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1. UVOD

SUHGPHW L SUREOHP LVWUDALYDQMD

7LMHNRP GHVHWOMHUD WXUL]DP MH LVNXVLR NRQWLQ
RQ QDMEUAaH UDVWXULK HNRQRPVNLK VHNWRUD X VYLMHWX
JRGLQL GRVHaXUL HWUSR Milijgara prema @ajndie GNWTO barometru te se
SUHWSRVWDYOMD GD UH L GDO Rast tidistidd tWimhi j8 PoveRiGs L X
razvojem novih destinacija te ovaj rast ide ruku pod ruku sa rastom diverzifikacije i
NR QN X U H Q Fektviddijdmdy X G

8SUDYR ]JERJ RYDNYRJ RNUXAHQMD X NRMHP MH SRWUHEQ
JOREDOL]DFLMH SRYHUDQH NRQFHQWUDFLMH HNRQRPVNH
GUXJLK IHQRPHQD QD WUALAWX GRS W|HQUDF SR N XI& RIMDG ISE
VYRMX NRQNXUHQWVNX SUHGQRVW SULPMH®RP QRYLK PHQ!

3RVOMHGQMLK JRGLQD VH PQRJR SRJRWRYR X VWUDQRM
RGQRVQR NRQFHSWX PUHAQLK S D UgahQatiamaMofipmi KpX SR G X
REOLN VXUDGQMH RYD SRGX]HiUD NUHLUDMX QDpLQ ODNA&H.
]DMHGQLpPNLK LQWHUHVD 6DPLP WLPH RQL SUHGVWDYOM
UD]YRMD WXUL]PD EXGXiQDGEDQ@PDPRDXOSPLWR QLUMMWL UDVW
SRVORYQLK SDUWQHUD YHiU XNXSQRM ORNDOQRM L QDFLRC

A,QWHJUDFLMH VWUDWHAEND VXUDGQMD L SRYH]JLYDQMD ]I
polako ulaze i u sferu turizma. Cilj kooperd¢iH MH XQDSUHYHQMH SR]JLFLMH SI
ELOR NRMHP VHIJPHQWX ELOR GD VH UDGL R VQLADYDQMX
proizvodneWHKQRORA&NRJ SURFHVD QRYLP SRVWLJQXULPD X G
7XULVWLPND SRGXNOMX PRMIO ¥ QHNH RG REOKR DHLDYD&YINDF
RVWYDUXMX UDJ]QH SUHGQRVWL X SRVORYDQMX SRSXW QL:
]JDMHGQLpNLP QDVWXSRP QD WUALAWX L UD]JPMHQRP ]Q

proizvodnih proce® *3

LUNWTO, (2016http://media.unwto.org/pressrelease/201601-18/internationattourist-arrivals4-reach

record-12-billion-2015[16.03.2016.]

2UNWTO, Why tourismBjtp://www?2.unwto.org/content/why-tourism[16.03.2016.]

S UNWTO, (2002) TourismTilne Age of Alliances, Mggrs and Aquisitions

1 E] UDX ~7iii*U ho}P «8CE & “l1]Z « A1l p tEolA}i N B40E]1U [hoos)dlM] [E U ~
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http://media.unwto.org/press-release/2016-01-18/international-tourist-arrivals-4-reach-record-12-billion-2015
http://media.unwto.org/press-release/2016-01-18/international-tourist-arrivals-4-reach-record-12-billion-2015
http://www2.unwto.org/content/why-tourism

2YDM NRQFHSW MH MDNR YDAaDQ L NRULVWDQ L ]D WXULVWL
WXUL]DP SRYH]DQ QD RGUHYHQRP JHRJUDIVNRP SURVWRUX
NXOWXUQRP SUR&aGOR&a&UX L GUXJIL stiGayhentahvgttsubiekathQIR VW |
WXUL]JPX NRML pLQH FMHORNXSDQ WXULVWLpPpNL SURL]YRG \
V FLOMHP SRVWL]DQMD NYDOLWHWQH WXULVWLpPpNH XVOXJF
LVWUDALYDQMD XWMHYV WD BIDMHAHVBDYRMMH ®RG PUHAD GRED®
ORUULVRQ SURAGLUXMX WH VWXGLMH WH XWYUyXMX GD WDN

*UDG 6HYLOOD SR]QDWD MH WXULVWLpPND GHWBW LVQIBWRLIMD NF
doiID]JDND GRPDULK L VWUDQLK SRVHELFH ]JERJ VYRMH NXOV
NRMLP MH NUHLUDOD VYRM WXULVWLpPNL SURL]YRG WH NRM
ASDQMROVNH 6 GUXJH VWUDQH 6SO0LWXWH VSRIVIONNDH G B WIW K
JRWRYR GROD]DND L RNR PL® jeMida podacim& E iD QR it
RUJDQL]DFLMH NRMD RNXSOMD YHOLNLK WXULVWLpPNLK
UDVWD EURMD GR O D fDakdniduugpBrédive W iojksirkeUdoMaib gostiju te
SRJOHGX XYMHWD L WXULVWLpPNRJ UD]J]YRMD REMH GHV
QDMUD]YLMHQLMHJ JUDGD X UHJLML YLVRN VWXSDQM ]QD|
EDAWLQD NDR RV QRnuGele NoRrR frén@idaQodiErafidit.

8PUHADYDQMH L QMHJRYH SUHGQRVWL VYH VX pHauUuL SUHG
SRVORYDQMX WH t@rehdHQDVWIDMLAW. WIRWHELFH X WXUL]PX J
zavisnosti subjekata poticainoMtHpH QD UD]YRM RYDNYLK WLSRYD VXUL

kreiranje?

.RQDpPQR SLWEDWQMdhradR SIVWDYOMD MH NRMH VX VOLD
XPUHADYDQMD X GYLMH UD]OLPpLWH GHVWLQDFLMH QD GYL
periodiPD L VWXSQMX WXULVWLpPNRJ UD]JYRMD 2VLP WRJD NRN
VXEMHNDWD NRML GMHOXMX X WXUL]PX SUHPD XPUHADYD
SRGUANH VXEMHNWLPD NRML WHAH RYRP SULQFLSX VXUDGC

®> Morrison et al. (2004), International tourism networks, International Journal of Contemporary Hospitality
ManagementEmerald Group Publigig

® Ayuntamiento de Sevilla, (2018alance anual de 2013 del Turismo de Sevilla
http://www.visitasevilla.es/sites/default/files/informe_anual 2013.pff7.03.2016.]

Tz Split (2016http://www.visitsplit.com/hr/1868/2015-godina[17.03.

8 Grad Split, Split danakttp://www.split.hr/Default.aspx?sec#56[17.03.2016.]

°Scott N., Baggio R., Cooper C., (2008), Network analysis and tdufrem teory to practice, The historical
development of network theories, Channel viewipications, Clevedon, str. 27

6


http://www.visitasevilla.es/sites/default/files/informe_anual_2013.pdf
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Sukladno pretbdnome preGPHW LV WjgblaLNP®IMID MVNR LVSLWLYDQMH
DVSHNDWD XPUH&HQRPMVK 8KGQYMRIMV X R\PsPuriBaxrefuiatad. O OD W
V JUDGRP 6SOLWRP RGQRVQR SRGDFLPD L]JQHVHQLP X ¢
VWUDWH &N L Koju BukzmpDu destihéc)it VOXpDM 6SOLWD3 DXWRULFH
godine. Kanparativnom analizom ispitivalse razlika u: stavovima subjekata prema

XPUHADYDQMX XPUHAHQRVWL VXEMHNDWD SRGUXpMLPD
kooperacija, postojaml X LQVWLWXFLRQD©O@AH ERRHYENEYLLMH GHVWLQL

,VWUDALY D pNIHO KHYRWH/ #etddeaLYDQMD

Uovom LVWUDALY DishaRj@nesVOMHGHUH KLSRWHI]H

X + 3RVWRML UD]JOLND X XPUHAHQRVWL SRGXBHUD X WX
Split.
o + D 3RVWRML UD]J]OLND X XNOMXpHQRVWL VXEMHND
destinacijama Sevilla i Split.
o + E SBRVWRML UD]JOLND X XSR]QDWRVWL VXEMHNDW
destinacijama Sevilla i Split.
X H2 Postoji razlika u stavoma SRGX]JBWMHPD XPUHaDWDWLMWXVDPNLP
destinacijama Sevilla i Split.
o + D 3RVWRML UD]JOLND X UD]YRXMPIQRY W H VSMNIDND/FHL I
Sevilla i Split.
o + E BRVWRML UD]JOLND X UD]JYRMX XPUHADYDQMD
djelatnostima.
X H3 1D LQVWLWXFLRQDOQRM UD]LQL SRVWRML UD]OL

destinacijama Sevilla i Split.

2 E U D] ORGvE Qipdtezesu se postaviesSRG SUHWSRVWDYNRP GD MH X 6F
PHYyX SRGX]HULPD UD]JYLMHQLMH JERJ GW&XHK.JL ]YPDH PYHHQI AN RIWS
UD]YLMHQRVWL WXUL]PD WH EURMQLMH WXULVWLPpNH SRC
turizmu bi trebali biti dalekoY LAH XSR]@WDAaLUDQLML X SURFHVLPD PH:
i koristima koje ona donosi. Osim toga postojijlut MHAHQR PLAOMHQMH GD MF
NRQFHSWD X |DSDGQLP HNRQRPLMDPD XpHVWDOLMD WH VF
ORNDOQH UHJIJLRQDOQH L GUADYQH XSUDYH SUHPD RYRP NI

7



*ODYQL FLOMjelbioMWUIBDRUYDIQMD LV W U D &1, WjegoMRifRjenRB W X P UH 2
WXUL]PX L WXULVWLPpNLP GHVWLQDFLMDPD 3RWRP HPSLUL
6HYLOOD WH XVSRUHGLWL UH]XOWDWH L XWYUGLWL UD]O!
destinacije, Split i Sevilla.

Osim toga, stalipostavljeniFLOMHYL LVMIUDALYDQMD VX

X

X

tHRULMVNL LVWUDAaLWL SRMDP L SRYLMHVW XPUHAaDYDQ
puUXaLwL WHRULMVNL RVYUW QD YUVWH REOLNH WH

destinacije

tHRULMVNL REUDDPDORMEMRQLUDIQAMNME WXULVWLPNH GHV\
XPUHADYDQMD SRGX]HUD

ivwuDaLWL XYMHWH L UD]JYRM WXUL]PD X JUDGRYLPD 6

ukazati na aktualno stanje u Sevilli glede postojanja, djelovanja i nedostataka
XPUHAHQRVWL

temeljem rezultata usporediL L XRpLWL UD]JOLNH X UD]JOLpLWLP C
dvije destinacije

BULOLNRP L]JUDGH UDGD L GRQR&HQMdodddNOMXpND NRULVWI

X Metoda analize- UDaAapODQMLYDQMH VORAHQLK SRMPRYD VXGI
jednostavnije sasteQH GLMHORYH WH L] XpDYDQMH VYDNRJ GLMHO

X Metoda deskripcije postupak opisivanja predmeta ili pojava odnosno postupak izgleda i

osobina predmeta ili tijeka razvoja pojava.

X Induktivna metoda + GR ]DNOMXpPpND R RS@&HRB taméls posehhid ijL V
SRMHGLQDpQLK pLQMHQLFD NRMH VH REXKYDUDMX GR)
LQGXNWLYQRJ QDpLQD |[DNOMXpLYDQMD 3ROD]JL VH RG L
YHUHJ EURMD SRMHGLQDPQLK SRMDYD iaGnrdtodaHseXRSUDY
WHPHOML QD SRVWXSNX |[DNOMXpLYDQMD RG SRMHGLQDp

x Deduktivna metoda WHPHOML VH QD GHGXNFLML RGQRVQR QD ]
ND SRMHGLQDpQLP LOL ND GUXJLP RSULP VXGRYLPD 2
REMDaAQNDYWMR®IHD L IDNRQD ]DWLP SUHGYLYyDQMD EXG.
PLQMHQLFD L ]DNRQD SURYMHUDYDQMX KLSRWH]D WH ]L

19 Zelenika, R. (2000): Metodologija i tehnologi]IE  1v ve3A v}P ] «8En V}P i o U Z]i |
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]IDNOMXpLYDQMD MH X SRWSXQRVWL VXVWDYQR L GRVOM
SURYRWH GHGXNWLYQH PHWRGH SUHWSRVWDYOMD VH S
WHPHOMX NRMLK VH VKYDUD RQR SRMHGLQDpPQR ,] GHGX
SURL]DA&OD MH DNVLRPDWVND PHWRGD 2QD VH ]DVQLYD
zahtjeYDMX GRND]JLYDQMH MHU VX LJUDYQR RpLWL

X Metoda prikupljanja sekundarnih podatakatmetoda kojom se na temelju prethodnih
LVWUDALYDQMD SULNXSOMDMX SRGDFL LQIRUPDFLMH VYV

X Metoda anketiranja + metoda kojom se na temdlX DQNHWQRJ XSLWQLND
SULNXSOMDMX SRGDFL LQIRUPDFLMH VWDYRYL L PLAOMI

X Metoda komparacijet SRVWXSDN XVSRUHYLYDQMH LVWLK LOL VUR
L RGQRVD RGQRVQR XWYUYLYDQME 0Q MIQURH®I] IWOH WXRL W
QMLPD 2YD PHWRGD RPRJXuDYD LVWUDALYDpLPD GD G
]JIDNOMXpDND NRML RERJDUXMX VSR]QDMX

(PSLULMVNR LVWUD 3jevOj@ndi p&ibds (2D16.0dddih® R gradu Sevilla
metodom anketiranja pem anketnog upitnika kojje bio u elektronskom obliku na
engleskomMH]LNX ,V@&WB8D&RIYHIHMOHR QD SULJRGQRP X]J]RUNX QD ¢
QD SRGUXpMX JUDGN HWQLOBH WRILMHKJODYQRP SUHX]HW L]
ureferentnomGLSORPVNRP UDGX DXWRU L kapoélanipditern eélekfrendkel W QL X
SRaAWH 1D N R QlaV¢ Roiriparddfaredditdt@ ankete provedene u Sevilli i u Splitu te

su na temelju togdestirane postavljene hipotezeizneseni IDNOMXYOLpRRVWLP
UDJOLPLWRVWLPD SUDNVH XPUHaDYDQMD X QDYHGHQH GYLI



'RSULQRV LVWUDALYDQMD

%URM ]QDQVWYHQLK UDGRYD QD WHPX XPUHADYDQMD MH
GUXJH VWUDQH EURM UDGRYD NRML MWLKDVYOQRFOMER @GB!
PDOREURMQLML WH RYDM UDG GRSULQRVL RVYMHWOMD
8VSRUHGERP UH]XOWDWD GYDMX LVWUDALYDQMD SRNXa
XPUHADYDQMD GYLMH GHVWLQDFLMH XH@XLWM] YLDV B Q [RIMMH ¢
XPUHADYDQMD X ]DSDGQRM (XURSL RGQRMQR WXYDIGULWL
destinacjamaNDR aWR MH 6HYLOOD

1.4. Struktura rada

'LSORPVNL UDG VH VDVWRML RG SRIJIODYOMD 8 XYRGQRP ¢
odrHYyXMH SUHGPHW L FLOMHYL LVWUDALYDQMD ]DMHGQR VI
RGEDpPpHQH QDNRQ SURYHGHQRJ LVWUDALYDQMD 7DNRYHU X
LVWUDALYDQMD L VWUXNWXUD VDPRJ GLSORPVNRJ UDGD

Nadalje, u drugom dijelu rad&x]UDy XM X VH SRMPRYL WHKQLRK/ \N DN G IHKY W
dionika te opisujkarakteristike destinacije kao lokalnog proizvodnog sistema.

7UHUL GLR UDGD GDMH RVYUW QD SRYLMHVQR L WHRULMVN
njegovih raznih aspekataka eWR VX YUVWH REOLFL L RELOMHAMD 7DN
SRJODYOMD SRVHEDQ RVYUW GDMH VH PHYXRGQRVX WXUL]F

8 mtom dijelu rada analizirase turizam u dvije destinacije $4S U H Q@ieyleddm
destinaciet XULVWLpPpNH SRQXGH L SURPHWD

(PSLULMVNR LVWU 23 BDIQWNRP SRUIMDNMNRX JGMH GH ELWL L]
LVWUDALYDQMD WH UH]XOWDWL .DVQLMH UH VH X LVWRP S
postavljene hipoteze.

8 &aHVWRP XS RHODH GRQLMHWL RSUL |IDNOMXpFL QD WHPHOM X
SUHSRUXNH ]D EXGXuUuD LVWUDALYDQMD

1D VDPRP NUDMX UDGD UH VH SULND]DWL NRULAWHQD OLWH
SULPMHU DQNHWQRJ XSLWQLND NRML UH VH QDOD]JLWL X SU

10



785,67,y.% '(67,1%&:PBOIZVODNI SUSTAV

USUYRP SRJODYOMX RYRJ UDGD GHILQLUDWL U0H VH SRN\
VDGUAaDM SURQDUL SRYH]DQRVW GHVWLQDFLMH L NRQFHSW
NOMXpQL GLRQtinAdjaaVDPLP GHV

21.7XULVWLPpND SFRMOLR DAIVMDUAD M

5D]YRM WXUL]PD X QDMX&HP MH VPLVOX ULMHipL YH]DC
LPDMX RGUHYVHQ XtuBsteLW B DpXQ RMWQTD WDNYLP SURVWRULPD |
PMHVWD NRBID]ERJSRYREMH SULYODpPQRVWL RVWYDULYDWL
7DNYD PMHVWD WPOUYDQDpNEP? PhtaWWRIFPD WXULVWLpPNLP F
VPDWUDMX VH QDVHOMD EH] REJLUD QD YN-RM.L Lb@ R HN]RN P DL
dLR VWDQRYQLAWYD WRJ PMHVW D unStar $voih\admnisRn8 RG U D ])

granica®?

,] aLUHJ SRMPD WXULVWLpPpNRUH NUD WLDN INFRNID/SE Bof@R@Uui Bp M |
SWXULVWLPpNH SGrHRWWOQOIBIPLRMR J SRMMDLABRJIGIR PMAXVHVWLpH
SRVWDOR VYRMHYUVQR a8DULAWH RGQRVOQRNMMXAEHIDMNR M C
SRGUXpPMH WXULV.W NaiMeéj 16 HVDGIINGL MRHE W X UWX WL Y WR b NP
GHVWLQDFLMD SUHGVWDY O MWDRVWHRNYV IbEMIHD QUD QR E® D RIGHLD-
SRWUDAQMD QHRYLVQR R PRAHQEVWE&DVWLRLYQMP WEIDOWNBERL
zemlju, skupiu zePDOMD LOL p'HTermikR QG \QWM I@al2iF1 Mtibskog jezika

(destinatio, onisf.) i sinonL,P MH ]D RGUHGLaAWH WH MH XYHGHQ X
SRVUHGVWYRP JUDp QdRas MW RWBWDSRMDP SURALUHQ L LPD
YLAH]QDpQR ]QD pH Q Mostojé K@ DisovR defifdid

x 2GUHYHQD X&D LOL &LURMRNRVWHRRDW YIOMBKMIHY I/ XXUNV W L P
PR&H GD EXGH VYDNR PMHVWR NRMH UDVSRODA&H WXULV)\
NRMRM MR VP &H AWKHIQ VW L b NKakenberger\'i@oiD ,QVINLS L

YW SE] >X % E u ,]SE dX ~7iiisU h% E Awvi vo JueEE I} IYu I}vdhvl]](}pod &
Split, str. 1213

W SE] >X ~TiifeU htAJEI%BEE]TI]E vI U I}viusel§tr(4Puod § % o0]3

BW S§E] >X ~TiiisU }% X [8XU «SEXiii

“|bidem., str. 15
Bt]111% 1i U duE]+3] | httpeRiswikipetia.org/wiki/Turisti%C4%8Dka_destinacip0.06.2016]
11



https://bs.wikipedia.org/wiki/Turisti%C4%8Dka_destinacija

x 7TXULVWLpPpND GHVWL Q Dishb M Bktditda X @jiBovhjercépcififid X LR\ W L p N L
RUJDQL]JLUDQD L WUALEQR SUHSR]QDWOMLYD SURVWRUQC
UH]XOWDW L]YRUQH L L]YHGHQH WXULVWLpPpNH SRQXGH LI
WXULVW Lip KRR APAEY WY L U *°

x TXULVWLpPpND GHVWLQDFLMD MH PMHVWR LQWHQ]LYQRJ R

LP SUX4D D NRMH SUHGVWDYOMDMX GHWHUPLQDQWH
OLNDpLGY

x 7TXULVWLpPpND GHYVVLEcohah® ciplikNeR-M L SYRMW XULVWLpPNL L
QD NRQFHSWX NXPXODWLYQLK DWUDNFLMD NRMH ]JERJ GR
WXULVWLpPNRP LQIUDVWUXNWXURP SUHGVWDYOMDMX SUR
9XNRQLU 93

Dakle, prema danim definicijama niHe dati [ DNOMNXPNR MH WXULVWLpPND
prepoznatljiva funkcionalna i smislena cjelina s vlastitim atrakcijskim resuisueatitetom
SULYODpPQLP ]D WXULVWH

7DNRYHULQM J|HPDOMD UD]YLMHQRIHW QU UJFPQMGID DUH L GFHH \
koQFHSWD XPMHVWRNRRB QFANHIS WDD WNOUR. VWHAHOMQH MHGLQLF
VXYUHPHQRJ WXULVWD YLaAWHG® HDXGCWRWR G Mp@hitBER@H G.DV D G
SURVWRUQH MHGLQLFEHNaLPR &\ R P b DHQMNHY WX WHH I X Q N FL R
prostorne jedinid RG UDQLMH GHILQLUDQRJ W X Wkarvdwdtiaijigrd, P M HV W

X NRQWHN ¥W Xongdpeii€&s Rkao samostalnelRMQH MHGLQLFH SUHPD
osigurava®

x 2SUHQLWR temephdtorhl Rasrijeénjenog turizmu)

x ORJXUQRVW GD VH HNRNURPAYVRD QYWD RKfE @i ki@l WX ULV W
x .RPSOHNVQLMX SRQXGX ]D SRWHQFLMDOQKXMHXQDVWWNKEHMH
UD]OLpL Wih &ktivhasti LVW L p

Bolie PRIJXUQRVWL ]D VRagvdehtiet@, B WOPUL\SWIHS R]QDWOMLYRYV
QD WXULMVWWPNRJI WU3A

%ROMH PRIJXUQRVWL L SUHFL]QLML SODVPIh@QzewdMNYH SUR)
WXULVWLAWRP WUA

x

x

wikip ]1i U dpE]+3] | httpsIas.Jikipedia.org/wiki/Turisti%C4%8Dka_destinacjp9.06.2016]

Y1 E] DXU ~7ifisU ho}P +8E & “I]Z « A 1 p t@rinhjksSplita, Diplbmskipad, *$1v  ]i]
str.12

1 E] DXU ~TiiisU }% X ]8XU «3SEXIii

YW EE] >XU ~7iiieU }%X ]8XU «3EX ifi

1 €] DX ~fifie %E u <p“ v XU }%X ]E§XU «SEX i
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https://bs.wikipedia.org/wiki/Turisti%C4%8Dka_destinacija

x 9HUD SURVWRUQD MHGAIQALIF 5 IMD A VXVE® R RMMH SWRWQD/AIL AVDG
MH YDADG B DL BR&VXGDQ NULW E thlphsjdtRvaRIQREAH QMH R G O X
SRGW X p

lpak GHVWLQDFLMD VH L GOMMH QMHMphMRPH LIOM HDGRNDO QRP ]
posljedica tradiciond@ RJ SRLPDQMD JUDQLFD DOL L JERJ ]1QDWQR O
razvoja na tako definiranim prostorimaVWR WDNR GH VH ]D SRWUHEH RYRJ
6HYLOOD SURPDWUDWL NDUgar &b bdhwistoativdin Gidnicaéd_ kgD F L M H

jedna smislenafunkcionalnacjelina

22.7TXULVWLpPpND GHVWLQDFLMD NDR ORNDOQL SURL]YRG!

