and three local administrative units in Slovenia
(Fig. 1). In Croatia, the Parenzana route runs through the northern and northwestern parts
of the Istrian Peninsula, mostly through the small rural settlements in the Istrian inland
(Fig. 2). The route in Croatia is nearly fully preserved, and has been maintained along
its entire length as an unpaved recreational trail. The sections near the coast are most
altered, trampled by urban expansion and new roads (Cernicki 2012; Parenzana 2021).
In Slovenia, the route runs through the Coastal-Karst region, at the very southwest of
Slovenia, and the only region that touches on the Adriatic Sea, running mostly through
the urban areas of Piran, 1zola and Koper. In Slovenia, the route is paved and forms part
of the network of bicycle trails on the D8 route. The sections near the coast are most
altered, covered by new roads, urban areas and industrial plants (Cernicki 2012).

The paper is primarily based on semi-structured interviews with representatives of tourist
boards of those municipalities or towns through which the Parenzana route runs.
Interviews were developed using multidimensional approach since, as Page (2009)
argues, the impacts of tourism are multiple and difficult to observe in a one-dimensional
way because they are intertwined, both with each other and with other activities of
economic development. Multidimensional approach involved researching three
categories of the tourism impacts in the rural area, namely economic, socio-cultural and
environmental impacts (Mason 2003; Mathieson and Wall 2006; Page 2009). The
research was conducted in December 2021. Of the ten Croatian and three Slovenian local
government units, six representatives of Croatian tourist boards (TB) (Motovun-
Montona TB (TB1), Buje-Buie TB (TB2), Vizinada-Visinada TB (TB3), Oprtalj-Portole
TB (TB4), Kastelir-Labinci - Castelliere-S.Domenica TB (TB5), GroZnjan-Grisignana
TB (TB6) and two representatives of Slovenian TBs (Izola (TB7) and Koper (TB8)) were
interviewed. Interviews were also conducted with the Istria County Tourism
Administration Office, as the main partner in the Parenzana project. The interview results
were analysed using descriptive and analytical coding, and then codes were grouped into
wider code groups that were set up in the analytical framework, and presented in the
form of a code scheme.
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Figure 1. Research area — Parenzana route
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Figure 2. Population (2011 census) of the settlements in the analysed local
administrative units in Croatia
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3. DEVELOPMENT, CHARACTERISTICS AND VISITATION OF THE
PARENZANA RAIL TRAIL

At the end of the 20" century, the municipality of Koper began to revitalise the tourism
and recreational trails in Slovenian Istria. On the 100" anniversary of the start of
operations of the Parenzana railway line in 2002, one part of the repurposed trail was
opened as part of the project “Pot zdravja in prijateljstva” (Health and Friendship Trail).
This was a stimulus to revitalise the route over its entire length (Cernicki 2012). In 2006,
the Istrian County Tourism Administration Office together with the City of Koper started
the project “Parenzana — put zdravlja i prijateljstva” (Parenzana — a trail of health and
friendship). Thanks to the positive results, new content was added later in the projects
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Parenzana Il and Parenzana Il (Table 1).

Table 1. Projects, partners, implementation periods and activities in the Parenzana

projects

Project

Parenzana | —
Trail of health
and friendship

Parenzana Il —
Revitalisation
of the Trail of
health and
friendship

Parenzana 11 —
Parenzana
Magic

Source: Parenzana 2021

Partners

Istria County, Koper
municipality, Izola
municipality, Piran
municipality, MTB
Istra-Pazin cycling
club

Istria County, Town
of Pore¢, Vizinada
municipality, Oprtalj
municipality, Town
of Buje, Koper
municipality, lzola
municipality, Piran
municipality

Istria County, Town
of Buje, Motovun
municipality, Koper
municipality, Piran
municipality, Town
of Poreg, Izola
municipality

Period
2006—
2008

2009

2014-
2015

Activities

60 km of the route from the
Slovenian-Croatian border
to Vizinada completed
Viaducts and bridges
secured with railings
Solar-powered lightened
installed in tunnels
Multimedia museum in
Livade

20 km of the route in
Slovenia completed
Restoration of the sections
Vizinada-Pore¢ and Lama-
Dekani

Construction of bridge at
Livade

Real size model of
Parenzana installed in
Vizinada

Several rest areas built
Installation of signage and
interpretation panels

Bike guides trained
Info-bike points installed
Expansion of the Parenzana
Museum in Livade

Former school in building
in Triban repurposed into a
cycler’s inn

Outdoor exercise areas
completed (in Motovun,
Pore¢, Izola and Piran)
Rest areas with panels
installed

Two new events: Wine Run
cross-border marathon and
Parenzana Day - history on
site

Visitor counters were installed on the Parenzana trail at four locations (Plovanija,
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Vizinada, Groznjan and Livade). In 2018, 96,590 walkers and cyclists were recorded. A
somewhat larger number of visitors was seen in the northern parts of Istria (Groznjan,
Livade, Plovanija), than in the more southern Vizinada. With the onset of the COVID-
19 pandemic in 2020, which severely hindered travelling, the number of visitors to the
Parenzana trail dropped. However, the 2020 figures were two-thirds (67.7%) of the 2019
figures, while 2021 achieved 76.5% of the 2019 figures.

In examining visitation by months, it is evident that it is highest in the spring and autumn
periods, which correspond with the tourism pre- and post-seasons (Graph 1). The highest
numbers of visitors were recorded in May (14,644) and October 2018 (14,877). The
number of visitors is also associated with the local events organised during those time
periods, and also with the fact that the weather conditions during those months are most
suitable for cycling and walking.

Graph 1. Number of visitors on the Parenzana trail recorded using visitor counters
for the period 2018 — 2021 by month.
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Source: Istria County Tourism Administration Office, 2021 (e-mail of 17 December 2021)
In the municipalities and towns through which the Parenzana route runs, several services

and additional offer have been introduced as part of the development of cyclo-tourism
(Fig. 3), in addition to specialised accommodation capacities (Fig. 4).
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Figure 3. Number of other services associated with cyclo-tourism on the Parenzana
trail in 2021, by local administration unit
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Figure 4. Number of accommodation facilities by Istria Bike&Bed accommodation
categories on the Parenzana trail in 2021 by local administration unit
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4. RESEARCH RESULTS AND DISCUSSION
4.1. Role of cyclo-tourism

Research objective of the paper is to examine the economic, socio-cultural and
environmental impacts of Parenzana Rail Trail in the local rural context. Therefore, after
the first introductory chapter on the role of cyclo- tourism, the text is organized according
to these three categories of impacts.

According to the Action Plan for the Development of Cyclo-tourism, Istria is Croatia’s
most significant cyclo-tourism destination (Institute for tourism 2015). The development
of cyclo-tourism in Istria began in the mid-1990s and has been advancing ever since. In
2020, there were 153 cycling trails covering a total of 5554.28 km in the territory of Istria
County. Though most of these trails are in Central Istria (1425.11 km), the areas around
Pore¢ (878.9 km) and Umag/Novigrad (861.12 km) are also highly interlaced with trails
(Institute of Agriculture and Tourism 2021).

As stated by the representative of the Istria County Tourism Administration Office,
cyclo-tourism is an economic driver of the area it runs through, as it spurs the
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development of numerous other accompanying services, helps to lengthen the tourism
season in the pre- and post-season, and contributes to the development of selective forms
of tourism. Accordingly, it is often one of the main forms of rural tourism in Istria (code
Al).

Cyclo-tourism plays an important role in the tourism development of the municipality,
and is one of the main tourism development goals within the municipality. (TB4)

Riding along routes that were once railway lines is an attraction in its own right,
according to Gardzinska (2018), attracting tourists to the destination and developing
demand for other services. By developing cyclo-tourism as another form of tourism
activity, the municipality has increased what its tourism has to offer (code A2), and since
this implies the movement through space, it is also suitable for connections with other
tourism offer (code A5).

We have a diverse tourism offer and are systematically working to raise all content to a
higher level. (TB1)

When we developed the cycling trails, then we saw that it brought together all the other
offer... we connected with accommodation providers, wine trails, and cultural sights of
interest... (TB2)

Though Page (2009) stressed that seasonality is the main characteristic of tourism, the
significance of cyclo-tourism for strengthening the pre- and post-season has also been
observed (code A4).

When the young musicians leave Groznjan, the post-season is quite empty... now we
have cyclists riding around the Groznjan area, | see them every day ... Parenzana has
certainly been good for lengthening the season, especially in the post-season. (TB6)

With respect to the pandemic, our interviewees most often stated that the initial
expectations were quite low, and also that the season turned out better than expected.
They stated that rural tourism in Istria has continued to develop, though slowly, and the
situation has even brought several positive consequences, such as an increase in the share
of domestic guests, and care for health through increased recreational activities. This is
where cyclo-tourism is particularly significant (code A3). Parenzana has proven to be a
tourism product that is resilient to unpredictable situations like the pandemic, even
though Mathieson and Wall (2006) claim that tourism is an unstable activity due to the
accidental circumstances that may affect it.