7TXULVWLPNX GHVWLQDFLMXVXKRWDH WRME U\RHP V\U M I/\R M LI
elemenata strukture i njihovih funkcija NRML ]J]DMHGQR WrgiRQOHSVEkX ULV W L L
GHVWLQDFLMD LPD MHGLQVWYHQX PMH&ADYLQX RELOMHAMI
SRYLMHaUX NXOWXURP LWG

Prvenstveno, destinacije posjeduju svidsne i varijabilne elemente RGQRVQR .pLPEHQL
JLNVQL VX RQL NRMHMPIWIH RBDRNHQRLMRAMIXiH LK MH SURPL
periodu NDR aWR VX NUDMREUQDPPHRBUWRWWL 7DNRYHU WUHLE
infrastrukturu i suprastrukturt@l RML VX SURL]JYHGHQL D Wdestimgid® GXJRU|
druge strane, vaabilni faktorisu WXULVWLpNH UREH OMXGVNH YMHaAWLQ
NRML VX SURPMHQMLYL X NUDWNRP UD]J]GREOMX 8NXSQR
GHVWLQDFLMH ]QDPHQLWRVWL NOLPD NUDMRQ@ILN SRG
kapaciteti, SR G X]H U D Xljudski WesjmiXfinancijskiesursj te sePRaH JDNOMXpLWL |
MH GHVWLQDFLMD PMH&ADYLQD LQGLYLGXDOQR SURL]JYHGHC
NUXJD MDYQLK GREDUD REMHGLQMHQLIHKCijSRSrumMHGQLp!
GHVWLQDFLMVNRJ VXVWDYD pLQH YHJH L RGQRVL PHyYyX GLR

njegovom svrhom.

SHWULIQ IXQNFLRQLUD®MWHH WREMINIAQAN DNWDEMWWR QR P
metodom crne kutije. Prema toj metodi uMl8/ LQDFLMVNL VXVWDY XOD]H UI
WXULVWLPpND RpHNLYDQMD UDGQD VvVQDJD NDSLWDO NRML

2] €] DXU ~Tiifs % @& u W SE] >XU ~Tiifs
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RXWSXWL XpLQFL QD GLRQLNH WXULVWH UH]JLGHQWH

GUXEWYH8BH XpLQNH

L (

6 XNODGQR WR PddstaRaSWILURRBHPNH GHVWLQDFLMH SULND]DQ |

Slikal 2SuL PRGHO VXVWDYD WXULVWLpPpNH GHVWL

SUSTAV
INPUTI REZULTATI
DESTINACIJE
I'l; 8 Moguénost pristupa
RE » PRIMARNI ELEMENTI UTJECAJ
I K Promocija STAKEHOLDERA
- — =
SI
TV Oblici posjeta SEKUNDARNI ELEMENTI Turisti
I A »  IPODSUSTAVI Rezidenti
CN Investitori
K1J Poduzetnici
AA Infrastruktura
Smjetai s UTJECAJI
PODUZETNICKA Transport Ekenomski
KREATIVNOST Altivnost Ekoloski
Prostorni
RADNA SNAGA P Drustveni
INVESTICIJSKI KAPITAL Madogrodaja
VANJSKI UTJECAJI
Ukusi Konkurencija Tehnologija
Zakonodavstvo Demografija Politika

Izvor: 3HWUL QO /premalLaws, E., Tourist Destination Management; Issues Analysis ancid¥li
Routhledge, London and New York, 1995, str. 36. PleW R L] QGLUOHULU O

S druge strane, karakteristike lokaln¥g X U L \pWiizvjo8ihBglsustava uvelike se podudaraju
VD NDUDNWHULVWLND®D WXULVWLpPpNH GHVWLQDFLMH

X Sustav je, prije svegageogratki determiniran sukladno njegovoj svekolikoj

ukorijenjenosti u konkretan lokalni prostor.

2 . v ] ~XU ~7ii1eUastepkid ropdl lerddogenog lokalnog razvoja, Doktorska disertacija, Split,
str.61
Bt v ] AX ~T1i1eU }% X ]3XU «3EX 08
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X Sustav jesektorski specijaliziran- PQRJD SRGUXpMD L UHJLMH WHPHO
RSVWDQDN ORNDOQRJ VWDQRYQL&AWYD XSUmhvdkte@D WXUL
(gospodarskih i drugih) direktno ili indirektno vezane uz turizam.

X Turizam u destinaciji, posebno u kontekstu novih razvojnih trendova (soft turizam),
temelji svoj razvitak nsP DOLP L VUHGQMLP SRGX]JHULPD

X .RQNXUHQFLMD L]JPHYyX BRIMIHIN¥MRGQRRPNWRQRVWLPNRP VX
se temelji nanovacijama

X IRNDOQL SURL]JYRGQL WXULntWap 8 R GUIPIWIBY SWBIGLEDL (D]
kulturnog identteta NRML SURPRYLUD SRYMHUHQMH L]PHYyX SRGX]
radnika, jerono predstavlja u isto vrijeme proizvodni entitet, kao i entitet obiteljskog,
SROLWLpPpNRJ L GUXAWYHQRJ ALYRWD ,DNR MH QHIRUPI
LIQLPQRJ 1QDpHQMD L YUOR pHVWR SUHGVWDYOMD RG
okolnostima njH GRYROMQR LPDWL YMHAWLQH L ]QDQMD AX JU|
Znanje se mora stvarati i reproducirati.

Xx /IRNDOQL SURL]YRGQL WX WDINWLYLNG b &Y VP QD K W1 IMRHMDO
vlasti u smislu stimuliranja inovativnih sposobnosti ND OQH WXULVWLPpNH LC
SREROMabDQMD VLQHUJLMVNLK HIHNDWD XQXWDU VXVWDY

. ROQODpAROVYGQRP RYRP L SUHWKRGQRP SRikehehdO MX PR3
GHVWLQ Oddindtven WDQH. VW LPpNRNEU RMHYRKSWHUPLQLUD@We RELOMFE
RGUHYHQD GHMVWIHODGEGHMWLQDFLMD WDNR SRVWDMH SUHGEF
proizvod konkretna ponuda destinacije, odnosno splet opipljivih i neopipljivih elemenata
NRMH PRaAH SRQXGLWL VDPR W DUIltor® kowteksMG KE\QW L Q D X I M [ 15 R
RGUHYHQX UDJLQX NRQNXUHQWQRVWL V Y®4aH LOL PDQMH X\

Nadalje unutarnji prostor destinacije percipiramo kao mjesto gdje se prodaju brojni parcijalni
proizvodii usluge namijenjeni zadovoljavanju potreba tiarisojima je potrebnontegralno

upravljati kako bi se] DMHGQLpNLP GMHORYDQMHP RVWYDULOL ER
QDVWXSLOR QD JbeHmO@QRP WUALAW X

Upravo iz tog razloga, heterogenosti turizma i kompleksnosti upravljanja takvinvausta
QDPHUBRWHUHED ]D PHYXVREQRP VXUDGQMRP R®DQBNVEIRNVER'
GLRQLND GHVWLQDFLMH JGMH E lostvadlo]dnkeréjsk@ digldvénfe INRR U G

W SE] >XU ~T1ii*20}% X 18X «SEX (6
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postigli bolji rezultati destinacije, a time i svih subjekata koji sudjelwjproizvodnom

sustavu.

8 WRP VPMHUX LGX L RGUHYHQH GHILQLFLMH WXULVWLPNF
QDGRJUDYXMH SULMDaQMH GHILQLFLMH GHVWLQDFLMH ND
VWDYOMDMXuUL MH X NRQNXUNDRV@XW IRINRBODEAKPX SWWORN QXU ¥
PLMHQMD ]DYLVQR R XWM HOR Diddiajé dn QU FLREEH. K IWWUHPRB RN O L L
RWYRUHQL VXVWDY V DWUDNWLYQRVWLPD L VWUDWHANL
destinacije kao sustava u cjelinite iptH NDNR VDPD SRYH]DQRVW XQXWDU
RGQRVQR SRVWRMDQRVW YLAHVWUXNLK GLRQLND®L QMLKRY

23.. OMXpQL GLRQLFL GHVWLQDFLMVNRJ WXUL]PD

Prema osnovnoj definicjjidionici V X bild\ koja skupina ili pojfGLQDF NRML PR3
XWMHFDWL LOL QD NRMHJ XWMHp# RAMUHUIDUDLY D <pdib GFOLND XAH

dionika u turizmu i njihove dinamike prikazan je na Slici 2.

Slika2 'LQDPLND NRWDpPpD GLRQLND X WXUL]PX
:
stanovniétvo

Prednosti i interesi

Turisticke Y,
tvrtke i mala
i srednja

poduzeca

Obveze

Tour
opeaton Viada ijavni
sektor

,]YRU 0L uEodYpreta D. Buhalis2000)Tourism management, Marketing the competitive

destination of the futurestr. 21

B v ] AXU ~TiiTeU }% X ]8XU «3EX ii6
®W SE] >XU ~Tiiie % E u D]Z V}A] X ~iifie
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S3RG GLRQLFLPD X WXULVWLpPpNRM GHVWLQDFLML VPDWUD
poslovanju destinacije ili imaju direktne ili indirektkeristi od razvoja turizma u njoj.ako

VH JHQHUDOQR pLPEHQLFL WXULVWLpPNH SRQXGH GLMHC
NRPXQLNDWLYQH SURPHW -XVRVYWHRAHISOMNMYRB LWXWQ X &HQD N
infrastruktura).Detaljniju podjeludionika u destinaciji GDMH 3HWULUO / NRMD
kako slijedi

X Nacionalne i regionalne viade

X Razvojne agencije

X Lokalne vlasti

X Prijevoznike

X Organizacije u kulturi (sportu, manifestacijama)

x 8JRVWLWHOMVWYR VPMH&WDMQL REMHNWL L REMHNWL ]I
x Posrednike

X Medije

X IRNDOQH WXULVWLPpNH NRQJRUFLMH L SDUWQHUVWYD
X $JHQFLMH ]D SRGU&ANX SRGX]JHWQLFLPD

x Obrazovne ustanove

/IRNDOQR VW meQaiMeQud@ye ¥R turisti

x

Svi oni imaju cilj maksimizirati svoje koriste se zbog toga njihovi ciljevi ponekag
SRGXGDUDMX LOL VX GLUHNWQRP VXNREX @&WR PR&H GRYHV
kao sustavom. IpakVYL RQL RVWYDUXMX QHNL LQW&aiWwjddholi] WXUL\
VXGMHOXMX X V\kby Proitva®X tovd >sidisly RVQ b tBébip ovise jedni o
drugima, izmjenjuju INRUPDFLMH NXS XM XjuUIH Yo Wazlblga Lpotveka) Bay
XPUHADYDQMHP L NRRSHUDFLMRP PHYyX GLRIgQhFEIPD MH L
XPUH&ADYDQMD SRYH]DW lielivi ddljeGohi pQdkiuk dXgoNRML.GPQ X WFU D W H & N |
cilievima koji se donose na razini cjelokupne destinacije nastoje uskladiti svoje poslovanje na
QDpPLQ GD VYL GLRQLFL uN Radthje PptignkivaR BVQj@osvatjdigie je
R Qwd da zajednicua koji njima donosi zadovolfg DM XiH UH]XOWDWH
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8 RYRP SRJODYOMX GHILQLUDWL UH VH SRMDP XPUHAD
ove teorije kroz znanstvene discipline te prikazatigzewost ove teorije i turizma kakose
REMDVQLR RVQRY@QtaddRQFHSW VDGUAaDM

7THRUHWVNH RVQRYH NRQFHSWD XPUHADYDQMD

3.1.1. Definiranje pojma

8 VWROMHUX pHVWR VHPRREHN QWML UM HQBSUDRIMDLP NA. V
OHYyXWLP QMHJRYR GHILQLUDQMH QLMH MHGQRVWDYQR EX
kontekstu u kojem se promatra bez obzira kroz koju se znanstvenu disciplinu odnosilo. Tako i
X HNRQRPLML SRGH SHR NGFRIGXKRMA#HDVH UHUOL GD QH SRVWRML
VKYDUDQMH &WR VH SRG WLPH SRGUD]XPLMHYD

-HGDQ RG UD]J]ORJD MHQWMIMUDYBRLYXWIKHENVR@™D UD]JOLpPLWR
jedne strane predstavnici organizaciskd KHYLRULVWLPpNH @&NROH X SUYL S
NDUDNWHU XQXWDU PUHAD WH UD]PDWUDMX UD]GLREX XOI
okviru insttuFLRQDOQH HNRQRPLMH PUH&H SRGX]JHUD GHILQLUL
REOLN L]JPHyX WUaLawbD L KLMHUDUKLMH 7TDNRYHU PUH:
NRRUGLQDFLMVNL REOLN X VXSURWQRVWL V GLKRWRPLM
industULMVNH RUJDQL]DFLMH DOL L NDR QDpLQ ERUEH ]D RV’
piVWXSD VWUDWHANRYLPRYDGRPIHQWISL XWMHFDOL VX QL
definicija, odnosno, nekonzistentnost terminologije i usvojenih koncepatamia nedazi
UDGRYD JERJ RYH SUREOHPDWLNH PHVWR VX QHXYMHU
UD]PDWUDQMX RYRJ IHQRPHQD SRVWRML VXJODVQRVW GLC
LDNR VXJODVMD QHPD RNR UD]J]OLNRYDQMD IlpoRasljdijiy HQMD °
RSUHSULKYDUHQH GHILQLFLMH

SRMDP XPUHADY DIDMD R SIIDNV R BRuvRristveno pojnsairadnjekoji
PRaH ELWL REMDaAQMHQ NDR SURFHV |DMHGQLpPpNRJ GRQRAI
EXGXUQRVWL SURE O Hke.DNairn®,UsHnji Hkaheept\st &dDjdV dsigurava razlog

WJA A] AXU ~fifieU hu@® T A vi |} Ju v]l Jv}A §]Av}e3] Z}8 0°1]Z %} pi U
str. 8386
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SRVWRMD QM B° Xaeldlj¢) pdjaxpadhstsvaNRMH SUHGVWDYOMD GRJRYR
NRMH VH GRJRYRURP REYH]XMX QD VXUDGQMX NDNR EI
1IDMXpHVWDOLMD GHIRGLFRWID \VH HNR@RPGd® MH SDUWQHUV!
MHGQRJ LOL YLaAH SRGX]J]HUD X NRMHP SDUWQHUL VXUDYXI
interese.S druge stranesavez MH GRJRYRU L]J]PHYyX GYDMX LOL YLaH ¢
XQDSULMHGLOQMIDWYLIHIG QIDAN\NRL BFIL VH RVLIJXUDOL |DMHGQLPNL
UHGXNFLMRP WUR&ANRYD L SREROM&ADQMHP HILNDVQRVWL
RULMHQWLUDQH SUHPD SURGDWMRJWJREOR PRELLPMUHBMEP Q M.

ekonomskimaktivnostima®

8 HNRQRPVNRM JQDQRVWL NDNR MH YHU L UDQLMH QDJODAt
SULVWXSD VDPRP XPUHADYDQMX &0 Y HID/ WM HRR/ WERHWLL WX d
XPUHADYDQMD L PUHAD &4WR |COUPRRWIRRQDQNMHVRPERH EXG.
JDSUDYR L L]JYXiUL QHNH NRULVWL L] QMH *XR@riavie& RQ

organizaciee NDNR EL VH RVYUQXR QD pLQMHQLFX GD PUH&H Q
konstrukcije.Nadalje, Taylor i Thorpe ( XSRWUHEOMDYDMX DQDOL]X VRFI
LVWUDALOL VDGUabDM VWUXNWXUX L VPLVDR SRYH]DQ VD
UHVXUVQRJ L VDGUADMQRJ VPLVOD 9DQ /DHUH L +HHQH
SRGX]HUD SUHPD SHILRIVXSNXUDWHANRURHO RGANNR@WDPUHAH
RUJDQL]JLUDQL VLVWHP VSHFLILPpQL WLS XJURPQRJ VDYH]D
GD SRVWRML |DMHGQLpPpNR PLAOMHQMH GD VH PUHaH VDVWIF
LIPHg®RQRJ VXEMHNWD SUHPD GUXJLPD QR ]J]DMHGQLPNRJ C

veza nema’

.RQDpQR ND N RirdiaLteMaiikes aybhFadareuzimase definicija postavljena
doktorskRM GLVHUWDF LM Lk@d ofgsiHAY0UIHA D SR G X ]$tinB siRB@R V L
VYMHVWDQ L SUYHQVWYHQR LDNR QH QX&QR XJRYRUDQ
SRGX]HUD VD VYUKRP SRVWL|IDQMD VLQHUJLMVNLK HIHNDW
SUHGQRVWL X SRVORYDQMX .DR WDNYPRGPXUHAGD QH SXIDF
NXSRSURGDML L UD]JPMHQL GREDUD L XVOXJD 3

*Scott N., Baggio R., Cooper C., (2008), Network analysis and tcufismn teory to practice, Channel view
publications, Clevedorstr. 17
2 Gursoy D., Saayman M., Sotiriadis M., (2015), Collaboration in tourism businesses and destirations
handbook, Emerald, str-8
¥ Ewen M. et al, (2007), Micrdusters and networkd the growth of tourism, Networks or networking
definitionsand debate, Elsevier, str. 44
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3.1.2.Povijesni pregled razvojgorije

ORAH VH UHUL GD VH NRQFHSW PUHAQLK RGQRVD NUR] ¢
]JODQVWYHQLK GLVFLSOLQD a4WR QLMHWX ®@Q@PRWERB XAIL G |
VPLVOHQD SRYH]DQRVW PHYyX HOHPHQWLPD NRML WYRUH R
X VYRPH GLMHOX A(OHPHQWL?3 L]QLR LGHMX GD YH]H L RGQHF
XWMHPpX QD QMHJIRYH NDU Brdnstvehbl MxiidbjaHu fizi€),GoidIogyfiH S U H (
PDWHPDWLFL SRNXabDYDMX SRWYUGLWL RYH WHRULMH WH
znanosti., SDN NUR] SURAORVW GYLMH VX RVQRYQH JUDQH ]QD
odnosa kroz prizmu kroz kojwe jdanas promatramo u ekonomiji, a to reatematikai

sociologija.

lz PDWHPDWLpPpNH SERVISHNWANGLIDFLMH VRFLROR&ANLK YH]IL
VRFLRPHWULML PUH4D PRaH ELWL SUH]J]HQWLUDQD NDR
predstavljguWRpNH D YH]H L]PHYyX QMLK OLQLMH NRMH VSDMDM)
dio matematike koji je po tome poznat naziva se teorija grafa. Teoriju grafa ustanovio je
AYLFDUVNL PDWHPDWLPpDU /HRQKDUG (Softi UprokleQatild JIRY RP
geometriam situs partinentiX NRMHP VH YDAQRVW GMHOD RpPLWXMH X
SURPDWUDQMD WH GDMH YDaAaQRVW VWUXNWXUDOQLP D QH
se ustvrditidajgW HRULMD JUDID JODYQL GRSULBRNVPPROGVRIHPP\DLVR IDp N I
MH SRVWDR WHPHOM L QD NRMHP VH JUDGLR GDOMQML UD]J]
VWROMHUD RYH LGHMH L WHKQQLNGUSRWMBELE X]QOH R
komunikologiji, ekonomiji, antropologiji, no prvenstveno sociologiji. Ova znanost je
NRULVWLOD WHRULMX JUDID NDNR EL DQDOL]JLUDOD X]RUN
psiholog Jacob Moreno prvi primijenio sociogfAmN DNR EL LGHQWLILFLUDR VWU
RVRED JUXSD L RUJDQL]DRLaDa s§ pBséliid graviavdddodogie D Q M
VRFLRPHWULMD NRMD MH SUHUDVOD X DQDOL]X VRFLMDOQ
SRVORYQL RGQRVL PHYyX SRGX]JHULPD L WUJRYLQVNL XJRY!
SRGUXpMD LVWUDALYBYDDIWNRQOD.AQRDWQIREWYL 2 WHPHOMLPL
VRFLRORANLP UD]PLAOMDQMLPRYDPUDEERGDPNQWH O@ 6L RMHO
AJUXSD?® GHILQLUDQLK SUHPD NULWHULMX pODQVWYD L A
tipovima veza) temelji se na BFDQMX NULWLPpQH XORJH X SR]JLFLML

% 1i PE u 8} | ] o]v]i I1}i]le H%}ISE oi A 11} 1 }%]*0o AT u ple} uX
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XGUX&H®DEKE,OLF VRFLRORANRJ L DQW WRPRERBHERDWNKRH G
VWUXNWXUQH WUDGLFLMH X NRMHP LVWUDALYDpL WHVWL
RGQRVLPD X RNUXQANEEMHANRIFWRDOQUMLKRYR XWMHFDQMH QC

% RWW J UD]YLMD QDpLQ PMHUHQMD PUHAQH VWUXNWX
YHUL SDaQMX VRPLHR@IREN LKU HEPDQVWH3QRRNNRX FHE WRXG U H
LVWUDALYDpL EDYLONLUKDLYR¥YB@EWILWPRMIULDQLK PHWRGD SUL
GUXJL VX DQDOL]JLUDOL SROLWLPpNH SURFHVH NRML VX QD
RYLVQRVWL PHYyX LQWHUHVQLP JUXSDPD L GUabYDPD 3D W
ekonomske geagfije i ekonomske sociologije u kojem zaobilazi pristup analize socijalnih
PUHAD $QDOL]X UD]YRMD PUHAQLK SROLWLND SURYRGL
SULVWXSD D RSLVXMH NDNR VXEMHNWL NUHLUDMX PUHAZ
prolazilo MH NUR] RGUHYHQH ID]JH RG WRJD GD MH ELOR RELDPQ
]D DQDOL]H 1DMYHUL GRSULQRV PUHAQLP SDUWQHUVWYLP
LVWUDALYDQMHP NDNR GLUHNWQH L LQGLUHNWKatiuYH]H PH
UHVXUVD WYUGHUL GD MH XSUDYR WR UDjD®4iNR&RIQDaD QM
PUHAQLP R%QERR/LEIVDR MH YHU QDYHGHQR L X RVWDOLP GL
SDUWQHUVWDYD SRODNR SRVWDMH SULVXiva@dznahsti, VH PRa
matematike i sociologiePUHaQD SDUWQHUVWYD SRGUXpMH NRMLP V
GLVFLSOLQD WH GD MH WHRULMD PUHAD QDVWDOD SRG XW|
QDVWDQDN NRRSHUDFLMH L]PhbgXprorRaGati |kdai Eastaeienvdrdti VYL RQ
RVQRYH PUHAQH WHRULMH

Tabelal ,VKRGLaAWD L JUDQH LVWUDALYDQMD R PU]I

THRUHWVND LVK 2JUDQFL LVWUDAL

Industrijska ekonomija
7THRULMD WUDQVDN
Evolucijska terija
Institucionalna teorija
Relacijska teorija

Regionalni razvoj
,VWUDALYDQMH PO
Organiacijska teorija

ODUNVLVWLpNH 7THRULMD PUHA& . Il(n?_vacyle
Organizacijska sociologija Ezriniilr:j%st ;\\I/gz
7THRULMD VRFLME . . o . .
Populacijska ekologija Socijalna psmologua i sociologijal
malih grupa

Resursna teorija konkurentskih
prednosti

Izvor: 3LY pHYL {jpremaSorenser§2004)

¥ 3cott N., Baggio R., Cooper C., (2008)ywork analysis and tourismhFrom teory to practice, The historical
development of netwdk theories str. 815.
¥ Scott N., Baggio R., Cooper C., (2008), op.cit.
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PrethodnaTablical, GDMH SULND] NRPSOHNVQRVWL WHRULMD L] NF

prikazuje u kojim smjerovima se danas razvija.

,DNR QLMH PRJXUH RGUHGLWL NDGD VH WRpPQR PWHAaQL R
ekonomiji, SUYR VSRPLQMDQMH PUHAQLK RGQRVD X HNRQRPVNF
Naime, Alfred Marshall u svojoj krjizi ARrinciples of Economic$ prvi put iznosi ideju
NRQFHSWD ORNDOL]DFLMH S WRjt]MR@®@dihel ploizvédne Hez® Y D Q M
UDJGLMHOMHQH PHYX PDOLP SRGX]JHULPD NRMD VX PUHAaQR
VH WDNR pLWDYH ORNDSOGQRPPDWMHIGMQUL FNMHD R RSUR MR G QD S
SRGX]HUD VX VSHFLMDOL]LUDQD ]D Xab SRGUXpMD GMHODYV
WH MH XSUDYR ]JERJ WRJD QDVWXSLOR QMLKRYR PHYyXVREC
QD]YDR ALQGXWWUMWRREP 26DWDY WLS SURL]YRGQMH SRV
VUHGQMRM L VUHGQMRLVWRpPQRM ,WDOLML NRML MH VH
JRVSRGDUVND GRVWLJQXUD WH SULYXNDR SDaQMX YHOLNR
se na radove Ershala i ostalih prethodnik®ichael Porter 90ih gR GL QD VWROMHUD
pojam klasteraWH GRND]XMH GD JHRJUDIVND NRQFHQWUDFLMD V
PXOWLSOLNDWLYQH XpL QNako XavetBnR QoRdept NieMu  Wdtpuddsti
konzZLVWHQWDQ V SRMPRYQLP RGUHYHQMHP PUHAH SRGX]HUI
XPUHADYDQMD L NRRSHUDFLMH WH VX L] W RJ UD]
2 QMLPD UH X QDVWDYNX ELWL MRa ULMHpL

'DQDV PUH&QD DQDOL]D RVLJXUDYD DIQ\DIDRDV ICHUNN AW N D
JOREDOL]DFLMH SRJRWRYR X VYLMHWX NRMHJ RELOMHADYI
HNRQRPVNRM ]JQDQRVWL PUH&QD SRGX]JHiUD SUHGVWDYO
WHPHOMHQX QD VSHFLMDOL]DFLML L vbdt& RRERGQSBYPWUWL PD SR (
PHYX VXGLRQLFLPD t&ko bo§eDukvphiordielo@ineX MY DNRP VOXpDMX PR
UHUL GD MH PUH&QD SRYH]DQRVW SRVWDOD QRYD SDUDGL.
VLVWHPD L QMLKRYRJ GLQD P LinaAhBen® RIRdparEpa Mako iXu VS HNW

ekonomiji

¥W SE] >XU ~7iif*U h% E Aoi vi @EA}i u SpUE]Iiu U «3EX {id
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3.1.3.TeorijskaREMD 4 @ R €@ DWIDW D XPeldAGnTsKoDzQaMdBt

7HRULMH NRMH REMDA&aQM D YDékoho@ijD & ¥ami@ DilNe XmijikbM &D Y D Q|
doprinos su teorijransakcijskin troaNRY D ‘garhRelptisupvVW UDWHAENRJ ,PHQDGa
D QMLKRYR REMDAQMH®MH GDQR MH X QDVWDYNX

S aspektaWHRULMH WUDQVDNHORVNLEWAURAINRQYD]DFLMVNH VX
VQLADYDQMD WUDQVDNFLMVNLK WURAGNRYD XPuUddéhaQLK SR
prijenos institucionalno legitimnih prava raspolaganja povezanih s dobrima i uslugama,
RSUHQLWR LK VH PRAH GHILQLUDWL NDR WURAGNRYH SURQD(
XJRYRUD WURANRYH UHDOL]DFLMHOXRDNMRX  HLW 5 R@ NRQH B
XJRYRUD 6WRJD SUHPD RYRM WHRULML XPUHADYDQMH X
WUR&ANRYLPD RYH YUVWH X XVSRUHGEL V NRRUGLQDFLMRI
mehanizama ili hijerarhije. Prednosti koje o iHRULMD G MR EUH&EQPD GDQ |
Tablici 2

Tabela2. Prednostt PUHAD SRGX]HUD SUHPD WHRULML WUDQVDN

BUHGQRVWL QD NRRUGLQDFLN Prednosti uodnosu na koordinacijski mehanizam

hijerarhije :
X QL&L WURANRYL SURQDOD X kombinacija koordinacijskih instrumenata
kupaca WUALAWD L KLMHUDUKLMH
X QLAL WURANRYL VNODSDQ X VPDQMHQMH RSRUWXQLVW
ugovora X FLOMDOQL IXQNFLRODOQL ]
x EUAL SURWRN LQIRUPDFLN X YHUD VHQ]JLELOQRVW SUH
povezanosti decentralizacije

X prijenos informacija vezanih uz konkurencij
zbog bolje kontrole upotrebe znanja

X QLAL WUR &N &Ralit®e/z2bdgK U D
PRJXUHJ LIEMHIJDYDQMD G
kvalitete

x transfer nekodificiranog znanja

x

PRIXUQRVW SULPMHQH WH

X EU&H SURYRYHQMH LQRYD

JJYRU 3LYpH Y préama Sydow (1992) i Frey (2002)

Nadalje,teorija igara LVWUD&XMH SUREOHP VWUDWHANH PHyX]DYL
dileme atvorenika pokazuje uvjete u kojima kooperacija vodi k boljim rezultatima u

usporedbi s individualnim djelovanjem. Naime, u situaciji jedne runde, odnosno jedne

BWIA A] AXbudifliAUvi |} Ju v]I Jv}A 8]Av}e8] D}Sdo}ETi %o} il “vi vi
V e3 vl u@%l} pl U ©989EX 8
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WUDQVDNFLMH VYDNL DNWHU SRNXabYD PDNVLPL]JLUDWL
runditranDNFLMD DNWHUL X RE]JLU PRUDMX X]JLPDWL L SRQDAa
VWUDWHJILMD SRND]DOD VH ANDNR WL PHQL WDNR MD WHE
7TDNRYHU GUXJL GRSULQRV WHRULMH LJDUD MiHbénika QDJOD

na kojem seasnivaju ovakve vrste odnosa.

.RQDpPQR L] YRGDWMIDNRJI PMHOHDGRAPFHRAKIHUD VH SURPD)!
SRWHQFLMDODQ L]YRU NRQNXUHQWVNLK SUHGQIRSSWL ]D X
PUHAH SRGX]HUD VH GHRIEQDDMXUKBRRLEOIKGUXAHQMD L]
SRYH]DQLK SURILWQLK RUJDQL]DFLMD NRMD LP RPRJXUDYD
prednosti viss YLV QMLKRYLK NRQNXUHQDWD YDQ PUH&H ,DNI
REMDAQMHQMD IMNRUDUNBQRYXWHQWMHGQLpNL VWDY NRML
NDR RUJDQL]J]DFLMVNRJ REOLND NRML SRGX]HUD PRaH VWDY
npr. u modelu vrijednosnog landardi kako se konkurentska prednoktQ GXVWULMH SR\
boljim uskiDyLYDQMHP ODQDFD YULMHGQRVWL SRMHGLQLK XNC
RULMHQWLUDQ SULVWXS L SULVWXS NOMXpQLK NRPSHWHQ
GRODVND GR UHVXUVD L NRPSHWHQFLMD GUXJLK SRGX]HUD

3.1.4.0blici, smjer i intenzitetumredAD YD QM D

SUHJOHGRP OLWHUDWXUH ]D SRpHWDN VH PR&aH XVWYU(
PUHAD RGQRVQR NROLNR MH DXWRUD WROLNR MH SRGMH
PUHAH SRGX]HUD MDVQR GD VH UDGL RHQRPSRMNWIRBH F
GHILQLUDWL SRPRUX MHGQH NDUDNWHULVWLNH ,SDN RQR
PUHAD SRGX]HUD ]DSUDYR NURYQL SRMDP -NrfaMizacigkeX KY D D
VXUDGQMH 7L REOLFL ]DSUDYRVMNDWILRDMROERVNDYYLpIGW
NRQWLQXXPD L]PHYyX pLVWR WUALAQLK L KLMHUDUKLMVNLK
2 PUHAQRP NRQWLQXXPX ELWL UH YLAH ULRPUHEBEDX SSKOO/XY B YN
Prva klasifikacija koju je iznio Conway MH MHGQD RG JHQHUDOQLK SR
podulHUD D SULND]DQD MH X 7TDEOLFL
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Tabela3 .ODVLILNDFLMD PUHAD

Raznolikost aktera (profesionalni, korisnici, socijaln
Formalne nasuprot neformalnima

,QIRUPDFLMH GREUD SUL
5MHADYDQMH SUREOHPD L(
9HOLPLQD UD]JQROLNRVW JX
5DYQRWHAD L]PHYyX ORNDO
PHYXQDURGQLK pODQH

Izvor: Morrison i Lynch (2007prema Conway (1998)

.DR MHGQD RG SUYLK NODVLILNDFLMD PR&H VH XVWYUGLW
RSLVXMH GHWDOMGRMNIH QRIXRHW I VH XPUHADYmQMD PRJ
osnovnu podjelll NDR WDNYD SRVOXAaLOD MH GUXJLP LVWUDALYDD

7DNR VLQWH]RP EURMQLK SRGMHO B YALUzH&sOednuvo® DVWLWRP R
SURALUHQLMHK IWHM ILMODVMWUIOL.WUHAD NDNR VOLMHGL

Tabela4 .ULWHULML ]D UD]JOLNRYDQMH REOLND XPUHAC

X Horizontalno (s konkurentima)
X 9HUWLNDO Q RmaXkugcknB)D Y O M
x 'LMDJRQDOQR V RVWDOLH
x Lokalne
X Regionalne
X OHYyXQDURGQH
x Globalne
1HIRUPDOQH PUHaH
8JRYRUQH PUHAH
OUHAH V NDSLWDOQLP SRY
X OUHAH EH] XJRYRUD
X OUHABLWHORPLPQLP XJRY
X OUHAH VD |DMHGQLpPNLP S
Xx )YUDQAL]D
X Holding
x Fuzija
X 3ULYUHPHQH PUHAH
X 9UHPHQVNL QHRJUDQLpPHQ
X &HQWUDOL]JLUDQH PUHaH
X 3ROLFHQWULpPQH PUHaH
X ,VWUDALYDQMH L UD]JYRM
x Prodaja
x Nabava
X Marketing
X Proizvodnja

,JYRU 3LYpHYLU 6
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aAWR V Hgetyiafskdtg obuhvataPUHAD RQH PRJX ELWL ORNDOQT
QDFLRQDOQRJ L LQWHUQDFLRQDOQRJ NDUDNWHUD 2EXKYD
FLOMHYLPD SD MH okabdgyR régR@InGyUKdraklersD osnova povezivanja
]IDMHGQLpNR NRULAWHQMH UHVXUVD GRN MH QD QDFLRQDO
SURGDMD LV \Nadajé, lge@ago\pizmieatakieru uspostavljenin vezeazlikuju se
kooperacije zasnovanna usmenom dogovoru, ugovorne kooperacije te kooperacije koje su
utemeljene na kapitalnom povezivanju. One se razlikuju prema snazi povezivanja, gdje odnosi
koji su uspostavljeni na temelju usmenog dogovora najslabiji, dok su oni sa kapitalnim
povezivanHP QDMVQDAaQLMHJ L QW H QdnwitinividimieD Ro&peRdS QLV X U
aspektavremena trajanja PUHAaQL RGQRVL PRJX ELWL SULYUHPHQL
WUDMDQMD XQDSULMHG RGUHYHQR WH PRJX ELWhaWUDMQ
SRVWRML YHUD YMHURMDWQRVW RSRUWXQLVWLpPpNRJI SRQD:
YUHPHQVNL QHRJUDQLpPHQLK REOLND SDUWQHUL VX VYMH\
aWwWHWL RVWDOLP SDUWQHUVNLP SRGXEXPHEGXBEQRYNIIDWHYQR R
manje vjerojino. S obzirom na kriterfVWUXNWXUB]PRNXMX VH PUHAH V FHQ
SROLFHQWULPQRP VWUXNWXURP 8 PUHADPD V FHQWUDOI
]JDX]LPD MHGQR LOL YLAH RRSREX|BIUE SBDHLOIX MHH&X RV
VWUDWHENL QDMYDaQLMX SR]JLFLMX D VYRMX XORJX PRA&H
]1QDpDMQH UHVXUVH NRRUGLQLUDWL L NRQWUROLUDWL QD
vodstvom uvjerena kako sudjelovdhHP X PUHAL SURILWLUDMX 6 GUXJH
decentraliziranom strukturom postoje homogene, obostrane ovisnosti, a kompetencije
RGOXpLYDQMD NRRUGLQDFLMH L RGJRYRUQRVWL UHOHYDC(
PUHAQLK SDUWQHWD IPWYPHVUWER¥LWH NRQWDNWH L UD:
PUHAQLK SDUWQHUD WH LPDMX GHPRNUDWVNL NDUDNWHU
NRQNXUHQWVNRM ERUEL 7DM QHGRVWDWDN PRUD VH QD¢
dovodi do potencijali gubitaka vremena i resursa te neslaganfRQDpQR PUHAaH V
razlikuju i s aspektaSRGUXpMD D& tkd Rgdd @ddpizrirati W D]O LS RB UK pPMLPD
PDUNHWLQJD LVWUDALY®QMD SURGDMH QDEDYH LWG

OUH&H SRGK]PRDX XVSRVWDY OMDWLviEdBOsEod dn¢Othkpldd/deK S
s obzirom nasmjer XPUH&D MBDIKWM KRUL]JRQWDOQH YHUWLNDOQH L «
+RUL]JRQWD O Q@dthos® WHAHQD SRYH]JLYDQMD PHYyX SRGX]HULF

®WIA A] AX ~fifieU hu@®& T A vi I'} Ju v]I Jv}A 8]Av}e8] Z}§ 0°1]Z %} pul U K
%} ul U «BEX 66
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VHNWRUD GMHODWQRVWL SRNXAaDXDMWDU SRRYMAHI L 6HE B R RH
vertikalni odnosi QDVWDMX L]J]PHyX SRGX]J]HuD pLMH VH DNWLYQ
nadopunjujui komplementarne su & LOM RYDNYLK PUHAQLK RGQRVD MH
RUJDQL]DFLMVNRJ XVWURMVWYD SRiGi{HddagDmihmRiAtahjaVH QDC
WUDQVDNFLMVNLK WUR&GNRYD DOL L QXYyHQMH LQWHJULUDC
i dijagonalno povezivaneJGMH X PUHAaQH RGQRVH XOD]H SRGX]HUD
7DNYD SRYH]LYDQMD QDMpHRQMNGEXGHURPRRIXIQBVBRGD X\
QDSUHGRYDQMH SR RVQRYLQBDLFMBOQRKN DO QQ DWQWIQ W R U D3 WR
X P U H a D prénta MkBrakteristikamaY U O R M Hdestii@tijskinQ P U &, no ipak

GHVWLQDFLMVNH NDUDNW HLRGIUXDp MH QHDY N Q Rl B 5 RUMN R VR
]D RVLIXUDYDQMH NRRUGLQDFLMH NRPSOHPHQWDUQLK UF
ODQFD 7DNYH VH PUHAH PRJX IRUPLUDWL L NRRUGLQL
PDUNHWLQANH DJHQFLMMH{DXVIR E GRWRIG QRIMIHNW Q LK

Intenzitet povezivanjaX Q XWDU PUHaH PRaH VH PMHULWL SRPRUX UD]¢
EURM NRRSHUDFLMVNLK SRGUXpMD VWXSDQM RGOXpLYDQ
, SDN QD QDMSRWSXQLMX UDdriuLRitaXi sk Wdd ey RORYKRP NUL

UDJ]OLNXMH &@aHVW VWXSQMHYD LQWHQ]LWHW bdeS Rratkb]LYD QM |
opisuju u Tablici 5

Tabela5 2EOLFL XVSRVWDYOMDQMD PUHAD V REJLURP QD

UgovRUQH IRUPH XPUHADY Opis

. /DEDYL ]JDMHGQLPNL UDG NRML
OIS el e R Sholle e ol QD PHYyXVREQRP SRYMHUHQMX

IDMYDaAQLML HOHPHQWL L SUD
u tzv. kooperagskom ugovoru. Pogodna za

jednostavne, jasno definirane zadatke i/ili za

OUHaD V GMHORPLPQLP X| SURYRYHQMH YUHPHQVNL RJUD
PUHaH EH] XJRYRUD SRYHUDYL
PUHaH JERJ pHJD SUHGVWDYOM
SRVWXSDQ SODQVNL UD]JYRM L

'XJRURPQL NRRSHUDWLYQL SU
GDYDWHOM IUDQA&L]H 1D RGUHY
OUHAD ]JDVQRYDQD QD XJRY IUDQAaL]H RVLIXUDYD SRQXG-X §
KRzD 'DYDWHOM L SULPDWHOM
pod zajedridim imenom kao cjelina, ali seapravo
pravno i gospodarski neovisni.

OUHaAH X NRMLPD VH VXEMHNW L
povezivanja povezuju i kapitalno, odnosno mijenja s
VWUXNWXUD YODVQLAWYDuMHG

OUH&H V NDSLWDOQLP SR

¥ WJA A] AX ~fifieU hu@®& T A vi I'} Ju v]I Jv}A 8]Av}e8] Z}§ 0°1]Z %} pul U K
%} pl trlP>104
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PUHA&H

OUHAD VD ]DMHGOLPNLP S 2VQLYDQMH SRGXJHUD NRMH S|
VYLK PUHAQLK SDUWQHUD

*RVSRGDUVNR VSDMDQMH SUDY
: SRG |JDMHGQLpPNR YRGVWYR D
Holding struktura GUXAaWYR Wjé¢ diraviap koRtrolda druga
SUDYQR VDPRVWDOQD SRGX]HI
QDYHGHQD SRGX]JHUD X KROGL(

BUDYQR L JRVSRGDUVNR VSDMI
SRGX]HUD

Fuzija

lzvor:3LYPpHYLU 6 Frey @QOB) P D
3.141..0DVWHUL NDRREOSNR{PUFDA@ YDQMD SRGX]HUD

-HGDQ RG REOLND PHYXVREQRJ S RM$grLRODLD pdmM&ERLG X | H i D
UDQLMH 2YDM SRMDP MH XYHR 3RUWHU D GHRH@XYVREXRNI
SRYH]DQLK SRAXQWWDWXFLMD X R®UHMHBRMNRPQBERG]IDMWHGQ
NRPSOHPHQWDUQLP XYMHWLPD UHVXUVLPD® 3RUWHU
NODVWHUL SRVHEDQ REOLN PUH&D X NRMHP VH XPUHAHQD
pozicLMDPD WM PRAH IvcianaBRVLXGOP VXN ANDR' QM X QGsiM By D ELWL

razlikovnag elementa postojedrugi koji su prikazani u Tablid.