Like everything else, cyclo-tourism dropped (at the start of the pandemic), but quickly
recovered... primarily because foreign guests couldn’t come... there was even an
increase in the number of domestic guests. (TB1)

Parenzana became really popular in this area, because everyone was avoiding large
gatherings, so there were many individuals or just small groups... cycling, at least in the
Covid context, allowed for the retention of a large part of the desired number of visitors
and consumption in the area. (TB6)
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4.2. Economic impacts

The interviewees often stressed that Parenzana was responsible for increasing the
tourism offer in the municipalities and overall, either directly or indirectly (code B2).
Rural areas are ideal for the development of cyclo-tourism, as this implies the use of
existing resources such as natural beauty, heritage and other characteristics that
complement the primary tourism product — the trail (Broadway 2012). Due to its length
and linear nature, Parenzana connects different tourism areas and offer within the
municipalities (code B1).

Economically, it has certainly affected development, both directly and indirectly,
especially for those renting equipment and those in hospitality. (TB6)

At one end we have very little to do with Parenzana, as it only touches us and passes
through the municipality in the southern part, but we have our network of cycling and
walking trails which are complementary, as users use both networks. (TB5)

It passes through numerous areas, connecting them... points of different services are
found in all these areas the Parenzana passes through. (TB6)

As stated by the representative of the Istria County Tourism Administration Office,
Parenzana is a brand, the route is international, and is known in the European context,
especially in the nearby countries. Accordingly, its promotion is important, and this is
performed by the Administrative Office through its official website and through other
marketing activities. All municipalities benefit from this promotion (code B6). Gazzola
et al. (2018) stated that cyclo-tourism increases the rate of filling destination capacities,
their competitiveness and attractiveness, and makes them recognisable on the tourism
market. The promotion of Parenzana increases the tourism recognisability of
municipalities, which contributes to attracting tourists and finally increases the number
of visitors to the municipality (code B7), thereby increasing revenues.

The fact that the very name Parenzana is associated with something is the biggest
contribution... there is no direct effect, instead this is an indirect effect. (TB5)

There are other cycling trails in addition to the Parenzana, but Parenzana is the most
popular because it is the most widely known. (TB7)

One of the important effects of the Parenzana is how visited it is, and those visitors then
also visit other cultural, culinary and wine forms of tourism. (TB4)

Visitors to Parenzana also come in organised groups, not only as individuals, and this
attracts both one-day and multi-day visitors.

There are more and more buses with bicycle trailers parked in Groznjan ... cyclists are
not only coming individually, but also in busloads. (TB6)

Lumdson (2000) stated that areas that develop cyclo-tourism have to develop a tourism
product that is attractive and includes several products, such as guided tours or adapted
accommodation, as those types of infrastructure can generate significant demand. The
increasing visitation of Parenzana has spurred demand for functions associated with the
provision of services for cyclo-tourism, such as bicycle rentals (code B4). The
representative of the Istria County Tourism Administration Office stressed the
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importance of the Istra bike section, which coordinates all cycling trails in the county,
organises training for cycling guides and cycling tours.

One initiative, rent-a-bike, was likely stimulated by Parenzana ... we also have a tourist
agency that offers outdoor tours, and this is certainly directly connected with the
Parenzana, which has always been a base. (TB1)

We are currently developing the Urban Plan for the development of the Groznjan bike
park ... a site for adrenaline races, exercise trails, additional activities and offer... it is
our intent to also build a bike camp that will be an integral part of the bike park... all of
this is tied directly with the Parenzana trail. (TB6)

A part of the Parenzana project is also the adaptation of accommodation facilities to
better receive cyclists, in the form of Bike&Bed accommodation. Though these types of
accommodation are not equally available in all municipalities, the interviewees agreed
that many local hospitality businesses and accommodation providers are following
trends and adapting their facilities to meet the demand (code B3).

Some (B&Bs) are right on the route ... the Kanegra tourism village is just 200-300 m
from the route ... the Parenzana rural hotel is also just 20-30 m off the route ... the entire
area of Kaldanija, Plovanija. (TB2)

Most of them (accommodation providers) have bicycle storage areas, and if needed can
also organise bicycle repairs... even if they have not signed up with the project to receive
the Bike&Bed label, they are still ensuring that guests have everything they need at their
disposal. (TB3)

Furthermore, other projects are also unfolding, like the bike friendly point and as
mentioned above, the bike camp.

Encouraging cooperation and partnership at the local, regional and cross-border levels is
viewed as an additional benefit of trail development (Briedenhann and Wickens 2004),
and it also includes the perspectives of different stakeholders, which is key for the
successful implementation of sustainable tourism development within the community
(Reis et. al. 2014). The municipalities and towns along the route are all partners in the
Parenzana project, together with the Istrian County Tourism Administration Office as
the main partner. This project has achieved cooperation at the local, regional and cross-
border levels, and has also stimulated networking among local businesses, the local
community and the civil sector (code B5).

The county and municipalities are working together to maintain the Parenzana thanks
to the shared interest... this is a link between two countries and all the municipalities
gravitating to the trail, and in that sense has certainly contributed to better
communication, agreements, aligning common actions, resolving shared problems...
(TB6)

Sometimes, someone will leave trash in nature, especially around the Kanegra tourism
village ... the cycling clubs then tell us the location when they see this on the route. (TB2)
The Society of Italians of Livade-Gradinje has organised several events, including clean-
ups or walks along the Parenzana, organised outdoor trips... these are occasional
events, and this year was the first. (TB4)
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4.3. Sociocultural impacts

According to Mason (2003), some of the most common positive sociocultural effects of
tourism are the revitalisation of poorly developed regions, raising the quality of life, and
reviving the social and cultural life of the community. All these impacts have been
recognised in the responses of the interviewees.

Together with other forms of rural tourism, Parenzana has generated interest for rural
areas, not only in the tourism sense, but also generally for investments and development
of those areas (code C2).

It has certainly stimulated new building and new interest for this area, entire abandoned
villages have been reconstructed, such as the settlements of Biroslavi (Groznjan),
Antonci, Krti ... all of these were rebuilt thanks to Parenzana, and this trend of inland
tourism development... Parenzana has certainly had an effect on this. (TB2)

In addition to this cooperation and networking, it should also be stated that the local
community receives a great deal by participating in events associated with the Parenzana
trail. Further, the arrival of tourists into sparsely inhabited areas enables their interactions
with the locals, which has positive connotations and could result in the sale of local
products (code C1).

Schoolchildren participate in these events, they have held art competitions and exhibits
to celebrate jubilee years... there was a station in Triban, where an art exhibit was
hosted on the theme of the Parenzana trail. (TB2)

Parenzana bypasses larger settlements (Zavrsje, Kostajnica, Groznjan), but passes
through several villages, where visitors can engage in social contact, even by asking for
some water ... people appreciate this and take every opportunity to promote their work.
(TB6)

Furthermore, well-maintained trails with additional offer contribute to the better
maintenance of settlements, that the local population can also use for recreational
purposes (code C3). Also, Parenzana is well connected with other bicycle trails in the
municipalities, which is very favourable in the sense of safety of trail users, and from the
aspect of preventing conflicts between cyclists and other road users (code C4).

Buje does not have any walking trails, since the configuration of the settlement Buje is
hilly... with the revitalisation of the Parenzana trail, we have received a walking trail
that is widely used by all, from young people to the elderly, even mothers with children...
it is connected to the centre of Buje with a sidewalk... and this means a lot for the daily
life of the settlement. (TB2)

From Motovun, you can go to (other) bike trails and virtually not enter onto the paved
roads, for a mountain bike trail that is a fantastic thing, and this is thanks to the
Parenzana. (TB1)
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The role of the Parenzana trail today is different from the one it played in the past, when
it served to transport agricultural products, raw materials, and even passengers. However,
its role in preserving the spatial identity and as a symbol of connection remains
prominent (code C5).

In the past, Parenzana was very important for the local population... serving for the
transport of wine... today it also connects the cultures of Italy, Slovenia and Croatia as
it did before... if the trail had not been revitalised, it would have become overgrown with
thickets and forests, and all this would have been forgotten (TB3)

We are all aware of how the Parenzana has always been important (from the economic
perspective) and of its history, and all that it means and how this is part of our identity.
(TB7)

This identity is clearly visible in the names of the hospitality businesses.

Just in the Buje area, I can’t say how many apartment providers have added the name
Parenzana to their name... and we also have the Parenzana rural hotel in Volpia and
the Parenzana bike hostel in Triban ... (TB2)

Parenzana has also stimulated the conservation of heritage. Though most railway
structures have received new functions over time, including residential, near the track,
there are facilities that revive cultural heritage, such as rooms in museums (code C6).

A model of the trail has been installed, just 10 metres from the old station, which has
since been repurposed into a residential building. (TB3)

Restored bridges and viaducts, constructed in the early 20 century, reflect the
architectural heritage of that age, and conserved intangible heritage is seen in the many
events that are organised.

The quality of the construction, bridges and tunnels... are indicators of the architecture
of the day, all of these tunnels are lined with beautifully cut stone. (TB2)

On the last Sunday in September, we hold the traditional Parenzana bike rally, in honour
of the Parenzana trail. (TB3)

4.4 Environmental impacts and physiognomic changes

The advantages of repurposing the trail lies in the fact that existing and often unused
resources can be used in planning the route and its content (Lumdson 2000). Thanks to
the Parenzana, many clean-up and landscaping campaigns were launched along the
former railway line, to clean up the overgrowth...

Parenzana is not a burden on the environment, on the contrary... before everything was

overgrown and you couldn’t even enter into the tunnels, we had to go around them...
and trees were already growing on the rail line. (TB2)
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...later, new content was added in the area, with municipalities also investing to improve
this (code D1). It should also be stated that part of this route serves as a road, which is
beneficial for sustainability and conservation of the environment (code D3).