Tabela6 5D]JOLNH L]JPHYyX NODVWHUD L PUHAD

2ELOMHaMH Klaster: OUHA&D

Specijalizirane usluge spedjaliziranim uslugamarema

usluge u regiju QLALP WURANR
yODQVWYR Otvoreno Zatvoreno
Kohezija Temeljenona socijalnim Temeljeno na ugovoru

vrijednostimapodupiru povjerenje

*HQHULUD SR®WUD 20DNaADYD SRGX]H

Funkcija SRGX]HUD VD VOLbPQ DQJDALUDMX X NHR
povezanim sposobnostima proizvodnji
Kooperacija/konkurencija Zahtijeva oboje Bazirano na suradnji
Ciljevi ,PDMX |DMHGQLp| ,PDMX IDMHGQLpPNH

Izvor: Ewan M(2007)prema Rosenfeld (2001)

U turizmu, WX ULV W L jpidmathaG® kad/ 2etdljopisnN RQFHQWULUDQ VNXS W
DNWLYQRVWL NRML pLQH DNWHUL X ORNDOQRM ]DMHGQLF
RGQRVH L]JPHYyX VHEWDY MDO @ MP QL b N BakdjVjX kbhRvidhtgmnN RJ S U R
RGUAILXULVWLpPpNL NODVWHU QDVWDMH NUR] SURFHV GLM
NODVWHUL]DFLMX pLQH SRGX]JHUD L] UD]JOLpLWLK JRVSRG
proizvod ED&EDR a&WR MH WR L VOXpDM VIELGUMWHAIIRYID AQLBRRL
NRQFHQWUDFLMD NRPSOHPHQWDUQLK SRGX]JHUD NRMD V¢t
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dodaje vrijednost aktivnostima drugiDijagonalna klasterizacija u turizmu jest kreiranje
integriranogW X ULVWLpPNRJ SURL]YRGD NRML pLQL ]JDMHGQLpPNL W
od atUDNWLYQRJ WXUBSWIMVMHNYRIDUHYXMUM®WDMD HQRJIJDVWUR!
gostoljubivosti i ostalih atrakcijés druge stranesvolucija koncepta destiacije do koncepta
WXULVWLPpNRNROBFNWNUDNWHUL GMHOXMX VLQHUJLMVNL
VH SUDWLWL NUR] SURPMHQH IRNXVD LQWHUHVD ]QDQVW
XVPMHUHQD QD PHYyXRGQRV W Xdd Lo¢stinaciSike Wethb, &zatvhHnal O RN
SRLPDQMH WXULVWLpNH GHVWLQDFLMH NDR VSHFLILPQRJ
]IDMHGQLFH GD EL NRQDpQR X VUHGLadWH GRaOD UD]PDWL
klastera 8SUDYR WLPH aWR W3RBVYWDLIDPHN IV SSHHALWLLEEDF IONRMN D O Q L
PMHUL |JDMHGQLFH RQD VH SULEOLADYD L JedgMHGQDpPDY
QDMXVSMHaAQLMLK SULPMHUD SRYH]LYDQMD QD QDpHOLPD |
(Napa Valley) koja je poznata B L]QLPQLP VRUWDPD JURAYD L LQG:
SRGUXPDUVWYD ®%XGXuL GD MH SRVOMHGQMLK JRGLQD LQ
1DSD 9DOOH\ SRVWDOD MH L]QLPQD WXULVWLPpND GHVWLQD
posjetitelja®®

315.2ELOMHAMD XPUHAaDYDQMD

%XGXuL GD VX XPUHADYDQMH L PUHAH SRGX]HUD VSHFI
RELOMHAMD GUXJDpLMD RG GUXJLK SRMDYD X HNRQRPLML
osnovne karakteristike ovog koncepta.

Bitan element osnotH GHILQLFLMH PUH&H SRGX]JHiUD MH QMLKRY
VSHFLILPQRJ RUJDQL]DFLMVNRJ REOLND NRML NRPELQLUD
RNYLUX WHRULMH WUDQVDNFLMVNLK WUR&NRRBORWDHBH IBiRx
PLVWR WUHLY¥@MRI KLMHUDWHKLWK NRDVRDHMIND PQRAWYD UD]C
RUJDQL]DFLMVNLK REOLND X RNYLUX PUHAQLK SRGX]JHUL
WURANRYLPD NRMH JHQHULUDMX .DR &WR MH QDYHGHQF
RpLIJOHG®R PMHAH SRGX]HUD ]DX]LPDMX FLMHOL VSHNWDU
REOLND UD]OLPLWRJ LQWHQJLWHWD SRYH]LYDQMD EH] GD
RGQRVD JGMH SRGX]HiUD ELUDMX RQDM WLS RjBUMQL]DFLM
DNWLYQRVWLPD L NRML LP REHUDYD QDMYL&H NRULVWL

i v ] AXU ~TiiTeU BB X ]8X +SEX of
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QD]JLYD VH PUHAQL NRQWLQXXP 2YR MH WHPHOMQD UD]C
RUJDQL]DFLMH HNRQRPVNLK DNWLYQRVWL NRhBneE RVWDY (

unutar ekonomske znanosti.

8 PUHADPD MH WkoademcijR GRORKMéndjiu MHU LDNR VX YH]H L
SRGX]JHUD XQXWDU QMLK X RVQRYL NRRSHUDWLYQH RVWDY
RGQRVD 1DLPH NRRSHUDFMLMDPRHRERAHY RCD B\RGWUX OMD G|
RVWDOLPD SRGX]J]HUD RVWDMX NRQNXUHQWL 6WRJD X P
NRHJ]JLVWLUDWL L WD VH SRMDY DcodpetithhiR QLROPLY IQRPMK O ¥ WW V [
jeziku - koopcija Ipak, konkurencijia]PHYyX SDUWQHUD X PUHAL LDNR VH S

zbiva na istom mjestu, u isto vrijeme i u istoj aktivnosti kao i kooper&tija.

OUH&H SRGX]HiD QDVWDMX RG SUDYQR QHRYLVQLK D
SRGX]HUD 8SUDY$&akdm@ddH QH PO PAVWHR L ]DGUADYD V,jeRMX SUD
NDUDNWHULVWLND SR NRMRM VH PUH&H UD]JOLNXMX RG VS
NRQFHQWUDFLMH SRGX]HUD OHYyXWLP SUDYQD VDPRVWDC
implicitnih i eksplicitnih XJRYRUD L]PHyX XPUH&HQLK SRGX]HiUD 1DLP}F
PUH&QH RGQRVH V GUXJLP SRGX]JHiULPD QMHJRYD VORE
RIJUDQLPpDYDKWBNGE GMHORPLPQR RGXVWiageDj©@Mazve G VORE
L RGUADYDQMHH]PUHMHBXNXDGQR WRPH FLOM NRRSHUDFLMH
SRVORYDQMD SRGX]HUD DOL FLMHQD WRJD MH VXaDYDQM
UH]XOWLUD VX&4DYDQMHP PRJIXUQRVWL GMHOmRédDK3MD SRG X]
kooperaciek RML MH LJUD&HQLML 4WR MH LQWHQ]JLWHW SRYH]LY
PHyX]DYLVR@RYWRAH ELWL VLPHWULpPQD L DVLPHWULpPQD 6
PHYyX]DYLVQRVW PHyX SRGX]HULPD WH WDNR QDKWDMX ¢
DVLPHWULpPQH NDUDNWHUL]JLUD VLWXDFLMH JGMH MHGQR R
QDG RVWDOLP SRGX]JHULPD X PUHA&L =DNO M X{oQdnijePR&H Vt
YDA&QD X VYBNEBP QUQWHWMVNRP RGQRVX D ¥YDVORYWLXWBRDR
je sobziromm YUVWX L QDpLG QDVWDQND PUH&H

Fleksibilnost se PR4&H GHILQLUDWL NDR VSRVREQRVW SRGHX
SURPMHQMLYLP XYMHWLPD WUAaLaAQRJ RNUXaHQMD GRN VH
SRGX]HUD GD WH RWRDIGAWHRNH NLK L LQWHURUJDQL]DFLM\

PWIA Al AXU ~7iiTeU }% X 18XU ,] €] v] YEP v]i Jiel]910]l JTu p $ETN“s ] Z]i

OWIA A] AXU ~TifieU }% X ]8XU /*S}AE u v}e3-BBl% E i ] I}VIPE v ]i U «8ED

TWIA AN ~TifieU }% X ]8XU » EI A vi pdlviuli ] @®4e8p  u pi Alev}e3U «3EX
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SURPMHQMLYLP XYMHWLPD RNUXaHQMD WM QD QMLK UHDJ
YDaQL WHN GMHORPLPQR VSHFLILFLUDQL XJRYRUL VWUXNYV
usPLVOX ODEDYH SRYH]DQRVWL X PUHAL UDVSRORALYL UH
UHVXUVD WH YLVLQD EDULMHUD NRMH VSUMHpPpDYDMX PRE
pojavijuu pUL XODVNX LOL L3imViskxibilngstiP bed@ghbidan ezhent je i

stabilnost 6WDELOQRVW MH UHODWLYQRJ NDUDNWHUD DOL EH]
WUDQVDNFLMX L WDNR UHIOHNWLUD QD FLMHOX SRYLMHVYV
XNROLNR WLMHNRP RGUHVHQRJ Ystauhtrk. FEQ@NaNj RtabiBiost) pd&kGD RV
RYLVL R LQWHUQLP IDNWRULPD PUHAH RUJDQL]JLUDQRVW F
DOL L IDNWRULPD L]YDQ PUHaH NDR @&WR MH GLQDPLND PUF

MH RGUHYHQD PLQ L p&iodaan&ids@anéevE IsgQ@H VXUDGQMH P
SRGX]HULPD

3.16. RRSHUDWLYQH DNWLYQRVWL SRGX]HUD

Kooperacije VH X OLW HUZDIW X G Ka@Q@PMEWODYHQR GMHORYDQMH C
SRGX]JHUD LOL QMLKRYLK SRMHG LRHKX VERENHLKM HRYDRL AR &
UMHADYDQMD LVWLK LOL VOLpQLKL D& DNFORNTH U DERSVHHG @l IHp D
SR]JLFLMH SR GX\hioTkof@rbu édgientiPodX ]HUD VX NRRSHUBMLYQD ]
smanijiti neizvjesost i rizik u svom po O RYD @@ Da]jD VXUDGQMRP LPD L]JYRL

SRGX]HUD GD SRVWRMH MBXV@QWHY B Y KM NN Qikhd)iM3AMKQAM & D y
te prijetnje.

ZWJA A] AXU ~TifieU }% X ]8XU &0 -D5] Jov}ed ] & Jov}e3U +8E 68
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Tabela7 ORWLYL PHYyXRUJDQL]DFLMVNH VXUDGQMI

,JYRU OGQLUHULUSOHPD 3LYpPpHYLU 6

Osnovna pretpostavka ®WSHUDFLMH MH SRVWREQB QMNPWL MHB DY PWRIEW
SRYMHUHQM$HR GPPIHYID SDUWQHUD .RRSHUDF kthjdjuliPD UDF|
RVWYDULY Dk NiljevhRojbeaizép RVWYDURRXNRUDWWHIUL YODVWL'
fnitelje. Druga bitna odrednica kooperacije je dobro@R XVSRVWDYOMDQ@MH VXU
SRGX]$tuiabnjaLPD VPLVOD DNR SknGdieitanzn BavhékenQdoslovnom

S R GW Kdstaju produktivpa ili na neki ngbQ XVSMHAQLMD QHJR &aWR EL
samostalno.. RRSHUDFLMD EL MQUHEDORMLWRGEAOpPUH QDGLOD]L
VQDJRP SDUWQHUVNLK SRGX]HUD QDJWY 8RIMR 8 X HVGXQU\GVQIM H
M@ KooperaciaH QHL]RVWDYDQ pLPEHQLN RSVWDQND L XVSMHKE

.RQDPpQR X QDVWDYNX UH VH VXPLUDWL WUL WHPHOMQD
koje proizlaze iz njitt*

SUYHQVWYHQR W U H finBndijskRot @épaktadrist kpje @raixiakke na ovom
SRGUXpMX NRMH VH XJODYQRP GDMX REMDVQLWL WHRULM
XQXWDU PUHaH PRJX RVWYDULWL YHOLNH XdaWHGH X WURS?Z

® 1 E] DX ~iiiieU }BrX |3XU «SEX ifi
“WIA A] AXU ~TifieU }% X 18X
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QDEDYH SURL]JYRGQMH PDUNHWLQJD LOL QIMDWDGER Y\DW@LM B
XNROLNR VH SRGX]JHiUH QD DGHNYDWQH QDpLQH SRYH&H D
VX EURMQL RG VWYDUDQMD XYMHWD ]D SURYRVHQMH HN
KRULJRQWDOQRP XPUHADYDQMX UH]DQRUID VRIGRIBENDR DM MNilLH
PUH&QX SRYH]DQRVW VPDQMLYDQMH L]GDYDQMD ]D LVWU
SDUWQHUD LOL |[DMHGQLpPNR XODJDQMH X PDUNHWLQJ VDP
SRGX]HUD PRJX JHQHULUDWL L di@LKkoje éWadttla @5temelsiR VO R Y
LQIRUPDFLMD PHyX SDUWQHULPD 6PDQMLYDQMH WURANRYI
VH QDpPLQL YHiH SURILWDELOQRVWL GDMX X QDVWDYNX

S aspektanarketinga SRVWRMH EURMQL QDpLQL L SULRM&HUL NDN
RYRP SRGUXPpMX &WR LP X NRQDPQLFL L RVLIXUDYD YHiX S
SUHGQRVWL VXUDGQMH QD SRGUXpMX WU&LAWD JGMH MH S
]DAWLWD WUALAQH SR]JLFLMH QD SRVWRHHNMHQR GRRBHQWLER'
ukoliko sudiR PUH&H 3LUHJ JHRJUDIVNRJ SRGUXpMD NDR &WR V
2VLP WRJD XPUHADYDQMH QXGL L EURMQH SRIJRGQRVWL
PRIXUQRVW SURALULYDQMD SRV \S B DHILH D DQ SR MW KRRSDHUGRMC
GRGDYDQMH YULMHGQRVWL SURL]JYRGX LOL VWYDUDQMD
RVWYDUXMX VXGMHORYDQMHP X ORNDOQLP L UHJLRQDOQLF
7DNRYHU SRGX]HUD PRUXAIQDWVXVIXSBWEQQRPNRP SURPLGAER
]JDMHGQLpNH PDUNH DOL L SURGDMRP NRMD MH pHVWD |D
ORNDOQRJ LOL UHJLRQDOQRJ NDUDNWHUD =DLVWD SRGUX
jer mogu biti dio bilokoHJ GLMHOD PDUNHWLQ&NRJ VSOHWD SD LK MH

7UHUL DVSHNW NRRSHULUDQMD réséiddj ROVRQQRRALL VWAHR UWMLH/ WWLD
]JDLVWD aLURN 2Q VH XJODYQRP REMDaAQMDYD SULVWXSIL
resusnc-orijentacijskim SULVWXSRP L SULVWXSRP NOMXpPpQLK NRPSHYV
SRGX]J]HUD GROD]H GR SULVWXSD GRGDWQLP SRWUHEQLP
kooperiraju kako bi efikasnije koristila resurse koje posjeduju, odnosno povezivanjem resursa
SRNXaVPDRQPX LWL LIGDWNH 1HND SRGX]J]HUD RGUHYHQH UHV
QDGRPMHVWLWL 2YDNYD NRRSHULUDQMD PRJX ELWL X
RVLIXUDYDQMHP RVQRYQLK NRPSRQHQDWD XVOXJH DOL
NRULAWHRMDHRARORJLMD JGMH PDOD SRGX]HUD VDPRVWD
Nadalje, bitan faktor u ovoj kategoriji je i prijenos znanja, odnosno Kmowa koji je
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NOMXpDQ ]D SREROMa@bQMH SRVWRMHULK YMH&WLQ@D DOL L
NDNR EL VH RVLIJXUDR GDOMQML QDSUHGDN QH VDPR SRM
EH] REJLUD R NRMHP SRGUXpMX ]QDQMD VH UDGL

32.8PUHAaDYDQMH X WXUL]PX

1D WHPHOMX VYLK SUHWKRGQR L]IQHVHQLK WHRULMD RE
PRWSRJODYOMH SRVOXALWL UH NDNR EL VH VXPLUDOH NRUL

kao sektorskoj specijalizaciji

%URMQL DXWRUL VX YHU EDYLOL WHPDWLNRP GD OL MH
SRGUXpMH W X WtedetBvljaRi ®IQ RNDPRAPUHA&Q X LOARXNIVWRWGEL QX LK GR
GR |]DNOMXpND GD MH SRVWRMDQMH PUH&D X WXUL]JPX PQ
HNRQRPLMH 7D Biekerdyk&#dJ1DF6LgY [ G WX SRSERWHWNIDYyXMH pLQME
da u australskoj ekonomiji najiiH PUHAQR SRYH]DQLK XRGXJIMaRLPBM
djielatnostima iX SRGUXpMXDWRUMH D YHi UDQLMs$maQdudPaHQR \
PHYyX]DYLVQRVW L VXUDGQMD PHyYX VXEYRIWW XRDX S\DAM XWpxQo
proizvod 1DLPH RG raz@dAAPUHGQLPNRI QDVWXSD X WXUL]IP>
SDUWQHUVWDYD LVWLpH VH SURVWRUQD GLVSHU]JLUDQRVW
NDNR EL VH JRVWD GRYHOR L] QMHJRY Ramg,Rfomprbc@dd GR W X
sudjeluju prijevanici i SXWQLpPpNH BPHHWQ FRWWIBIQ Ltdyd, fragmentirana i
PXOWLVHNWRUVND SULURGD WXULVWLPpNH LQGXVWULMH Q
katalizator [ D PHYyXRUJDQL]DFLMVNX VXUDGQMX NDNR EL VH NU
koja je, kako tvrdeGo i AppelmanA«YLVRNR NRPSOHNVQR VDVWDYOMHQ|
VSDMDQMHP UD]JOLPLWLK X\SQHXONR FEREHHD N R P SO WNIEHED HD N W
QD LVNXVWYR VKHPGOWAMHHADWHIGPQVY LK IDNWR U B H&RVANLBEGHRNI L
WH QDJODAHQH PHYXRYLVQRVWL L]Pidgked&MHRGIHQ 5 R VWDINOAL H
uspjeh drughOUHaH WGRE8YHQRVH SUDN W OpQdestadjhjusSiehatiZzRng D Q M D
za prijelaz kupaca o0dHGQH RUJDQL]DFL Mbga hNaedengrgahRadije Rniajup
NRULVWL D NXSFL GRALY Ol IskudtibX7 R H@D G B WSYRHER HW B UX. \WW
turizma srsQMRP PRJX SRYHUDWL NDSDFLWHWH WH RVLJXUDW
odnosno uslugel D RY D MS Q B Kbkduiavaju zDMHGQLPNL QD \QDX\SMEB P XW U &
se X JOREDOQRM IDLYHQYL NRAMS\Hiffaencijalnu prednoshad njenim
konkurentima 2YLP SXWHP SRGX]J]HUD RVWYDUXMX YHUX YULMHC
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njenim kupcima i fleksibilnost u izboru. Osimt®g |DMHGQLpPpNLP GMHORYDQMHP
ALULWL VYRMD SRVWRMHUD Wkkednges Dnovhg ProiR@ha UDWL X
QDGRSXQMDYDQMHP SRVWRMHUHJ D RdpoRyodd HiBnoMH L O
WXULVWLpPNL® WUHQGRYLPD

2VLP RYLK PUH&ERPDMWXXEMHNWDOLY QL] GUXJIL I RRIR®E HRY WD
poslovnih aktivnostt NRMH VX YHU QDYHGHQH X SUnddNKRvaeahRP SRW.
komercijalnin prednosti nad drugim subjektim&PDQMLYDQMH WURANRYD SI
SRYHUDQMH $ilefikasnash Eamo uRaks\od niBUHAQD SDUWQHUVWYD WI
XYHOLNH SRPRUOL X PDUNHWLQJX L UD]JPMHQL LQIRUPDFLM
SURPMHQD QD WUALaAWX D SUXAaDMX L SUDNWLpPpQX SRVOR
subjekWD L] NRMHJ SURILWLUD M XO¥¢ii ltoga X ikMikbNa\ptonFaldkéo@ R J O D
SUL]PX PDOLK L VUHGQMLK SRGX]J]HUD NRMD pHVWR QLVX X
VX PDUNHWLQANH L PHQDGAHUVNH NRMH|nErodpériiel X VWL
NRQFHSW XPUHADYDQMD V GUXJLP SRGX]JHULPD PR&H XYl
QHGRVWDWDND %XGXuL GD MH QMLKRY XGLR YHOLN X WX
VXUDGQMH GRGBtWQeRi mR¢bith Dstadnju pod]HiG D X S Ravatiap M X
LVWUDALYDQMD L UD]JYRMD NRMH PRJX XYHODNR y$HUWL G3ROQ. DN
SRVWRMH L IDNWRUL NRML SRYHUDYDMX YDaQRVW XPUHAaD)
SRGX]JHUD L UD]YRM LQ@RWAD ANRNEHX YWHHKLQIRHO XWMHpPpX QL
kooperacijskogdjelovanja, posebice u turizmbH] RE]JLUD QD NRMHP SULQFL!
SDUWQHUVWYD XWHPHOMHQD RQD VOXaH NDNR EL VH SR
SXWHP |DMHGQLpNHQBN@DM&L GHF SHHRILUDIVNRP SRGUXpMX
SRVORYQRJ RNUXAHQMD WH VH VPDWUD NDNR VH X EXGXUuUQ
NYDOLWHWH QMLKRYLK NRPSHWHQFLMD QHJR L QD RVQRY:
SRYHUDY DM X peténlj [stQairhjiNviRjednost za kupce i otklanjaju barfjere.

**Scott N., Baggio R., Cooper(2008), Network analysis and touristdrrom teory to practice, The network
concept and tourism, Channel view publications, Clevedon, st315

*®Scott N., Baggio R., Cooper C., (306B.cit., The benefits of networks for small and medium sized tourism
enterprises, 96114
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321 =QDpHQMH XPUHADYDQMD L VXUDGQMH ]D UDVW L UD]

.RULVWLPD RG PUH&D ]D GHVWLQDFLMH XJODYQRP VX VH
VXPLUDMX QD VOMHGHUL QDpLQ

Tabela8 .RULVWL PUH&D ]D L]JJUDGQMX SURILWDELOQLK W

Transfer znanja

BURFHVY WXULVWLpPpNRJ RE
Komunikacija

Razvoj novih kulturnih vrijednosti
Ubrzavanje implenmacije inicijativa
SRGUADYDMXuULK DJHQFLM

X X X X X

x

Kooperativne aktivnosti na brojnim
SRGUXpMLPD
BREROM&aDQR PHYyXVREQR
Poticanje pristupa zasnovanima na potrebd
3RYHUDQ EURM SRVMHWLW
Bolja upotreba resursa
SBURGXAHQMH VH]RQH
PovelDQD SRGX]JHWQLpPpND D
8QXWDU PUHAQD WUJRYLQ
B3REROM&a&DQD NYDOLWHWD
posijetitelja
x Prilike za intervencije za daljnji razvoj
poslovanja
x 3RYHUDQ REXMDP SRVORY
partnerima

X 3RGXSLUDQMH ]DMHGQLpPN

x PoGUAND ]DMHGQLFH ]D UD

Xx 3RYHUDQMH LOL SRQRYQR
]JDMHGQLAaAWYD

Xx $QJDAPDQ PDOLK SRGX]HU
destinacije

X 9HiUL GLR SULKRGD RVWDN
zajednice

Izvor: Morrison i dr. (2004) premaynch i dr. (2@0)

X X X X X X X X

=D SRpWWBEDOR EL SULPLMHWLWL L QDYHVWL GD QDMYL
NRMH VWMHpX VDR d&sRMEcKdNXKEMHORYDQMHP X PUHAaDPD
RODNADYDQMH UD]J]YRMH ID]JH PDOLK SR @EURKD LN RSRSHIUXDV
poslovanja tebolja upotreba resurs&amateoretska RV Q RY D uPeakdhanhijii njena
PHYXRUJDQL]DFLMVND SRYH]DQRVW L NRULVWL NRMH QDVW
razvoj destinacije
Nadalje, tu su i koristi koje sama destinacija ostvaruje & R SWRGXaHQMH WXUL)\
VHIRQH SRYHUDQMH EURMD SRVMHWLW®GsddMDovih DFRSER OMaD
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SURL]OD]L L] NRRSHUDWLYQRJ GMHORYDQMD JGMH VLQHU.
RYH SRND]DWHOMH XV3WLHAQRIW L B3I MVDL Q DFQX¥WDU PUHAQ
REXMDP SRVORYDQMD V LVWLP SDUWQHULPD EXGXUL GD Qf
PHYXVREQRP ILQDQFLUDQMX L ]DGUADYRADMERQEBRF¥BUIRQMW
S R G X ] H winpdi HFbRJ YHUOHJ RVMHUDMD VLIJXUQRVWL L ]DMI
LQGXFLUDQR GROD]L GR VYLK SRJLWLYQLK SRPDND NRMH S|
broja zaposlenihprotok novcal V O L&uQdRs tvrdi da se brojne destinacije sastoje od
PUHAD GREDXY@/MDL]PX D VMoXish MK VBYRGHUXM3XD WDNYH PU
GHVWLQDFLMX Y 136 H SURILWDELOQRP

8pHQMH L Uhirradijd Qribtar destinacijeW D N Buy bitbh faktor pri razvoju
poslovanja destinacijie SRJRWRYR 8 Gtupnjg@Rrpadaagd 3SIRWLFDML |DMHGQL
XQDSUMHYLYDQMX ]QDQMD/HVSRMRERRY WK ] I BWM-HSEE\E KJ BMIRP |
UD]QLK LQVWLWXFLMD NRMH VX XNOMXpHQH X SURFHV LQR"
XVWDQRYH SRGX]HUDQWVWRWNH QXWHKNR@NHOWWOXJH WH UD]C
2YLP VH XQDSUMHYyXMH L JHQHULUDQMH LGHMD L NUHELC
XQDSUMHYyXMXUL WDNR VD, ®H ¥ Kiadibgatitivho.HVWLQDFLM X

,SDN QDMYHUH NRinavij/ je dMBYMH IRGUEHMX |[DMHGQLFH X
SRYHUDQMD RVMHUDMD ]JDMHGQLAWYD SD GR ]JDMHGQLpNRJ
SULPMHUD NDNR PUH&H SR]JLWLYQR XWMHpPpX QD ]DMHGQLF
bolje sinergijsko @ RYDQMH ORNDOQH ]DMHGQLFH NRMD MH JODY
razvoju turizma.Naime, VXEMHNWL VWYDUDMX VOR&HQX PUHA&X RGQ
NXSFH LVWUDALYDpNH L REUD]JRY @B XRUUJHD DUNDK®OIIEM W @B N D
tih iIQWHUDNFLMH X ORNDOQRM ]DMHGQLFL L]JPHYyX HNRQF
LQVWLWXFLRQDOQLK VXEMHNDWD PR4H SRNUHQXWL ORNDO
WLK VXEMHNDWD GD SULODJRYXMX VYRMH SR&moIE@EMH L S
X NRQNXUHQWVNR®DRRBXAMWX DNWHUL XQXWDU ORNDOQH ]
LGHQWLWHW SRGLAXiUL ORNDOQL SRQRV L SRWUHEX ]DMHG

20R 4WR DXWRUL QLVX QDYHORGK RAL\W®OBHME YDRHRAPH Q XV
politke VWUDWHANRJ UD]YRMD L LYXDAR BU DXPQRIA DYSDIDN DR &
RGUHYHQRM GHVWLQDFLML VWYDUDMX VH SULOLNH ]D SR

*"Scott N., Baggio R., Cooper C., (306B.cit., str.15
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DNWLYQRVWL WH SURPRYLUDQMH XYDAaDYDQ sttedifeD]OLpLW
7DNRYyHU ODN&D MH L SULPMHQD RGOXpLYDQMD RGQRVQ
SXWHP PUHAaQRJ NRQFHSWD ODN&H YUALWL LQWHUDNFLM X
SROLWLNBW WRLWX a,N bdndsid] YnRdbdvo planiranjedefiniranje ciljeva i
implementacjaMH WDNRYHU XY/E&QLINMHRPODREPH) NRPXQPHSDREPMRJ
GMHORYDQMD BAWRGORpVRERMDSRYODpPL L MHGQRVWDYQR
upravijanjaVYLK GLRQLND XVNODYV X kbkieza@ibstitea R MK PRIV OIRW QR MH.
MH NRQNXUHQWQRP QDR aONRH G DKQIEXINMD Ealovakjaxu turizmu je
WDMWQWRL UHVXUVL GHVWLQDFLMH NRML SULYODRKo WXULVYV
QXaQR QH ]J]DKWLMHYDMX PUHAaQX RUJDQL]JDFLMX X VLW.:
partnerstva mogu biti od izuzetne korish.U H &tblga imaju za cilj da koordiniraju niz
GLVORFLUDQLK UHVXUVD NDNR EL GRVWDYLAWMSHFILRLEQMW)
sakupljanjem informacija, razvojem proizvodaarketingom i promocijom, upravljanjem

tokovima posjetiteljaprganiziranjem obukd. SR W L F D Q MilditkaS RIGNURRNHHU X RYRP
smislu potrebno kooperativno i inovativho upravljati kakosbi minimalizirale negativne
HNVWHUQDOLMH L RVLIJXUDOR RpXYDQMH UHVXUVD QD ]DMHE

.RQDpQR UHOHYDQWQL VRFLMDOQL L HNRQRPVNLUSRYUDW

destinacijamalani su u nastavkt

X =DMHGQLiji MijaF LOMHIYM QDpLQ GHVWLQDFEM B aRWKL WXUDLYWINV
uslugu

X 3RYHUDQD NRRUHHUDLAIIMPQDPDMQH X aW HdB b pdomdci) DQ FL MDD
marketingu, upravljanjuili resursima

x Bolja komunikacija +*HQHUDOQR SIRW¥NGD ISKNDVQHUD YL&H MH X'
kreatora politika nego individualnae WDNRYHU L PHYyXVR BQtBr iNdBIRHi}¢QLNDF L
je jasnijai efektivnija

X 9HUD HIHNMWSUYRRMQYMXMXiL NRQFHSW HNRQRPLMH REXMP

partnerskilodnosa

“*® Bramwell B., Lane, B., (2000), Tourism collaboration and partnersbpipgics, practice and sustainability,
Rethinking collaboration and partnership: A public policy pecspe, str. 143159
*9Gursoy D., Saayman M., Sotiriadis M., (2015), op.cit., , S2019
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7DNRYHU SR]JLWLYQL DVSHNWL XPUHADYDQMDP®PRJX VH UD]F

x Posjetiteljeva perspektva 3B REROM&EDQMH LVNXVWYD SRVMHWLWHOM|
percepcije zadovoljstva posjetitelja destinacijom

X PesSHNWLYD SRiEHUDRX MIX GLR uUMDRAIHQRNOSNNDDJR a4 W R
VX YHUL QLYR SURGXNWLYQRVWL LOL SREROMADQ LPLGA

x Perspektiva lokalne zajedniceKoristt ORNDOQH |DMHGQLFH RpLWXMX VH
ili potencijalnim investicijama

x Perspektiva lokalnihvdsti t3ULOLND |D EROMLP MDYQLP XSUDYOMDAQ
reizborom

Ukratko, PRAH VH |[DNOMXpLWL GD MH NUR] SUHWKRGQR SRJOD)
YH]DQLK ]D XPUHADYDQMH WH GD XPUHADYDQMD PRJX JHQ
RG SRGX]HuUD JGMH GROD]H GR LJUD&DMD GLUHNWQL XpLQF
NRMH VX ELWQL LQGLUHNWQL 6YHXNXSQR iGiR@iskhg GR SRE
djelovanjasvih dionika X WXUL]PX aWR GRYRGL Gé&dnyst déstimaBi@ NXUHQ'
'ROD]L VH GR |[DNOMXpND GD MH XPUHADYDQMH NRQFHSW L]
SULOLNH L NRULVWL NRMH VH QH VPLMH JDQHPDULWL X SUF

% Gursoy D., Saayman M., Sotiriadis M., (2015), op sit.,22
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785,67,y.( '(67,1%&+SPLIT I SEVILLA

ULGXUHP SRUDGY QIMXVH G PoMjesnRuBegldddewtinacia Split |

BHYLOOD DQDOL]D @MUK REW-QPMHH QUHNV BVKQHVWLPNRJI SURP
SRNXEDWL XYLGMHWL VOLPQRVWL L UD]QarjdRenpevau RYH GY

nastavku.

4.1. Grad Split
2suL SUHIJOHG GHVWLQDFLMH

Grad SplitjeGUXJL SR LY HOLfprBRAXKX5HSXEOLFL +tUYDWVNRM L Q
hrvatskoj obali Jadrana6 SOLW MH VUHDBO®WW LCS\ONWHENXW DR &GPRU VQD

JUDYLWDFLMWRNRUMMPBQHEKMH DWVNH RG XDGUD GR 'XEURYQL

Slika 3. Split na karti Republike Hrvatske

Izvor: http://www.keywordsuggestions.com/a2FydGEgaHJ2Y XRza2Ugc3BsaXQ/

Split se prostire na ukupno 79 kmobuKY D uiD QDVHOMD X XaRM RNROLF
]JIDGQMHP SRSLVX VW8 QR stahbviRaAYoDnodroY skoro 40% stanovnika

*L Grad Split, O gradinftp://www.split.hr/ Default.aspx?sec=7123.8.2016.]
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Splitskco GDOPDWLQVN R GAXBWVWQR MHHEAWR PDQMH RG SANXSQRJ
Osim to,ga, Splige izrazito dobro prometa povezansa ostatkom Hrvatske i emitivnim
WUALAWLPD SU YaHtqresw Yadra@rRkeSixagisttale DOL L JUDPQH OXNH 6S¢
SRYH]DQD V YLaAH RG GHVWLQDFLMD X GUaDYH

Grad se D]YLR VH L] VWDUH ULPVNH iZA3D® Qdike, RkdpDstdie RN OHF LI
pretpostavkeda jei ranije na ovom prostorw antici postojalo naselje Aspalathoprema

kojem je grad dobio i imeNakonsmrticara SDODpX VX X VWROMHUOUX QDVHO
6DORQH QDMYHUHJ JUDGD QD rRl¥&Avar MItakend RG&odptddixX QD N
SRpPpLQMH UD]YLMDWL NDR JUDG RGQRVQR SRGUXpMH ]D ¢
SRGUXpMHP YODGDMX KUYDWVNL NUibvatskel ¥ D y\W H VNND.VIQU MEGIM
Kasnije vlast preuzima venecijansk®W DY D WR p Q L M-Bg RaGioS$BI¢qvih&V1RAY
VWR.OINDHNIRDQ NUDWNRWUDMQH IUDQFXVNH YODGDY¥adQH SUHC
pada pod AustrdJgarsku vlast sve do kraja I. svjetskog ra&aslije |. svjetskog rata uloga

Splita kao kulturnog DGPLQLVWUDWLYQRJ L HNRQRPVNRJ BHQWUD
B3UHPD RYRPH PRA&H VHD|® \RENbSjEIaAIDIEHs DaWLQD VSHFLILY
arhitektura temediteranska kima] ERJ QMHJRYRJ JHPOMRSLVQRJ SRORADN

U perioduSavezne Federativhe Republike Jugoslavije, nakon Drugog svjetskog rata, Split
SRpL@MEFDWL SRVHE L F Hpidrbefo lVQ G EN0ABoB M aIME& Jplit je imao
UD]YLMHQX WHNVWLOQX N HWP inbugthNjiX broddgjiadidjD GeR QDI DD YL Y |
JUDYHYLQVNRMHMNMWRPLWRYDR X L]JJUDGQMLOEZEURMEO LK JUD
(19451990) REL O MHIADRYNDD VWRSD ULVWQDYDQ JQRYSGRDBMWIYNL X]
PLQHUL RVQRYLFX .GBKQDRdpevihsko® SataliVwEamostalgnRepublike
Hrvatskepolako SRpLQMH SDG LQGXVWRLQMW NRN BVRILEFXRIRONHR G D L
brodogradnja, trgovina, sapska djelatnostrazvoj novih tehnologijate turizam Kkoji
SUHGVWDYOMD QDMLQWHQJLYQLMH UDVWXiX JUDQX JRVSRC(

awRWIWHH UD]JYRMD WXUL]PD X JUDG SUYL WXULVWL GROD
SRpHWND 3UYRJ VYMHWVNRJ UDWD SUHNLGD VH NRQWLQXL
turizmate je iz tog razloga promet turista u Splitu bio na niskoj raR aH VH UHUL GD JI
SRpLQMH LQWHQ]JLYQR UD]JYLMDWL WXUL]DP SRQRYQR

*2Wikipedija, Splifnttps:/hr.wikipedia.org/wiki/Splif[23.8.2016.]
B E "% 0]S U |hif:oview.split@EriDefault.aspx?sec=7423.8.2016.]
** Grad Split, op.cit.
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RVQLYDQMX A'UXAWYD ]D VDRENMDUMDNM | DXODMINDELR RUJIDQL
propagande2 YR GUXAWYR ELOR MH ISU PRINHWW L PRV VDDXO INRR @ D ROIL F
L ASULPRUVNL VDYH] |D XQDSUMHYHQMH WXUL]PD3 NRML Ml
WXUL]JPD VXGMHORYDR X XUHYHQMX SURPHWQLFD L NXSDO
Porastom prometa turista uQIGX VH XUHyYyXMX SUYD NXSDOLawbD SXW
UD]QROLNH SULUHGEH RWYDUDMX L SUHXUHYyXMX KRWHOL
6SOLW QDSUDYL SUDYLR BpkUdde BUL ok tilPvdnsiv@vg WURdd iz

WDGD @t RWH RFYDpNH D RVQRYQL PRWLY GRODVNDaELR MH
otvaranjem pruge Zagre6 SOLW SURPHW WXULVWD MH ELR VYH YHUL
SRGUXpMH LQWHQ]LYQRJ UD]YRMD WXUL]PD ELOD VX L .DaWw

Intenzivni razvoj turizma, kako u BHURSL WDNR L X +UYDWVNRM |JDXVWI
svjetskog rata koji je u tom razdoblju sveden na minimiako je turizampostojao u gradu

vrijeme SFRJ]JERJ YHUO UDQLMH QDYHGHQH LQGXVWULaMRBOL]DFLN
prije svega imao sye tranzitnoi prometno] Q D p H@ia-btocima ili primorskim mjestima

i gradovimauz obaly primjerice Hvar iDubrovnik koji su nastavili svoj razvoj turizma ranije
]DSRpHW X SRpHFLPD VWROMHUGD

Nakon Domovinskog rata koje ponovno zaustavio gosg@DUVNL UD]YRM RYRJ SR
tako i turizma, Split se pmvno okrenuo turizmu i tercijahciji gospodarstva. DR aWR MH
UDQLMH QDYHGHQR GDQDV MH WXUL]DP MHGQDkKdi{G EU]JR U
posljednjih 10 godina ne jenjavap LAHE6NM OLW L] WUDQ]JLWQH SRVWDR SUD
Kako navode na stranici grada Split®rema podacima ECM, organizacije koja okuplja

RNR YHOLNLK WXULVWLpPpNLK JUDGRYD (XURSH 6SOLW MtEt
GROD|DNQMDQWXMHMLVWD 3RVWDR MH WXULVWLPpND KLW Gt
WXULVWLpPNL éD?ﬁSﬂ_[RMD WUHDRWVINHH VH VLJXWkednoLtoQ@ed VWDY L
RpHNXMH L YHUL EURM NDSLWDOQLK LQYHVWLFLMD SRVE
nezaposlenosti, krozZlDSRa0OMDS R Q XJHH WQH. AS\RYRHUDQMH WXULVWLpPpNH
SRYHUDQMH SR QXY@XMHN WLY MOUMHOMRH L 2Y H éretaie BhliG @idhay L SD
turizmulL SRVWDMDQMX SUDYRP WXULVWLPpNRP GHVWLQDFLMRF

=DNOMXpPpQR PR&H VH UHUL GD MH WXUL]DP RSHW X&DR Q

postao jedan odlavnih generatora razvoja greal

® 1 E] DX ~iiii*U }8&X |SXU+3E 00
* Grad Split, Split dandlsttp://www.split.hr/Default.aspx?sec=79R3.08.2016.]
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4.1.2. Analiza ponude destinacije

7XULVWLPpND SRQXGD GHVWLQDFLMH SRGUD]XPLMHYD V
turLVWLPpNRP WUALA&WX QD RGUHYHQRP SURVWRUX

(OHPHQWL WXULVWLpNH SRQXGH VH GLMHOH QD
1) Atraktivne elemente

x 3ULURGQH DWUDNWLYQH HOHPHQWH NOLPD JHRPRUII
hidrografske elemente)

X "UXaWYHQH DWUDNW L YpQuijesdiQGpomehiQ Wihturme Xsbavoxel Q R
ustanove u kojima se odvijaju sportske i gospodarske priredbe, festivali i

manifestage, obrazovne institucije itd.)
2) Receptivne elemente

Xx 2VQRYQL VPMHaAWDMQL NDSDFLWHWL KRWHOL KRVWH
X KRPSOHPHQWDUQL VPMHAWDMQL NDSDFLWHWL NDPSR
stanovi za iznajmljivanje)

X Objekti za prehranu (restorani, konobe, barovi, objekti brze prehrane itd.)
3RV UH @epeftdl H

X 7XULVWLpNH DIJHQFLMH

X Turoperatori
4) Komunikativheelemente

x Ukupna prometna infrastruktura, koja povezuje destinaciju sa potencijalnim
HPLWLYQLP WU LAWHP FHVWR YQptomdtHOMH]QLpNL SRP

8 QDVWDYNX UH VH SULND]DWL WXULVWLpPpND SRQXGD JUDG
W X U Lagéntije Ntttoperatore, restorane i atrakci®p RYL HOHPHQWL VX RGUHYH
VH QD QMLPD SURYHVWL HPS LWdeMinabijRSeaVikhAVWLUDQMH XPUHaAa

W §E] 2)XOsnevéfturizma, str.117
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8NXSQR JOHGDMXiUL X RNY LUSphttkodabsM E@\DNVDQ H XSPQ@X
U DV SR 2004 godihi sa 19588 krevetadWR MH JDOLAH QHJR X .0d JRGLQ
ukupnog broja krevetaQDMYHUD NRQFHQWUDFLM DS WV PWIHE QR R Q/LPKM 1
GRPDULQVIMYBWR pLQL pRNXSQRJI VPOrd podday Predstavija
probl[HP X NYDOLWHWL SRQXGH VPMHaAWDMD QR LSDN RYDM S
QDFLRQ ueaqijpkhb] razl@ QDVWRML SRWDNQXWL HQMHVF O MH ¥ IV [DH
SRQXGH SUHWYDUDQMHP QHNDGD&AQMH NXi QithotelD,GeL QRV W L
VHIRQVNX DNWLYQRVW X FMHORJRGLAQMH. BrffWre&BRYDQMH X

gradu Splitukroz posljednje godinprikazan je tablicom u nastavku.

Tabela9. Broj kreveta u gradu Splitu

Ukupan br.
kreveta u .
JhIger . hostelima, Ukupan broj Ulwizen lore)
: kreveta u L kreveta (bez
Godina SUHQRUL kreveta u .
hotelskom drugim GRPDIiLQ mjesta u
VPMHaW 9 kampovima)
vrstama
VPMHaW,
2012. 2101 1884 7503 11 488
2013. 2101 2 049 10 473 14 623
2014. 2359 2104 12 239 16 702

Izvor:|http://www.upuhh.hr/media/15764/alijavaksic-kongreshotelijera28112014.pdf28.08.2016.]