An outdoor exercise area has been installed, this is great offer for both guests and the
local population... it has positive effects on the spatial improvement... funds were
obtained to install lighting in the tunnels, and this has brought direct benefits. (TB1)
This connection between all these towns here in Slovenian Istrian, is more important
now than ever as a means of eco-friendly transportation. (TB7)

Further, the interviewees stated that this trail has none of the negative impacts of tourism
on the environment, as outlined by Mason (2003) and Mathieson and Wall (2006), such
as soil pollution, vegetation and noise pollution. There is a problem that was stated and
that they cannot control, and that is the use of the trail by motorised vehicles. Though
this is prohibited, there is no systematic control in place. The Parenzana corridor, after it
was made passable, also served for other types of tourism, including motorsports (TB4),
and served as a road to dump garbage dump, because people come with vans or cars
and trailers and dump their garbage here (TB5). This damages the surface, increasing
maintenance costs, and endangers the safety of trail users and harms the environment.
Page (2009) stated that it is necessary to establish an adequate means of visitor
management in order to protect the environment, and this is something that still requires
work on the Parenzana trail. However, these were the only “negative impacts” that the
interviewees recognised.

Finally, the interviewees stressed the importance of protecting the environment, as an
important resource in tourism, and of highlighting the role of the Parenzana as a desirable
form of tourism because it does not burden the environment (code D2). As stated by
Briedenhann and Wickens (2004) and Stoffelen (2018), tourists are distributed along the
trail, and so the negative effects on the environment are reduced, making it easier to
manage the carrying capacity. On the other hand, the natural environment is part of the
authentic experience that the Parenzana offers visitors as a panoramic trail, and herein
lies its high attractiveness.

... this northwestern zone of Istria is very well preserved, particularly the upper area of
Buje (Momjan, municipalities of GroZznjan and Oprtalj) ... this is ecologically the best
preserved part of Istria. (TB6)

The most beautiful part of the trail is when it enters into Croatia, with the view over
Piran Bay and its saltworks, and then from Groznjan towards Zavrsje ... this is more
panoramic ... the whole time, you can see the sea and Mt. Ucka and the Mirna River
valley. (TB2)
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Figure 5. Code scheme of the effects of the Parenzana and the role of cyclo-tourism
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5. CONCLUSIONS AND RECOMMENDATIONS

The Parenzana trail has shown that the repurposing of abandoned railway lines is one of
the possible strategies for supporting the sustainable development of tourism in rural
areas, as long as this is carefully planned. Integral and controlled development based on
the resources at hand is also important. However, the research results have shown that
the economic impacts of the Parenzana trail are moderate and more indirect that direct.
The trail has not directly affected employment, but has resulted in an expansion of the
hospitality offer. Furthemore, Parenzana has proven to be a tourism product that is quite
resilient to unpredictable situations like the pandemic. Parenzana has created links
between the existing tourist products and supported the promotion and collaboration of
municipalities. It also helps to lengthen the tourism season. For the sociocultural impacts
that are often shown in a negative way in the literature, the Parenzana trail has proven to
be the opposite. It has helped a revival of the rural space and increased the popularity of
the municipalities and towns along the route. It also contributes to the improvement of
local rural services, especially in the areas of leisure and transport. It can also be
concluded that the Parenzana trail does not negatively impact the environment, but that
its relationship is more symbiatic. It helps the enhancement and maintenance of the
environment along the route. For further development, property ownership issues will
need to be resolved, as these are hindering the start of new projects. Also, the quality of
the surface of the trail should be improved to make it more accessible to a wider circle
of trail users. More shuttle services as well as greater investments in visibility are
required. Finally, it is important to highlight the differences between Croatia and
Slovenia. Though the trail in Slovenia also contributes to the diversity of the tourism
offer, it mostly passes along the coast and through urban areas, oftentimes as a seaside
promenade, perceived more a city bicycle and recreational trail used by local population
than a cyclo-tourism rail trail.
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THE IMPACT OF THE PARENZANA RAIL TRAIL IN ISTRIA ON TOURISM
DEVELOPMENT AND RURAL TRANSFORMATIONS

Abstract

Railway trails or greenways are a well-known phenomenon related to rural tourism development.
The Parenzana Rail Trail, a famous pedestrian and bicycle trail, was created by converting a
decommissioned historic railroad line that runs through Italy (13 km), Slovenia (32 km) and
Croatia (78 km). Research objective of the paper is to examine the economic, socio-cultural and
environmental impacts of Parenzana Rail Trail in the local rural context. The research
methodology is primarily based on semi-structured interviews with representatives of tourist
boards from Croatian and Slovenian Istria. In 2019, a total of 93,545 visitors were registered at
four centres in Croatia, with monthly visitor numbers highest in the early and late tourist seasons.
Businesses have been established to provide bicycle rental and repair services and other equipment,
and dedicated accommaodation facilities have opened. Parenzana has created links between the
existing tourist products and supported the promotion and collaboration of municipalities. It also
contributes to the improvement of local rural services, especially in the areas of leisure and
transport. Furthermore, it supports the preservation of cultural heritage, the strengthening of spatial
identity, and the enhancement and maintenance of the environment along the route. Future
prospects include reducing spatial disparities in development trajectories, the need for greater
promotion, and improving the surface of Parenzana to suit more visitors.

Keywords: Cyclo-tourism, Heritage revitalization, Istria, Parenzana, Rural tourism, Rail trails

Natalija Krosnjak, mag.geogr.
E-mail: natalija.krosnjak@student.geog.pmf.hr

Aleksandar Lukié, PhD

Full Professor

Department of Geography, Faculty of Science, University of Zagreb
E-mail: alukic@geog.pmf.hr

259



5th International Rural Tourism Congress, Congress proceedings, 2022.
I. Poto¢nik Slavi¢, E. Kova¢i¢ Marini¢, RECENT TRENDS OF RURAL TOURISM DEVELOPMENT...

RECENT TRENDS OF RURAL TOURISM
DEVELOPMENT IN GORISKA BRDA: THE ROLE OF
PARTNERSHIPS

Irma Poto¢nik Slavié
Erika Kovaci¢ Marinié

Abstract

Slovenian rural areas had encountered the tourist visit peak in year 2019; therefore, it is interesting to
observe how rural areas with strong partnerships have mitigated the realities of two pandemic years
(2020, 2021). The creation and practice of partnerships in rural areas was surveyed by using the
quantitative and qualitative methods.

The focus is on a case study area, i. e. the GoriSka Brda region (southwestern part of Slovenia, border
region to Italy, wine and fruit growing is complementary upgraded with tourism in rural areas, with
5,600 inhabitants). The Goriska Brda region has been developing tourism for the last thirty years
intensively and has become a well-known and high-quality (rural) tourist destination, attractive to
international tourist markets. The year 2021 was recognized as the best tourist season ever: the region
hosted 30,300 visitors and registered 58,400 overnights whilst offering 824 tourist beds. We were able
to identify certain building blocks that strongly affect the co-construction of partnerships and affect the
development of rural tourist destination: openness to new ideas and innovation, related to development
of tourism in rural areas, willingness for networking, strong social capital resulting in target-oriented
partnerships, entrepreneurial spirit, attachment to land, important role of supportive institutions (local
wine cooperative), strong sense of place, but in pandemic period we should acknowledge the
importance of the state’s Covid measure of “tourist coupons”. The later restructured the tourist visit in
2020 and 2021 when domestic tourists prevailed: comparing years 2019 and 2021, the arrivals of
Slovenian tourists doubled, and the number of their overnights quadruplicated.

Keywords: Goriska Brda, partnership, Slovenia, tourism in rural areas

1. INTRODUCTION

Rural development is grounded, and driven by, what van der Ploeg and Marsden (2008) refer
to as the rural web. This is a complex set of internally and externally generated
interrelationships that shape the relative attractiveness of rural regions, economically,
socially, culturally and environmentally. Rural webs are multidimensional, consisting of
some key conceptual building blocks: of which endogeneity, novelty production,
sustainability, social capital, institutional arrangements and the governance of markets are
the key dimensions. The building blocks are seen and located in the dynamic context of
»responses to the squeeze on rural economies through raising competitiveness« (van der
Ploeg and Marsden 2008) and attempts to generally improve quality of life and sustainability
of rural livelihood (altogether as broadly understood under the term resilience of rural
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regions). Important features of such webs are their density, multi-dimensionality, impacts
and dynamics.

Especially at the occasions of crisis (financial, food, and fuel crisis in 2008), natural hazards
(earthquakes, floods, droughts, frost, etc.), international political situation (aggressions,
migrant crisis) or pandemic (e. g. Covid-19) rural webs are essential since they reveal their
resilience. Rural web is an analytical tool towards understanding (conceptually and
empirically) of contemporary contested, complex, globalized, hybrid and fluid rural areas
(Woods 2007; Klemen¢i¢ 2006; van der Ploeg and Marsden 2008; Poto¢nik Slavi¢ 2010).
Various authors (van der Ploeg and Marsden et al., 2008) argue that rural development
processes occur as a continuous unfolding of rural webs in and throughout different rural
regions. The development of such a web contributes to the performance of regional rural
economies: the presence of smoothly functioning and comprehensive web explains the
performance of a regional economy, its comparative advantages, its competitiveness,
innovativeness and sustainability, as quality of life that it offers to its people (van der Ploeg
et al. 2008, 2).