Iz prethodne tablice vidljivo jedaH NDR &d@8WR MH YHU QDYHGHQR GRPLQI
NRML X JUDGX pLQL ptNna stalnuxtendencija rastaRLQMH VH SULPMH
rastbroja kreveta u 2014. godiniu hotelskim i hostelskim kapacitetima pa se tvrdi da je u

2015. godi broj kreveta iznosio 18 000d kojih X SULYDWQRP VPMH&AWDM>)>
se i brojka od 15 novih hotelskih projek&igji bi trebali podignuti razinu kvalitete ponude u
GHVWLQDFLML L GRYHVWY JRVWH YHUH SODWH&aQH PRUL

®de Aoy ~rd d/Ad/ < E >/e dhZ/~d/ <K Adniatie hrifdsiatistike/statisticka |
[analizaturistickogprometa.../analiza2013[25.8.2016.]
*HRT, Split i dalje hit destinadztp:/vijesti.hrt.hr/286845/split-i-dalie-hit-destinacijg[28.08.2016.]
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Tabela 10. Struktura hotelskih kapaciteta u gradu Splitu

Kategorizacija Broj hotela
5* 2
4* 18
3* 12
2* 1

Izvor: TZ Split{http://www.visitsplit.com/hr/hote|j28.08.2016.]

Iz tablice 8. je vidljivod X JUDGX SUHYODGDYDMX KRWHOL NDWHJR
54,5% ukupnog hotelskog kapaciteta, nakon toga dolaze hoteli od 3 zvjezdice sa udjelom
SRVWRML KRWHO NDWHJRUL]DFLMH ]JYMH]GLFH &aWR
kategR UL M H ]JYMH]GLFD JGMH VH SULPMHUXMH YHOLNL QHGR
VHIPHQWX RpHNXMH VH YH O L Njontgmu&Hubteickih Ra@eiteBShjbwiD Q M X QF
WUHEDOL SREROMADWL LPLG4A GHVWLQDFLMH SUXaDMXuL N

Prema podcima TZ Split u Splitu postoje 33 hosf8la QR LSDN QHVOXAEHQR SU
interneta Y H U JRGLQH PRJOR LK -3k & WRODRLP p\DNX PIMMLK R
YUOR LPSUHVLYQD EURMND JGMH QHUH &mhbvda SHRYWHUMIE Y HD S
VHOHNWLUDQMHP QD RVQRYX SUXaHQH NYDOLWHWH XVOXJ
SRQXGLOR QDMEROMH RG SRVWRMHUHJ

U okviru restoraterstva, Split obiluje restoranima i barovima, posebice u samom centru grada
kojih je u posljednjim godinamavYH YLa&H L YL&H 1D sVWdUse @lakL 7= 6S
UHVWRUDQD QR ]D YMHURYDWL MH GD RQL QH pLQH XNXSC
tradicionalni restorani, odnosno konobe kojih je prema podacirrak, 18 u novije vrijeme

otvaraju se i spdializirane vinoteké? Osim toga, grad je prepun barova i objekata za brzu
SUHKUDQX ORA&H VH ]DNOMXpLWL GD JUDG LPD UD]YLMHQX
SLINRML QXGH 4aLURN VSHNWDU MHOD RG W&DDaBd FLRQDOQL

AWR VH WLpH SRVUHGQLpPNLK HOHPHQDWD RGQR¥QR WXL
DIJHQFLMD QR PRA&H VH SUHWSRVWDYLWL GD MH WDM EU
WLSRYLPD SUXAaDQMD SRVUHGQLPNLK XVOXJD RG SRVU

72 splifattp:/Awww.visitsplit.com/hr/hosteli[[28.08.2016.]
®1 poslovni dnevnilattp://www.poslovni.hr/hrvatska/josdaje-impresivanrastbroja-hostelaokruniti-
|zv'|ezdica@SSGOd[ZS.OB.ZOlG.]

TZ Splithttp://www.visitsplit.com/hr/139/grad-gastronomijg[28.08.2016.]

83 TZ Splithttp://www.visitsplit.com/hr/7/turisticke-agencijg[28.08.2016.]
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LIQDMPOMLYDQMD MDKWL RUJDQLJLUDQMD L]JOHWD SULM
PHQDG&PHQW NRPSDQLMD NRMH @PsrGdh jS Palbtd Watholk® WD Y ND
SUHWSRVWDYOMD VH GD iiHL GDOMH UDVWL SRJRWRYR VSt

AWUDNFLMH VX VDVWDYQL GLR VYDNH GHVWLQDFLMH WH
atraktivna ponuda kulturn@ RYLMHVQH EDAaWLQH i @ircdni arekdiR.YARIM R NR C
kulturnih spomenika PX]HMD JDOHULMD ND]DOIWAWDD SE RUDN 6 RS YL
SDUN aXPH D X QRYLMH YULMHPH L PDQLIHVWDFLMD L IHVW

Tabelall 3RSLV YDAQLMLK DWUDNFLMD JUDGD 6SC

9DAQLMH DWUDNFLMH
'LRNOHFLMDQRYD SDQ Katedrala Sv. Dujma
Podrumi 3DUN aXPD ODUMDQ
8 & Dradska ¢zgra® .D]DOL&AWH
7UAQLFD L ULEDUQLH AHWQLFH 5LYD WicDUPRQ

Izvor: vlastiti prikaz

2VLP RYLK SRVWRMH L EURMQH GUXJH DWUDNFLMH NRMH >
EURMQL VDNUDOQL REMHNWdarkWiuS@PBEHXAaL JUDGVNL SUHGN

Kulturnu ponudu gradRERJDUXMK]HMD JDOHUMD L ND]DOLAWD

TDNRyHU GRGDWQX SRQXGX GHVWLQDFLMH XSRWSXQMXMX
LVWLPpX $GYHQW X 6SOLWX 6XGDPMD 'DQL 'isRaNj@dHiFLMDQD
8OWUD (XURSH )HVWLYDO VWYDUDMXuUL DPELMHQW ALYRVW|

6XNODGQR SUHWKRGQRPH PRA&H VH ]DNOMXpLWL GD JUDG
WXUL]JPD NRML MH YHUO J]DSRpHR X MDNRAsigDmoDEXnWH GD U
WUHEDWL SULVWXSLWL XSUDYOMDQMX UD]JYRMHP WXUL]PI
GRNXPHQWL R RYRM WHPDWLFL D L SRMDYLOL VX VH RGU

stihijskim turizmom.

%%} 1 “3]3}u h& ~ K
%17 splifhttp://www.visitsplit.com/hr/184/grad-kulture][28.08.2016.]
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$QDOL]D WXUdeVWLPpNRJI SURPH

'"RODVFL L QRUHQMD WXULVWDWR %O RWXDXMHWVOSIOQLRWP YW WX
WXULVWLPpNRP KBWQONWRYQXFMMRB8DQ SUHJOHG GROD]DNI
posljednje godine.

Tabelal2 'R O DV Fijalu gpeRui$plitu

Godina Dolasci 1IRUHQMD
2013. 325 300 914 055
2014. 394 054 1111379
2015. 458 465 1353957
Izvor: TZ Split

.DR aWR MH YHU SUHWKRGQR UHpHQR GRODVFL L QRUHQN
posljednjih godina od kada sel@iG SUHWYDUD X SUDYX WXULVWLPpNX GH
2014. godini iznosio je 21% u obe kategorije mjerenja, te 16% u dolascima i 22% u

QRUHQMLPD X SURMMHMNUDGUADYDQMD texavivpidai X JUDG
prikazujupravi prijelazi] WUDQ]JLWQH SUHPD RGUHGL&AQRM GHVWLQDF

Graf 1. Struktura gostiju u gradu Splitu prema nacionalnosti

http://www.upuhh.hr/mediaH764/alijanavuksickongreshotelijera28112014.pdf

Izvor:

U gradu boravi 90% stranihi GRPDULK JRVWLMX RG NRMLK QDMYL&H 1
SRWRP )UDQFX]D $PHULNDQDFD L SROMDND WH NRQDpPQR $

OR&H VH ]DN OQddptdkbmiliun®EvaveHK QR UHQMD W XSplit ¥ VDR UG L RQ M |
OD HXURSVNX L VYMHWVNX WXULVWLpPNX SR]JRUQLFX WUD&H
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4.2. Grad Sevilla

2SUHQLWR R GHVWLQDFLML

Grad SevilapHWYUWL MH S%® XYHODEMHMY LQYIDASDQMROVNRN
metropolitanskoVUHGLAWH M X ddglakni &&d Stdnke@eVpitikcije te autonomne
pokrajine Andaluzije. Grad  PMHaAWHQ QD ULMHFL *XDGDOTXLYLU

Slika4 6HYLOOD QD NDUWL .UDOMHYLQH aSDQMR

Izvor:|http://cathowell.blogspot.hr/2014 07 01 archive.llnml

Grad se prostire na 140 krnsastoji se od 1distrikta RGQRVQR 8 PHWG X VELYL
703021 VWDQRYQLND D X a4LUHP JUDGVNRP6®RGUIHNMIX PN G
QDMQDVHOMHQLMLP SRGYXpMHP X (XURSVNRM 8QLML

Grad imaizuzetnodobru prometnu povezanossa pokranom satri autoceste te glavnim
gradom Madridom, putem autoceste, ali i brzim vlakom. U blizini grada nalazi se i aerodrom
kroz koji prRYH RNR PLOLMXQD ®®SXmV BLRGDU X [RGBtV Rtivd. O O H

mediteranska klima

66 Wikipedija, List of metropolitan areas in Spain,
https://en.wikipedia.org/wiki/List of metropolitan areas in_ Sp@1.09.2016.]

°" Wikipedija, Sevillgjttps://en.wikipedia.org/wiki/Sevillgf01.09.2016.]

% aeropuerto de Sevillfttp://www.sevilla-airport.com/es/index.phf{01.09.2016.]
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*UDG VH SUYL SXW VSRPLQMH pDN X VWROMHUX SULMH
WDGDaAQML VWDQRYQLFL RYRY BR GBSGNMD MRDISROB G/ PQRMD Q|
VOX4aEHQR RG VWUDQH -XOLMD &H]DUD RVQLYD VH JUDG -
+LVSDOLV NRML SRVWDMH L UD]JYLMD VH NDR JODYQL JUDC
Hispalense, unutar provincije Baetica. NakospadaRimskog cDUVWYD SR @UXpMH F
9L]LJRWL NRML YODGDMX RG GR SRpHWKdDvladad WIRIO MHUD N
VWROMHUD $UDSL VXiskbhy@aLLQ R RRMHP H BUDBGVQLMH UD]YLC
Sevilla) koji postaje privemeni glavni grad provincije -#ndalus, Umayyad kalifata na
SLULQHMVNRP SROXRWRNX GR DUDSVNRJ RVYDMDQMD &RU(
,VODPD L PXVOLPDQVNH NXOWXUH RY RudimgrGk&ultDrsintd REL O M |
ovim prosto.PD WDNRYHU ]QDpDM Q R ké&Rijelpfddblixavandylu BorgkD UH W D
RGQRVQR GDQD&aQMH *LUDOGH NRML MH GDQDV VLRERO JUD
del Oro, kule na obali rijeke GuadalquiviuDOM )YHUQDQGR ,,, RKMGBKREDYD 6}
YODVWL WH MH YUDUD NUAUDQVWYX |DSRpHWRP QDNR(
SUHREUDADYDMXUL DUDSVNX DUKLWHNWXUX L ]DSRpPpLQMXI
GRELYD QDNRQ RWNULUDQB®BPHNDINNKGL MHI 1O D WeSIDRVI XGIRLE R P
WUJRYDpNR VUHGLAWH X NRMHP VX VH UdDthgaMeH@ddllayxaD OL S L
pbDN VWDQRYQLND SRVWDMXuL QDMYHUOULP JUDGRP L P
ASDQMMREV MM & udpbrivulture kayl Xe nastavio kroz®& X 1 DV WiRydwjel (0 D
EURMQLK GDQDaQMLK SR]QDWLK VSRPHQLND NXOWXUH NC
Tabacos,30D]D GH 7RUURV L SRODIGQR LIS RHHANDNDOP VWROMI
VDMPD A,EURDPHULFDQR?3 |LGxaldield$eviteHgr&in@nDrizavde L]J O H
Espana i parka Marbuisa JGMH VH aHOMHOD SULND]DWL VvVQDJD L L]JU
,SDN &S Di@MROpgecee MH WDGD []DGHYVLRDNRIYY QRN D aHMD M D
5HSXEOLNH L VXNRi@g@lisOMHXYMpDMBP X Q@BYLO®QOSjR.Z XOR YL
vrijeme Franove diktature (19394975g. aSDQMROVND D VDPLP WLPH L ¢
HNRQRPVNRM L NXOWXUQRM L]RODFLML ,SDNWX eHY GR@AD R
do najveiH XUEDQH HNVSD@ERMHOIWBHDED L VXVWDINROSODQLU
SRYLMHVWL JUDG MH XJRVWLR ([SR ]D NRML VX X JUDG

projekte®®

¥ Wikipedija History of Sevillfqttps://en.wikipedia.org/wiki/History of Sevill{01.09.2016.]
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DaQDV MH 6HYLOOD QDMYHUD NRSQHQ DgraaX pllDnéustiji@)d MRO VN
VPMHAWHQD X W]Y LQGXVWULMVNH SDUNRYH D SRVWRME
GXKDQD WYRUQLFH- GQUIVRHOREYI MDD VLOMUYRMXiL EURGRJIUDC
razvila nakon 2. svjetskog raf@rad je W D N éegtat bbrazovanja VD QDMMDpPLP VYHXpL
pokrajini Andaluziji tecentarfinancija ,S DN JRVSRGDUVWYR RELOMHADYD
VD WUJRYLQRP VSHFLMDOL]JLUDQLP XVOXJDPD L SRVHELFH
ekonomije gradaN R Me.73% ukupnezaposlenosti dok industrija 18%.

awR VH WLpH UD]JYRMD WXUL]PD 6HYLOOD SRpPLQMH VYRM
GRJDYyDM NRML MH XYHOLNH SULGRQLR WRPH MH ([SRVLFL
1929. g.,a koji je okwpio brojne zemlje htinske amerike sa ciljem njihovog predstavljamja

Europi D RVLP QMLK QD VDMPX VX VXGMHKKbReBOrikme aSDQM
pripreme (19141929.J RYRJ GRJDYyDMD SRVWRMDOR PQRJR RWSR
S R O L Wekdnbhniskd. nestabilnosti nakon Prvog svjetskog rata, grad je poprimio potpuno
QRYR OLFH X RNYLUX QRYLK VSRPHQLNDPMN2aQ@&AMerita, L1JUDY
park Marie Luise) WH VX WDNRYyHU RERMLY QMGDRQDVWDLIH ]QDpDN
atr&tivnosti destinacije. Osim toga, ’JUDG X MH L]JUDYHQR YHOLNLK KRWH
WDGDaQMH SRQXGH VP WaballahDdd Duridbno RpavY Kongiesv Eentar, te
SDUWLPRQLR GH 7XULVPR NRML MH LPDR JD@GDM.DN NRR
2GUADYDQMHP RYRJ GRJDYDMD NRML MH WUDMDR JRGLQX
UD]JLQL RVWYDULOD ]DYLGQH EURMNH JRVWLMX WH SRVWD
kakve danas poznajentb.8 LGXULK JRGLQD VeXjdladdh® raxtaé, Hs\eldd O L
*UDYDQVNRJ uWBB@/)Dkada je bio na minimumu. Nakon Francove pobjede i
SURJODAHQWRUUHARP@OLMH ]DQHPDUHQ EXGXUL GD VX VH °
HNRQRPVNL XpLQFL 3UYHQVWYHQ Re€dd Ger@IDOTMIMo 55D L Q L
]DGDWNRP SURPRYLUDQMD 4aSDQMROVNRJ WXUL]PD RUJDQ
NUHLUDQMD UXWD L RWYDUDQMHP ORNDOQLK WXULVWLpNL
WXULVWLpPpNH &NROH Mbistarstvoihfovhicijg Wuyizidd B 6HYLOOL MH YHU
turizam prepoznat kao aktivnost za urbanu regeneraciju, snimaju se brojni filmovi koji su
LPDOL YHOLNL SURPRWLYQL JQDpDOWD INDLRPULKHOMXI R]B Q C

" Urban Audit Results t Seville,

http://ec.europa.eu/regional policy/archive/urban2/urban/audit/results/seville.h{ji1.09.2016.]

VelascaA., (2013),> A}op ]Jev o0 SpuE]Jeu} v » Aloo W hv E 3E}s¥%abajdA o}e Jv]
Fin de Grado, Unérsidad de Sevilla
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borbe s bikovimaNDR NXOWXUQH YULMHGQRVWL 6HYLOOH SULGRGCG
+Feria de Abril’?

2YLP 6HYLOOD XOD]L X GRED PDVRYNRG DWVXSJD QMR @N NoXH VCH V
YHOLN EURM WXULVWD L] (XURSH D GUdganod AGISDIWQHRPD Y
GLITHUWGEWSBHX]LPD YRGHUX XOd0laxcina, R snk s&UrRRtEu@ RI®
(VWXGLRV 7XULVWLFRV WH GRQRVL =DNRQ R JRQLUDQMX
YDAaQRVWL WXUL]PD X aSDQMROVNR®MOMK WRFE LYOM WMAHPYD 8IW RS
VPMHAWDMQLK NDSDFLWHWD L QMHJRYH NYDOLWHWH E
DHURGURPD D RVQLYDMX V hgdncifeURast titista MoljeyiadziVaxiako VW L p |
su glavne receptivne destinacije postalREDOH SRVHELFH &RVWD GHO 6RC
SRWUDAQML ]D VXQFHP L PRUHP L] NRMH VX WXULVWL GRC(
posjeta. Ovo razdoblje turizma u SevilasigunoRELOMHADYD YHUD VNODGQR
turizmu i S R E R Cokarizeria turizmd® 1DNRQ JUDQFRYD UHALPD NRML Mt
6HYLOOD SRpLQMH WHALWL WRPH GD VH SULNDaH NDR VX
XODJDQMD X YHU VSRPHQXWL ([SR RGQRVQR ([SRVLFLF
preko 100lHPDOMD VD WHPRP ADFGHD MRAWNOR@ABIQ YHOLNL QRYDF
projekte, posebice kolodvometro PRVWRYH L SDYLOMRQH QD LVWRPQRM
SUHWY D U D bbkidirablH ¥Xdnéb{@Xanu destinaciju koja je spremmaiprveliki broj

gostijiu =D SRWUHEH RYRJ GRJDYyDMD VH SRGLJOD NYDOLWHW
SULYXPpHQ QRYL WLStuizanuGrid 2 nakdéh Qodd) stavnjeiomnastavio svoj
WXULVWLNVUHUDDVMRML L UD]YLEMODMDXMD GNXR HAW B VWXH PO H N
VDGU&DML WH JUDGHIUINR¥WRMIMHGG @Y H QG WEADHOIG

OR4H VH IDNOMXpLWL GD MH X 6HYLOOL WRNRP FLMHORJ
PMHUL &WR MH GR GDQDV Xi\MWyhdta BeStiRadieDsaNddtatdrh KWtarad VY M+
EDAWLQRP L YQRGHADMRFMMWLPD GRGDQX YUIUNDHGIQRRWWH LY UD

potreba turista

Zro v 0 ,Kp@PAB14) Alop Jev o duE]eu} vidik]|@o W iDEQN ]ev o JuPyv )
ciudad gracias al Turismdrabajo Fin de Grado, Universidad de Sevilla
®& Ev M. (2015), 0 SPE]-ulU KYu MEEasolvA ABGAW v o}s y}e 0IXU dE i} &]v
Universidad de Sevilla
“NoguerolA., (2015),> /u P v duE _+3§] -201A)] Brabaje Findd® Grado, Universidad de Sevilla
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4.2.2. Analiza ponude destinacije

SUHPD SUHWKRGQRP SRJODYOMX ORJLpQKreridirdd bgdgatd O M X p LV
SRQXGD UD]YLMDQD NURPBDLWIMHR L VX WHRIGNHEEH/AMID G UAD ML
manifestacije, L] JUDYHQL L REQDYOMDQL VSRPHQLFL NXOWXUH
VPMHAWDMQL NDSDFLWHWL VIBBUWDNLKRVMEMN HINSAULD Yo NV M aW R
popratiti. Ipak, u nastavku je dan preglpdnude destinacije sa istim elementima ponude

analiziranim u prethodnom potpoglavlju o gradu Splitu.

Tabela 13. Broj kreveta u gradu Seuvilli

Ukupan br. Ukupan broj . Ukupan broj
: kreveta u kreveta u < MUZE Ukupar_1 brO.J kreveta (bez
Godina kreveta u tur. hostelima i .

hotelskom hotel- apartmanima ansionima mjesta u

VPMHaW,| apartmanima P P kampovima)
2012. 17 084 210 1793 2244 21331
2013. 17 492 210 2225 2252 22179
2014. 17 840 210 2282 2 380 22712
2015. 17 525 210 2818 2793 23 346

Izvor: vlastiti prikaz premThttp://www.dipuseviIIa.es/portaIestadistico/anuario/

Prema fJHWKRGQRM WDEOLFL XYLYyD VH GRPLQDQWQRVW NDS
RG RNR QDNRQ WRJD VOLMHGH WXULVWL D Kadned&@DUWPDQ
udjel hotetDSDUWPDQD RG SULPMHUXMH VH L BO®BBHaWHQGH
WXULVWLpPpNLK DSDUWPDQD L KRVWHOD SRVHELFH X JR

Tabelal4 6 WUXNWXUD VPMHAWDMQLK NDSDFLWHWD SUHPD ND

Sevilla
Kategorizacija Broj objekata Broj kreveta po objektima
Hoteli 4* i 5* 54 13223
Hoteli 3* 33 2976
Hoteli 2* i 1* 34 1326
Hotel-apartmani 1 210
7XULVWLpPpNL DSD 98 2818
Hosteli 41 1012
Pansioni 71 1781
UKUPNO 332 23 346

Izvor: viastiti prikaz premzihttp://www.dipusevilIa.es/portaIestadistico/anuTio/

awrR VH WLpH NDWHJRULMH VPMHGWDMQLK NDSDFLWHWD Q

D QMLKRYL EURM NUHYHWD pLQL pDN XNXSQRodatkU RMD N LU
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da je podjednak broj objekata od 3 i 2, odnosno 1 zvjezdice, iako je broj kreveta u objektima

RG ]JYMH]GLFH ]D YL4AH RG GXSOR YHuUL 2VLP KRWHOD QD
REMHNDWD UDVSRODaH VD N U Hoivi H WoBteli. QZDpMeRQdngR I D V C
razvidna jeizrazita NYDOLWHWD S R x¢fdp bomihirayl HigdeDKetEgoNjbotela.