In this paper, we focus on the hilly and border winegrowing rural region in the south-western
part of Slovenia (GoriSka Brda region). The aim of our research is to identify key building
blocks of functioning rural webs that have affected the recent trends in rural tourism
development, by special focus on the co-construction of partnerships in the long-term
development of a well-known rural tourist destination.

2. METHODS AND DATA

Built upon several research (Kladnik 1996; Azman Momirski et al. 2008; Pintar et al. 2010;
Poto¢nik Slavi¢ 2009, 2010, 2012, 2013, 2014, 2017; Cigale et al. 2013), on long-term
fieldwork (from 1990s onwards) and data analysis on tourist accommodation facilities and
tourist visit we managed to evolve a set of schematic and constructed graphical
representations which explain the spatial-temporal development of Goriska Brda region as a
(rural) tourism destination (Fig. 1).

The below identified phases were constructed on the basis of quantitative and qualitative
data, taking into consideration:

- the providers of tourist accommodation: their number, diversity and several spatial
trends (dispersion and concentration) are evident;

- the scope and size of tourist infrastructure: the length and topics of thematic routes,
events - either more locally oriented or several that contribute to the broader tourist
promotion of the region (for example an attempt in a settlement of Slapnik to
perform the reality show on architectural village reconstruction);

- the evidences on networking at local, regional and transnational level: the
winegrowing region Brda (in Italian: Collio) extends over Slovenian (two thirds of
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the region) and Italian (one third of the region) cross-border territory, and together
they started with the process of acknowledgement of Brda/Collio terraces for the
UNESCO World Heritage List;

- that Brda region is capitalizing on contact geographic position and history, being
the meeting point of Sub-Mediterranean, Pre-Alpine and Alpine macro regions of
Europe (e. g. with the long-distance hiking trail “from Alpine glaciers to the sea”
with approx. 750 km connecting regions in Austria, Slovenia and Italy).

Figure 1. Spatial-temporal modelling our (rural) tourism development in Goriska Brda
region

Development 1st phase ( 2nd phase : 3rd phase 4th phase Sth phase
individuals inovation sprea networkin clusters and i ;
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Source: adapted after Sirk, 2013.

Observing the investments, data and trends over more than 30 years, we identified five
phases, which enable focused observation of the development of partnerships and rural
tourism destination:

- the first/initial phase when mostly individual providers entered the scene (till 1989);

- the further development/second phase (1990-1994) where the spread of innovation
(influenced mostly from neighbouring Italian Collio) could be encountered;

- the third phase (1995-1999) which was marked by networking being supported by
local initiatives and national rural development policy measures (thematic routes,
investment support);

- the fourth phase (2000-2009) where evident changes occurred in the appearance of
clusters (several providers developed in some settlements), new events and some
novel providers occurred;

- the fifth phase (from 2010 onwards) stretches over longer period of time which had
to deal with several disruptions (financial crisis in 2008, Covid-19 effects,
international political situations); as a consequence a more complex, hybrid
structure of (rural) tourist destination is evident: growth of tourist visit is intertwined
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with international destination branding (7 international certificates on sustainability:
Green Key, Ecolabel, Emas, Ecocamping, Green Globe, Travelife, Bio hotels),
greenification efforts and improvements in the quality of services, special policy
measures for recovery after pandemic (so called national scheme of tourist
coupons), and also an international recognition of high quality performance (ARGE
Award for Goriska Brda region for integrated and sustainable rural development in
2021).

3. THE GEOGRAPHIC PROFILE OF GORISKA BRDA REGION (SHORT:
BRDA)

5,639 inhabitants (Statisti¢ni urad Republike Slovenije 2021) live in a small municipality,
for Slovenian circumstances attesting a rather densely populated area. On average Brda
consists of 45 settlements with 120 inhabitants. Particularly densely populated is the lower
part of the area with 100 inhabitants per m?, while in the upper part there are less than 50
inhabitants per m? (Pintar et al. 2010). Today Goriska Brda region is facing with the
unfavourable demographic structure (ageing index 164; SURS, 2020), but is at the same time
a region with a strong agrarian character from the land use perspective and economic
development as well (wine-cooperative, solo entrepreneurs, agricultural holdings with
tourism as a supplementary activity on the farm; Azman Momirski et al. 2008, Poto¢nik
Slavi¢ 2012), although the two-thirds of active population are employed in services
(wholesale and retail, accommodation and food services are the key sectors), however, due
to the specific geographical position an important share of active population daily commutes
to the regional centre of Nova Gorica and to Italy (Fig. 2).

263



5th International Rural Tourism Congress, Congress proceedings, 2022.
I. Poto¢nik Slavi¢, E. Kovaci¢ Marini¢, RECENT TRENDS OF RURAL TOURISM DEVELOPMENT...

Figure 2. The geographical location of Gori§ka Brda region

2022.

Looking at the Brda municipality as a whole, it can be seen that the region has the irregular
development pattern that is also evident in agriculture. The southern, lower, easier accessible
and regarding to relief more open part of Goriska Brda is well developed with intensive
viticulture and permanent orchards, while the upper Brda (including also bigger protected
area) is lagging behind in development and had been affected by land abandonment and forest
overgrowing. The southern part is more open to tourism development, whilst the northern
part is facing a slower tourism development, as the area is also more isolated from traffic
perspective from central part of Slovenia and rest of Brda (but on the other side just a few
kilometres from Cedad/Cividale in Italy), there have been modest opportunities for
employment outside agriculture (except few farm tourisms and art galleries for example in
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settlement Breg at Golo Brdo), and that is why the emigration has affected the northern part
of Brda in greater extent.

In Goriska Brda region, an important increase in rural tourism can be observed. Nowadays
approach to tourism connects locally specific economic activities as viticulture, fruit and
olive growing, which are in Gori$ka Brda already traditionally important activities. The
municipality intends to strengthen the role of tourism by enabling the preservation of cultural
landscape and assuring cultivation of land. Agriculture could be still more connected to the
tourist offer, what has already been partly realised with recognisable quality farm tourism
and wine shops offer, and their inclusion in wine road (wine, fruit), and every year’s
traditional, recognisable and well visited events (wine and cherries festival, national cycling
marathons, Giro d’Italia, location for entertainment and film industry, etc.).

4. TOURIST ACCOMMODATION STRUCTURE AND TOURIST VISIT OVER
THE LAST 15 YEARS

We have observed the spatial development of tourist accommodation in Goriska Brda region
since 2010. We have not provided maps based on relative figures since we would like to
present the absolute growth of this spatial phenomenon (Fig. 3-5).

According to the data (Zavod za turizem, kulturo, mladino in Sport Brda, 2010) in year 2010
the region had 356 beds on 25 locations and prevailing small (12 locations with up to 10 beds
mostly as rooms to let) and medium sized accommodation providers (11 locations with 11—
20 beds, preferably as tourism on farm) and two bigger providers (i. e. two hotels — one with
40, the other 64 beds). In year 2020, there were 674 beds available at 60 locations: 42 small
providers offered up to 10 beds (a new offer of beds in appartments, flats and houses and
rooms to let), medium sized providers (11-20 beds) were available on 14 locations, and four
bigger providers (more than 20 beds) developed (Zavod za turizem, kulturo, mladino in $port
Brda 2020).

Data (Zavod za turizem, kulturo, mladino in Sport Brda 2021) revealed that in year 2021
there were 824 beds available at 71 locations in Goriska Brda region. In comparison to years
2010 and 2020 (Fig. 6), we can observe important growth in number of small providers (47
with 1-9 beds), steady growth of medium sized (18) and also some shifts among bigger
providers (4 in category 21-30 beds, 4 in categories exceeding 31 beds). Categorization of
beds has changed as well: more apartments or higher quality of services are available (so
called “houses”), but also a camp (settlement of Podsabotin) and glamping. In 15 years, the
number of providers has tripled, accommodation providers from 2000 and 2020 have
survived (just two businesses do not operate any more), and strong impetus was put on quality
improvement. Clustering of tourist services in several settlements (Kozana, Medana, Plesivo,
Podsabotin, Smartno, Vipolze) is relevant, where several providers with different
accommodations co-create a more complex tourist destination.
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Figure 3. Registered accommodation in Goriska Brda region in 2010.
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Figure 4. Registered accommodation in Gori§ka Brda region in 2020.

Registered a_(_:oomodation (nu_mber of -~ —/S-
beds) in Gorika Brda region in year 2020 ’
Legend
@ tourism on farm
@ roomtolet
@ notel

@ appartment

0-5
6-10
11-20

21-30
31-50

51 and more

state border

territory of a settlement
Toads 25 Source: ZTKMS Brda, 2020
Designed by: Irma Potoénik Slavié.

Cartography: Lenart Staut, 2022

° IOOOOOO

Source: ZTKMS Brda, 2020.

266



5th International Rural Tourism Congress, Congress proceedings, 2022.
I. Poto¢nik Slavi¢, E. Kovaci¢ Marini¢, RECENT TRENDS OF RURAL TOURISM DEVELOPMENT...

Figure 5. Registered accommodation in GoriSka Brda region in 2021.
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Figure 6. Comparison of tourist accommodation providers (with number of beds)
between 2010, 2020 and 2021.
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The structure of tourist visit changed importantly over the last few years (Fig. 7):

- in year 2018 Slovene arrivals represented 33% of total arrivals, and increased to
79% in 2020, and decreased to 70% in 2021;

- similar developments occurred also with overnights: Slovenian tourists participated
with 27.3% in 2018, 78.8 % in 2020 and 69.5% in 2021,

- inyear 2019 foreign tourist came from 100 countries, in 2020 from 68, and in 2021
from 84 countries;

- average tourist stay has been prolonged from 1,62 (2018) to 1,97 days (2020);

- asmall decrease in tourist arrivals and overnights was recorded in 2020, but index
2021/2018 reached 122 (arrivals) and 146 (overnights).
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Fig. 7. Data on tourist arrivals and overnights (2018-2021)
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5. EFFICIENT NETWORKING AND PARTNERSHIP, LOCAL/REGIONAL
RURAL WEB CREATION CONTRIBUTE TO LONG-TERM RESILIENCE

Despite the above explained endogenous potentials, constant novelty production (for
example new varieties of wine, accommodations, different tourist products and services, new
marketing campaigns, etc.), institutional arrangements (co-operative, consortium,
associations and clubs, tourist information centre, etc.), special devotion to land management,
openness to markets, and entrepreneurial spirit, one should emphasise that one of the most
important building blocks of rural web in Brda, essential for rural tourism development and
a very positive image of the region, is the existing social capital.

The communitarian perspective on networking and partnership equates social capital and
economic development with local organizations such as clubs, associations, and civic groups
(nearly 40 in the Municipality of Brda). This perspective centres on the number and density
of these groups in a given community. Societies and associations shown in the innermost
circle (Rado Simoniti Mixed Choir, Sre¢ko Kumar Male Choir, Brda Brass Orchestra, Brda
Cycling Club, Dobrovo Voluntary Firemen Society, Peasant Women's Association; Poto¢nik
Slavi¢ 2012; Fig. 8) are among the most active in terms of the number of events in which
they take part as organisers or participants. These societies and associations are also
important because of the number of members and participants in their activities on a local,
regional, national or international scale since they act as promoters of Brda, Brda residents
and their identity. In the opinion of providers of information, these societies and associations
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are the driving force behind the strengthening and development of society, culture, sports,
tourism and other activities within the local community.

We have opted for this kind of model since the structure of activity of the societies and
associations promotes integration, complementarity and incentives: these societies and
associations have a membership of 2,500, which means that more than 40 % of the population
of Brda are, at least formally, members (this data is not accurate since many people hold
simultaneous membership of several societies or associations; Poto¢nik Slavi¢ 2012), one
third of whom are active members. Some interest groups (i.e. the VipolZze Winegrower
Society, which is now a consortium) have already outgrown the limits set for voluntary
societies and are registered under different legal forms. This model concept reveals a solid
interconnectedness which leads to the conclusion that strong social capital exists: it is
estimated that relationships based on mutual knowledge, cooperation and trust also create the
preliminary conditions necessary for active economic cooperation. Since many people in
Brda are involved simultaneously in several activities, this means that, in essence, the same
people engage in several activities. For this reason, we assume that these links (in spite of
occasional occurring examples to the contrary) are even stronger, which can be corroborated
by the self-promotion of some entrepreneurs, such as winegrowers within their associations.
It should be noted that membership in societies and associations and their activities have a
longstanding tradition in Slovenia and are, particularly in border, remote and rural areas, an
important driving force behind the vibrancy of social life. Since these activities are carried
out on a voluntary basis, it is impossible to ascertain their future development, given the fact
that a great deal depends on individuals, their potential, mutual understanding,
intergenerational transitions and the general attitude of the society towards these types of
activities. Young people, in particular, rarely engage in this type of organisation or the
strengthening of social capital in the rural environment. They find personal motivation, the
example set by family, mutual relations or the image of a particular society or association in
the broader community, to be of greater significance. The success of individual societies and
associations can often be attributed to the personal endeavours of their chairman or active
members. In Goriska Brda region the social capital is inherently good, and that its presence
has a positive effect on community welfare and partnership set-up.
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Fig. 8. Organisation of Societies, Clubs and Associations in the Municipality of Brda
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The networks approach on networking and partnership attempts to account for both the
positive and negative side of social capital and stresses the importance of vertical as well as
horizontal associations between people and organizations, such as community groups and
firms. We provide two important evidences: the local wine-cooperative and the
entrepreneurial incentive.

Local wine-cooperative (Goriska Brda Wine Cellar) is a partnership of subcontractors:
private individuals (600) who own 1,400 ha of vineyards in Goriska Brda region participate
in a cooperative (est. in 1957) which is the biggest SME in Goriska Brda region with nearly
100 employees. Subcontractors have an average of 2 ha of vineyards, mostly they lease
grapes to the cooperative, are part-time farmers, engaged in viticulture, fruit growing and
olive growing in addition to their jobs. The cooperative takes care of processing, marketing
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and sales, has its own specialized shop, a retail network and provides specialized trainings
and knowledge exchange.

Entrepreneurial incentive. On the other side, mostly bigger vineyard owners (10-15 ha of
vineyards, approx. 100 owners cultivate 600 ha of vineyards) have their own processing
units, strong individual marketing and sales, quite often are also providers of tourism services
(so called “houses” with high-quality and personalized approach), but are also important
network brokers and contribute to destination marketing. Several “houses” became part of
entrepreneurial incentive, which connects wine with art. “Art Circle” (since 2011) involves
the establishment of cultural and artistic embassies. In wine cellars and farms throughout the
Goriska Brda region, once per year artists occupy 14 locations and create artistic, sculptural,
graphic and design creations fused with wine, wine culture, painting bottles, labels and
barrels. The events take place with the cooperation of “houses”, artists and under the
supervision of individual diplomatic and consular missions (more than 10), which have
opened their premises on vineyard and cellar estates.

The institutional perspective on networking and partnership argues that the vitality of
community networks and civil society is largely the product of the political, legal, and
institutional environment and that the capacity of social groups to act in their collective
interest depends on the quality of the formal institutions under which they reside (Tisenkopfs
et al. 2008).

Due to a keen interest in introducing various activities for the purpose of strengthening the
local economy, Brda has a huge conflict potential and runs the risk of invasive capital
domination, resulting in a heavy environmental burden on this rural area and possibly its
degradation.

For above listed purposes a special Sustainability Action Plan was prepared for period 2020—
2022, herewith covering six fields: destination management, nature and landscape,
environment and climate change, culture and tradition, social climate, local economy, social
impact, operation of tourist enterprises. Document per se is based on collective learning since
it requires that actors and stakeholders develop synergy, joint development visions and joint
development activities. The common vision for Goriska Brda region as “an authentic, green,
healthy, environmental friendly and safe destination” was confirmed by local population and
visitors. Competent “green coordinator” will participate in educational and training provided
by national Green Scheme of Slovene tourism. A strong cooperation is taking place among
Association for Tourism, Culture, Youth and Sports Brda (responsible for implementation of
Sustainability Action Plan) and all relevant tourist stakeholders, also with practical
scheduling events throughout the year and in different locations throughout the region.
Contemporary monitoring on positive and negative impacts (based on tangible indicators) of
tourism is provided, as well as proper communication and reporting to the mayor and
municipality council. Several incentives are focused on sustainable mobility, sustainable
water and waste management, energy provision, awareness of climate change. Special
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emphasis is put on the inclusion of local products and services in tourism offer and
monitoring of customer satisfaction (Akcijski nacrt destinacije Brda 2020-2022, 2020).

6. CONCLUSION

Goriska Brda region is representing an area with very deeply rooted inter-personal contacts
(strong bonding and bridging social capital) and is an example of a geographically defined
area that strengthens its endogenous development potentials for a variety of reasons.
Development is based principally on agriculture (wine- and fruit growing), which is closely
followed by tourism. The area enjoys a positive reputation and is known in regional and
international markets as being a high-quality and specialised rural tourism destination with
well developed local networks and a distinctive local identity. Good established and active
networking in GoriSka Brda creates essential buiding block for local community capacity,
rural web is oriented into various common objectives.

Rural web in Goriska Brda presents a backbone of resilient rural community. Establishment
of networks and partnerships among societies and clubs, supported and facilitated by public
administration, cooperative as well as by individuals, is highly welcomed Goriska Brda
region and the networks tend to persist after initiation. Support for collective learning was
also provided by local associations. In order to create resilient rural areas, it is necessary that
diverse development actors learn to work together. Operational agents need to connect,
include and coordinate many diverse actors. It is also important to find the right scale of
operation — it should be related to areas sharing a common identity (Wellbrock et al. 2013).
The preconditions for efficient networks, such as cooperativeness, entrepreneurial spirit,
innovation, strong social bonds and long-term trust-based relationships, all being very
important for long-term rural tourism development, count as characteristic features of the
actors in rural areas of Goriska Brda region.
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RECENT TRENDS OF RURAL TOURISM DEVELOPMENT IN GORISKA BRDA: THE
ROLE OF PARTNERSHIPS

Abstract

Slovenian rural areas had encountered the tourist visit peak in year 2019; therefore, it is interesting to
observe how rural areas with strong partnerships have mitigated the realities of two pandemic years
(2020, 2021). The creation and practice of partnerships in rural areas was surveyed by using the
quantitative and qualitative methods.