ORJXUH MH |DNOMXpLWL GD VH SRODJDQLP UDVWRP EURMEL
za mlade, a rastom broja apartmana naddpobMH VH L SRQXGD ]D JRVWH at
VPMHaAWDMD

U gradu operira i 257 W X U L VDM HEQNALLKM D R G 2BlRWlR,K5 $riddnjip D N velika.
9HULQD DJHQFLMD MH UHFHSWLYQRJ WLSD WH QXGH UD]QH
izlete, pp) HGRYDQMH SUL SURQDODVNX VPMHAWDMD SD VYH GI
boravka.

SRQXGD X UHVWRUDWHUVWYX MH L]QLPQR PRIXWDHURBQDbHL
barovi, pivnice kavane objekti brze prehrane teestoranii redorani specijalizirani za
asDQM&app&¥ NB(UHPD SRGDWFLPD WYUGL VH GD MH YHU N
400 restorana 2500 barova, a kapacitet ukupnih stolica procijenjen je oko 36’086k se
SUHWSRVWDYOMD GDO0O Kardvd D G3R plijpva spdkiN 6 mjeseci za

otvaranje novih!’

® portal Estadistico de la provincjaftp://www.dipusevilla.es/portalestadistico/anuari .
® Sevilla en Cifrdit ://WWW.seviIIa.org/axuntamiento/comQetenciaareas/areadehaciendav—
administraciorpublica/servicieestadistica/atribucioneglel-servicio/consultay-descarga/sevill&n-cifras-n-2

[03.09.2016.]
" Diario de Sevilla, La ciudad de los 4000 bares,

[http://www.diariodesevilla.es/article/sevilla/1315003/la/ciudad/los/bares.hti(i3.09.2016.]
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Tabelal5 3RSLV YDAQLMLK DWUDNFLMD JUDGD 6HY

9DAQLMH DWUDNFLMH
Giralda y Catedral’® 3DODpD 5HDO $OFD]D
Torre del Oro Archivo General de Indias
Plaza déTorros i Teatro de la Maesrtranza Plaza de Espana
Puerta de la Macarena Metropol Parasol
Antigua Fabrica de Tabacos Parque Maria Luisa
Barrio Santa Cruz Ayuntamiento
Parlamento de Andalucia Plaza de America

Izvor: vlastiti prikaz

Sevilla je grad kojiMH L] X]HWQR ERJDW NXOWXUQRP EDAWLQRP EL
IRONORUQRP 8 SUHWKRGQRM WDEOLFL GDQL VX VDPR QHN
]DAWLUHQLOoBL(B&RRALYOMDM XSRWSXQMXMX L EURMQH FUN
rXaHYLQD L SDUNRYL 2VLP WRJD X JUDGX MH RWYRUHQR
NXOWXUX 6HYLOOH RG ULPVNRJ SD VYH GR GDQDaQMHJ GF
IHVWLYDOL L PDQLIHVWDFLMH UD]OLpPpLWLEDWMHHNWOMMINDHRG L
Abril, u kojoj se predtavlja tradicionalaneviljski folklor, Semana Santa, religiozne procesije

za vrijemevelikogtjedna tetradicionalne borbe s bikovima.
$QDOL]D WXULVWLPNRJ SURPHWD

Sevilla je svjetski poznata destina@D SD QH pXGL a&WR VH GRODVFL L C

milijunima. U nastavku dan je pregled posljednjih nekoliko godina.

Tabelalé 'RODVFL L QRUHQMD X JUDGX 6HYLOOD

Godina Dolasci IRUHQMD
2013. 1917223 3718394
2014. 207 142 4 053 429
2015. 2 307 018 4604 780

Izvor: vlastiti prikaz premdlahttp://www.seviIIadirecto.com/analisqraficodeunZOlSrecordennumerede |

viajerosy-pernoctacionegsnlos-hotelesde-sevilla/

9LGOMLYR MH GD VH GRODVFL L QRUHQMD |]DGQMLK JRGLQTL
MR& RG SDGD JRGLQH |]D YULMHEH RMDE H)\RLEMMDAARIR U D VW
dolazakau 2015. g. u odnosu na 2014 zaista sugerira snagu @SW XULVWLPpNRJID SUR|

Bx_ %1 1 “3]8}u h&E ~ K
54



destinacijiL R]QDpDYD MH NDR QDMEROMX JRGLQX X VHYLOMVN
B3URVMHN GDQD ERUDYNDMdnWRREyHU SRUDVWDR VD

U pogledu nacionalnosti gg¢ LM X ]DQLPOMLYD MH pLQMHQLFD GD MH C
VWUDQLK L GRPDULK JRVWLMX -HGDQ RG UD]JORJD WRPH MI
QR GROD]L GR REUDWD WK D R RIYHQ WHI R MW RIBIJE N& VW
taj je omjer bio 40% na prema 60% sa tendencijom rasta u korist stranih, dok je u 2013.g. taj
postotak bio 54%2G GRPDULK JRVWLMX QDMYLAH LK GROD]L L] V
VWUXNWXUX DWUDLGIHK JRIMMLMX L] JUDQFXVNH 6MHGL
17%) ,WDOLMH WH QDNRQ WRJD VOLMHGH %ULWDQFL L
SAD-a sa 12%.

60LPQRVWL L UD]JOLpLWRVWL GHVWLQDFLMD
Uovom SRWSRJODYOMWXXRUDWDWR VIE LY QIBstinAcija prikdEah@ up LW R V'

SUR&AORP GLMH O Kake WiRe]| C5NRQ RMVEDNjiO@AK0jima su se temeljile hipoteze.

60LPQRVWL GHVWLQDFLMD

X

*ODYQL JUDGRYL L PHWURSROLWDQVND VUHGL&WD UH

x

Dobra prometna povezanakgstinacija

X Mediteranska klima

%RJIJIDWD NXOWXUQD L VSRPHQLpNR2 EDAWLQD SRG ]Dav
%RJIJDWD SRQXGD UHVWRUDQD L UD]JOLPpLWLK WLSRYD I

X

X

2 5D]OLpLWRVWL GHVWLQDFLMD

X

OHOLPLQD L EURM VWDQRYQLND
Broj krevetaL VWUXNWXUD VPMHaAaWDMQH SRQXGH
Broj, struktuairast GROD]DND L QRUHQMD

X

X

X

Povijest i uvjeti razvojaurizma

x Period razvoja turizma

9 sevilla Directdhttp://www.sevilladirecto.com/analisigjraficode-un-2015record-en-numero-de-viajerosy- |
[pernoctacionesn-los-hotelesde-sevillaj[03.09.2016.]
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60LPQRVWL GHVWLQDFLMD SURL]OD]H SUYHQVWYHQR L] QM
QMLKRYLK GUaADYD WH SURPHWQH ]QDpD M@ BaixvazitoAEH GHYV
GREURP SURPHWQRP SRYH]IDQRVWL VD RVWDWNRP VYRMLK
OXND 2VLP WRJD X RED JUDGD SUHYODGDYD PHGLWHUDC
UD]YRM WXUL]JPD 7DNRYHU ERJDWOLDNDIDWY QXQBRYVRRAVL DL .
posjetitelja, ai raznolka WXULVWLPpND SR QXGHFHSVWBRWMHELQLERVUH
elementimgoonude uvelike se podudara. S druge strane, destinacije uvelike razlikuje njihova
povijest, a samim time i povijest i razdoblje revturizmaa WR MH XWMHFDOR QD GD!
WXULVWLpNRJ UD]YRMD GHVWLQDFLMH JGMH MH GDQDV SRC(
VWUXNWXUD NDWHJRUL]DFLMH VPMHaAWDMD SXQR GUXJDpLN
broj dolazakaiRUHQMD JRVWLMX WH QMLKRYD VW URPADXIW DJ RMANLE
DOL L GREDU GLR RQL L] 6MHYHUQH L -XaQH $PHULNH

=DNOMXpDN SURL]OD]L GD MH 6HYLOOD QD YL&HP VWXSQM)
WXULVWLPNRJ UD]YWakR biNzBog\tbha Subjeki 8RXYW.DP X WUHEDOL El
upoznatiVD NRQFHSWRP XYRUNOMKDPE@WRK D GUADYD SUHSR]QD)

njihovu korist.
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(03,5,-6.2 ,675%4,9%1-(, .203%$5%7,91% $1%/,=%

5.1. Cilj i metodologijaiswWUDAaLYDQMD

Glavni cij LVvWUDaLYDQMD MH LVSLWDWL SRVWRML OL U
WXULVWLPpNLP GHVWLQOdhbdd YD GG\NIOWW SREZAWRMIODML UD]OL
VXEMHNDWD QMLKRYLP SUDNVDPD td ispital postBjahb$ Eazitke) HP D XF
LOQVWLWXFLRQDOQH SRGUANH RYRP NRQFHSWX VXUDGQMH >

Osim toga, ostalpostavljegniFLOMHYL LVWUDALYDQMD VX

X tHRULMVNL LVWUDAaLWL SRMDP L SRYLMHVW XPUHADYDQ

X pUXALWL LWRI\RWUWULWMVQD YUVWH REOLNH WH SUHGQRVWL
destinacije

X tHRULMVNL REUD]JORALWL ORJLNX IXQNFLRQLUDQMD
XPUHADYDQMD SRGX]HUD

X iVWUDaLWL XYMHWH L UD]J]YRM WXUL]PD X JUDGRYLPD 6

aWR ¥ iHetadblpgije radanapirijsko testiranje provedeno je od 22. kolovoza do 12. rujna

2016. godinela SRGX]JHULPD X W XU L] RIEktXnskdgirikeirdd uMitkike Kajt je

uglavnom preuzet idiplomskograda 880 RJD VWUDWHANLK V Duvdddtbaciji UD]Y R M
tprimjer Splita® OLOHQH GLUHULGO WH MH S U halakl GeHuQrilQdd ada@ J O HV N |
rada

$QNHWQL XSLWQLN MH SRVODQ QD DGUHVH H@HMNWURQYV

bile navedene na svim rgbmtnim nternet stanicama vezanim zarizam u SeviliNDR aWR V X

www.andalucia.org |www.visitasevilla.es Od poslanog broja nd0-ak adresa upitnik nije

ELOR P RabdavitH vjerojatnoL] UD]JORJD aWR VX DGUHVH ]DVWDUMFE
NRQDpPpQLFL MH QD XVSMHERGRRYRWADRL K NXQDPQ RS L WSIRLANX |
predstavlja velik odaziv DOL GRYROMDQ ]D SURYRYHQMH SODQLUDQH

Nakon toga, pristupilo s&nalizidobivenih primarnihpodataka t&omparaciji sa sekundarnim
podacimaLVWUDALYDQMD NRMHGIL iMH20Xd)6BmotedbX jeSpidvétien@ D

N R U L & \8PSS Mrbiglamkako bi se utvrdloSRVWRMH OL SULO®Y p LXWARMMAID XD
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PHYX QDY HGH Qania Testinanjel&Qmdveédeno MamWwhitney i Hi-kvadrattestom
za dva nezavisna uzorka kojigtikladni ]D RYDNDY WLS LVWUDALYDQMD

5.2.Karakteristike ispitanika u destinaciji Sevilla

.DR aWR MH Y Hul arédnomd Gpitgkia sudjelovalo 28 ispitanika koji
predstavljju X]JRUDN RYRJ LVWUDALYDQMD

8 RYRP SRWSRJODY kMtko driiQuraMispitahikaktdz dddbne karakteristike

ispitanikakoji su odgovarali na anketikarakteristike organizacijea koju rade

Tabela 17. Ispitanici prema spolu, dobi, stupnju obrazovanja i poziciji u organizaciji

Ispitanici prema: Struktura:
MX&NL denski
Spol
57,1% 42,9%
I 1830 31-40 41-50 L YL
0
39,3% 35,7% 21,4% 3,6%
_ Osnovna | Srednja | Preddiplomski | Diplomski | Doktorski
Obrazovanje
0% 3,6% 42,9% 53,6% 0%
- - Vlasnik OHQDGa Nadglednik Zaposlenik
Pozicija u organizaciji
28,6% 32,1% 28,6% 10,7%

Iz Tabele 172YLGOMLYR MH GD VX LVSLWDQLFL SRGMHGQDNR PX
JRGLQD

, JYRU YODVWLWR LVWUDALYDQMH

do 50 gdina, a p D$koro 40% od svih ispitanika ispod

SULPLMHWLWL L YLVRN VWXSDQM R E UDJreodiplapiskDstdds MH Y H
]JDYUAHQ WH YLVRND SRJLFLMD XQXWDU RUJDQL]DFLMH J¢
vaVQLND PHQDGAHUD L QDGJOHGQLND

7DNRyHU

U nastavku dan je pregled strukture prema karakteristikama organizacije ispitanika.
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Tabela 18. Organizacijeispitanika SUHPD GMHODWQRVWL YODVQLaAWYX
broju zaposlenika

Organizacija
ispitanika Struktura :
prema:
> > Javne
_ Hotel | Hostel | Restoran | Agencija | Atrakcija | | Ostalo
Djelatnost institucije
39,3%| 14,3% 10,7% 17,9% 0% 3,6% 14,3%
Broj 1-10 11-20 21-50 51-100 101-200 LY
zaposlenika | 32,1% 25% 25% 10,7% 3,6% 3,6%
Privatno Privatno - Javno -
_ Javno OLMHa| Ostalo:
90DVQL| -GRPD strano privatno
67,9% 28,6% 0% 3,6% 0% 0%
_ OHQDGA _
Vrsta Vlasnik )UD Q& Holding Javno Ostalo:
. ugovor
PHQDGaFR
57,1% 21,4% 7,1% 3,6% 3,6% 7,1%

Izvor: vlastito istUDALYD QMH

Iz Tabele 8.vidljivoje GD VX X DQNHWQRP XSLWQLNOuD MiVLIAH VXG N
WH SRWRP WXULVW.L D N, HjitD5) S5aib e jethaljavbainsRB i Sudljaldvdlelu
LVWUDJDYRRMX VH [DNOMXpXMH GD MH XMHGMURejU, aD W U D N |
relativno velik je i SRV W R W D Nod A8jil WuDd@ije Kkdlturalne fondacije te dva mala
SRGX]HUD ]DVQRYDQD QD UDGX SUHNR LQWHUQHWD SUXA&D!

2UJDQL]DFLMH YHULQRP X SULYDWQRP GRPD addugdb@DVQLAV
PMHVWX SULYDWQD SRG X] BdiZ3,6% SAMWoU®]EiRPjavne oryaqiadid Y X
VXGMHORYDOD X XSLWQLNX 6 REJLURP QD YUVWX PHQDG:
57,1% organizacijgGRN VX RVWDOL YHULQRP Q®mBiH«bBbGshHiQW XJRY
NRML SRVOXMX SRG MDYQRP XSUDYRP IUDQAL]RP XQXMW
YODVQLAWYRP

3R EURMX |[DSRVOHQLND RGQRVQR SR YHOLpPLQL RUJDQL]D!
LOL VUHGQMH YHOLpPLQHDSRN.BGHQLNDP D G®ROMNpoddhikaK LPD F
8 LVSLWLYDQMX VX VXGMHORYDOH VDPR RUJDQL]DFLMH VI
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5.3. Komparativna analizai testiranje hipoteza

U ovom potpoglavlju empiMVNL 0H VH WHVWLUDWL R&/IRMRALIMMXEM HN
WHPHOMX UH]XOWDWD SULKYDUDWL LOL RGEDFLYDWL SRV
KLSRWH]H WH SR GKliie8deédtifdd. NRMH GH VH

Prema prgiostavci XPUHaDYDQMH VWDYRYL SUHPD XPUH&DYDQM)
SRGUANH EL WUDEHYDIMEMMIQLML QD SRGUXpPpMLPD YHUHJ VW
RGQRVQR GX4HJ SHULRGD WXULVWLpPNRJ UD]YRMD L EURMQ
vlastibi trebaleXYLYDWL SUHGQRVWL PHatixZWwWREQH VXUDGQMH L SRV

Sukladno tome, sduVH SRVWDYOMD SUYD KLSRWH]D: VD SULSDGDM:
H1I 3BRVWRML UD]JOLND XHXPUX QR \WWIL [SNSEPHdS BpiW LQDFLMDP

x + D 3RVWRML UD]JOLND X XNOMXpHQRVWL VXEMHNDW
destinacijama Sevilla i Split.

x + E 3BRVWRML UD]JOLND X XSR]QDWRVWL VXEMHNDWD
destinacijama Sevilla i Split.

Podhipoteza Hlata LUDQD MH SRPRUX GYD SLWDQMD NRMD VH RGC(
XPUHADYDQMH K<riade:QUBINRDREDAHP PLAOMHQMX RFLMHQLW
SUDNVH Xjau Haan¥(pitnje 11.u upitniku uPrilogu 1)te -H OL 9D&aD RUJDQL]L
XNOMXpHQD X QH KpitaieE28. uNPridguUD GQMH "

Prvo pitanje je testirano ManWhitney WHVWRP ]D GYD QH]DYLVQD X]JRUND
ordinalnoj skali, dok je drugo pitanje testirano puterktidrat testa za nominalne varijable.

Rezultati testiranja donose se u nastavku.

Tabela 19. Rangovi prema razvijenostipraNVH XPUHaADYDQMD X WXUL]P:

, ]JYRU YODVWLWR LVWUDALYDQMH

60



Tabela20. Mann-: KLWQH\ WHVW ]D UD]JYLMHQRVW SUDNVH X

,]JYRU YODVWLWR LVWUDALYDQMH

Tabela2l .ULAQD \MD K@ DRVDX b H @dRoblKa XurgdhijeN L

,JJYRU YODVWLWR LVWUDALYDQMH
Tabela22 H-NYDGUDW WHVW ]D XNOMXpHQRVW X QHNL RG

, JYRU YODVWLWR LVWUDALYDQMH
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, ] UH]XOWDWD WHVWD MH YLGOMLYR GD SRajsviRdWiie UD]JOLN
GHVWLQDFLMH EXGXuL GD MH HPSLULMVND VLJQLILNDQWQR
S druge strane, empirijska signifikantnétkvadrattesta zaX NOM XpHQR VWekiS& G X|HuUD
oblika suradnje je 0,327 =32,7aWR ]QDpL OGO MVBWYWRILYALNVIQ RY Db D MDY
XN OM X p Hé&xiRod Wblika suradnjegradadjelovanja odnosno ne postojlUDJ]OLND PHyX
uzorcima paQLMH PRJXUH GRQLMHWL JHQHUDOQL ]J]DNOMXpDN
podhipoteze HLawWM RQD VH WSNLEMBORPLPQR

SRGKLSRWH]D + E WHVW L U p@abjaN4+28 RUPURitiXu u P8lagy Dhe M D
temelju kojih su ispitaniciNRUL&WHQMHP b4 N dblbdgjénjvili, xakhipe@d+znanja,

resursa, iskustava i drugih praksi unutar kooperacijedraose se na pitanjdolimo Vas

o MHQLWH NROLNR pHVWR VX RYH S B&dtatHeniriskoxXt®8steM HQH >

dan su u nastavku.

Tabela23. Mann-Whitney test za prakse zastupljene unutar suradnje

lzvor: vlasttR LVWUDALYDQMH

, ] SUHWKRGQH WDEOLFH YLGOMLYR MH GD VDPR X MHGQF
VWDWLVWLpPpNL ]QDpDMQD UD]JOLND D RGQRVL VH QD WR GI
WUALAWH 8 RVWDOLP SRGUXpMLP PQYX D b GEMVER {IH GBIR W\W R
VLIQLILNDQWQ Rh&sktibndSH DN GRMXPpDN R RGEDFLYDQMX SRGKLS]H

8NXSQR JOHG DM Xdpodhipote@ifid. GA/LH O R P L p Q R pSdiihdet DHilb
odbacue ]DNOMXpXMH VH GD QHHARQWRWL SBRPX]NDDXXXBYLMH

seQH PRAaH Shigote2aBwW L W L
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Druga postavljena hipoteza u radu je:
+ 3RVWRML UD]JOLND X VWDYRYLPD SRGX]HUD SUHPD XPUH
Sevilla i Split.

X H2a Postoji razlika u razvijenosti @ NVH XPUKABPMDPXOMBIVWLQDFLMDPIL
i Split.
x + E 3BRVWRML UD]JOLND X UD]JYRMX XPUHADYDQMD X

djelatnostima.

.DNR EL VH LVSLWDOD UD]JYLMHQRVW SUDNVH XPUHaDYDQWN
dva pitanja koja se oddH QD SRGUXpMD VXUDGQMH L JHRJUDIVN X
kooperacije odnosno na pitanjgB8 NRMLP SRGUXpMLPD VXUDYyXMHWH V
partnerom? (pitanje 32. u Prilogu 1) Koja je geografska pokrivenos@ DAH QDMYDAaQL!I
suradnje?pitanje 31. u Rlogu 1).Oba pitanja testirana su4dvadrat testom.