The focus is on a case study area, i. e. the GoriSka Brda region (southwestern part of Slovenia, border
region to Italy, wine and fruit growing is complementary upgraded with tourism in rural areas, with
5,600 inhabitants). The Goriska Brda region has been developing tourism for the last thirty years
intensively and has become a well-known and high-quality (rural) tourist destination, attractive to
international tourist markets. The year 2021 was recognized as the best tourist season ever: the region
hosted 30,300 visitors and registered 58,400 overnights whilst offering 824 tourist beds. We were able
to identify certain building blocks that strongly affect the co-construction of partnerships and affect the
development of rural tourist destination: openness to new ideas and innovation, related to development
of tourism in rural areas, willingness for networking, strong social capital resulting in target-oriented
partnerships, entrepreneurial spirit, attachment to land, important role of supportive institutions (local
wine cooperative), strong sense of place, but in pandemic period we should acknowledge the
importance of the state’s Covid measure of “tourist coupons”. The later restructured the tourist visit in
2020 and 2021 when domestic tourists prevailed: comparing years 2019 and 2021, the arrivals of
Slovenian tourists doubled, and the number of their overnights quadruplicated.
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RURAL TOURISM OF GORSKI KOTAR - BETWEEN
POTENTIALS AND REALITIES

Jasenka Kranjcevié¢
Goranka Tuhtan
Izidora Markovié¢ Vukadin

Abstract

During the COVID-19 pandemic, Gorski kotar proved to be a very rural, accessible and safe tourist destination
with a diverse offer due to its strong natural and anthropogenic spatial characteristics, good transport
connections and low level of tourist exploitation. Given that Gorski kotar quickly adapted to the challenges,
the question arises whether Gorski kotar has a tradition of tourism, or whether it is a new or old tourist
destination? To determine whether Gorski kotar has a tradition of managing rural tourism, the history of tourist
organizations, tourist traffic, accommodation, offer and methods of promotion from the very beginning of
modern tourism to 1991 were researched. From that analysis, a synthesis of guidelines and activities that would
ensure long-term and sustainable tourism development are proposed. The research is based on the collection
and analysis of statistical data, legal regulations, tourist travelogues / books, guides, brochures, posters,
advertisements, postcards and promotional materials). Based on various data collected from archives, libraries,
museums, tourist boards and private collections and using desk research, time slice and inductive-deductive
methods, the paper concludes that Gorski kotar has a tradition of rural tourism (winter and summer), offering
various tourist products and promotion channels that can serve as a basis for designing new visions of
development.

Keywords: Gorski kotar, rural tourism, tradition, tourist offers, tourist promotion

1. INTRODUCTION

Rural tourism, which includes all types of tourism activities, is becoming an important
direction in the development of rural areas that are otherwise threatened by
marginalization with all its consequences (Das and Rainey 2010). It is therefore not
uncommon for the UNWTO to launch The Best Tourism Villages initiative to promote
rural tourism, while pilot projects have been launched at EU level to promote specific
aspects of rural tourism, such as smart villages, charming villages, slow travel, Network
for Rural Development, etc. Rural tourism as a factor in reviving an area exposed to
deruralization, deagrarization and depopulation is frequently considered in international
(Das and Reiney 2010; Johnson and Lichter 2019; Lopez-Sanz et al. 2021) but also
domestic scientific literature (Luki¢ 2000; Bartoluci et al. 2016; Marusi¢ 2017;
Kovacicek et al. 2019). So far, the development of rural tourism in continental Croatia
has been largely left to individual entrepreneurial initiative and scarce sources of
funding, so the heterogeneous and fragmented rural tourism offer based on different
types and specific forms of tourism that can take place in space (Bartoluci et al. 2016).

The life cycle of rural destinations often neglects to place their positions in the global
context of tourism, the impact and importance of local and global tourism organizations,
the development of tourism products (forms of tourism) and tourism promotion over time
as a basis for thinking, designing and implementing future activities. Rural tourism
providers often face inadequate interdisciplinary development plans, lack of financial
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resources for promotion, and also find it difficult to adapt to the current global market
situation dominated by modern communication and technology (Dimitrovski et al. 2012;
Zavrski and Horvat 2020). Therefore, with the help of state bodies, local self-government
units, organizational and promotional role of the regional tourist community and
reviewing previously acquired knowledge in the promotion of Gorski Kotar, we can
reach guidelines for strengthening resilience to challenges, sustainable development,
more effective promotion of the region (Mandari¢ et al. 2017) but also individual tourism
products. Despite all the potentials of rural areas, rural tourism in practice encounters
numerous obstacles such as interdisciplinary planning, promotion of areas and tourism
entities operating in these areas. The power and role of global events and modern
technology (social networks) for achieving fast communication in the market of tourist
services (Standing et al. 2014) must not be neglected.

Rural areas during the COVID-19 pandemic showed a propensity for tourism, especially
if development stakeholders recognized their values, diversified tourism products and
promoted themselves through modern channels. Tourist traffic and interest in rural areas
have increased significantly in those regions that are best positioned in the supply of rural
accommodation and have experienced a stronger and more lasting recovery in domestic
demand, partly due to national and regional closures (Seraphin and Dosquet 2020;
Peixeira Marques et al. 2022). This can primarily be related to rural destinations, such as
Gorski kotar, whose rural characteristics such as spatial fragility, low population density,
good transport links and different tourist offer were the basis for reviving tourism from
several aspects through tourist traffic, increasing accommodation capacity and by
extending the stay. Given the above, the question arises whether in the period of the
pandemic Gorski kotar was recognized as a new or as an old tourist destination?

Therefore, the aim of this research is to determine, based on the valorisation of historical
experiences of tourism, whether historical experiences can help in designing new tourism
guidelines / activities that would ensure long-term and sustainable development of
tourism. To this end, the development of tourism in Gorski kotar is divided into time
periods in which global events have strongly influenced the organizations and flows of
tourism. Within certain periods, the activities of tourist organizations, tourist traffic,
accommodation offer, tourist products, forms of tourism and promotion channels were
considered.

During the research, desk research methods were used, time slice and inductive -
deductive. Some of the main limitations of the research are frequent changes in the
territorial organization of local self-government units, making it difficult to accurately
compare tourist traffic by municipalities / cities, archaic terms, the lack of a single
database of uniform data on tourist traffic, tourist organizations throughout history,
employment in tourism, and others.

2. HISTORICAL OVERVIEW OF TOURISM DEVELOPMENT IN GORSKI
KOTAR

Due to the construction of roads (Karolina, Jozefina, Lujzijana and Rudolfina) in the 18th
and 19th centuries, the area of Gorski kotar, is mainly recognized for the transport of
goods, in the so-called. the preliminary stage of tourism was recognized as an area of
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transit. This laid the foundations of transit tourism (KneZevi¢ and Grbac Zivkovi¢ 2013).
For the further development of tourism in Gorski kotar, in addition to the attractive area,
an important role was played by the construction of the Budapest-Rijeka railway (1873),
which, in addition to goods traffic, also offered passenger traffic to the Adriatic. This
means that in this early stage of tourism development, the competitiveness of the rural
mountain area of Gorski kotar was based on railways, which is ultimately reflected in
the tourist information system - especially through the regular timetable, orientation
drawings and propaganda leaflets (KneZevi¢ and Grbac Zivkovié 2013).

In the Croatian-speaking area, the Illyrian Antun Nem¢i¢ Gostovinski pointed out the
tourist potentials of Gorski kotar in the middle of the 19th century in Putositnice (1845).
Although Nemci¢ is a writer, not a tourist worker, his comment is interesting when he
commented on the lack of promotion of natural tourist potentials. Dragutin Hirc (1898)
contributed to the greater tourist recognition of Gorski kotar in Croatia, as a mountain
tourist destination, by publishing the book Gorski kotar: pictures, descriptions, and
travelogues in 1898. This book presents in more detail the tourist area of Lokve, Delnica,
Fuzine, Skrad and other rural places and mountain peaks Risnjak, Bjelolasica, Visevica,
etc. The possibilities of mountaineering excursions in Gorski kotar (summer and winter)
and flora, fauna, mode of arrival, stay, etc. can be found in several articles published in
the journal Hrvatski planinar (D.H., 1898, D.H. 1899, JM, 1899a, JM 1899h, JM 1899c,
Planinarski izvjestaj, 1914).

In the absence of data on the year of establishment of tourist associations or records of
tourist traffic for the development of tourism in Gorski Kotar, the end of the 19th century
is taken as the time of the beginnings of tourism development. As this paper seeks to
explore tourism from the very beginning to the independence of Croatia, in order to
facilitate understanding of its development of rural tourism is divided into periods
associated with the establishment of different countries by periods.

2.1. Period until World War 1.

In this period, Gorski kotar is going through the initial stage of rural tourism
development. In it, various publications such as books, travelogues, postcards and
ultimately tourist guides are crucial for the development of communication with the
potential market. Given the lack of other modalities of promotion in this period, the
written word was crucial. From the aspect of tourism in that period, one of the most
valuable publications is the publication Baths, health resorts and summer resorts in the
kingdoms of Croatia and Slavonia [Kupalista, ljecilista i [jetovalista u kraljevinama
Hrvatskoj i Slavoniji], published in 1914 by the Society for Foreigners of the Kingdoms
of Croatia and Slavonia. In the chapter dedicated to Gorski kotar, 9 tourist places are
highlighted. It is interesting to point out that the publication was primarily informative
in terms of promotion and in the design of the tourist product, that the tourist places are
described in such a way that possible excursions (content) but also reception
accommodation capacities are described next to each place. Almost all places (Table 1)
have a categorization of mountain resorts, while FuZine also has a categorization of
climatic places, which indicates a connection with health tourism. This assumption can
be related to the then well-known pharmacy ”K sv. Antunu” from Fuzine (Fatovié
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Feren¢i¢ 2019). The tourism sector has identified a large potential market in people with
impaired health, which has influenced the development of health and spa tourism
(Kovacevi¢ and Tomic¢ 2019).