Tabela24. .ULAQD W DER GBXdxiNje

, JYRU YODVWLWR LVWUDALYDQMH

Tabela 25. Hi-kvadrattestzap RGUXpMD VXUDGQMH

,JYRU YODWaN&WR LVWUDa
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Tabela26. .ULAQD W&pESrRilERG U XQIMHY DAQLMH VXUDGQMH

, JYRU YODVWLWR LVWUDALYDQMH

Tabela27. H-NYDGUDW WHVW ]D SRGUXpMH QDMYDAaQLM

, JYRU YODVWLWR LVWUDALYDQMH

Nakon pobvedenog grupiranja podataka za testiradje SRG U X p M L Pdbla¥ & &G Q M H

] D N O M X digdifiabtnostY H 4d5% WH L]QRVL AWR ]QDpL GD QH S

SRGUXpMLPD VXUDGQMH SUHPD JUDGX O&HDPAN MI-HHERVBRYRHY Q F
SURVWRUD REXKYDWD QDMYDAQLMH NRRSRIGDXhMBb VKLU
JUDGX X NRMHP VH RGYLMD NRRSHUD F kighifikaBtBosSIRVYWRML L
kvadrat testa ,3%. Kao i u podhipotezi Hlalolazi se do] D N OavtlA eNpbodhipotezid2a

PRJXUH VDPR GMHOR E KX|BXR L Jd8iink Yolanju postoji razlika dok u
drugomne postoji
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Nadalie, SRGKLSRWH]X + E WHVWLUDW &HHPHD \ODRR AV Pl IGEIOLN HBLM
MH WHQGHQFLMD UPP/QRWID LXPLU M & D B DXQ RaBnQsR (Fiténj@ 2G UXJH G

Prilogu1l) JGMH UH VH SRNXabDWL XWYUGLWL UD]JOLPpLWRVW WHC
druge djelatnosti u dvije destinacije.

Tabela28 .ULAQD W®dHtenddnBLDMX UD]YRMD XPUHADYDQMD X WXUL]
druge djelatnosti

,]JYRU YODVWLWR LVWUDALYDQMH
Tabela29. H-NYDGUDW ]D WHQGHQFLMX UD]J]YRMD XPUHADYDQMD

, JYRU YODVWLWR LVWUDALYDQMH

Ponovo jesignifikantnost testa, odidQ R

YHUD RG WHWRQBRIYRGL GF
]DNOMXpPpND R RGED F L MZb,QobhgsnS meGKdidaRjuVidlide u tendenciji

UD]YRMD XPUH&DYDQMD X WXUL]JPX X RGQRVX QD GUXJH
N R Q D po@tRévanjuhipoteze H2LDNR MH SRGKLSRWH]D + D GMHORPLp
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.RQDpPpQR WUHUD KLSRWH]D NRMD VH X RNYLUX UDGD SRVW|
H3 1D LQVWLWXFLRQDOQRM UD]JLQL SRVWRdddtinatiahM@LND SR
Sevilla i Split;

D WHVWLUDWL UBUNPD SEWEIHPMHPREOMHQMX MH OL RVLJ
LQVWLWXFLRQDOQD SRGUAND OHJLVODWLYD BitkdQL]JDFLN
26. u prilogu 1putem Hikvadrat testa.

Tabela30. .ULAaQD Wddo«djaR@st inOWLWXFLRQDOQH SRGUANH

, ]JYRU YODVWLWR LVWUDALYDQMH

Tabela3l. H-NYDGUDW WHVW ]D SRVWRMDQRVW LQVWLW X

,JYRU YODVWLWR LVWUDALYDQMH
3XWHP WHVWLUDQMD GR O £¢] hipotea H3 RS )0 K OENMPNID. GD MH
signifikantnost 1,8% odnosno manjaod 5% SD SRVWRML RYLVQRVW L]PHYy
LOQVWLWXFLRQDOQH SRGU &NdgtbjiraBikaM poSthjghasi institirérRMed W M
SRGUANH XPWwdyddvijeDesinacije
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.RQDpPQR QD WHPHOsMs¥ JWEKWMWD O R Q MpbHe@mRXRhipdteza H1 i
H2 GD QH SRVWRML VWDWLVWLpPNL ]QDpDMQD UD]JOLND L]PH

SRIOHGXH@ROWXpX XPUHADYDWMDPLMHXRNDVGIQNKH DIMND XPUH
postoji razika uUSRVWRMDQRVWL LQVWLWXF L PaG&SOULH SRIEDU &N B RRAYT
H3. 8NXSQR JOidka Ba priotno pretpostavljalo ddH SRVWRMDWL UD]OLN
DVSHNWLPD XPUHA&DYDQMIERPH WO |®H ¥ WW QIO FAWIDSP@MHYD UD’
uvjeta u kojima se turizam razvijao, ispostavilo se da je saamw<su pojedinim dijelovima

testiranja postojala je razlikivH GD VH SULKYDUD VDPR MHGQ&IeRG WUL
X P U H a DiYsDrgunat turizmu u Sevilli nisupuno U D] O LR GWX_Bdiedu Splitu,

RGQRVQR VYHXNX8®ORUHDHGOM QIR YIXVNRP VWXSQMX UD]JYR

ispitanika u anketama.

54 2JUDQLpHQMD LVWUDALYDQMD

Uokviiu RYRJ UDGD SRVWRMH GYD WHPHOMQD RJUDQLpPpHQMD L

SUYR RJUD QL pdd Qabrdju Wgpiténtk®OKdjiLsu sudjelovali u ispunjavanju ankete
RGQRVQR YHOIakd|® ank&thRooshiia na reprezentativan broj adresa elektronske
SRaAWH SRVWRWDN RGJRYRUD Q Dotprigksl HAB%. W Sevili Radsk2 QL]D N
postoji velik broj organizacijaL S R G Xo¢jd @p@luju u turizmu te je potrebno napraviti
LVWUDALYDQMH QD UHSUH]JHQWDWLYQLMHP X]J]RUNX

'UXJR RJU DpRitlpzHigvkidenskog razmaka dvaju testiranjdGMH MH LVWUDALY
SRGUXpMX 6SOLWD QDSQD YS®RMHIRMX 6HYLOOH awR SU
SXQLK JRGLQD X NRMHP VH VLWXDFLMD X RNYLUX XPUHAaD
promijenit. 8 WRP SRJOHGX SUHSRUXND MH X EXGXULP LVV
LVWRYUHPHQR L&dwstimadje.YDQMH X RE
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SUHSRUXNH ]D XQDSUMHYHQMH SUDNVH XPUHAaDYDQMD X

Pvi NRUDN ND SREROMADQM i Bilu RaubitbnjeX $1b HodganizadgaM D

XNOMMPIL L SULY DNVRQH VWM B DOQMHR NMRH P R JR LR WD (ARUX N@R RS
koje onanudilDLPH MDNR PDOL EURM VXEMHNDWD MH XRSiUH XS
WH QH VXGMHOXMH X QMLPD D L RQL NRML VX XNOMXpHQL
NRMH RQH QXGH &WR VH YLH U DL]PRIFNHQXIV 6 UGN DR MRIR 'S |
YHOLN EURM RUJDQL]DFLMD QH VXGMHOXMH X,XRdlkH&DYDQI
EURM QMLK PLVOL GD QHiUH LPDWL YHOLNH NRULVWL RG VX

S druge strane, potrebno SRMDpDWL L@QX WSLIR/GXKAAINRKEAIDY DQMX SRVFE
OHJLVODWLYX WH ILVNDOQX SRWSRUX ,DNR SRVWRML UD](
ipak nije dovoljno jaka kako bje subjekti koji djeluju u turizmuSUHSR]QDOL WH VH

XNOMXpLYDW X PUHAHVMPNRAGR HPRDOKILIMHMIB WRNQRYDWL QRY
GRGLMHOLWL |DGDWNH YHUO SUHSR]QDWOMLYRM YRGHURM L
VXEMHNWH WH NRRUGLQLUDWL |[DMHGQLpPNR PUHAQR GMHOF

AWR VH WLpPpH VXEMH N D Whbki NdRdtlika gutadnjerkojKpieth M rgdultania X
LVWUDALYDQMD QDMYLEH VXUDYyXMX X SRGUXpMX ddDUNHW L
GLYHU]JLILFLUDMX S Rdabdsxoptay LEM UPIKBYQIWHREQR VXUDyYyXMX X
PHQDGAaPHQWD L loyije] RIM He@rijend EhEraRinformacija i resuilsako bi u
SRWSXQRVWL JHQHULUDOL tBl RUNRQ/DpPH X VEREDW DWX ODL GNQYWD
krajnjem kupcu 2VLP WRJD VXEMHNWL PRJX GLYHU]JLILFLUDWL
subjekte sRMLPD VXUDYyXMX NDNR EL X SRWSXQRVWL NRULVWLC
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=$./-8y8%.

, ] GLSORPVNRJ UDGD PRJXUH MH L] WHR#&kdliWV N R @kl XHhP SL U |

koja se donose u nastavku.

7TXULVWLpNH GHVWH@DFEVHGYIVDH GRDMX RGUHYHQL VXVWI
VYRMLP GMHORYDQMHP pLQH MRMBE DMOH WGHM M WR bQ L UDWOR R]E
GHVWLQDFLMH 'HVWLQDFLMD VH WDNR UD]JPMHQMXMH QD
svaka nastoji v XL aWR YHUL EURkD 8 RBiskaH deEtivadieXWs MHa QR
IXQNFLRQLUDR RGQRVQR JH,Qodtte¢bhrid DeRL YN OWNRBPYGRNWREQPR UL
povezivanjei suradnja.U tom smislu, KQFHSW XPSGR&XYBD®MBX GHVWLQDFL!
NDR UeMdd akdj€gy profitiraju organizacijeL SR G X ] H W@lujN R Mubzmu, ali i
destinacija u cjelini% H] RE]JLUD QD NRMHP VH SULQFLSX REOLNX LO
XYLMHN GRQRVL NRULVWL ]D SDUWQHUH X PUtd@njandUR] SRE
prijetnji i prepreka s kojm VH SDUWQHUL VXRpDYDMX X RNUXaHQMX .R
je primjenjiv u turizmu, prvenstveno zbog heterogenosti i fragmentiranosti turimma
UHFHSWLYQRP SRGUXpMX JGMH FMHQBNXX\VIDMH XWSDM D QME R
XVOXJD SRMHGLQLK SRGX]HUD

$QDOL]RP GHVWLQDFLMD XWYUGLOR VH GD MH QMLKRY W
RGQRVQR GD MH 6HYLOOD QD YLaAHP VWXSQMX SR EURN
Postavljanje hipotez u ovom radu upravo jproizad OR L] SUHWSRVWDYNH GD Ml
XPUHADYDQMH X 6HYLOOL QD YL&HP QLYRX RGQRVQR GD \
SUDNWLFLUDMX SUDNVX PHYyXVREQH VXUDGQMH ,SDN HPSI
daUD]LQD XPUHaADYDQMD X GHVWL®ID VMU, othos® YH]DQ
GD YLaAL VWXSDQM UD]J]YRMD WXUL]PD QH LPSOLFLUD YHUH
ODOD UD]J]OLND SRVWRML QR LSDN Q#roi rra @Rikl (PstliphjulL NRMLC
WXULVWLPpNRINBPHURMDNOMXpPpDN SURL]OD]L L GD 6SOLW L
SUDNVX XPUHADYDQMD L XSR]QDWRYWR VIKEWH{NDWIDI X QR |
SURPLMHQLWL XNROLNR GBOVYWIRDRFQME&DSWHOWY FOMGU &TDWM H
JOREDOQRP WU&LAWX GHVWLQDFLMD
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6DAHWDN

Glavni ciOM LVWUDALYDQMD RYRJ GLSORPVNRJ UDGD MH ELR
LIPHYyX RUJDQL]DFLMD L SRGX]JHuUD X WXUL]PX X GYLMH UI
Seuvilli.

5DG VH VDVWRML RG WHRUHWVNLK G L Mestnacykab®kali MH FLC
SURL]JYRGQL VXVWDY L RSLVDWL IHQRPHQ XPUHADYDQMD NI
GYLMH GHVWLQDFLMH VX DQDOL]JLUDQH SUHP&agic KRYRM
empirijsko testiranje kako bi se ispitale praks XPUHADYDQMD RGQRVQR XYL
UDJOLPLWRVWL X SRVWRMDQRVWL PUHAD L QMLKRYRM LGQ
XPUHaADYDQMX

+LSRWHWVND SUHWSRVWDYND MH ELOD GD MH XPUHADYDQI
QD YHUHPMKWUXB]YLMHQRVWL X RYRP VOXpDMX 6HYLOOL 1D
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MH GRQHVHQ GD YHuUL QLYR UD]JYLMHQRVWL WXUL]PD QH
NRQFHSWD XPUHADYDQMD

5DG JHQHUDOQR SULGRQRVL LVWUDARLYDQMB K BEYSERUHGI
WXULVWLpNH GHVWLQDFLMH

.OMXpQH ULMHpPL NRPSDUDWLYQD DQDOL]D WXULVWLPND G

Summary:
The aim of this final thesis research was to investigate practice of networks and networking

between organizations and emgses that operate in tourism industry in two different

tourism destinations, Split and Seville.

The paper consists of teorethical parts where focus was to explain tourism destination as a
local production system and describe fenomenon of networkiaghes business cooperation
model. Further on, two destinations were analysed by their current touristic offer and
empirical testing was carried out in order to examine the practice of networking and notice
similarities or differences within existance oftwerks and institutional support and attitudes

toward networking.

Hypothetical assumption was that networking is more developed in destination that has higher
level of tourism development, in this case Seville. After empirical testing of results, the

condusion was that higher development of tourism doesn't come along with higher pratice of
networking. In general, paper contributes to the research and comparation of networking in

two different tourism destinations.

Key words: comparative analysis, tomnislestination, networking
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26. 9. 2016.

Questionnaire about networking between firms in tourism - destination Seville - Google obrasci

Prilog 1. Anketni upitnik

Questionnaire about networking in tourism -
destination Seville

Dear Mister or Madam,

This questionnaire is carried out in order to research your attitudes and views towards
networks and networking in tourism, in purpose of final thesis named "Comparative
analisis of networking between tourism destinations - cases of Split and Seville" and
results of your answers will be compared with same examination done in Split, Croatia.

Participation in the questionnaire is anonymous and you do not have to provide your
personal information, because we are interested only group and average the results. It takes
10 minutes for fullfiling the questionnaire. We kindly ask you to be open and honest.

Thank you in advance for your time.

6WXGHQW ODULR .OL&NLQLU
OHQWRU 3K' 6PLOMDQD 3LYpHYLU

Part 1: Questions about the examinee.

First part of questionnaire is about person and company/organization which is fulfilling
the questionnaire.

1. Your age?
2]1QDpLWH VDPR MHGDQ RYDO

18 -30
31-40
41 - 50

50 and more

2. Your gender?
2]1QDpLWH VDPR MHGDQ RYDO

Male

Female

3. What is your level of education?
2]QDpLWH VDPR MHGDQ RYDO

Elementary school

High school

Bachelor's degree (University)
Master's degree (University)

PhD



https://docs.google.com/forms/d/INEeDgsc10QLLCd8zaSY-IsUutvG6mRDbVcZGarEkl74/edit

4. What is your position within the company / organization?
2]QDpLWH VDPR MHGDQ RYDO

Owner
Manager
Supervisor

Employee

5. What is the type of your company / organization?
2]QDpLWH VDPR MHGDQ RYDO

Hotel

Hostel

Restaurant or other type of food and beverage provider
Agency or touroperator

Attraction

Public institution

Ostalo:

6. When your company / organization
started to operate?
Please put a year of founding.

7. Ownership of the company/organization is:
2]1QDpLWH VDPR MHGDQ RYDO

Pivate - domestic ownership
Private - foreign ownership
Public - private

Mixed

Public

Ostalo:

8. What is the type of management of your company/organization?
2]1QDpLWH VDPR MHGDQ RYDO

Owner is a manager
Management contract
Franchise

Holding

Public governance

Ostalo:
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9. What is the number of full time employees of your company/organization?
2]1QDpLWH VDPR MHGDQ RYDO

1-10
11-20
21-50
51-100
101-200

more than 200

Part 2: Questions about networking of your

company/organization

Networking refers to the free, conscious and primarily, though not necessarily, a contractual
joint work more legally independent companies and organizations in order to achieve
synergy effects, common goals, market and other business benefits. As such, the network
does not include cooperation between companies on simple purchase and exchange of
goods and services.

10. Are you a memeber of any cooperation as defined in this survey?
2]QDpLWH VDPR MHGDQ RYDO

Yes
No

| don't know

11. Please rate, according to your knowledge (on a scale of 1-5) development of
practice of networking / cooperation in the Spanish tourism industry?
2]1QDpLWH VDPR MHGDQ RYDO

Not developed at all Completely developed

12. In your opinion, is the tendency of development of networking in tourism less or
bigger than the cooperation in other sectors?
2]QDpLWH VDPR MHGDQ RYDO

Tendency is less
Tendency is the same
Tendency is bigger

| don't know
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13. According to you, the members of which types of companies are most involved in
networking of tourism of Spain?
Maximum 3 answers.
2GDEHULWH VYH WRpQH RGJRYRUH

Hotels

Hostels

Restaurants or other type of food and beverage providers
Agencies or touroperators

Attractions

Public institutions

Ostalo:
Please rate, according to your opinion, how often do you
think these practices are found within cooperations.

14. Exchange of informations about business offers and reports.
2]1QDpLWH VDPR MHGDQ RYDO

Not often at all Very often

15. Share of partners business experiences.
2]1QDpLWH VDPR MHGDQ RYDO

Not often at all Very often

16. Share of knowledge gained in mutual cooperation.
2]1QDpLWH VDPR MHGDQ RYDO

Not often at all Very often

17. Share of knowledge gained in contacts with others in other experiences.
2]QDpLWH VDPR MHGDQ RYDO

Not often at all Very often

https://docs.google.com/forms/d/INEeDgsc10QLLCd8zaSY-IsUutvG6mRDbVcZGarEkl74/edit 4/9
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18. Joint participation in the development of new services and technological
processes.
2]QDpLWH VDPR MHGDQ RYDO

Not often at all Very often

19. Mutual bind of the entire business.
2]QDpLWH VDPR MHGDQ RYDO

Not often at all Very often

20. Companies learn or benefit from the specific knowledge and competences of other
companies within the network.
2]1QDpLWH VDPR MHGDQ RYDO

Not often at all Very often

21. Achieveing an increase in sales of goods / services.
2]1QDpLWH VDPR MHGDQ RYDO

Not often at all Very often

22. Better coordination and use of resources to achieve the desired outcomes.
2]1QDpLWH VDPR MHGDQ RYDO

Not often at all Very often

23. Facilitating placement of goods / services on the market as well the expansion of
markets.
2]QDpLWH VDPR MHGDQ RYDO

Not often at all Very often

https://docs.google.com/forms/d/INEeDgsc10QLLCd8zaSY-IsUutvG6mRDbVcZGarEkl74/edit 5/9
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24. Reducing costs of negotiating and contracting as well the costs of monitoring and
implementation of the contract.
2]QDpLWH VDPR MHGDQ RYDO

Not often at all Very often

25. In your opinion, what are the main reasons for companies for not joining networks?

2GDEHULWH VYH WRpPpQH RGJRYRUH

Lack of information

Opinion that this kind of cooperation brings more worries than benefits
Opinion that it is only "empty story" without many results

Opinion that they do not have any specific benefits from participating
Fear of loss of autonomy in business

The absence of "real” association in Spain

Ostalo:

26. In your opinion, is it in Spain provided adequate institutional support (legislation,
organization, fiscal support) for creation of networks?
2]1QDpLWH VDPR MHGDQ RYDO

Yes
No

| don't know

27. If yes, please rate how strong is the support provided by the institutions?
2]1QDpLWH VDPR MHGDQ RYDO

Very weak Very strong

28. Is your company / organization involved in some form of cooperation?
2]1QDpLWH VDPR MHGDQ RYDO

Yes, itis involved in one cooperation.
Yes, it is involved in more of cooperations.
No, it is not included in any cooperation but we are open to the idea.

No, it is not included in any cooperation and even we don't intend to enter into
any.

https://docs.google.com/forms/d/INEeDgsc10QLLCd8zaSY-IsUutvG6mRDbVcZGarEkl74/edit 6/9
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29. Which types of companies you mostly cooperate with?

Maximum 3 answers.
2GDEHULWH VYH WRpPpQH RGJRYRUH

Hotels

Hostels

Restaurants or other types of food and beverage providers
Agencies or touroperators

Attractions

Public institutions

Ostalo:

30. Please, specify (if any) the official name of your most important cooperation.

If you're not cooperating with any company / organization it is
not required to fill the rest of the survey.

31. What is the geographic coverage of your most important cooperation?
2]1QDpLWH VDPR MHGDQ RYDO

City
Province
Region
Country

International

https://docs.google.com/forms/d/INEeDgsc10QLLCd8zaSY-IsUutvG6mRDbVcZGarEkI74/edit 719
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32. In what areas of business you cooperate within your most important cooperation?

Multiple answers possible.
2GDEHULWH VYH WRpPpQH RGJRYRUH

Procurement of goods

Marketing and sales

Management of company

Placement of goods and services

Information and communication systems
Accompanying tourist activities

Creating new products and services
Management of human resources
Management of tourist services

Joint approach to state and region authorities

Ostalo:

Please, point out in the next several questions level of
agreement with the with following statements related to
participation in networks (cooperations).

33. In general, our company is satisfied with the success of cooperation.
2]QDpLWH VDPR MHGDQ RYDO

Disagree Agree

34. In general, our partners in cooperation are satisfied with the success of
cooperation.
2]1QDpLWH VDPR MHGDQ RYDO

Disagree Agree

35. The cooperation has helped us to develop new services and technological
processes.
2]1QDpLWH VDPR MHGDQ RYDO

Disagree Agree

https://docs.google.com/forms/d/INEeDgsc10QLLCd8zaSY-IsUutvG6mRDbVcZGarEkI74/edit 8/9
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36. We had the benefit of the transfer of technology from our partners in cooperation.
2]QDpLWH VDPR MHGDQ RYDO

Disagree Agree

37. We have learned or benefited from the specific knowledge and competencies of our
partners in cooperation.
2]QDpLWH VDPR MHGDQ RYDO

Disagree Agree

Thank you very much for fullfiling questionnaire and your time!

38. Please specify your e-mail if you want to
receive results of examination.

https://docs.google.com/forms/d/INEeDgsc10QLLCd8zaSY-IsUutvG6mRDbVcZGarEkI74/edit 9/9
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