Thus, presented in one place 9 tourist places indicate that some places even before 1914
had established a Committee for the Traffic of Foreigners united in a broader form of
association. The fact that Fuzine had a Committee for the Traffic of Foreigners in 1911
(Crni¢ ed. 1981: 734) points to this assumption, while Skrad founded the Committee for
the Traffic of Foreigners in 1914 (Turisticko Drustvo Skrad 1964). From the promotional
material published 111 years ago, it can be seen that Fuzine was categorized as a summer
resort and offered winter sports, lawn tennis, forest trips with views of Rijeka, Kvarner
islands, Velebit, etc., hot and cold baths, inns with moderate prices, a doctor and a doctor,
a reading room, a post office with a telegram, an armory station, etc. Fuzine pointed out
that they have healthy and clean air (climatotherapy) and that an entertainment train runs
from Rijeka every Sunday and on holidays. It was also pointed out that inns have
moderate prices and have apartments for shorter and longer stays (Crni¢ ed. 1981: 734).

Table 1. Resorts in Gorski kotar— tourist categorisations in 1914,

Settlement Tourist categorization Hospitality and | Excursion
tourist facilities description

Brod na | Mountain summer resort | - Yes

Kupi

Crni Lug Mountain summer resort | Holiday apartments in | Yes

inns (10 apartments)
and in private houses

Delnice Mountain summer resort | Inn  Safar, Inn M. | Yes
Racki, Hostelry Cop.
FuZine Mountain summer resort | - Yes
and climatic place
Lokve Pleasant mountain | - Yes
summer resort
Mrkopalj Mountain summer resort | Inn Lovre Lipovca | Yes
and Inn Blaza Mataje
PleSce Mountain summer resort | Inn Antun Cop and | Yesa

Inn Milan Muhvi¢

Ravna Gora | Pleasant summer resort - Yes
Skrad For the nervously ill Hostelry Skrad Yes

Source: Drustvo za promet stranaca u Kraljevinama Hrvatskoj i Slavoniji (1914): 24.-31.

It is an interesting approach to the promotion in which the contact persons with whom
communication is necessary if you want to visit the Gorski Kotar area are very clear.
Thus, for accommodation in Gorski kotar, except in inns for transit tourism, it is known
that pharmacist Jelinek (J.M. 1899a) had to contact a pharmacist to plan a longer holiday
in Delnice at the end of the 19th century. According to available data, until the First
World War, the only hotel in Gorski kotar was the one in Vrbovsko (1900) with 25 beds

! The pharmacy received a silver medal for its work in Vienna in 1894.
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and was owned by the Woodcarving Factory, while the inns were in Delnice, Fuzine and
Vrbovsko. Thus, according to available data before the First World War, there was a
small number of tourist and catering facilities in Gorski kotar with small accommodation
capacities of approximately 65 beds and 195 seats in restaurants (Crni¢ ed. 1981.,
Drustvo za promet stranaca, 1914).

Figure 1. Postcards of Mrkopalj, Delnice, Crni Lug and Prezid before the First
World War.

Crnilug

Trgovactka kufa M. Stefaniié¢ ul.

Glavna ulica

PUT Na KOZil VRH KOD PREZIDA (GORSKI KOTAR)

Source: TIC Mrkopalj, Private Archive
In addition to books, guides and publications, postcards played a role in the promotion

and popularization of destinations, presenting attractive landscapes, places and the
culture of life and work, and had today's role of personal transmission of information.
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They began to be printed in the late 19th and early 20th centuries. Thus, postcards are in
postal traffic: Mrkopalj, Fuzine, Lokve, Brod na Kupi, Cabar, Plece, Gomirje and
others. Active stay in the natural environment (walking, hiking, tennis, cycling and
winter sports) are among the first forms of tourism that are highlighted for the
development of tourism in Gorski kotar.

In February 1913, in Mrkopalj, the Croatian Academic Sports Club (HASK) organized
a three-day ski course for 14 participants, and in 1914 for 16 participants.? After the
course, the next day some participants went skiing to Bjelolasica, which hosted the first
alpine skiing in Croatia—- the first ski and mountaineering event in Croatia of this type.
running of soldiers under war readiness and descent of skiers and soldiers from
Celimbaga 1.5 km long (Lipoviéak 1952). From the above we can conclude that in the
period before the First World War Gorski kotar was recognized as a destination for rural
tourism with many tourist products. The development of tourism relates to vacation,
health (climatic health resort, fresh and clean air) and sports and recreational forms (snow
sports and hiking) (Kranjcevi¢ 2017, Kranjcevi¢ 2019). An organized promotion was
also launched by issuing postcards, brochures, and guides.

2.2. The period between the two world wars

World War | cause a massive downfall of the pre-war rise of tourism. It took several
years to reorganize and recover. In the new political conditions (new state, new
government) tourism in Gorski Kotar was first organized through Committees and
Societies for Foreigners, then through the Association for the Promotion of Tourism in
the Upper Adriatic and from 1935 through the Tourist Association for the Croatian
Littoral and Gorski Kotar.? This association carries out numerous activities in the area of
Gorski kotar, especially from 1931 to 1934. Since 1936, the Association has regulated
the rights and obligations of tourist places in Gorski kotar, namely: Brod na Kupi, Crni
Lug, Cabar, Delnice, FuZine, Lokve, Mrzla Vodica, Ravna Gora and Skrad (Crni¢ ed.
1981). This laid the foundations for the systematic development of tourism.

The earliest data on tourist traffic in Gorski kotar were recorded in 1932 in Delnice. From
the tourist traffic in the period from 1932 to 1939 it is evident that the largest tourist
traffic was recorded in 1937 and 1938, which is the result of organized promotion and
offer of tourist organizations. As for the number of visitors in Gorski kotar, in 1937
Delnice had the largest share (33.19%), and the largest share in the number of overnight
stays was recorded in Fuzine (32.55%), followed by Skrad (28.06%) and then Delnice
(19.76%). In 1938, the largest share in terms of the number of visitors was recorded in
Fuzine (32.55%), Skrad (28.06%) and Delnice (19.76%), and the largest share in the
number of overnight stays was recorded in Skrad (35.57 %), followed by Skrad, Fuzine

2Tn 1914, after completing the course, HASK organized the first "ski championship for Croatia and

Slavonia" in Mrkopalj. 14 competitors took part in the 7 km run.

3 Between the two world wars, the Committees for the Traffic of Foreigners were established, later called the
Climate Improvement Commissions. Since 1936, these organizations have been called Tourist Boards (TO).
The Association of Upper Adriatic Baths changed its name to the Association for the Promotion of Tourism in
the Upper Adriatic and since 1935 to the Tourist Association for the Croatian Littoral and Gorski kotar - which
assumes that the Tourist Board of Gorski kotar also joined the Association. TO Delnice has been a member of
the Alliance since 1932, and Fuzine, Lokve and Skrad since 1934, Brod na Kupi and Cabar since 1937 (Crnié,
ed., 1981: 745).
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(27%) and Delnice (19.14%) (Figure 2). In the period 1932-1935 the largest number of
arrivals was made from the tourists from former Yugoslavia— domestic tourism, and that
the biggest motive for arrival was vacation and in small share business tourism (Statistika
prometa stranaca Hrvatskog primorja i Gorskog kotara, 1935, 1; Statistika prometa
stranaca Hrvatskog primorja i Gorskog kotara, 1936, 28). At that time, children's colonies
(resorts) were opened, as well as military resorts (for fitness training, recovery from
submarines and vacations).

Figure 2. Number of tourist nights and arrivals in Gorski Kotar from 1932 to 1939.

Number of tourist nights and arrivals in Gorski
Kotar from 1932 to 1939
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B ARRIVALS ® NIGHTS

Source: Gorski kotar (1981.), Gorski kotar Book Fund, ed. Alojz Crni¢, Delnice

An important travelogue of Gorski kotar between the two world wars, which contributed
to the promotion of tourism, is Rudolf Strohal's Uz Lujzinsku cestu from 1935. As for
accommodation in Gorski Kotar, there are two hotels between the two world wars. Zeleni
vir in Skrad since 1919 and Tomislav in Delnice since 1924. Pensions are open in:
Vrbovsko, Vrata, Delnice, Fuzine, Skrad, and Lokve. Inn opened in Cabar, Gerovo, and
Brod na Kupi. The Banovina Children's Resort opened in Fuzine and the Naval Resort
in Skrad These tourist and catering facilities have increased their accommodation
capacity to receive tourists. These facilities need to be added to the services of cafes and
inns. According to available data between the two world wars, in Gorski kotar, 15
buildings with 327 beds and 775 seats in restaurants were opened (Crni¢ ed. 1981).

Regarding the designed promotion, the issue of the prospectus on Gorski kotar in 1934
in 10,000 copies stands out. The Tourist Association issued brochures for the entire area
of the Association with photographs and texts about Gorski kotar places, members in
Croatian, German, French, Polish, Hungarian and Czech. Before the beginning of World
War Il in 1939, a new representative brochure was prepared for the entire area of the
Alliance, which includes Gorski kotar in German, Hungarian and Croatian in 30,000
copies. Railways are also included in the tourist promotion of Gorski kotar. Attractive
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photographs of Gorski kotar are on display at larger railway stations and in carriages
(Crni¢ ed. 1981: 745). The role in the promotion at the end of this period is used by new
media such as radio and film. A lecture of Gorski kotar was held in 1935 at the Zagreb
Radio Station. The Goranin Society from Zagreb paid for the filming of the first film
about Gorski Kotar in 1936. From 1936-1941, the Society published the magazine
Goranin in which tourist topics were also published. The monthly Yugoslav Tourist
Review 1934-1936 was launched in SuSak in which almost every issue is dedicated to
the tourist articles of Gorski kotar with attractive photographs.

Figure 3. Postcards between the two world wars Brod Moravice, Delnice, Mrkopalj and
Plesce.

P

Source: TIC Mrkopalj, Private Archive

In this period the emphasis of development is on mountaineering and sports-recreational
(ski resorts) tourism, which is visible through the construction of tourist infrastructure.
Mountain lodges are being built, including one on Risnjak. Delnice and Mrkopalj are
increasingly important centres for winter sports because ski competitions from various
snow disciplines are organized (Crni¢ ed. 1981: 745). An important fact for winter sports
is that the first ski jumps in Croatia "Pod Vrhin" was built in Mrkopalj (Zlatni skijaski
jubilej Mrkopalj 1913— 1963, 1963). In this period, the development of tourism is
causally and consequently related to agriculture, electrification, landscaping (parks,
public buildings) as well as employment. Summarizing the period between the two world
wars, it is evident that Gorski kotar increased tourist traffic, increased number of
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accommodation units, new forms of tourism are introduced, and in addition to brochures,
postcards, etc., new media such as radio and film were used in the promotion.

2.3. The period after World War 11 to the 1990s

During the Second World War, Gorski kotar suffered great (human and material)
suffering, so tourism was once again in its initial phase. In the new political, social and
economic conditions, tourism sought new forms of association. In June 1952, the
Association of Tourist Associations for Istria, the Croatian Primorje and Gorski Kotar
was founded (Turisticki savez Hrvatske 1953-1983: 39).* Later reorganization
established the Tourist Association of Gorski Kotar with its headquarters in Delnice and
consisted of the Tourist Associations of Fuzine, Lokve, Mrkopalj, Skrad, Ogulin and
Vrbovsko (Turisticki savez Hrvatske 1953-1983: 160 -161). It took 14 years from the
end of the war for Gorski kotar's tourism traffic to recover. It was not until 1959, with
50.150 overnight stays, the most visited pre-war year, 1938 was exceeded. After the
Second World War, worker’' resorts were opened in Fuzine, Skrad and Begovo Razdolje,
which did not work on a market basis and their sustainability was co-financed by the
founders. Although there was a significant increase in tourist traffic until 1960, in the
following period there was a slowdown and stagnation in demand, and by 1974 it did not
exceed 100,000 overnight stays (Crni¢ ed., 1981: 750). In addition to statistical data on
tourist traffic in the then municipalities (Cabar, Delnice and Vrbovsko), we also have
data on mountain places (Delnice, Fuzine, Skrad and Stara SuSica). The data (Table 2)
show a departure from the propulsive tourism development of Gorski Kotar from the
previous period, according to stagnation. Stagnation is also manifested through the
number of beds, arrivals, and overnight stays. The peak of tourist demand was achieved
in 1978, when a lagging phase followed, caused by several factors, the focus of state
tourism policy on coastal areas, lack of adequate promotion and insufficient content
development.

Table 2. Tourist traffic in Municipality of Cabar, Delnice and Vrbovsko 1969 — 1991

Municipality of Municipality of Municipality of Total
Cabar Delnice Vrbovsko
2 2 , B 2 .2 8 e o, 2
= o < = o o I 2 o < 2 T 1]
§ 52 5 w38 £ 55 & & £ 5
S ¢ < zZ s ™ < Z S ¢ < 4 < Z
Z pa pa
197 1.66 15 206 9297 226 95.77
0 56 9 2.456 73 74 9 15 339 339 82 4
197 1.33 19 220 9244 235 97.24
5 60 3 4,585 94 18 3 9 221 221 72 9
198 11 2.38 15 174 81.64 6.5 24.1 9467
0 1 g 840 S99 o o 1 4310 45 o 8

41t is interesting to note that it was not until 1953 that the Dubrovnik Tourist Board was founded, and in 1953
the Croatian Tourist Board was founded. See Croatian Tourist Board (1953-1983) Zagreb 1983.
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198 12 259 1254 11 215 1043 45 2087 24 1 26.2 1193
5 5 5 7 30 46 55 ' 00 28 02
199 | 14 1.0 122 36.32 11 1377 4151
0 5 801 4.061 65 54 8 36 704 30 59 9
199 | 14 6.37 26.47 6.80 27.52
1 5 119 617 655 1 5 24 318 431 8 3

Source: Republi¢kilOavodd za statistiku RH (1992), Turizam dokumentacija 1969— 1991

In connection with the accommodation facilities in Gorski kotar, in 1953 there were 9
tourist and catering facilities with a total of 138 beds and 385 places in restaurants.
Twenty-two years later, in 1975, 30 tourist and catering facilities with a total of 1.059
beds and 3.090 restaurant places were recorded in Gorski kotar. The most successful
touristic year was 1986 with more than 29 thousand arrivals and almost 125 thousand
overnights in the then municipalities of Cabar, Delnice and Vrbovsko. At that time, a
significant decline in tourist traffic came from decrease in demand for health tourism
(Knezevi¢ and Tomi¢ 2019) and was partially offset by transit tourism.

After the Second World War, most investments were made in winter tourism and snow
sports, which is especially visible in Delnice, where ski competitions are held, as well as
in Mrkopalj (Zlatni skijaski jubilej Mrkopalj 1913— 1963, 1963). Ski tourism is
developing in the commercial facilities of the 60s, i.e., with the opening of the school
resort in Begovo Razdolje in 1965, with a capacity of 77 beds and 120 restaurants, the
ski lodge in Mrkopalj in 1967 with 40 beds and 100 restaurants, and the mountain lodge
in Tuk 1968 with 25 beds and 50 restaurant seats. The first large ski lift in Gorski Kotar
was built in 1965, and in 1980 the hotel “Jastreb” was opened in Begovo Razdolje,
together.with a previously arranged resort and ski lift.

Figure 4. Postcards from Delnice, Skrad and Mrkopalj
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Source: TIC Mrkopalj, Private archive

3. CONCLUSION

Looking at Gorski kotar through tourist organizations, tourist traffic, available
promotional materials from the end of the 19" century to 1991, it is evident that it has a
tradition of rural tourism, and the life cycle of a tourist destination can be traced in three
basic time periods. The life cycle of the destination has been strongly influenced by
global events (world wars) because organizations as well as tourism flows have been re-

established.

Table 3. Overview of the characteristics of the development of tourism of Gorski

kotar by periods.
Period until 1918 Period from 1919 until | Period from 1945
1939 until 1991
Degree of Introduction to the | Reintroduction to the | Reintroduction to
tourist tourist market tourist market + the tourist market +

development

development stage +
stagnation

development stage
+ stagnation

postcards, guides

Forms of Health, summer Sports and Sports and
tourism and winter recreational tourism recreational (skiing
holidays, business | (skiing and hiking) and hiking),
tourism, the development of
beginnings of winter sports
sports and
recreational
tourism (Skiing
and hiking)
Promaotional Books, travelogue, | Travel books, Guides, travel
channels publications, publications, magazines, daily

postcards, guides,
brochures, travel
magazines, radio
shows, film facilities

press, TV and radio
shows
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Source: authors

From the very beginning, the tourism of Gorski kotar recognized the tourist potentials
(natural and anthropogenic) but the attractive mountain area with places (settlements)
dominated the tourist offer and offered a different offer in summer and winter. From this
different offer comes the desire for a reduced influence of seasonality, i.e., a decrease in
seasonality. tourist activity throughout the year. In this sense, tourism in Gorski kotar
recognized its potential and offered various tourist products. Gorski kotar, depending on
the season, offered various tourist products (hiking, tennis, skiing, walking, hunting,
baths, etc.). While once the railway had an impact in tourist availability, due to the
development of road infrastructure (roads and highways and the increase in the use of
passenger cars), Gorski kotar has increasingly been used as an auto destination.

From the very beginnings of the development of tourism, i.e., when tourist traffic was
negligible, there were numerous and different tourist products that are still current today,
but their more modern tourist valorisation and interpretation is necessary. At the very
beginning of the development of tourism, domestic arrivals dominate due to transport
availability by rail, which limited demand, and the market is stable and less susceptible
to shocks (example of the COVID-19 pandemic). Accordingly, from the very beginning,
and due to the distance of the emission sources, and the climatic characteristics, health
and sports forms of tourism played a dominant role. These elements also dominated the
tourist promotion, which highlighted the attractive mountain area, good transport links,
clean and healthy air, nature trips through hiking and walking, hot and cold baths, hunting
and winter sports - skiing, cross-country skiing, mountain descents, ski jumps, hunting,
etc.

Looking at the development of tourism of Gorski kotar, it is characteristic of the
repetition of the stages of development, whereby the rises of tourism are usually stopped
by global events (world wars). The largest tourist traffic in Gorski kotar was after the
Second World War but before the Homeland War, when in the former municipalities of
Cabar, Delnice and Vrbovsko in 1986, 29,122 arrivals and 124,399 overnight stays were
recorded (several socially owned hotels were working at the time). Changes are also
visible in the length of stay per individ